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ress  Leaders  Emphasize  Need 
Of  Public  Relations  Campaign 

"EEigh  Time  Something  Should  Be  Done”  to  Give 
Readers  Sympathetic  View  of  Newspapers, 
Soys  Stahlman  .  .  .  Others  Give  Views 


By  GEORGE  A.  BRANDENBURG 


JRGENT  NEED  of  a  public  relations  program  for  newspapers 
to  combat  criticism  was  stressed  this  week  by  some  of  the 
oremost  executives  in  American  journalism  in  commenting  on 
article  by  Kalman  B.  Druck,  editor  of  the  Advertising 
hnanac  Services,  Inc.,  New'  York,  published  in  the  March  4 
ssue  of  Editor  &  Publisher. 

James  G.  Stahlman,  president  of - ; 

American  Newspaper  Publishers  bunk  artists  and  blatherskites  who 
lociation,  asserted  “it  is  high  time  are  now  in  the  ascendency, 
t  lomething  should  be  done”  by  “It’s  time  the  papers  of  this  country 
ndividual  papers  and  the  press  as  were  doing  something  about  it,  but 
whole  to  give  the  public  a  “more  when  I  hear  some  of  my  fellow  pub- 
uman,  sympathetic  picture  of  news-  lishers,  particularly  in  the  smaller 
apers  and  the  people  who  make  them  class,  express  so  little  concern  about 
ossible” — as  Mr.  Druck  stated  in  his  what  might  or  can  happen  to  them 
rtkle.  Publishers  and  editors  queried  I  begin  to  doubt  whether  there  is 
ly  Editor  &  Publisher  also  empha-  enough  intelligence  left  in  the  news- 
iad  the  immediate  need  for  the  paper  business  generally  to  do  any- 
ress  to  reply  to  its  defamers.  thing  to  protect  and  preserve  itself. 

One  advertising  director  congrat-  -  - 

ted  Editor  &  Publisher  for  bring-  <4^1  1 

Chicago  News  Employe 

eneral  manager  called  upon  news-  __  I|b  h  * 

Edition  Is  Innovation 

ot  a  week  later,”  and  urged  the 

fess  not  to  mind  “how  virtuous  we  x  nnxxTT> 

re”  but  to  “prove  how  diabolical  ®Y  GEORGE  A.  BRAND 

e  are  not.” 

Following  is  the  symposium  of  press  INNOVATION  in  employe  rela- 

aders  on  the  subject,  obtained  by  tiops  jg  the  initial  issue  of  the  “Em- 
iTOS  &  Publisher:  ployes’  Edition”  of  the  annual  report 

of  the  Chicago  Daily  News,  published 
CtUenge  Timely,  Says  as  an  eight-page  tabloid  newspaper 

Idhlmctn  to  acquaint  more  than  1,500  employes 

James  G.  Stahlman,  publisher,  with  the  company’s  assets,  properties, 

(Mhvilie  Banner,  and  president,  obligations  and  operations  for  the 
Wrican  Newspaper  Publishers  As-  ended  Dec.  31,  1938. 

wiation:  “Mr.  Druck’s  thoroughly  The  edition,  covering  every  depart- 
iensible  article  on  the  need  of  public  ment,  supplements  the  annual  report 
tlation.s  programs  for  the  daily  news-  ^ol.  Frank  Knox,  president  and 
iper  is  not  only  timely  but  lOO^i,  publisher,  to  stockholders.  It  tells 
direct  Newspaper  publishers  tell  layman’s  language  the  progress  and 
“ore  about  the  other  fellow’s  busi-  standing  of  the  Daily  News  for  the 
fss  and  less  about  their  own  than  last  year,  in  which  the  depression 
ly  class  of  saps  I  know.  again  reduced  profits. 

‘The  daily  newspaper  is  certainly  Unique  Presentation 

■e  most  powerful  public  institution  The  expanded  report,  presented  in 
^  American  life.  It  is  certainly  the  readable  news  and  picture  style,  is 
•ost  responsive  of  all  the  public  unique  in  that  it  presents  the  same 
crvants  to  the  needs  of  its  own  par-  essential  infoimation  contained  in  the 
*11  should  keep  itself  report  to  stockholders,  plus  operating 

''  all  of  its  doings  of  a  worthwhile  details  by  departments,  charts  and 
n  'rH  *^®*'®lantly  before  that  public,  figures  to  show  division  of  expenses, 
omer  that  they  may  better  under-  etc.,  and  a  consolidated  balance  sheet 
and  and  appreciate  the  quality  and  in  terms  of  “what  we  did — what  we 
of  the  service  which  is  being  have — what  we  owe.” 

-  santly  rendered  to  them  by  the  Printed  on  highgrade  stock,  the 
“N  Emoloyes’  Edition  follows  the  usual 

■J'  should  the  papers  do  this  Daily  News  makeup,  including  s 

ut'^th  own  localities,  front-page  cartoon  and  a  back  page 

IH  ^  press  of  this  country  of  news  pictures  highlighting  opera- 
eir  tk  °  ^  '^sss  job  in  an  effort  to  tions  “from  visions  to  print.”  Tenants 
people  on  what  the  press  serving  the  Daily  News  Building  are 
them.  If  the  newspapers  represented  in  the  “classified  section.’ 
i  “Jtelligent  job  in  this  direction  Conceived  by  Lynn  E.  Aldrich 
public  will  not  be  fooled  by  ths  _ ^  .i^ws  treasurer,  the  edition  i; 


That  does  not  alter  the  fact  that  it  is 
high  time  that  something  should  be 
done.  Mr.  Druck  has  the  right  idea.” 

Two-Fisted  Attack  Needed 

Frank  E.  Tripp,  general  manager, 
Frank  E.  Gannett  Newspapers:  “At¬ 
tacks  on  the  American  press  in  the 
main  are  those  by  self-seeking  radical 
politicians  and  groups  with  whom  the 
press  has  disagreed.  Exceptions  are 
some  educators  and  well  meaning 
groups,  notably  women’s  clubs  influ¬ 
ences  by  pinkish  reformers.  The 
press  itself,  its  own  writers  and  col¬ 
umnists  have  poured  much  oil  on  the 
fire. 

“I  have  long  counselled  a  vigorous 
counter-irritant.  I  believe  in  a  two- 


AN  INNOVATION  in  employe  rela¬ 
tions  is  the  initial  issue  of  the  “Em¬ 
ployes’  Edition”  of  the  annual  report 
of  the  Chicago  Daily  News,  published 
as  an  eight-page  tabloid  newspaper 
to  acquaint  more  than  1,500  employes 
with  the  company’s  assets,  properties, 
obligations  and  operations  for  the 
year  ended  Dec.  31,  1938. 

The  edition,  covering  every  depart¬ 
ment,  supplements  the  annual  report 
of  Col.  Frank  Knox,  president  and 
publisher,  to  stockholders.  It  tells 
in  layman’s  language  the  progress  and 
standing  of  the  Daily  News  for  the 
last  year,  in  which  the  depression 
again  reduced  profits. 

Unique  Presentation 
The  expanded  report,  presented  in 
readable  news  and  picture  style,  is 
unique  in  that  it  presents  the  same 
essential  information  contained  in  the 
report  to  stockholders,  plus  operating 
details  by  departments,  charts  and 
figures  to  show  division  of  expenses, 
etc.,  and  a  consolidated  balance  sheet 
in  terms  of  “what  we  did — what  we 
have — what  we  owe.” 

Printed  on  highgrade  stock,  the 
Emoloyes’  Edition  follows  the  usual 
Daily  News  makeup,  including  a 
front-page  cartoon  and  a  back  page 
of  news  pictures  highlighting  opera¬ 
tions  “from  visions  to  print.”  Tenants 
serving  the  Daily  News  Building  are 
represented  in  the  “classified  section.” 

Conceived  by  Lynn  E.  Aldrich, 
- j  .i^ws  treasurer,  the  edition  is 


“a  statement  prepared  by  employes 
for  employes.”  Material  furnished  by 
various  department  heads  and  pre¬ 
sented  under  bylines  in  some  in¬ 
stances,  was  edited  by  John  A.  Mirt, 
Daily  News  financial  writer. 

Featured  is  an  editorial  entitled 
“Discussion  of  Family  Affairs.”  The 
editorial,  which  points  out  there  must 
be  a  newspaper  business  before  there 
can  be  any  “journalism,”  outlines  four 
fundamental  characteristics  of  the 
newspaper  business:  a  highly  competi¬ 
tive  business,  one  variety  of  duties  to 
the  public,  one  with  little  control  over 
its  main  product,  the  news,  and  finally, 
one  whose  employes  “are  not  only 
public  servants;  we  are  expected  to  be 
public  entertainers,  public  guide.s, 
public  counselors,  even  public  nurses 
at  times.” 

The  editorial  concludes: 

"We're  in  a  Great  Game" 

“As  you  will  observe  from  your 
own  experiences,  the  above  are  only 
four  important  points  with  respect  to 
our  kind  of  business.  You  can  readily 
think  of  others  that  impose  upon  us 
special  obligations,  with  no  special 
privileges  to  match  them. 

“In  short,  we  are  in  a  great  game,  a 
stimulating  game,  an  American  game — 
a  game  that  calls  to  manhood  and 
womanhood  to  give  its  best  in  public 
service.  What  reward  all  and  each  of 
us  get  largely  depends  upon  our  own 
loyalty  to  the  business  and  co-opera- 
(Continned  on  page  14) 


fisted  attack  which  would  squelch  the 
lies  and  subtle  propaganda  of  all  who 
seek  to  control  the  press  or  discredit? 
it.  Contradict  the  crackpot  utter¬ 
ances  of  our  Ickes,  Mintons  and  the 
scarlet  horde  the  very  day  they  are 
uttered,  not  a  week  later.  Never 
mind  how  virtuous  we  are.  Prove 
how  diabolical  we  are  not.” 

“Should  Follow  Own  Advice" 

G.  B.  (Ted)  Dealey,  Dallas  News, 
and  board  chairman  and  former 
president  of  the  Southern  Newspaper 
Publishers  Association:  “In  my  opin¬ 
ion  Kalman  Druck  has  hit  the  nail 
squarely  on  the  head  when  he  sug¬ 
gests  the  necessity  in  this  day  and 
time  of  newspapers  telling  their  own 
story  to  their  subscribers  and  to  the 
public  at  large.  Here  in  Dallas  we  do 
much  of  this  work  already  but  per¬ 
haps  it  should  be  extended  even  on 
our  part.  It  is  certainly  true  that 
newspapers  are  under  fire  at  the  pres¬ 
ent  time  from  very  influential  quar¬ 
ters  and  the  elemental  law  of  self- 
preservation  would  seem  to  dictate 
to  publishers  the  advisability  of  their 
taking  those  on  the  outside  into  their 
confidence  and  letting  them  see  how 
the  clock  ticks.  Certainly  when  the 
newspapers  are  preaching  institutional 
advertising  through  their  business  of¬ 
fices  to  other  concerns  they  should  not 
neglect  to  follow  through  on  their 
own  advice.” 

Says  Public  Recognizes  Ideals 

Clark  Howexl,  Atlanta  Constitu¬ 
tion:  “Natural  abhorrence  of  news¬ 
papermen  to  publicity  has  been  a 
deterrent  in  properly  promoting  a 
public  relations  program  for  individ¬ 
ual  newspaper  properties.  While 
properly  conducted  promotion  cam¬ 
paigns  would  no  doubt  be  helpful  in 
giving  the  public  a  truer  insight  into 
the  production  methods  of  news¬ 
papers,  it  is  my  belief  that  the  day- 
to-day  conduct  of  a  newspaper  itself 
is  the  real  measure  of  that  newspa¬ 
per’s  acceptance  by  the  public.  Sin¬ 
cerity  of  purpose  and  loftiness  of 
ideals  is  readily  recognized  and  ap¬ 
plauded  by  a  discerning  public. 

“Consecration  to  public  welfare  and 
service  to  a  community  without  fear 
or  favor  is,  in  my  opinion,  the  finest 
public  relations  program  any  news¬ 
paper  can  conduct.  Freedom  of  the 
press  can  best  be  preserved  by  editors 
exercising  that  freedom  of  thought 
and  expression  without  which  the 
public  soon  loses  confidence  and  le- 
spect.’’ 

Congratulates  E  &  P  on  Article 

George  F.  Hartford,  advertising  di¬ 
rector,  Chicago  Daily  News:  “Any 
study  of  the  history  of  the  Chicago 
r  Daily  News  will  reveal  its  conscious- 
)  ness  of  social  obligations.  And,  after 
r  all  isn't  that  the  basis  of  what  today 
j  is  called  a  public  relations  program? 
1  Doesn’t  a  successful  public  relations 
program  revolve  about  the  ability  of 
I  an  institution  to  get  along  with  tie 

-  public  it  serves,  the  employes  for 
1  which  it  provides  the  opportunity  to 
;  earn  a  living,  and  the  stockholders  o 
f  other  financially  interested  parti' 

1  from  which  it  has  borrowed  mon'  • 

-  for  either  its  founding  or  its  ope  - 
tion? 


EDITOR  &  PUBLISHERlrO 


“Here  at  the  Daily  News  we  always  relationship  with  readers  through  our 
have  made  it  a  point  to  discuss  the  chain  of  radio  stations  and  the  various 


problems  of  producing  a  newspaper  public  services  we  have  inaugurated. 


with  all  concerned.  Through  our  edi-  We  believe  the  measuring  stick  of  re- 


torial  columns  and  our  promotion  we  suits  of  such  a  policy  is  our  circula- 
talk  over  situation  with  the  reading  tion  figures  which  have  been  showing 


public,  our  fellow  workers,  our  stock-  sharp  increases  every  year  since  1932 
holders,  and  our  advertisers — indeed,  and  in  our  advertising  linage  for  the 


with  everyone  who  cares  to  listen.  We  Sacramento  Bee. 


think  the  freedom  and  the  frequency  “I  think  newspaper  publishers  need 


with  which  we  practice  this  policy  to  do  more  to  humanize  and  drama- 
has  had  much  to  do  with  the  success  tize  their  organizations  in  the  public 


of  this  newspaper. 


eye.  Newspaper  prestige  is  dependent 


“Editor  &  Publisher  is  to  be  con-  upon  public  confidence  and  confidence 
gratulated  for  bringing  the  subject  is  promoted  by  keeping  in  close  touch 


to  the  forefront.” 


'Press  Has  Public  Coniidence' 


with  the  public.  Mr.  Druck  states 
correctly  that  people  mistrust  that 
which  they  do  not  understand.  News- 


CoLONEL  R.  R.  McCormick:  “The  papers  can  create  confidence  in  the 
newspapers  have  the  confidence  of  the  products  they  advertise  or  the  public 


EDITOR  &  PUBLISHER 
CALENDAR 

March  13 — Audit  Bureau  of 
Circulations,  directors’  meeting, 
Ponte  Vedra  Beach,  Fla. 

March  17 — Advertising  Wom¬ 
en  of  New  York,  27th  annual 
dinner  dance,  Hotel  Biltmore, 
New  York. 

March  20 — Inter-State  Cir¬ 
culation  Managers  Assn.,  semi¬ 
annual  convention.  Hotel  York- 
towne,  York,  Pa. 

March  21-22 — Central  States 
Circulation  Managers’  Assn., 
spring  meeting.  Palmer  House, 
Chicago. 


Ml.VMI_pAILY  NEWS 


THEY  ARE  OUT 


Q^mCLOSE  CONTEST 


public.  The  fact  that  Communists  causes  which  they  sponsor.  Why  not 
within  the  Administration,  as  well  as  create  it  for  themselves?” 


those  trying  to  break  in,  find  it  neces¬ 
sary  to  attack  the  newspapers  is  evi-  Says  Answers  Accent  Issue 
dence  of  this.  Bear  in  mind  that  the  WARREN  S.  BOOTH,  Detroit,  vice- 
kept  magazines  are  read  only  by  a  president.  Booth  Newspapers:  “To 


few  thousand  people  and  these  with  ‘combat’  criticism  of  the  newspapers 


perverted  minds.” 


Press  “Easy  Gome"  for  Enemies 

George  B.  Longan,  president,  Kan- 


would  serve  only  to  distinguish  that 
criticism  and  make  of  it  an  issue  lead¬ 
ing  nowhere.  The  future  of  the  press 
depends,  rather,  on  each  individual 


Miami  Votes  5-1 
In  Recall  Urged 
By  Newspaper 


SOS  City  Star:  “There  is  no  question  newspaper  serving  its  own  community 
the  newspapers  have  ‘sold’  everything  with  open-mindedness  and  absolute 


Mayor  and  Two  Commis¬ 
sioners  Ousted  .  .  .  Daily's 
Candidates  Elected 


the  newspapers  have  sold  everything  with  open-mindedness  and  absolute  Miami  voters  on  March  1  voted  a 
except  themselves.  Obviously  they  fairness.  If  the  reader  is  not  con-  successful  climax  to  the  militant  21- 
have  leaned  backward  in  failing  to  vinced  of  a  newspaper  s  reliability  by  month  fight  waged  by  the  Miami  Daily 
acquaint  their  readers  with  the  efforts  the  way  in  which  news  and  editorial  News  to  bring  to  the  people  of  Miami 
the  newspapers  are  making  to  present  comment  are  presented  in  ite  columns  the  right  of  recall  election  and  to  oust 
consistently  a  fair  and  complete  pic-  day  by  day,  nothing  can  insure  the  from  office  a  city  commission  ma¬ 
ture  of  the  news.  Each  newspaper  future  of  that  newspaper.”  jority  that  were  held  to  have  trans¬ 


can  judge  for  itself  how  it  can  best 
tell  its  own  story  to  its  readers:  how 
its  news  is  obtained,  checked,  eval¬ 
uated,  and  placed  upon  its  pages. 

“Most  readers  view  the  production 


Bill  Asks  U.  S.  Refund 
Macfadden's  1909  Fine 


Washington, 


of  a  newspaper  as  a  mysterious  thing  Senator  Robert  R.  Reynolds.  Demo 


jority  that  were  held  to  have  trans¬ 
gressed  public  rights  repeatedly. 

Mayor  Robert  R.  Williams  and 
Commissioners  John  W.  Dubose  and 
Ralph  D.  Ferguson  were  recalled  by 
a  vote  of  nearly  five  to  one,  and 
former  Mayor  E.  G.  Sewell,  former 


and  in  that  the  newspapers  are  at  crat,  of  North  Carolina,  has  introduced  CommLssioner  Alexander  Orr,  Jr.,  and 


fault.  Readers  need  to  realize  the  ^  hill  to  refund  to  Publisher  Bernarr 


Van  Orsdel,  a  new-comer  to 


feeling  of  responsibility  that  actuates  Macfadden  the  $2,000  fine  paid  by  city  politics,  were  elected  to  the  va- 


the  handling  of  the  news.  Such  read 


ers  are  not  likely  to  easy  game  publishing  an  article  on  social  dis- 
for  the  propagandist  who  cries  un-  eases.  The  Reynolds  bill  also  calls 


him  thirty  years  ago  as  a  penalty  for  cancies  created  through  the  recalls, 
publishing  an  article  on  social  dis-  Double  Victory  for  Doily  News 


The  victory  was  a  double-barreled 
one  for  the  Miami  Daily  News,  for 
the  slate  elected  was  the  one  it  sup- 


for  “apology  and  interest”  to  be  ten-  one  for  the  Miami  Daily  News,  for 
.„  T,  dered  the  publisher.  the  slate  elected  was  the  one  it  sup- 

Diners  on  Best  Program  The  Senator  asked  that  Macfadden  ported,  and  both  Orr  and  Van  Orsdel 

B.  M.  McKelway,  managing  editor,  be  permitted  to  appear  before  Com-  had  strong  opposition,  both  facing 

Washingt07i  Star:  “The  best  public  mittee  and  contrast  his  original  article  two  opponents. 

relations  campaign  for  newspapers  is  with  the  frank  discussions  of  the  same  >tn,  Miami  Dailv  Npwc  h.>oan  ife 

more  accurate,  more  objective  and  subject  now  appearing  in  daily  news-  commission  ma- 

more  complete  coverage  of  the  news,  papers  everywhere.  shortly  after  it  took  office  on 

With  sound,  fair,  instructive  editorials,  May  13,  1937  when,  in  early  sessions, 

written  in  the  public  interest.  To  POPE  RECEIVES  WARD  the  mayor  undertook  the  gagging  of 
obj^tives  honestly  is  the  minority  and  the  majority  un- 

the  best  defense  attacks  on  ^^o  covered  the  election  of  dertook  to  vote  all  members  of  the 

the  press,  some  of  winch  are  justified,  p  ^II  for  the  Tribune,  was  commission  double  pay. 

received  by  the  Pontiff  this  week.  Hal  I.  Leyshon,  editor  of  the  Miami 


interested  in  how  newspapers  are  pro-  .u  c  .  j-  t-,  i  '  i  .  ,  . 

duced.  The  public  is  more  critical  S  ‘  audience  the  new  Daily  News,  assumed  a  particularly 


of  the  finished  product  than  ever  be¬ 
fore,  however,  and  this  should  bene¬ 
fit  the  public  as  well  as  the  press.” 


IfCaskiD  Captures  Lead  From  Van 


Orsdel  As  Orr’s  Total  Crows^':?^ 

OtiTU  Of  ffMCLSOA.  .\K  i??. 

ix/toM  4CC0MraiNrD  »r 
rN4Ar  i  roiAS  »r.M»  iVTCS 


Unusual  Miami  Daily  News  election  cifi 
heralding  victorious  end  of  its  oui't' 
campaign. 


itn  me  iranx  discussions  ot  the  same  ^he  Miami  Daily  News  began  its 
ibject  now  appearing  in  daily  news-  ^  commission  ma- 

ipers  everywhere.  j^^ty  shortly  after  it  took  office  on 

ODF  PFr-FTVPC  WHPrt  sessions, 

VtO  W  nSlLf  the  mayor  undertook  the  gagging  of 

Arch  Ward,  Chicago  Tribune  sports  The  minority  and  the  majority  un- 


ist,  in  a  series  lasting  the  duration 
of  the  fight, 

Mr,  Leyshon  also  aided  the  figh: 
beyond  his  newspaper  crusade  by  ac¬ 
tively  taking  the  leadership  in  raE- 
ing  funds  to  bear  the  necessary  coss 
of  long-drawn  out  litigation,  inst- 
gated  by  the  commission  majority  to 
defeat  the  recall  movement.  He  wis 
also  largely  instrumental  in  the  or¬ 
ganization  of  a  group  of  interested 
Miami  business  men  and  civic  lead¬ 
ers,  known  as  Citizens  &  Taxpaye.'s. 
Inc.,  which  worked  unremittingly  a 
bring  about  the  recall. 

Attorneys  working  for  the  succr 
of  the  movement  joined  in  and  r 
their  services  without  cost. 

Two  extra  editions  of  unusual  fr  ' 
page  make-up  were  employed  by  '  ^ 
Miami  Daily  News  to  apprize 
voters  of  the  successful  change 
government. 

For  the  second,  the  most  outstar;- 
ing  of  the  two,  for  which  there  «  j 
little  new  material,  Mr.  Leyshon  or¬ 
dered  the  “show  window”  dressed -? 
by  employing  an  unusual  art  disp  y 
as  part  of  the  banner  lines. 


Hal  I.  Leyshon,  editor  of  the  Miami 


Pope  has  granted  to  any  newspaper-  energetic  part  in  the  recall  move- 


man.  Cardinal  Mundelein,  Archbishop  ment,  and  bared  much  of  the  city  ad- 
of  Chicago,  presented  Mr.  Ward  to  ministration’s  machinations  through 


commission  majority  were  termed 
‘termites”  destroying  the  foundatioi-s 


PiiVtlicborc  ”WV«lr>r»5rirf  Ttnwc"  journalist,  a  sports  writer  from  Chi-  commission  majority  were  termed 

D  sners  w nipping  coys  ^hose  newspaper  through  its  “termites”  destroying  the  foundations 

Eleanor  Patterson,  publisher,  sporting  columns  has  accomplished  of  good  government.  City  hall  d-iings 
Washington  Herald-Times:  ‘‘Con-  much  for  C'nicago  charities  and  for  were  aptly  lampooned  by  Miss  A.ine 
gratulations  for  an  excellent,  timely  our  metropolis.”  Mergen,  Miami  Daily  News  cartoon- 

notion.  Criticism  which  forces  self- 
examination  is  useful,  but  further 


submission  by  publishers  as  whipping 
boys  of  politics  would  tend  toward 
masochism.  Nothing  could  be  more 
corrective  for  all  parties  than  to  let 
it  be  known  what  else  goes  on  in  a 
newspaper  plant  beside  the  beating  of 
delivery  boys  and  the  adulteration  of 
news  by  bankers  hiding  under  the 
copy  desk.  It  might  even  be  discov¬ 
ered  that  the  average  newspaper 
worker  is  many  and  minding  his  own 
business  trying  to  do  an  honest  day’s 
work  for  value  received.” 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 


Must  "Humanize  and  Dramatize" 
GUY  C.  HAMILTON,  Sacramento, 
Cal.,  vice-president  and  general  ma¬ 
nager,  McClatchy  Newspapers:  “I 
agree  heartily  with  Mr.  Druck.  For 
years  the  McClatchy  Newspapers  have 
been  stressing  good  will  and  a  closer 
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Patman  Hits  Press 
“Franking  Privilege" 


the  Pope,  stating:  “This  man  is  a  front  page  editorials  in  which  the 


much  for  C'nicago  charities  and  for  were  aptly  lampooned  by  Miss  A.ine 
our  metropoli.s.”  Mergen,  Miami  Daily  News  cart  lon- 


Washington,  D.  C.,  Feb.  28  Disc-  - 
sion  of  second-class  mailing  rates  cov¬ 
ering  the  movement  of  mwspapi:: 
entered  debate  on  the  Post  Office  ft- 
partment  appropriation  bill  in  ' 
House,  but  only  for  the  purpose 
justifying  the  frank  enjoyed  by  f 
gressmen  at  a  cost  to  the  govern: 
of  about  $800,000  annually. 

Representative  Wright  Patmar. 
Texas,  declared  the  “franking  pr' 
ilege”  enjoyed  by  the  Saturday  t 
ning  Post,  the  Chicago  Tribune. 
JVeic  York  Times,  and  Colliers,  is 
each  instance,  more  costly  to  - 
public  than  the  free  mailings  by 
entire  Congress.  He  added: 

“If  the  people  get  the  benefit 
this  franking  privilege  in  lower 
scription  rates  or  if  it  justified  by  - 
son  of  the  dissemination  of  kno*- 
edge  and  information,  I  am  not 
jecting  to  it  but  just  pointing  d  ' : 
Since  the  people  are  paying  so  ni 
to  provide  for  distribution  of  ne- 
papers,  I  am  sure  many  of  the  P- 
lishers  consider  that  they  owe  a  o-^ 
to  the  public,  and  for  that  reason 
very  anxious  to  fairly  give  to  t.-- 
readers  both  sides  of  every  ^ 
question.” 


ABC  MEETING 

Directors  of  the  Audit 
Circulations  will  meet  at  Ponte 
Beach,  Fla.,  March  13,  it  - 
nounced  this  week  by  0.  C- 
ABC  managing  director. 
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Wilbur  Forrest  Has  Roamed 
World  Covering  Big  News 
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Assistant  Editor  of  N.  Y.  Herald  Tribune  Advises 
Aspiring  Newsmen  to  "Dig  in  and  Work 
Hard"  .  .  .  Executive  Since  1931 
By  STEPHEN  J.  MONCHAK 


FOR  MOEE  THAN  two  decades, 
(19C9-1930),  Wilbur  Forrest  wan¬ 
dered  up  and  down  the  journalistic 
highways  on  three  continents,  first  as 
domestic  reporter,  then  as  foreign  cor¬ 
respondent. 

Inquiring  and  observing,  talking 
with  leaders  in  the  military,  political, 
economic  and  social  spheres  in  a  do¬ 
zen  countries,  he  has  telegraphed  and 
cabled  for  American  newspapear  read- 
innumerable  dispatches  from 
points  on  this  continent,  Europe  and 
Asia. 

He'i  a  Top-Notch  Newspaperman 

Covering  the  World  War  and  its 
subsequent  turbulent  backwash  of 
conferences  and  revolutions  in  Europe, 
including  those  in  Germany,  Poland, 
Spain  and  Italy;  the  Mexican  troubles 
of  1919-20,  and  such  outstanding  news 
events  as  Lindbergh’s  trans-atlantic 
flight,  and,  nearer  home,  U.  S.  national 
affairs,  among  others,  qualifies  him  as 
a  top-notch  newspaperman. 

On  assignment,  he  has  worked  long 
stretches  without  rest  or  regular 
meals;  he  has  worked  in  war  zones 
under  bombardment  and  gone  with 
scouting  parties  in  No-Man’s-Land; 
he  has  scored  scoops  and  in  turn  has 
been  scooped  himself;  he  has  known 
the  censor’s  blue  pencil;  in  short,  he 
has  passed  through  those  reportorial 
experiences  which,  more  than  any 
other,  is  the  reason  why  there 
never  is  a  dearth  of  recruits  in 
journalism. 

As  one  colleague  of  his  puts  it: 
Wilbur  Forrest  has  been  through  the 
mill.” 

Today,  at  52  (he  turned  that  last 
month),  as  assistant  editor  of  the  New 
York  Herald  Tribune  and  executive 
assistant  to  Ogden  Reid,  president  of 
New  York  Tribune,  Inc.,  he  occupies  a 
comfortable  swivel  chair  in  a  snug, 
carpeted  office  on  the  fifth  floor  of  the 
Herald  Tribune’s  skyscraper  building 
in  mid-town  New  York.  From  there 
he  helps  direct  that  great  metropoli¬ 
tan  newspaper  and  its  European  edi¬ 
tion  in  Paris. 

Made  an  Executive  in  1931 

He  has  been  in  such  executive  ca¬ 
pacity  since  1931,  when  he  was  re¬ 
called  from  assignment  abroad  and 
apiwinted  executive  assistant  to  Mr. 
Reid.  Recently,  he  was  given  the  title 
of  assistant  editor. 

It  was  in  his  office  that  an  Editor  & 
PtmusHER  reporter  found  him  recently 
on  the  eve  of  his  departure  for  Cleve¬ 
land,  where  he  was  scheduled  to  ad¬ 
dress  the  aimual  convention  of  the 
^erican  Association  of  School  Ad¬ 
ministrators  on  newspapers  as  a  force 
m  education.  He  was  busy.  It  was 
1:30  o’clock  and  he  was  to  leave  in  a 
•ew  hours.  Last  minute  preparations 
Were  under  way. 

Lighting  a  cigarette,  he  glanced  over 

*  prepared  list  of  questions.  What 
would  he  advise  for  youngsters  en- 

newspaper  work? 

in  and  work  hard,”  he  replied. 
Inis  is  the  most  interesting  career 

*  young  man  can  pick  for  himself  but 
e  has  to  work  hard  at  it  if  he  wants 
0  make  his  mark.  There  isn’t  any 


room  in  it  for  the  sloucher.  It  has 
been  pretty  well  established  that  suc¬ 
cessful  newspapering  calls  for  about 
25  per  cent  native  ability  and  75  per 
cent  hard  work,  application  and  en¬ 
thusiasm.” 

He  pointed  out  that  his  own  en¬ 
trance  into  newspaper  work  in  1909 
was  an  accident.  ‘‘I  had  no  plan  of 
action  when  I  finished  school,”  he  said, 
“and  I  didn’t  know  what  I  wanted  to 
do.  A  friend  of  mine  referred  me  to 
the  editor  of  the  local  paper  and  I 
was  hired. 

“I’ve  been  at  it  since.  Nothing  com¬ 
pares  with  it.” 

Hit  Advic*  for  Boginnert 

How  would  he  go  about  getting  a 
newspaper  job  if  he  was  trying  to 
break  into  the  game  today? 

“I  certainly  wouldn’t  try  at  first  to 
crash  the  big  city  papers,”  he  an¬ 
swered.  “There’s  too  much  special¬ 
ization  on  those  papers.  They  don’t 
afford  the  beginner  the  opportunities 
for  learning  the  business  fully.  I’d 
head  for  a  small-town  paper.  There, 
if  the  beginner  wants  to,  he  or  she 
can  learn  every  phase  of  the  woik — 
editorial,  business  and  mechanical. 
These  days  one  should  know  some¬ 
thing  of  all  of  these  if  the  eye  is  on 
eventual  executive  work.” 

Warming  to  the  subject,  he  tilted 
back  his  chair.  This  was  shop  talk. 
A  newspaperman  who  loves  his  work, 
Mr.  Forrest  appeared  to  like  it. 


“Still,”  he  cautioned,  “I  think  that 
there  is  also  an  intangible  thing 
which  helps  for  success  in  newspaper 
work. 

“It  is  something  born  in  you  like 
a  flare  for  observation,  or  a  writ¬ 
ing  spark,  or  a  quirk  of  inquisitiveness 
— all  made  better  by  application.” 

That  Mr.  Forrest  practices  his 
theory  for  beginners  in  the  game  start¬ 
ing  on  small  town  newspapers  is 
proved  by  the  fact  that  his  oldest  son, 
Edgar  Hull,  bom  in  London  during 
the  war,  now  is  a  cub  on  the  Wilming¬ 
ton  (Del.)  Morning  News.  Young 
Forrest,  who  was  graduated  from  Yale 
last  year,  chose  journalism  as  a  career. 
He  had  hoped  to  break  right  into  the 
metropolitan  field  but  heeded  his 
father’s  counsel. 

Mr.  Forrest  also  started  newspaper 
work  on  a  small  city  daily,  the  old 
Peoria  (Ill.)  Journal,  now  the  Jour¬ 
nal-Transcript,  after  graduation  from 
Bradley  Polytechnic  Institute  in  that 
city  in  1908.  He  scored  his  first  news 
beat  soon  after  he  joined  that  paper 
on  a  murder  trial,  coverage  of  which 
opened  his  way  into  big  time  journal- 
i.sm. 

Assigned  to  cover  the  trial  some 
distance  from  Peoria,  at  the  moment 
the  verdict  was  rendered  and  the 
prisoners  sentenced,  Mr.  Forrest  man¬ 
aged  to  have  the  United  Press,  St. 
Louis  Post  Dispatch,  Chicago  Tribune 
and  his  own  paper  on  the  same  tele¬ 
phone  circuit,  scooping  his  competitors 


War 


Correspondent  Forrest  watches  the 
battle  of  Cantigny. 


Wilbur  Forrest  scan¬ 
ning  a  proof  in 
Herald  Tribune  com¬ 
posing  room. 


In  lighter  mood, 
Forrest  watches  How- 
ward  Davis,  business 
manager  of  the 
Herald  Tribune,  pre¬ 
pare  for  a  trick  shot. 


by  minutes.  Offered  several  jobs  as 
the  result  of  this  feat,  he  accepted  one 
with  the  UP  and  after  preliminary 
training  in  its  Chicago  bureau,  was 
assigned  to  organize  the  Milwauxee 
bureau. 

Was  Associated  with  Kent  Cooper 

There,  in  company  with  Kent 
Cooper,  now  general  manager  of  the 
Associated  Press,  Mr.  Forrest,  then  24, 
organized  a  series  of  telephone  circuits 
by  which  news  was  distributed  simul¬ 
taneously  to  the  smaller  dailies.  In 
1912,  he  was  transferred  to  the  Wash¬ 
ington  bureau  and  three  years  later  he 
was  appointed  Assistant  General 
European  Manager  in  London.  He 
had  arrived  on  the  international  scene, 
his  dream  in  the  earlier  days  when  he 
was  knocking  out  squibs  for  the 
Peoria  paper. 

He  remained  in  London  for  two 
years,  covering  important  stories,  two 
of  which  he  is  especially  associated. 
He  covered  the  sinking  of  the  Lusi¬ 
tania  in  1915  and  the  Easter  Week  re¬ 
bellion  in  Ireland  the  following  year. 
Reminiscing  on  the  first,  his  first  big 
story  of  international  significance,  he 
said  that  at  one  point  he  went  for  72 
hours  without  sleep,  working  steadily 
for  five  days  and  nights  and  taking 
time  off  only  for  quick  snatches  of 
food  and  rest. 

“I  couldn’t  do  that  now,”  he 
chuckled.  “Those  jobs  are  for  the 
younger  men.” 

Looking  at  him,  though,  one  won¬ 
ders  at  his  last  remark.  He  seems  to 
have  borne  the  rigors  of  his  overseas 
experiences  remarkably  well,  and  he’s 
seldom  sick.  About  six  feet  in  height, 
he  has  a  close-knit,  powerful  figure, 
and  his  eyes,  behind  glasses,  are  clear 
and  steady. 

His  face,  tanned  by  many  hours  un¬ 
der  the  sun,  both  on  golf  courses  and 
hunting  preserves,  bears  very  few 
lines.  He  has  regular  features  and  a 
high  forehead.  Inclined  to  baldness, 
a  ring  of  iron-grey  circles  his  head. 

Haating  Hit  Favorite  Sport 

Lover  of  the  outdoors,  he  spends  most 
of  his  free  time  golfing  or  hunting,  the 
latter  being  his  favorite  sport. 

He  has  worn  glasses  since  his  early 
newspaper  days,  he  said.  Working  in 
poor  light  then,  he  strained  his  eyes 
and  went  blind  for  12  hours.  Today, 
he  utilizes  two  pairs  of  them,  horn¬ 
rimmed  for  work,  steel-rimmed  for 
ordinary  use.  In  appearance,  he  looks 
the  executive,  leaning  toward  sub¬ 
dued  colors  in  dress,  neckties  included. 
Grey  appears  to  be  his  favorite  shade. 

Invariably,  when  walking,  both  of 
his  hands  are  stuck  deep  down  into 
his  trou^r  pockets  and  his  jacket  is 
askew,  its  folds  pressed  against  his 
sides  by  his  elbows.  It  is  as  if  his 
clothes  encumber  him  and  he  wants 
to  be  rid  of  them.  He  walks  with  head 
(Continued  on  page  22) 
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Hear  St  Papers  Escape 
Crisis  by  Voting  Dividend 

Empire  Now  Ruled  By  Trustee  Shearn  Is 
Solvent,  Says  “Time"  In  Critical  Review  of 
Publisher's  Financing 

"DUSK  AT  SANTA  MONICA”  is  the  l)egan  to  spend  money.  Some  of  it 
title  of  a  nine-column  story  in  the  went  for  six  additional  newspapers, 

March  13  issue  of  Time,  devoted  en-  about  $35,000,000  for  art  treasures 
tirely  to  the  much-rumored  financial  which  Time  says,  with  the  hint  of  a 
troubles  of  the  Hearst  organization,  sneer,  could  have  been  bought  for  Paper  trom  lexaS  Pin© 


The  news  pivot  of  this,  for  Time,  $15,000,000.  By  1924.  in  Time  s  words. 
_  Mr.  Hearst  “was  strappied.” 


Los  Angeles,  March  9 — Describing 
his  visit  as  "truly  a  routine  tour  of 
inspection,"  J.  V.  Connolly,  general 
manager  of  the  Hearst  Newspapers 
arrived  here  Tuesday  for  confer¬ 
ences  with  local  publishers.  He  is 
making  headquarters  at  the  Hearst 
Beach  House  at  Santa  Monica  and 
at  conclusion  of  visit  probably  will 
go  to  San  Simeon  for  discussions 
with  Mr.  Hearst. 


The  three  British  magazines  ac¬ 
cording  to  Time,  are  “nuisances." 
Metrotone  News  earns  a  profit.  The 
American  Weekly,  with  a  circulatior 
of  more  than  6,700,000,  is  the  bigges 
money-maker  of  the  set-up.  Kinf 
Features  prospers  and  INS  "eefi 
along.” 

The  six  Pacific  Coast  newspaper.' 
are  highly  profitable,  even  the  Seattle 
Post-hitelligencer.  which  according  t( 
Time,  should  make  enough  in  1939  ^ 
offset  its  1938  loss.  Six  other  news¬ 
papers,  Time  says,  "pay  their  wav 
and  appear  safe”:  Detroit  Times,  Sa' 
Antonio  Light,  Albany  Times-Vnm 
Syracuse  Journal  and  Sunday  Ameri¬ 
can;  Boston  Record  and  Sunday  Ad- 
vertiser;  New  York  Mirror.  "Wor¬ 
ries,”  according  to  Time,  are  the  Nei 
York  Journal  -  American,  Bostoi 


...la.UOU.UUO.  ^  tsy  1JZ4.  m  limes  woras.  ^ess  than  two  weeks  before  the  paper  vertiser;  New  York  Mirror.  "Wor- 
Mr.  Hearst  was  strappied.  shown  above  was  growing  as  a  pine  tree  ries,”  according  to  Time,  are  the  Nei 

Boom  Time  Financing  at  their  back  door,  but  here.  Jack  C.  York  Journal  -  American.  Bostoi 

By  1930,  the  same  authority  says  McDermott,  left,  and  C.  S.  Boyles,  Jr.  American,  Baltimore  News-Post  anc 

that  bankers  had  floated  $60,000,000  center,  publishers  of  the  Lutkin  (Tex.)  Sunday  American,  Pittsburgh  Sun- 
in  bonds  and  mortgages  personally  Telegraph.  “Headaches”  is  the  tenr 

guaranteed  by  the  publisher.  That  ^”"slLnrr/'’whla*nd'°Paper  Mills,  Inc.!  applied  to  the  Mi/uinnkec  Neu's-Sen- 

year  he  formed  Hearst  Consolidated.  $6,000,000  plant  is  under  construe-  Atlanta  Georgian  and  Sunda; 

with  six  profitable  West  Coast  papers,  Luf|(in.  Wood  for  this  first  Texas  American:  Chicago  American  anc 

four  other  strong  newspapers,  and  the  p;ne  newsprint  section  was  shipped  from  Chicago  Herald  &  Examiner.  Sus- 
American  Weekly,  with  an  estimated  Lufkin  to  the  Herty  Laboratory  in  Savan-  pensions  have  brought  down  total  cir- 
good-will  value  of  $75,000,000.  Against  nah,  Ga..  and  processed  into  newsprint  by  culation  from  5,153,676  in  1936  tc 
this,  $50,000,000  in  7''  preferred  stock  the  same  formula  the  Lufkin  mill  will  use  4,368,086  in  1938,  Time  declares 


4,368,086 


Time  declares 


was  sold  to  the  public.  For  7*2  years,  when  operating  next  year.  A  portion  of  Sunday  circulation  increa.sed  to  6,714.- 
the  stock  paid  its  quarterly  dividends,  the  newsprint  made  from  the  first  Texas  430. 


extraordinarily  lengthy  treatment,  Hearst  Consolidated  for  $8,000,000  the 
was  the  possibility  that  the  March  15  Baltimore.  San  Antonio  and  Atlanta 


In  1935,  Mr.  Hearst  transferred  to  also  was  used  by  the  Dallas  News  as 

Hearst  Consolidated  for  $8,000,000  the  '♦*  P-fe  m  about  2,000  copies 

_ of  an  edition. 


dividend  on  the  7''<  preferred  stock  papers,  which.  Time  says,  had  lost 
of  Hearst  Consolidated  Publications,  $550,000  in  1934. 


The  tale  concludes  with  a  reviev 
of  Hearst’s  52-year  newspaper  car¬ 
reer,  ending  on  the  note  that  Mr 
Hearst  is  no  longer  absolute  boss  oi 
his  paper’s  policies — “just  a  hired  edi- 


of  Hearst  Consolidated  Publications,  $550,000  in  1934.  turned  back  to  the  bondholders.  his  paper’s  policies — “just  a  hired  edi- 

Inc.,  might  be  passed,  thereby  giving  In  March,  1937,  Hearst  Publications,  Management  economies  ran  into  the  torial  writer  who  has  taken  a  salarv 

the  preferred  stockholders  the  right  to  Inc.  (a  subsidiary  of  Hearst  Consoli-  same  snags  in  1938  that  hit  all  news-  cut.” 

elect  a  new  directorate.  Since  June,  dated)  and  Hearst  Magazines,  Inc.,  papers.  Newsprint  advanced  from  ■ 

1938,  three  dividends  on  this  stock  filed  with  the  SEC  statements  for  $42.50  to  $50  a  ton;  advertising  rev- 

has  been  passed.  $35,000,000  of  debentures.  Objections  enue  dropped  $10,000,000,  or  about 

Midway  in  its  story  Time  lets  its  were  made  to  the  commission  that  the  25%.  The  June,  1938,  dividend  on  VV 

readers  know  that  the  March,  1939,  statements  “tended  to  mislead  the  Hearst  Consolidated  preferred  was  r«  w  -  i  T 

dividend  will  be  paid.  public,  the  commission  never  passed  passed,  and  the  top  executives  were  X  U  mU  J  y 


Shearn,  Connolly  to  Son  Simeon 


public,”  the  commission  never  passed  passed,  and  the  top  executives  were 
finally  upon  them,  and  the  applications  moved  around. 


were  withdrawn  as  the  1937  market 


Hearst  Consolidated  Publications,  securities  grew  increasingly 

Inc.,  the  article  states,  control  13  of  unfavorable. 


the  20  Hearst  newspapers,  including 
the  American  Weekly.  William  Ran¬ 
dolph  Hearst  is  president,  Joseph  V. 


Mr.  Connolly  became  general  man¬ 
ager  of  all  Hearst  newspapers,  re¬ 
sponsible  only  to  Judge  Shearn.  His 


Newsmen  Called 
To  Aid  Jury 
In  Crime  Probe 


Utica,  N.  Y.,  March  8 — A  genera 


According  to  Time,  Mr.  Hearst  then  first  step,  says  Time,  was  to  make  a  county  grand  jury  investigation  o: 
sought  the  advice  of  Judge  Shearn.  tabloid  of  the  Chicago  Herald  &  Ex-  crime  conditions  in  Oneida  Count; 
On  June  23,  1937,  the  New  York  aminer.  Executives  were  transferred,  was  ordered  this  week  on  the  strengtl 
American  was  merged  with  the  Jour-  with  instructions  to  put  each  paper  on  of  news  reports  of  conditions  pub- 
nal.  On  June  27,  Judge  Shearn  as-  its  own  feet.  According  to  Time,  Mr.  fished  by  the  Utica  Press  and  th» 


Connolly  executive  vice-president  of  .  ’  „  J  j  .u  r 

.  ■’  ..  n/r  /-I  11  -  1  American  was  merged  with  the  Jour 

ual.  On  June  27,  Judge  Shearn  as- 


lished  by  the  Utica  Press  and  th» 


1  f  n  TJ  A  «  icui.  uuiit;  £,§,  u  oixcrcaiii  cia-  - -  ujr  tiic  a  / 

genera  r^nager  o  a  ears  new  sumed  the  trusteeship  of  Hearst  prop-  Hearst’s  editorial  instructions  were  Obserrer-Dispatch. 

papers_  trustee  ot  all  Hearst  prop-  Reorganization  of  the  high  disregarded  by  the  papers  for  the  first  Most  of  the  stories  appeared  withir 

command  was  announced  early  in  time  when  none  of  them  obeyed  his  the  last  few  months,  just  prior  to  anc 
til  IS  i..iarence  J.  anearn,  tor-  with  Thomas  J.  White  in  gen-  suggestion  that  France’s  occupation  after  a  federal  grand  jury  returnee 


erties  for  the  past  21  months  and  un-  oigi 

til  1947  is  Clarence  J.  Shearn,  for-  wl  ,  ^ 

4.  r  .1  TXT  1  o*  A  1938,  with  Thomas  J.  White  in  gen 

mer  justice  of  the  New  York  State  $  u  tt  Tk>r  t^-a 

o  r*  A  rj-  4‘a  •  u ^1*^1  charge;  Harry  M.  Bitner  ove 

Supreme  Court.  His  tough  lob,  t>-  u  j  17  r>  i- 

according  to  Time,  is  to  “hold  to-  newspapers;  Richard  E.  Berlin  maga 

gether  what  is  left  of  the  Hearst  em-  ^  Connolly  feature: 

.  r,  11  J  T  J-  Wire  service  and  radio;  Martin  \ 

pire.  Mr.  Connolly  and  Judge  H^berth,  real  estate;  F.  E.  Hagelberj 

Shearn  were  scheduled  visitors  to-  j  n  tt  ,  t  “ 


gether  what  is  left  ’of  the  Hearst  em-  ^  Connolly  features. 

.  r,  11  J  T  J-  Wire  service  and  radio;  Martin  V. 

pire.  Mr.  Connolly  and  Judge  H^berth,  real  estate;  F.  E.  Hagelberg, 
Shearn  were  scheduled  visitors  to-  ...  j  tit  tt  tt  .  t  “  “ 

gether  this  week.  Editor  &  Publisher  auditor;  and  W.  R.  Hearst,  Jr.,  repre- 

learned  at  Mr.  Hearst’s  San  Simeon  ‘^e  family  interests, 

ranch,  upon  which,  according  to  the  Saved  $5,000,000  in  Year 

article.  Judge  Shearn  recently  in-  In  rapid  succession,  says  the  ar- 


eral  charge;  Harry  M.  Bitner  over  of  the  Eritrean  border  was  a  “war- 
newspapers;  Richard  E.  Berlin,  maga-  like”  act  against  Italy. 


the  Eritrean  border  was  a  war-  68  indictments  in  January  chargin; 
le”  act  against  Italy.  diversion  of  $5,000,000  in  taxes  or 

Under  Connolly’s  management,  the  illicit  liquor. 

■ganization  in  1938  paid  off  $1,600,-  Following  this  federal  charge,  a 


organization  in  1938  paid  off  $1,600,-  Following  this  federal  charge,  a 
000  of  its  funded  debt  and  $600,000  county  grand  jury  returned  221  in- 
back  taxes,  even  though  dividends  dictments  charging  illegal  registra- 
totalling  $2,625,000  were  not  paid,  tion  and  voting  of  illiterates.  Abos: 
With  the  approach  of  the  March  15  70  election  inspectors  were  named  ii 
dividend  date,  Time  says,  four  stock-  the  indictment. 


ranch,  upon  which,  according  to  the  Saved  $5,000,000  in  Year  With  the  approach  ot  the  March  15  70  election  inspectors  were  named  E 

article.  Judge  Shearn  recently  in-  In  rapid  succession,  says  the  ar-  date,  Time  says,  four  stock-  the  indictment, 

duced  Harry  Chandler,  publisher  of  tide,  Hearst  papers  in  Rochester  and  j  were  pending  A  stock-  Most  of  the  news  reports  were  base; 

the  Los  Angeles  Times,  to  extend  the  Omaha  were  sold  and  suspended;  the  oold®*"®  committee,  which  induded  information  obtained  by  federa 
$600,000  mortgage  he  holds.  Washington  Times  leased  to  Eleanor  7.  ;5-  their  long  investigation.  Th- 


men  in  their  long  investigation.  Th- 


Hearst  Consolidated  and  most  other  Patterson,  who  this  year  bought  both  .  threatening  to  vote  its  30,000  agents  were  quoted  as  saying  they  hac 

properties  are  held  by  American  the  Times  and  the  Herald;  Hearst’s  I^oxies  for  a  new  set  of  directors  if  found  evidence  of  widespread  crime 


Newspapers,  Inc.,  top  holding  com-  interest  in  the  Pittsburgh  Post-Ga-  the  dividend  was  passed.  The  divi-  political  and  underworld  connection.' 
pany,  of  which  Mr.  Hearst  holds  rette  sold  to  Paul  Block,  and  the  lat-  voted.  j,o(j  lotteries  and  other  rackets. 

95''  of  the  voting  stock  and  of  which  ter’s  interest  in  the  Milwaukee  Sen-  Enterprise  Now  Solvent  To  Subpena  Newsmen 

Judge  Shearn  is  sole  voting  trustee,  tinel  sold  to  Hearst.  Later  the  mom-  According  to  Time,  the  Hear.st  em-  Sunreme  Court  Justice  Cross,  in 
Under  the  regency  of  Judge  Shearn,  ing  and  evening  Milwaukee  papers  pire  is  solvent  today.  Most  of  the  ordering  the  investigation  told  the 

Time  points  out,  six  newspapers,  one  were  combined;  Universal  Service  Hearst  enterprises,  it  says,  make  gi-gnd  jury  to  subpena  newspaper  rec- 

magazine,  and  one  news  service  have  merged  with  INS,  the  Boston  Ameri-  money.  Two  of  the  three  radio  sta-  newspaper  men  None  had 

been  “sold  or  scrapped”;  Hearst  radio  can  converted  to  tabloid.  These  steps  tions  are  profitable.  With  Pictorial  fipen  subpenaed  up  to  today,  how- 

stations  have  been  cut  from  10  to  are  said  to  have  saved  nearly  $5,000,-  Review  suspended,  the  nine  maga-  ever  Justice  Cross  said  in  part: 

three;  art  treasures  have  been  sold  300  a  year.  Art  treasures  were  sold,  zines  are  profitable  as  a  whole,  led  by  ..,™  ,  j  i  ■*  Rave 

for  $708,846.  Sale  of  seven  radio  stations  brought  in  Good  Housekeeping  and  Harper's  ^  press  an  pu  pi 

Cl  91=;  non  v„,.l  ,.„„i  d  recently  discussed  in  pointed  language 

In  1922,  says  Time,  Mr.  Hearst  was  Sl.215.000.  New  York  leal  estate  was  Bazaar.  subject  of  the  existence  of  vice 

at  his  zenith  as  a  publisher,  with  20  -  and  crime  in  Oneida  County. 

newspapers  in  13  large  cities,  Uni-  DENTIST  GROUP  ADVERTISES  IN  BOSTON  "These  discussions  and  certain  dis- 

versal  Service,  INS.  King  Features  to,  u  a  n  ■  ■  *  j  i  j  *•  *  -,1  i-n  c'osures  have  created  in  the  public 

Syndicate,  the  American  Weekly,  a  BOSTON.  March  6— Beginning  today,  a  large  group  of  dentists,  identified  as  suspicion  if  not  the  convic- 

string  of  magazines,  a  newsreel,  a  ‘he  “Massachusetts  Dental  Foundation,”  opened  a  10-week  newspaper. ad-  criminals  exL't 

motion  picture  company,  the  world’s  vertising  campaign  in  the  Boston  Post.  Each  ad  will  be  800  lines,  and  will  run  thp  county  as  though  the  offi- 

highest  paid  group  of  editors  and  i”  the  Monday  issue.  The  institutional  campaign  will  cost  the  dentists  about  slumbering 

writers,  and  the  largest  profit  any  $5,000.  “Ask  Your  Dentist”  is  the  slogan  in  each  ad.  with  copy  and  illustra-  gt  their  posts  of  duty, 

newspaper  publisher  ever  made  be-  tions  aimed  to  emphasize  the  importance  of  dental  care  for  children,  workers  “The  court  therefore  orders  -  • 
fore  or  since.  Disappointed  in  his  po-  and  elderly  persons.  No  dentists’  names  appear  in  the  ads,  and  the  Founda-  [fiat  you  make  a  thorough  investiga- 

litical  ambitions  in  1922.  Time  says  tion  has  legal  opinion  to  the  effect  that  this  does  not.  in  any  way,  violate  the  tion  of  all  manner  of  alleged  la* 

that  he  went  back  to  California  and  stringent  laws  of  this  state  applying  to  dental  advertising.  breaking  in  this  county.” 


Enterprise  Now  Solvent 

According  to  Time,  the  Hear.st  em- 


political  and  underworld  connection.' 
and  of  lotteries  and  other  rackets. 
To  Subpena  Newsmen 
Supreme  Court  Justice  Cross,  in 
ordering  the  investigation,  told  the 


newspapers  in  13  large  cities,  Uni¬ 
versal  Service,  INS,  King  Features 
Syndicate,  the  American  Weekly,  a 
string  of  magazines,  a  newsreel,  a 
motion  picture  company,  the  world’s 
highest  paid  group  of  editors  and 


"The  public  press  and  pulpit  have 
recently  discussed  in  pointed  language 
the  subject  of  the  existence  of  vice 
and  crime  in  Oneida  County. 

"These  discussions  and  certain  dis- 
c'osures  have  created  in  the  public 
mind  the  suspicion  if  not  the  convic¬ 
tion  that  crime  and  criminals  exist 
within  the  county  as  though  the  offi¬ 
cers  of  the  law  had  been  slumbering 
a*  their  posts  of  duty. 

“The  court  therefore  orders  -  • 
that  you  make  a  thorough  investiga¬ 
tion  of  all  manner  of  alleged  la* 
breaking  in  this  county.” 
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Rules  Erroneous 
Headline  Is 
Not  Libelous 

Must  Be  Judged  With 
Text,  Kansas  Supreme 
Court  Decision  Asserts 

Headlines  and  the  body  of  an  arti¬ 
cle  must  be  considered  together,  and 
the  whole  fairly  construed,  in  deter¬ 
mining  whether  a  newspaper  article  is 
libelous  per  se,  the  Kansas  Supreme 
Court  ruled  in  Topeka  March  4.  The 
opinion  w'as  handed  down  in  an  action 
for  $20,000  damages,  brought  by 
George  J.  Little,  a  Topeka  lawyer, 
against  the  Topeka  State  Journal. 

The  case  was  an  aftermath  of  a  dis¬ 
barment  proceeding  filed  in  the  Su¬ 
preme  Court  against  Little.  In  those 
proceedings,  the  court  appointed  a 
commissioner  to  hear  evidence  and 
make  findings  and  conclusions  and  re¬ 
port  to  the  court. 

Rules  on  Libelous  Headline 
A  news  story  of  the  commissioner’s 
report  was  carried  in  the  State  Jour¬ 
nal.  The  headline  writer,  however, 
inaccurately  labeled  the  report  one 
place  in  the  headline  “Findings  by  Su¬ 
preme  Court.”  In  his  opinion  deliv¬ 
ered  in  the  libel  suit.  Justice  W.  W. 
Harvey  recognized  the  inaccuracy  in 
the  headline,  but  held: 

“While  headlines  may  be  so  mis¬ 
leading  and  so  detached  from  the  body 
of  the  article  as  themselves  to  be 
libelous,  ordinarily  they  are  but  a 
brief  index  to  the  body  of  the  article 
and  are  designed  to  do  no  more  than 
to  direct  the  attention  of  the  reader 
to  the  article  itself.  In  determining 
whether  they  are  libelous  ordinarily 
they  should  be  read  with  the  article. 

“In  this  case,  no  one  reading  the 
headlines  and  the  article  would  be 
misled  by  the  slightly  inaccurate 
statement  in  the  headlines.” 

There  was  no  allegation  that  the 
newspaper  was  actuated  by  malice. 

PFLAUM  TO  CHL  TIMES 

Irving  B.  Pflaum,  former  United 
Press  war  correspondent  in  Spain  and 
more  recently  central  European  cor¬ 
respondent  for  London  newspapers  and 
Transradio  Press  Service,  has  joined 
the  Chicago  Times  staff,  it  was  an¬ 
nounced  this  week  by  Gail  Borden, 
Times  managing  editor.  Mr.  Pflaum 
is  writing  interpretations  on  foreign 
news  and  doing  special  assignments. 
Pflaum,  covering  the  war  in  Spain 
for  UP,  left  that  organization  last 
August  to  cover  general  European 
news  for  London  newspapers.  Since 
leaving  Spain,  he  has  been  in  Ger¬ 
many,  Czechoslovakia.  Poland  and 
Hungary.  He  returned  to  Chicago 
last  December  to  visit  his  parents. 

N.  Y.  PRESS  CLUB  IS  50 

Praise  for  the  Woman’s  Press  Club 
of  New  York  was  voiced  by  the 
Jersey  City  (N.  J.)  Jersey  Journal  in 
a  March  6  editorial  entitl^  “50  Years 
A  Press  Club.”  The  club  provides 
programs  once  a  month  on  various 
topics.  In  addition  to  its  philanthropic 
Old  to  needy  women  writers  and  to 
disabled  veterans,  it  has  for  nearly 
twenty  years  been  providing  a  scholar¬ 
ship  at  the  Columbia  School  of  Jour¬ 
nalism.  The  club  observed  its  anni¬ 
versary  Feb.  25. 

■ 

SCANNELL  TO  CBS 

Austin  Scannell,  formerly  city  edi- 
or,  Albniiy  Knickerbocker  Press,  this 
Week  joined  the  CBS  publicity  depart¬ 
ment  rewrite  staff  in  New  York. 


20  Oklahoma  News 
Men  Get  New  Jobs 

One  week  after  the  suspension  of 
the  Oklahoma  City  Oklahoma  News, 
Scripps-Howard  newspaper,  20  edi¬ 
torial  and  business  office  members 
had  obtained  jobs,  leaving  only  six 
without  definite  plans.  Lee  Hilts,  edi-  j 
tor,  said  this  week. 

After  supervising  details  of  closing 
the  paper’s  affairs,  Mr.  Hills  will  join 
the  Memphis  Press  Scimitar  in  an 
editorial  position.  Plans  for  Charles 
Nicholson,  business  manager,  have  ■ 
not  been  announced  by  Scripp.s-How-  jj 
ard.  ^ 

Lockhort  to  Memphis 
The  following  placements  h:.ve  been 
made:  Jack  Lockhart,  managing  edi¬ 
tor,  becomes  managing  editor  of 
Memphis  Commercial  -  Appeal:  Ted 
Comer,  city  editor,  goes  to  Pittsburgh 
Press;  Emory  Grinnell,  to  Memphis 
Commercial  Apjjeal;  Grant  McGee, 
oil  editor,  to  Memphis  Press  Scimitar; 
Jim  Hopkins,  sports  editor,  to  Clere- 
land  Press;  Carl  V.  Little,  news  edi¬ 
tor,  to  Houston  Press;  E.  W.  Pryor, 
copy  reader,  to  Albuquerc/ue  Journal: 

Ed  Wallace,  feature  writer-photog¬ 
rapher,  to  New  York  World-Tele¬ 
gram. 

Also  Earl  Richert  and  Ralph  Swan¬ 
son  go  to  Tulsa  Tribune,  Swanson 
becoming  telegraph  editor;  Ned  Chew, 
telegraph  editor,  to  Evansville  (Ind.) 
Press;  Loren  Williams,  feature  writer, 
becomes  editor,  Bhie  Valley  Farmer. 
and  Ben  Kaplan,  reporter,  joins  the 
Farmer;  Mahlon  Hickman,  courthouse 
reporter,  becomes  publicity  man  State 
Fair  Assn.,  and  managing  editor  of 
Oklahoma  City  Daily  Herald,  and 
Millard  Purdy,  reporter,  has  joined 
the  Herald  staff. 

C.  F.  Bowie,  advertising  manager, 
becomes  advertising  manager  of  Dal¬ 
las  Dispatch -Journal;  Joe  Commons, 
display  staff,  to  Dallas  Herald-Times: 

D.  V.  Baird,  local  display,  is  now'  ad¬ 
vertising  manager.  Oklahoma  City 
All-Church  Press;  Wiley  Stuart,  local 
display,  to  Ft.  Worth  Press.  The 
association  of  George  Pappas,  classi¬ 
fied  manager,  has  not  been  an¬ 
nounced. 


ROY  HOWARD  ABROAD 

Roy  Howard,  editor  of  the  New  Yort 
World-Telegram,  with  Mrs.  Howard  (left) 
and  Mrs.  Robert  P.  Scripps,  of  "Miramar," 
San  Diego,  widow  of  the  Scripps-HowarJ 
Newspapers'  former  president,  photo¬ 
graphed  as  they  sailed  recently  aboard 
the  liner  Rex  for  a  winter  vacation  tour  of 
Europe.  The  Howards  plan  to  return  early 
in  April. 


ANG  RULED  OFF  BALLOT 

Tbe  American  Newspaper  Guild, 
CIO,  has  been  ruled  off  the  ballot 
by  the  NLRB  in  the  impending  vote 
of  1,200  commercial  employes  of  the 
Milwaukee  Sentinel,  but  is  certified 
as  representative  of  the  editorial  em¬ 
ployes  of  the  paper.  At  a  previous 
vote  to  determine  who  should  repre¬ 
sent  all  editorial  and  business  em¬ 
ployes,  the  guild  received  so  few 
votes  that  a  decision  from  Washing¬ 
ton  directed  tabor  board  representa¬ 
tives  to  ignore  it.  The  board  has  di¬ 
rected  that  the  AFL  Commercial  As¬ 
sociates  and  a  non-union  group  of 
unorganized  workers  be  given  places 
on  the  ballot. 


Carter  Sits  for  Photo, 
Club  Keeps  Old  Date 

Fort  Worth,  Tex.,  March  9 — It  took 
13  years  to  get  Amon  G.  Carter,  pub¬ 
lisher  of  the  Fort  Worth  Star-Telegram 
to  sit  still  long  enough  to  get  his  pic¬ 
ture  taken.  And  so  it  took  the  same 
13  years  for  the  club  to  put  on  the 
testimonial  dinner  they  promised  him 
in  1926.  It  is  being  put  on  at  the  club 
this  evening,  with  everybody  in  Fort 
Worth  at  the  tables.  Paul  Whiteman 
is  toastmaster,  master  of  ceremonies, 
and  conductor  of  the  orchestra. 


MRS.  NELLIE  PRUDDEN 

Mrs.  Nellie  Prudden,  wife  of  Harry 
J.  Prudden.  president  of  Prudden, 
King  &  Prudden.  Inc.,  New  York, 
died  March  8,  at  her  home.  Mrs. 
Prudden  was  born  in  Davenport,  Iowa 
and  was  the  daughter  of  James  J. 
Russell,  former  State  Senator  of  Iowa. 
She  was  a  graduate  of  Hunter  College 
in  New  York  City. 


G.  P.  SIMON  SPEAKS 

George  P.  Simon,  advertising  di¬ 
rector  of  the  London  Daily  Telegraph. 
was  the  honor  guest  and  principal 
sneaker  at  the  Advertising  Club  of 
New  York’s  membership  luncheon 
Thursday.  March  9.  His  subject  was 
"America  As  I  Found  It." 


ADS  USED  TO  FIGHT  HIGH  TAX  RATE 

ATLANTIC  CITY,  March  7— Full  page  displays  in  last  night’s  Evening  Union 
and  today’s  Morning  Press  opened  a  business  drive  to  make  Atlantic  City 
tax-conscious.  The  page  displays  are  to  continue  weekly  for  10  weeks,  spon- 
sored  by  the  local  Chamber  of  Commerce,  other  civic  and  bu.siness  groups  and 
four  individual  firms.  After  that  some  sort  of  continuing  campaign  is  planned 
tor  the  balance  of  the  year.  All  are  designed  to  dispel  the  voters’  idea  that 
only  property-owners  are  taxed.  Today’s  display  declared  that  "this  man 
earns  $100  a  month  and  pays  $231  a  year  in  hidden  taxes,”  including  58  taxes 
on  a  loaf  of  bread,  38  on  bacon  and  so  on.  Atlantic  City,  this  declared,  for  two 
>ears  running  “has  the  highest  adjusted  tax  rate  of  any  city  in  America.” 

LUCKY  STRIKE  STARTS  METROPOLITAN  CAMPAIGN 

A  10-WEEK  SCHEDULE  in  16  metropolitan  newspapers  for  Lucky  Strike 
cigarettes  will  begin  March  14.  Copy  will  be  run  Tuesday  and  Thui'sday 
e  very  week  with  size  ranging  from  205  lines  on  seven  columns  in  the  standard 
papers  to  smaller  in  the  tabloids.  Whether  it  will  run  the  full  10  weeks  de¬ 
pends  on  its  effectiveness.  “Everyone  hopes  the  reaction  to  it  will  justify 
national  release,"  it  was  said.  Lord  &  Thomas  is  the  agency. 


Four  Directors 
Of  Mich.  Papers 
Must  Return  Stock 

Used  Company's  Credit  to 
Finance  Personal  Purchases. 
U.  S.  Court  Asserts 

Detroit,  March  6  —  Four  directors 
of  the  Federated  Publications,  Inc.,  a 
company  controlling  three  Michigan 
newspapers  and  affiliated  companies, 
who.  it  is  charged,  used  the  company’s 
Cl  edit  to  finance  per.sonal  purchases 
of  large  blocks  of  stock  at  $1.50  a 
,  share,  were  ordered  March  4  to  return 
the  securities,  now  valued  at  $670,000. 
to  the  company’s  treasury. 

The  officers  of  the  company  are; 
Albert  L.  Miller,  of  Battle  Creek. 
Mich.,  president;  Louis  A.  Weil,  Sr., 
and  Louis  A.  Weil,  Jr.,  and  Stanley 
W.  McFarland,  all  of  Port  Hiu’on. 
Mich.,  directors.  The  papers  in  the 
company  are:  Lansing  State  Journal. 
Grand  Rapids  Herald.  Battle  Creek 
Enquirer  &  News,  Herald  Publishing 
Co.,  and  the  Newspaper  Engraving 
Co.  Others  mentioned  in  the  order 
were  Paul  A.  Martin  and  Robert  B. 
Miller. 

Stockholder  Brought  Suit 

The  order  by  the  U.  S.  Circuit 
Court  of  Appeals  is  an  outgrowth  of 
a  suit  brought  by  Lewis  Ashman  of 
Deerfield,  Ill.,  a  stockholder  who  al¬ 
leged  that  the  defendants  used  “the 
good  will  and  credit  of  the  company" 
in  buying  large  blocks  of  stock  for 
their  own  accounts  in  1933  from  a 
Detroit  bank.  Ashman  also  claimed 
that  shortly  after  the  directors  pur¬ 
chased  the  stock  for  $1.50  a  share, 
they  declart'd  a  stock  dividend  of 
$1.40  a  share  by  Federated  Publica¬ 
tions  so  that  they  were  able  to  repay 
the  bank. 

The  action  of  the  Superior  Court 
reverses  the  decision  of  Federal  Judge 
Edward  J.  Moinet  in  Detroit  who 
ruled  again.st  Ashman  and  refused  to 
order  the  return  of  the  .stock. 

Federal  Judge  Arthur  J.  Tuttle  in 
Detroit  last  week  week  signed  an  or¬ 
der  directing  the  return  to  the  treas¬ 
ury  of  33,500  shares  of  stock  held  in 
the  name  of  the  directors.  Repay¬ 
ment  of  $46,000  of  “excessive  divi¬ 
dends"  was  also  ordered. 

■ 

Strikes  in  Chicago, 
Wilkes-Barre  Continue 

The  four-month-old  strike  of  the 
Chicago  Newspaper  Guild  against  the 
Chicago  Evening  American  and  Chi¬ 
cago  Herald  &  E.ra>uincr  remained 
deadlocked  this  week.  Continuances 
were  granted  in  federal  district  court 
where  the  guild  is  seeking  to  trans¬ 
fer  injunction  proceedings.  Mean¬ 
while,  the  local  guild  has  entered  into 
negotiations  with  the  Chicago  Times, 
seeking  a  contract  for  editorial  de¬ 
partment  employes. 

Publi-shers  of  Wilkes-Barre’s  three 
struck  daily  newspapers — Tinies- 
Leader,  Evening  News  and  Record — 
this  week  used  a  full-page  advertise¬ 
ment  in  the  Sunday  Independent  to 
inform  the  public  of  the  agreement 
offered  to  the  local  of  the  newsnaper 
guild  in  an  effort  to  end  the  long 
strike. 

The  guild,  refusing  to  accept  the 
offer,  has  suggested  new  conferences. 
Publishers  said  they  were  confident 
the  public,  after  a  careful  study 
of  the  offer,  would  regard  the  pro¬ 
posals  as  “liberal  and  just."  Mean¬ 
while.  the  papers,  suspended  since 
Oct.  3.  still  are  idle. 
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Agency  Men  Have  New 
Eye  Movement  Recorder 

Device  Perfected  by  H.  A.  Thompson  and 
L.  E.  Luce  for  Weighing  Advertising  Appeal  Is 
Applicable  to  Newspaper  Makeup  Problems 


THE  ART  of  newspaper  makeup,  se¬ 
lection  and  placement  of  editorial 
matter,  features  and  advertising,  may 
be  greatly  sim¬ 
plified  by  the 
Scanacord,  an 
entirely  new 
device  for  mea- 
suring  and 
charting  eye 
movem  ents 
of  readers,  de¬ 
veloped  by  Her¬ 
bert  A.  Thomp¬ 
son  and  Leonard 
E.  Luce,  research 
and  art  director, 
Herbert  A.  Thompson  respectively  for 
Arthur  Kudner, 

Inc.,  prominent  advertising  agency. 

The  Scanacord,  differing  from  pre¬ 
vious  eye-movement  cameras,  was 
constructed  primarily  for  the  science 
of  pre-testing  advertising  copy  and 
has  set  New  York  advertising  circles 
agog  this  week  with  its  possibilities 
and  the  results  already  obtained. 

Ha<  Newspaper  Value 
“I  think  it  has  a  terrific  value  re¬ 
garding  editorial  and  newspaper 
pages,”  Mr.  Thompson  told  Editor  & 
Publisher  Wednesday,  “I  think  a  fel¬ 
low  could  dope  his  makeup  better 
from  studying  results  obtained.  And 
he  could  get  a  good  idea  of  the  rela¬ 
tion  between  editorial  and  advertis¬ 
ing  matter  on  the  same  page.” 

Mr.  Thompson  revealed  that  at 
least  one  newspaper  publisher  from 
the  metropolitan  area  had  expressed 
his  interest  in  the  Scanacord. 

The  Thompson-Luce  system  con¬ 
sists  of  the  Scanacord,  which  photo¬ 
graphs  reflected  light  from  the  cornea 
of  the  eyes  thus  revealing  the  move¬ 
ment  of  the  eyes,  and  also  of  a  movie 
projector  to  show  the  results. 

While  a  person  is  viewing  an  ad¬ 
vertising  through  the  Scanacord  two 
small  cameras  are  photographing  the 
movements  of  both  eyes.  The  left  eye 
is  photographed  for  its  horizontal 
movement  and  the  right  eye  for  its 
vertical  movement. 

Projector  Takes  Two  Films 
The  developed  film  is  shown 
through  a  special  projector  wnich 
takes  the  two  rolls  of  film  at  the 
same  time.  One  is  drawn  through 
horizontally  and  the  other  vertically. 
Synchronized  and  focused  upon  the 
advertisement  which  was  originally 
scanned  by  the  observer,  small  dots 
of  light  from  the  film  jump  from 
headline  to  copy  and  illustration  re¬ 
vealing  the  course  of  the  eye  move¬ 
ment.  No  calculations  are  needed  to 
arrive  at  the  point  of  eye  fixation. 

With  the  projector  operating  at  the 
same  speed  as  the  cameras  when  the 
eye  movements  were  being  photo¬ 
graphed  Mr.  Thompson  and  Mr.  Luce 
can  chart  the  amount  of  attention 
given  to  each  part  of  the  ad.  The 
film  can  be  re-run  in  slow  motion. 

Previous  eye  cameras  depend 
largely  upon  mathematics  to  prede¬ 
termine  any  advertising  copy  appeal, 
Mr.  Thompson  stated,  whereas  his 
system  reduces  mathematics  to  a 
minimum. 

'fhe  Kudner  agency  is  not  using  this 
system  to  pre-test  all  their  copy,  Mr. 
TTiompson  said  dispersing  current 


rumors.  They  are  merely  collecting 
data.  But  to  demonstrate  how  it 
could  be  used  he  said,  “if  25  persons 
view  the  same  ad  and  their  eye  move¬ 
ments  are  virtually  the  same,  then 
you  can  be  pretty  sure  the  ad  does 
what  you  intended  it  to  do.  But.  on 


Leonard  E.  Luca,  co-developer  of  the 
Scanacord,  observing  the  machine  in 
operation. 

the  other  hand,  if  you  expose  25  peo¬ 
ple  to  it  and  they  all  do  something 
different  it  means  that  your  ad  ought 
to  be  revised.” 

Mr.  Thompson  stated  that  over  a 
period  of  time  their  predic'ions  on 
ads  based  on  the  Scanacord  findings 
had  a  2%  average  of  error  from  the 
L.  M.  Clark  readership  reports  on  the 
same  ads  after  publication  which  he 
believes  “good  consistency.”  The  fact 
that  their  findings  approximate  those 
of  the  Clark  reports  consistently  is  a 
good  indication,  Mr.  Thompson  felt. 

An  innovation  to  the  Thompson- 
Luce  pre-testing  idea  is  the  correla¬ 
tion  of  the  “eye  data”  with  the  spoken 
data.  Persons  who  observe  the  sub¬ 
ject  ads  and  have  their  eye  move¬ 
ments  charted  are  afterwards  asked 
questions  about  the  ad  and  iheir 
answers  are  recorded  through  a  hid¬ 
den  microphone.  This  is  later  used  to 
check  up  on  their  “eye  data.” 

Most  people  who  are  working  on 
pre-testing  copy  are  working  only  on 
“observation,”  Mr.  Thompson  be¬ 
lieves.  He  is  of  the  opinion  that 
they  are  the  only  ones  working  on 
four  points:  observation,  headline 
reading,  text  reading  and  special  text 
reading.  “And  as  far  as  I  know,  no 
one  is  predicting  Clark  reports  with 
that  degree  of  accuracy,”  he  said. 

As  the  result  of  a  year  in  develop¬ 
ing  the  Scanacord  and  several  years 
research  with  the  Clark  reports  as  a 
basis,  Mr.  Thompson  and  Mr.  Luce 
have  found  36  basic  elements  or  fac¬ 
tors  which  have  appeared  with  reg¬ 
ularity  in  all  copy  with  high  ranking. 

These  two  gentlemen  each  have  had 
more  than  20  years  experience  >n 
advertising  agencies — Mr.  Thompson 
in  copywriting  and  Mr.  Luce  in  art 
work.  They  were  previously  asso¬ 
ciated  with  McCann-Erickson  Com¬ 
pany,  New  York,  and  had  planned  to 
launch  an  independent  copy  appraisal 
service  last  summer  but  instead  ac¬ 
cepted  an  offer  to  join  Kudner.  Inc. 


Reorganization  Plan  ' 

of  Transcript  Okayed  i 

Boston,  March  6  —  Federal  Court  J 
here  has  approved  the  plan  of  re-  < 
organization  of  the  Boston  Transcript  J 
Co.,  and  now  awaits  approval  of  at 
least  two-thirds  of  the  creditors  before 
it  can  be  confirmed.  It  is  understood 
that  more  than  80%  of  the  creditors 
have  already  okayed  the  plan  verbally. 

A  contract  with  the  Newspaper 
Guild  of  Boston,  satisfactory  to  both 
the  union  and  the  Transcript,  must  be  ' 
negotiated  before  the  plan  becomes  I 
operative.  It  is  expected  that  the  de-  ’ 
tails  relating  to  creditors  and  the  ' 
Guild  will  be  arranged  within  two  ' 
weeks. 

It  was  learned  today  that  the  four- 
page  mid-week  rotogravure  section 
will  be  discontinued  March  15,  with 
the  expectation  of  resuming  publica¬ 
tion  sometime  in  the  fall.  First  issue 
of  this  weekly  section  (Wednesdays) 
was  dated  Oct.  12,  1938.  Richard 
Anthony,  editor  of  the  roto,  will  con¬ 
tinue  his  boating  and  waterfront  writ¬ 
ings,  and  in  his  extra  hours  will  do 
editorial  writing. 

ALTICK  WINS  AIR  AWARD 

Sherman  B.  Altick,  former  World 
War  flier  and  for  10  years  aviation 
editor  for  the  New  York  Sun,  today 
was  awarded  the  1939  T.W.A.  Avia¬ 
tion  Writers  trophy,  highest  award 
for  newspaper  writing  and  reporting 
in  the  industry.  The  trophy  for  maga¬ 
zine  writers  went  to  Mike  Froelich, 
news  editor  of  Aero  Digest.  Second 
and  third  newspaper  awards  went  to 
Bob  Ball  of  the  Detroit  News  and  to 
Dick  Kirschbaum,  aviation  writer  for 
the  Newark  (N.  J.)  Evening  News. 
Altick  is  one  of  the  oldest  aviation 
writers  from  a  standpoint  of  service, 
and  was  the  only  newspaperman  who 
flew  with  Col.  Charles  A.  Lindbergh 
10  years  ago  when  he  surveyed  the 
old  Transcontinental  Air  Trasport 
system  between  Columbus,  O.,  and 
Newark.  He  was  born  in  Dayton,  O., 
in  1895.  flew  in  France  during  the 
World  War  and  was  an  Army  test 
pilot  with  the  A.E.F.  He  joined  the 
!  Sun  in  1929,  having  served  as  city 
editor  of  the  Richmond  (Ind.)  Item. 

B.  H.  bidder'  JR.,  WEDS 

Bernard  H.  Bidder  Jr.,  son  of  B.  H. 
Ridder  of  Ridder  Brothers  News¬ 
papers,  and  Jane  Delano,  cousin  of 
President  Roosevelt,  were  married  in 
Holy  Name  Cathedral,  Chicago,  re¬ 
cently.  The  bridegroom,  a  graduate  of 
Princeton  University,  is  a  nephew  of 
Victor  F.  Ridder  and  Joseph  E.  Ridder, 

,  publishers  of  the  New  York  Journal 
of  Commerce,  New  York  Staats- 
Zeitung  and  Herold  and  other  news¬ 
papers.  The  bride  is  the  daughter  of 
Mr.  and  Mrs.  Lyman  Delano  of  New 
York. 

DAILIES  MEr'gED 

Purchase  of  the  Las  Cruces  (N.  M.) 
Daily  News  from  David  Bronson,  and 
its  consolidation  with  the  Las  Cruces 
(N.  M.)  Sun,  owned  by  Morris  J. 
Boretz,  Edwin  D.  Minteer  and  Glen 
F.  Nichols,  was  announced  this  week. 
With  the  consolidation  the  Sun,  for¬ 
merly  issued  morning  and  Sunday, 
will  now  publish  afternoon  and  Sun¬ 
day. 

■ 

CARLEY  PROMOTED 

Jack  Carley,  managing  editor  of 
Memphis  Commercial  Appeal,  has 
been  named  an  editorial  writer,  suc¬ 
ceeding  the  late  Thomas  Fauntleroy. 
J.  H.  Lockhart,  recently  managing  edi- 
I  tor  of  the  suspended  Oklahoma  City 
-  News,  succeeds  Carley  as  managing 
editor  of  the  Commercial  Appeal. 


Threat  to  Press 
In  Mobile  Case 
Hit  by  U.  S.  Court 

Declines  to  Reduce  Boil  .  . . 
Upholds  Right  to 
Write  Expose  Editorials 

Mobile,  Ala.,  March  8 — Cases  of 
four  persons,  secured  by  the  U.  S. 
government  of  being  involved  in  a 
trap  set  in  a  bold  attempt  to  muffle  a 
newspaper  crusade  against  the  lottery 
racket,  have  been  continued  until  next 
week  in  court  here. 

Postponement  in  the  cases  of  George 
and  Miriam  McKenzie  was  granted 
District  Attorney  Francis  H.  Inge  yes¬ 
terday,  and  continuances  were  also 
granted  today  by  U.  S.  Commissioner 
Alex  Howard  in  the  cases  Sam  Powe 
and  Peter  Crolich. 

New  Grand  Jury  to  Act 

The  preliminary  hearings  next  week 
coincide  with  the  impaneling  of  a  new 
federal  grand  jury  expected  to  act  in 
the  cases,  and  the  convening  of  the 
inquisitorial  body  was  seen  as  Inge’s 
reason  for  getting  the  continu¬ 
ances. 

The  defendant’s  attorney,  D.  R. 
Coley,  objected  to  the  continuances 
of  the  McKenzie  cases  on  the  grounds 
they  were  being  deprived  of  their  con¬ 
stitutional  rights.  They  have  been 
held  in  jail  in  default  of  $5,000  bond 
each,  and  he  asked  their  bond  to  cut 
to  $2,500  apiece. 

Commissioner  Howard,  however,  in 
refusing  to  cut  the  amount  of  bail 
said  “It’s  the  importance  of  the  case 
I’m  concerned  in.  I  know  this:  The 
charge  is  unusual,  extraordinary  and 
extremely  important.  It  is  a  question 
of  whether  a  man  can  write  news¬ 
paper  editorials — not  only  in  Mobile 
but  throughout  the  country — without 
being  interfered  with.” 

District  Attorney  Inge  claims  the 
defendants  plotted  in  an  attempt  to 
intimidate  Henry  P.  Ewald,  former 
executive  editor  of  the  Mobile  Press 
Register,  who  has  been  directing  the 
newspaper’s  campaign  against  the 
■  numbers  game  racket. 

First  Case  Under  U.  S.  Code 

Ewald.  who  has  since  resigned  and 
left  Mobile,  was  trapped  on  the  night 
of  Feb.  14  in  a  house,  in  a  compromis¬ 
ing  position,  by  at  least  five  men  and 
1  a  woman.  One  carried  a  camera  and 
took  photographs  of  him.  Ewald  wat 
severely  beaten  with  blackjacks  and 
a  gun  butt. 

,  The  McKenzies  live  in  the  house 
1  where  Ewald  was  attacked.  Powe  is 
active  in  political  circles.  Crolich,  a 
saloon  keeper,  has  long  been  associated 
with  Powe. 

'  Powe  is  free  under  $10,000  bail. 
Crolich  is  out  on  $7,500  bond. 

The  government  charges  the  trap 
was  laid  in  an  attempt  to  halt  Ewald  s 
anti-lottery  campaign,  or,  in  other 
words,  interfere  with  the  freedom  of 
‘  the  press,  the  charge  is  under  section 
’  51,  title  18  of  the  United  States  Code. 

and  as  far  as  could  be  learned  by 
‘  Editor  &  Publisher  here  today,  from 
•  the  district  attorney’s  office,  it  is  the 
first  prosecution  on  record  in  con- 
’  nection  with  press  freedom  under  this 
statute. 


ALDRICH  IS  DIRECTOR 

Lynn  E.  Aldrich,  Chicago  Daily 
News  treasurer,  was  elected  a  direc¬ 
tor  of  the  Daily  News  at  the  annu^ 
meeting  of  directors  held  March  7  in 
Chicago.  Mr.  Aldrich  fills  a  vacancy 
on  the  board  caused  by  the  death  of 
George  Scott.  All  other  directors 
were  re-elected. 
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Suit  Discloses 
$20,000  Demand 
For  Irwin  Tip 

N.  Y.  News  Wins  Cose  in 
Which  Friend  of  Gedeons' 
Murderer  Hunched  Solution 

A  New  York  attorney  demanded 
$20,000  for  his  client’s  hunch  on  the 
identity  of  the  murderer  in  the  fa¬ 
mous  Gedeon  case  two  years  ago,  it 
was  disclosed  last  week  when  a  ver¬ 
dict  for  the  New  York  Daily  News 
was  handed  down  by  a  jury  before 
Justice  Daniel  McNamee  in  Manhat¬ 
tan  Supreme  Court  on  the  evidence 
presented  in  an  action  for  $15,000 
brought  by  William  Lamkie,  of  New 
York,  the  lawyer’s  client. 

Lamkie  alleged  the  News  promised 
to  pay  him  $10,000  for  furnishing  the 
name  of  Robert  Irwin  as  the  mur¬ 
derer  of  Veronica  Gedeon,  Mary 
Gedeon  and  Frank  Byrnes,  prior  to 
the  disclosure  of  the  name  by  the 
police,  and  for  further  information 
regarding  Irwin.  Lamkie  also  asked 
for  an  additional  $5,000  for  services 
allegedly  performed  for  the  News. 

$5,000  Claim  Dismissed 

The  court  dismissed  the  $5,000 
claim  and  the  jury,  after  the  trial, 
passed  on  the  one  for  $10,000.  J. 
Howard  Carter,  of  Townley,  Updyke  & 
Carter,  acted  as  counsel  for  the  News. 

An  insight  into  the  exorbitant  de¬ 
mands  sometimes  made  upon  metro¬ 
politan  newspapers  for  a  “hot  tip” — 
and  the  Irwin  tip  admittedly  was  one 
of  the  hottest — was  given  to  Editor  & 
Publisher  by  George  T.  Towi.ley,  of 
the  law  firm,  and  by  James  W. 
Rodgers,  who  assisted  Mr.  Carter  at 
the  trial.  Pointing  out  that  while 
Lamkie’s  tip  “held  water,”  Rodgers 
said  the  News  did  not  wish  to  take 
Lamkie’s  word  because  he  was  “so 
vague  and  indefinite”  when  he  gave 
his  information  three  days  before  the 
Irwin  angle  was  broken  by  police. 
The  News,  Rodgers  said,  relied  ulti¬ 
mately  upon  the  police  reports  after 
it  was  announced  shortly  before  mid¬ 
night  of  April  4,  1937,  that  Irwin  was 
being  sought  for  questioning.  Irwin, 
who  was  arrested  in  Chicago  two 
months  later,  was  sentenced  to  serve 
a  129-year  prison  term  last  Nov.  28. 

Rodgers  also  disclosed  a  fantas¬ 
tic  story  behind  Lamkie’s  hunch, 
or  tip. 

“Lamkie  approached  the  News 
through  his  attorney,  Ellis  A.  Bates, 
on  April  1,  1937,”  said  Mr.  Rodgers: 
"Bates  said  his  client  ‘knew  some- 
thmg  about  the  murders  and  who  did 
it.’  Later  Bates  contended  that  dur¬ 
ing  a  telephone  conversation  that 
afternoon  the  News  had  closed  a  con¬ 
tract  with  him.  All  Bates  said  to  the 
News  was:  ‘Would  you  pay  $29,000 
for  the  information?’  To  this  ques¬ 
tion  Robert  Shand,  day  city  editor, 
said  ‘no.’ 

Denici  Promising  $10,000 

“Soon  after  that  conversation  Bates 
called  again  and  proposed  a  smaller 
figure  and  he  contended  Shand  said 
we’d  pay  $10,000  for  the  tip.  Bates 
»id  Shand  made  an  appointment  for 
nim  to  come  to  the  News  and  he  did 
come  that  night.  Then  Bates  gave 
•fie  News  information  concerning  Irwin 
os  the  possible  murderer.” 

Shand.  the  day  city  editor,  said  he 
■Trade  no  promise  of  any  sum  of  money 
to  Bates.  He  said,  according  to 
Rodgers,  that  he  agreed  on  behalf  of 
tfie  News  to  “pay  something  for 
tfie  story  in  the  event  it  was  exclu¬ 
sive.” 

It  developed,  according  to  Mr. 


Rodgers,  that  Lamkie  got  his  hunch 
from  Irwin  himself.  Lamkie  and  Ir¬ 
win  were  in  Rockland  State  Hospital 
together  months  prior  to  the  mur¬ 
ders,  and  Lamkie  guessed  that  Ir¬ 
win  was  the  murderer,  Rodgers  ex¬ 
plained. 

This  hunch  was  based  on  Lamkie’s 
knowledge  that  Irwin  was  “very 
fond”  of  Ethel  Gedeon,  now  Ethel 
Kudner,  the  attorney  said,  and  the 
fact  that  “some  friction”  existed  over 
Irwin’s  attention  to  Ethel.  Primarily, 
its  basis  was  in  the  knowledge  that 
Irwin  was  psychopathic. 

Mr.  Rodgers  said  the  Irwin  infor¬ 
mation  received  from  Bates  “gave 
us  some  little  advantage  in  preparing 
the  Irwin  material,”  but  because  the 
News  was  unable  to  verify  it  and  con¬ 
sidered  it  unreliable  the  daily  got  “no 
break  to  speak  of”  when  police  began 
their  search  for  him. 

■ 

Lamkie  Sues  Mirror  for 
$25,000  Damages 

A  suit  for  $25,000  damages,  alleging 
libel,  has  been  filed  against  the  New 
York  Mirror  by  William  Lamkie  in 
Manhattan  Supreme  Court,  it  became 
known  this  week.  The  suit  grew  out 
of  items  published  in  the  Mirror  on 
the  Gedeon  murders. 

Plaintiff  charges  that  on  April  15, 
1937,  the  Mirror  published  an  item 
which  was  uncomplimentary  to  him 
and  which  constituted  an  attempt  to 
discredit  him  and  to  hold  him  out 
to  the  public  as  unworthy  of  belief. 
Plaintiff  further  asserts  that  this  item 
was  published  in  retaliation  for  the 
Mirror’s  inability  to  obtain  from  hi.m 
any  information  about  Robert  Irwin, 
who  was  ultimately  sentenced  for  the 
Gedeon  murders. 

The  complaint  further  explained  that 
Lamkie  had  been  rendering  services  to 
the  New  York  Daily  News  and  that  the 
item  complained  of  was  published  by 
the  Mirror  after  the  News  began  pub¬ 
lication  of  an  autobiography  which  had 
been  prepared  by  Irwin  and  left  with 
Lamkie. 

Defendant  denied  the  charges  of  the 
complaint  and  pleaded  the  item  was 
a  fair  and  true  report  of  judicial 
proceeding. 

■ 

N.  Y.  Group  WiU  SeU 
Papers  at  World's  Fair 

Home  Town  News  Center,  Inc.,  New 
York,  has  been  granted  a  franchise 
for  distribution  at  the  New  York 
World’s  Fair  of  all  newspapers  from 
cities  of  500,000  population  and  under. 
Offices  will  be  located  in  the  Petro¬ 
leum  Industries  Building  on  the  Fair 
Grounds. 

Various  other  services  will  be  of¬ 
fered  by  the  organization,  including 
interviews  with  visitors  from  cities 
which  the  Center  will  represent;  pic¬ 
tures;  a  general  meeting  place  for 
visitors  and  information  regarding 
New  York  and  the  Fair.  The  organiza¬ 
tion  also  will  co-operate  with  national 
advertisers  and  exhibitors  at  the  Fair, 
supplying  promotion  of  client  papers 
to  them. 

Fee  for  the  services  is  $5  per  month 
for  the  duration  of  the  Fair.  Mal¬ 
colm  Maldrige  is  president;  James  R. 
Connell,  vice-president,  and  J.  J. 
Isaacson,  secretary-treasurer.  Main 
offices  are  at  40  Wall  St.,  New  York. 

$54,360  IN  DAILY'S  FUND 

Promoted  by  the  Syracuse  (N.  Y.) 
Herald,  a  fund  raised  by  that  com¬ 
munity  for  the  families  of  eight  fire¬ 
men  who  lost  their  lives  fighting  a 
blaze  recently  was  reported  this  week 
to  have  reached  $54,360.  With  other 
events  planned,  the  fund  is  expected 
to  exceed  $60,000. 


Women's  Press  Club 
Satirizes  Royalty 

The  forthcoming  visit  of  King 
George  and  Queen  Elizabeth  of  Great 
Britain  was  anticipated  March  3  by 
the  Women's  National  Press  Club, 
Washington,  in  a  satirical  forecast 
before  a  distinguished  audience  of 
women  which  included  Lady  Lindsay, 
American-born  wife  of  the  British 
Ambassador  to  the  United  States. 

Modeled  after  the  Gridiron  Club 
skits,  the  presentations  portrayed 
scenes  at  the  White  House  after  the 
arrival  of  the  royal  guests.  Mrs. 
Eleanor  Roosevelt,  who  recently  asso¬ 
ciated  with  the  firm  of  Roosevelt  & 
Sargent,  was  shown  contemplating  the 
prospiect  of  placing  insurance  on  the 
gold  crowns  while  they  were  in 
America;  housemaids  hid  various  fur¬ 
nishings  and  equipment  but  left  the 
war  debts  lying  around — “The  British 
won’t  pay  any  attention  to  them  any¬ 
how;’’  Secretary  Morgenthau  greeted 
the  royal  motor  calvacade  by  waving 
lOU’s;  the  King  and  Queen  debated 
whether  the  Executive  Mansion  was  a 
“shooting  box”  or  the  head  gardener’s 
cottage. 

Attending  as  an  active  member  of 
the  club,  the  only  wife  of  a  President 
ever  to  enjoy  that  status,  was  Mrs. 
Roosevelt.  Her  journalistic  endeavors 
were  lampooned  as  were  also  those  of 
Mrs.  Woodrow  Wilson.  Mrs.  Alice 
Longworth.  and  Mrs.  Evalyn  Walsh 
McLean. 

■ 

YUDAIN  TO  BRIDGEPORT 

The  third  staff  .shift  in  as  many 
months  in  the  Greenwich  (Conn.) 
Time,  went  into  effect  March  9  with 
the  resignation  of  Ted  Yudain,  ma¬ 
naging  editor,  to  become  political 
writer  and  cartoonist  with  the  Bridge¬ 
port  (Conn.)  Herald.  Yudain  has 
been  with  the  paper  singe  1936,  and 
after  Wythe  Williams,  former  Euro¬ 
pean  correspondent,  became  editor  in 
1937,  Yudain  was  made  managing 
editor.  Jay  Bradley,  telegraph  editor, 
is  taking  over  Yudain’s  desk,  and 
David  Williams,  the  editor’s  brother, 
will  move  up  from  reporter  to  the 
city  desk,  to  take  Bradley’s  post  in 
charge  of  telegraph  and  general  news. 

BROWN  AGni^CY  CLOSES 

The  Brown  Advertising  Agency, 
New  York,  has  closed  its  doors  fol¬ 
lowing  the  recent  death  of  its  presi¬ 
dent,  Louis  Brown.  A  petition  of 
bankruptcy  was  filed  against  it  by 
the  ANPA  and  the  company  issued 
assignments  to  its  creditors.  T.  J. 
King,  formerly  vice-president  of  the 
Brown  agency  has  joined  the  Metro¬ 
politan  Advertising  Co.,  New  York, 
as  vice-president. 

CORRECTION 

The  Blackwell  (Okla.)  Tribune, 
plaintiff  in  a  suit  for  $600,000  damages 
against  the  Blackwell  Journal,  and 
others,  on  Feb.  24  was  granted  an 
additional  15  days  to  file  its  second 
amended  petition,  two  days  before  its 
30-day  period  had  expired.  Editor  & 
Publisher  reported  last  week  that 
plaintiff’s  time  to  file  its  amended 
petition  had  expired  Feb.  26  without 
an  answer. 


FRANK  V.  STORRS 

Frank  V.  Storrs.  76,  prominent  New 
York  theatrical  advertising  figure, 
banker,  and  at  one  time  owner  of  a 
theatre  chain,  died  at  the  Good  Sa¬ 
maritan  Hospital,  West  Palm  Beach, 
Fla.,  March  8.  Born  in  Columbus,  O., 
at  18  he  founded  the  theatre  program 
business  now  known  as  the  New  York 
Theater  Program  Corp. 


Randau  Advises 
More  Travel 
To  S.  America 

Back  from  Two-month  Tour. 
He  Says  It  Will 
Create  Better  Relations 

Friendly  business,  social  and  po¬ 
litical  relations  between  the  U.  S. 
and  the  South  American  Republics 
will  grow  in  di¬ 
rect  proportion 
to  the  exchange 
of  travel  be¬ 
tween  the  two 
continents,  is  the 
Opinion  of  Clem 
J.  Randau,  vice- 
president  and 
general  business 
manager  of  the 
United  Press, 
who  returned  to 
New  York  from 
a  two  -  month  j 

tour  of  South 

America  on  March  7.  Mr.  Randau, 
accompanied  by  his  wife,  went  to  Rio 
de  Janeiro  by  boat  in  January,  and 
returned  from  Lima,  Peru,  on  the  liner 
Santa  Lucia. 

“Too  many  Americans  have  the 
habit  of  thinking  of  South  America 
as  one  big  entity,”  Mr.  Randau  told 
Editor  &  Publisher.  “This  can  only 
be  corrected  when  there  is  a  great 
increase  of  U.  S.  tourist  travel.  The 
uncertain  conditions  in  Europe  have 
already  caused  a  great  many  North 
Americans  to  take  cruises  to  Rio  and 
down  the  west  coast  to  Santiago,  but 
American  business  men  who  are  really 
interested  in  establishing  markets  for 
their  products  should  take  three 
months  and  really  acquaint  them¬ 
selves  at  first  hand  with  the  different 
temperaments,  resources,  living  con¬ 
ditions  and  economic  life  of  our  neigh¬ 
bors  on  the  south.” 

Interviewed  Presidents  Vargas,  Ortiz 

Mr.  Randau  made  a  general  tour  of 
U.P.  bureaus  there  to  discuss  with 
James  I.  Miller,  vice-president,  and 
A.  L.  Bradford,  general  manager  for 
South  America,  plans  for  enlarging 
service.  While  on  tour  he  interviewed 
President  Vargas  of  Brazil  and  Presi¬ 
dent  Ortiz  or  Argentina. 

“The  top  flight  newspapers  in  Latin 
America  compare  favorably  in  every 
way  with  the  leading  newspapers  of 
the  world,”  Mr.  Randau  said.  “I  was 
particularly  impressed  with  the 
amount  of  space  given  world  news. 
In  my  opinion  the  average  careful 
reader  of  a  good  South  American 
newspaper  keeps  himself  better  in¬ 
formed  on  world  affairs  than  does  the 
average  reader  of  the  U.  S.”  This  is 
due  in  part,  he  added,  to  the  circum¬ 
stance  that  there  is  less  news  of  a 
domestic  nature. 

The  U.P.  serves  many  important 
South  American  papers,  including  La 
Prensa,  Mundo,  La  Razon  and  Critiai 
in  Buenos  Aires;  El  Mercurio  and 
Nacion  in  Santiago;  El  Comercio  and 
La  Prensa  in  Lima;  Correio  de  Manha 
and  A  Noite  in  Rio  de  Janeiro;  La 
Union  in  Valparaiso;  El  Pais  and  El 
Dia  in  Montevideo;  El  Tiempo  in 
Bogota;  La  Prensa  in  Barranquilla, 
and  Critica  and  Ahora  in  Caracas. 

■ 

L.  A.  TIMES  AWARDS 

To  stimulate  student  interest  in 
jcurnali-sm  the  Los  Angeles  Times  an¬ 
nounced  this  week  that  it  will  award 
four  cups  to  the  best  papers  published 
by  public  school  staffs  in  Los  Angeles 
County. 
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Largest  '39  Auto 

Campaigns 

Due  During  March 


Campaigns  and  Accounts 


Most  Companies  Broadening 
Appeal .  .  .  Studebaker 
Announces  New  Car 
By  hil  f.  best 


Detroit,  March  8. — March  is  the 
month  of  automobiles.  First  of  all.  the 
automobile  manufacturers  have  re¬ 
leased  their  largest  1939  newspaper 
campaigns.  Second,  many  progressive 
newspajjers  remembered  that  in  Mai  ch 
last  year  the  used  car  newspaper  pro¬ 
motion  moved  cars,  and  this  year 
many  newspapers  in  co-operation  with 
dealers  are  sponsoring  local  used  car 
weeks.  And  third,  a  newcomer  to 
the  field  is  the  big  talk  of  the  indus¬ 
try. 

Chevrolet  March  copy  is  large  and 
has  a  broadening  appeal.  The  copy 
was  prepared  and  placed  by  Camp- 
bell-Ewald.  Buick  also  steps  up  its 
March  newspaper  schedule  through 
the  Arthur  Kudner  agency. 

Pontiac,  Cadillac  Releases 
Pontiac  has  released  its  key  city 
and  dealer  point  lists  through  Mac- 
Manus,  John  &  Adams.  The  dealer 
point  releases  follow  closely  the  large 
lists  of  January  and  February. 

Through  MacManus,  John  &  Adams 
the  March  and  April  Cadillac-La  Salle 
schedules  have  been  prepared.  The 
first  March  copy  ran  this  week  and 
is  scheduled  throughout  the  month. 
The  April  list  will  be  about  the  same 
size  and  as  mentioned  last  week  the 
recent  poll  of  Cadillac-La  Salle  dealers 
placed  newspaper  advertising  at  the 
top  of  the  list. 

Oldsmobile  announced  another  con¬ 
test — a  car  a  day  for  a  month  is  being 
given  away  and  has  been  widely  ad¬ 
vertised  in  newspapers.  Copy  was 
placed  through  the  D.  P.  Brother 
Agency. 

The  J.  Stirling  Getchell  Agency 
made  a  nice  March  release  on  Ply¬ 
mouth — the  number  of  insertions  for 
March  is  greater  than  any  other  month 
since  announcement  time.  As  many 
as  three  insertions  have  been  set  up 
in  some  of  the  better  Plymouth 
points.  Factory  mats  on  the  Plymouth 
commercial  line  for  local  dealers'  use 
are  also  available  from  the  factory. 

Hudson  announces  that  the  few 
early  March  releases  will  be  followed 
up  later  in  the  month  by  more  gen- 
t‘ral  releases  placed  by  the  Brooke. 
Smith  and  French  Agency. 

The  promotion  of  new  car  sales  by 
newspaper  releases  in  March  was  also 
followed  by  Chrysler,  Dodge,  DeSoto, 
Nash,  Ford  and  Packard. 

Used  Car  Pramatian 
Used  car  merchandising  has  also 
come  in  for  its  attention  in  March. 
Ford  has  released  through  N.  W. 
Ayer  &  Son  some  used  car  copy.  Olds¬ 
mobile  also  has  plans  whereby  the 
Olds  dealer  can  get  used  car  support. 
By  using  the  national  plan  laid  out 
last  March  and  the  mats  given  in 
Meyer  Both  Service  any  newspaper 
can  give  the  local  dealers  real  sup¬ 
port  in  a  local  used  car  promotion. 

On  Tuesday  of  this  week  in  the 
larger  cities  Studebaker  dealers  and 
the  press  were  shown  the  newest  of 
all  1939  cars — a  new  car  by  Stude¬ 
baker  in  the  fast-moving  low-price 
bracket.  A  general  newspaper  an¬ 
nouncement  is  expected  late  in  March. 


EFFECTIVE  April  1,  the  Holland- 
America  Line  is  placing  its  entire 
advertising  account  with  the  Charles 
W.  Hoyt  Co.,  Inc.,  New  York. 

The  American  Institute  of  Baking, 
educational  and  research  organization 
of  the  baking  industry,  has  appointed 
Geyer,  Cornell  &  Newell,  Inc.,  to  di¬ 
rect  its  advertising. 

A  newspaper  campaign  for  Wil¬ 
liams  &  Humbert  Sherries  using  170- 
line  space  was  scheduled  to  begin  in 
New  York  this  week.  Compton  Ad¬ 
vertising,  Inc.,  is  the  agency. 

The  Bureau  of  State  Publicity, 
Albany,  plans  a  newspaper  and  maga¬ 
zine  campaign  to  promote  the  attrac¬ 
tions  of  the  state  to  World’s  Fair  visi¬ 
tors.  Kelly,  Nason  &  Winsten.  Inc., 
New  York,  has  the  account. 

An  advertising  campaign  for  Eagle 
Brand  Magic  Milk  has  been  launched 
in  the  American  Weekly,  This  Week 
magazine.  Ladies'  Home  Journal,  Mc¬ 
Call's.  Womans  Home  Companion 
and  Macfadden  Women’s  Group,  R. 
Del  Dunning,  advertising  manager  of 
the  Manufactured  Products  Division 
OF  Borden  Co.  announced  March  6. 
Eight  insertions  have  been  .scheduled 
in  the  American  Weekly  and  This 
Week  and  six  in  the  women’s  maga¬ 
zines. 

Robert  A.  Willier,  advertising  man¬ 
ager  at  St.  Louis  of  the  Wabash  Rail¬ 
road,  announces  that  after  April  1 
advertising  for  the  railroad  will  be 
handled  by  the  Gardner  Advertising 
Co.  Willier  said  that  because  of  the 
necessity  of  publicizing  rail  travel  for 
the  two  Fairs,  an  increase  was  ex¬ 
pected  in  advertising  to  be  placed  in 
newspapers  of  the  area  served  by  the 
railroad. 

Armstrong  Dye  Products,  Chicago, 
has  appointed  Ekiward  L.  Sedgwick 
Co.  Plans  will  embrace  women’s 
magazines,  newspapers  and  direct 
mail. 

Sunday  newspapers,  national  ma¬ 
gazines  and  three  networks  will  be 
used  to  promote  the  Procter  &  Gam¬ 
ble  Crisco  slogan  contest,  which  will 
run  three  weeks  starting  March  10. 
Compton  Advertising.  Inc.,  has  the 
account. 

Newspapers  and  national  magazines 
will  be  used  by  the  J.  C.  Eno  (U.  S.) 
Ltd.,  distributors  of  Eno  Effervescent 
Salts.  William  Douglas  McAdams 
agency  handles  the  .iccount. 

A  national  advertising  campaign, 
including  magazines,  newspapers  and 
trade  papers,  will  be  started  shortly 
by  J.  M.  Kom  &  Co..  Inc.,  Philadelphia 
agency,  for  Leroux  Liquers. 

The  Grecian  Che.mical  Co.,  Phila¬ 
delphia,  would  resume  newspaper  ad¬ 
vertising  for  Olivo  shampoo  and  hair 
tonic,  it  was  announced  this  week. 
Albert  Kircher  Co.  is  the  agency  for 
the  company. 

The  Shore  Advertising  Agency  of 
Wildwood,  N.  J.,  will  handle  Cape 
May  County  advertising  amounting 
to  $8,526.  Metropolitan  newspapers 
will  be  used. 

The  Duro  Co.,  Dayton,  O..  has  ap¬ 
pointed  Hugo  Wagenseil  and  Asso¬ 
ciates,  Dayton  agency,  to  direct  the 
advertising  of  its  Duro  Household 
Pumps,  Duro  Water  Softeners  and 
Duro  Water  Heaters.  Sectional  news¬ 
papers,  farm  papers  and  tradq  papers 
will  be  used. 

Critchfield  &  Co.,  Chicago  agency, 
has  been  appointed  to  handle  the  ad- 
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PHILLIES 


NEW  PHILLIES  DRIVE 

Bayuk  Cigars,  Inc.,  is  releasing  a  large 
space  campaign  in  newspapers  from  coast 
to  coast.  First  insertion  appears  this  week. 
Illustrations  are  actual  photographs  of  out¬ 
standing  sports  stars  and  champions  of 
ten  years  ago,  when  Phillies  was  one  of  the 
leading  lOc  brands,  thus  recalling  sports 
history  and  cigar  history  to  the  smoker. 
Ivey  &  Ellington,  Inc.,  is  the  agency. 


sissippi  division  sales  manager  at 
Memphis,  and  C.  R.  Olson,  sales  pro¬ 
motion  manager,  will  continue  in  that 
position  with  the  added  duties  of  ad¬ 
vertising  manager. 

John  C.  McIntyre,  formerly  San 
Francisco  manager  of  the  John  W. 
Cullen  Co.,  and  prior  to  that  with  the 
Stack-Goble  Advertising  Agency,  De¬ 
troit,  has  joined  the  Los  Angeles  of¬ 
fice  of  Paul  Block  and  As.sociates. 

Herbert  S.  Waters,  president  of  the 
Newark.  N.  J.,  Advertising  Club  and 
Mrs.  Waters,  are  the  parents  of  a  son. 
Brian  Kent  Waters,  born  Feb.  27  in 
Orange  Memorial  Hospital. 

Clarence  E.  Bosworth.  formerly 
with  F.  Wallis  Armstrong  and  Ruth- 
rauff  and  Ryan,  has  joined  the  James 
Thomas  Chirurg  Agency,  Boston,  as 
head  of  their  merchandising  depart¬ 
ment. 


HEADS  ENGLISH  GROUP 

Sir  William  Crawford,  head  of  his 
English  advertising  agency  in 


vertising  on  Peau  Seche  Cosmetics, 
manufactured  by  Wright  &  Lawrence 
Co.,  Chicago. 

The  Burkny  Co.,  of  Toledo,  O., 
makers  of  water  heaters  has  named 
Sterling  Beeson,  Inc.,  Toledo. 

Guenther- Bradford  &  Co.,  Chicago 
agency,  is  releasing  newspaper  sched¬ 
ules  on  Udga,  Inc.,  St.  Paul,  Minn. 

Western  Advertising  Agency.  Ra¬ 
cine,  Wis.,  has  been  named  by 
ScHOENHOFEN -Edelweiss  Brewing  Co., 
Chicago. 


London,  is  to  head  the  British  delega¬ 
tion  to  the  annual  convention  of  the 
Advertising  Federation  of  America  in 
New  York  in  June,  according  to 
World's  Press  News.  He  is  to  head 
the  group  at  the  request  of  Sir  Harold 
Bellman,  president  of  the  Advertising 
Association,  which  is  holding  its  con¬ 
vention  in  Blackpool  simultaneously 
with  the  New  York  meeting.  Invita¬ 
tion  to  the  AFA  meeting  was  extended 
by  Mason  Britton,  chairman  of  the 
AFA,  and  Grover  Whalen,  president 
of  the  World’s  Fair.  The  AFA  group 
is  expected  to  spend  one  day  at  the 
Fair. 


Among  Advertising  Folk 


FRED  D.  STAHL,  vice-president  of 

Kelly-Smith  Co.,  in  charge  of  the 
Philadelphia  office,  recently  addressed 
the  journalism  class  of  Penn  State 
college,  on  “The  Functions  of  the  Na¬ 
tional  Advertising  Department  of 
Newspapers  and  the  Newspaper  Rep¬ 
resentative." 

John  Benson,  president  of  the  Four- 
A  recently  addressed  the  midwinter 
meeting  of  the  Fifth  District,  Junior 
Pacific  Advertising  Clubs’  Assn.,  in 
Los  Angeles. 

W.  P.  Ainsworth  has  joined  Harry 
Atkinson,  Inc.,  as  an  account  execu¬ 
tive. 

Robert  Seidel,  sales  promotion  man¬ 
ager,  Washington  Daily  News  has  re¬ 
signed  and  formed  his  own  advertis¬ 
ing  agency  with  offices  in  the  Munsey 
Bldg.,  Washington.  Mr.  Seidel  won 
national  recognition  as  creator  of  the 
“three  dimension"  retail  style  of  ad¬ 
vertising. 

Don  Gerber,  formerly  with  Mac- 
Wilkins  &  Cole,  Inc.,  Portland,  Ore. 
agency,  has  been  promoted  to  direc¬ 
tor  of  production  in  the  Seattle  office 
of  the  agency. 

Harry  G.  Penman  has  sold  an  in¬ 
terest  in  his  Penman  Advertising 
Agency  of  Seattle  to  Joe  R.  Neil,  who 
had  been  with  Foster  &  Kleiser  for  the 
last  year,  and  previously  was  in  ad¬ 
vertising  work  in  California  for  10 
years.  Name  of  the  Seattle  agency 
has  been  changed  to  Penman-Neil 
Advertising  Agency. 

Walter  R.  Haun,  advertising  man¬ 
ager  of  Lion  Oil  Refining  Co.,  El  Do¬ 
rado,  Ark.,  has  been  advanced  to  Mis- 


MORE  PHILCO  ADS 

The  Philco  Radio  &  Television  Cor¬ 
poration  is  embarking  on  a  year- 
round  advertising  program  covering 
all  of  its  products  and  utilizing  al 
forms  of  advertising  media  “to  ar. 
extent  not  heretofore  attempted.” 
cording  to  Sayre  M.  Ramsdell.  vice- 
president  of  Philco,  at  a  recent  sales 
meeting  in  Palm  Beach.  “More  money 
will  be  spent  by  Philco  in  national 
advertising  then  ever  before.  In  ad¬ 
dition  Philco  will  have  the  bigges" 
promotional  campaign  in  its  history.' 
Mr.  Ram.sdell  said. 


FORMS  NEW  AGENCY 


George  A.  Rosette  and  O.  J.  Hartwig 
have  combined  their  advertisini 
agency  activities  to  form  Rosette  i 
Hartwig,  Inc.,  New  York,  a  genera 
advertising  agency.  Ellis  J.  Finch  wil 
be  account  executive  and  director  oi 
media.  Joseph  E.  Bates  and  Jean  A 
Gobay  are  account  executives. 
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CALVERT  DRIVE 

Calvert  Distillers  Corpsoration  will 
launch  the  biggest  magazine  campaign 
in  its  history  this  month  with  color 
pages  in  14  national  magazines  for 
Lord  Calvert.  Calvert  Reserve  arid 
Special  and  Old  Drum.  The  firm  will 
continue  to  advertise  Reserve  and 
Special  in  large  newspaper  space 
more  than  300  papers. 


GARDNER  IN  CHICAGO 

Gardner  Advertising  Co.,  St.  Loui^ 
is  opening  a  Chicago  office  at  221  N 
LaSalle  St..  March  15.  C.  L.  Menser 
formerly  of  NBC,  will  be  office  man 
ager. 
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he  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


\N  ADVERTISEMENT  which  had 
the  temerity  to  call  itself  "The 
Most  Unusual  Advertisement  Ever 
Written”  appeared  in  New  York  Daily 
llews  Wednesday  of  this  week.  Shown 
here,  it  was  placed  by  Hearns  depart- 


Thc  Most  Unusual 
Advertisement 
Ever  ^JC^ritten 

■Wi  a  store  ADMITS  it  has  not  been  perfect! 


•(•Mvraed  (hr  oM  Hnrw 


W  «  QmI- 


^  ^  m  ^  WF*.  ^ 


ment  store.  Reason  why  it  was  "most 
unusual”  was  because  it  was  an  ad 
in  which  a  store  ADMITS  it  has  not 
oeen  perfect.” 

Ihe  text  told  of  the  rise  of  Hearns 
from  a  store  doing  a  sales  volume  of 
Si.3fl0.000  in  1932,  and  which  within 
two  years  had  more  than  doubled 
that  figure.  Last  year,  the  ad  stated, 
the  store’s  gross  sales  totalled  $21,- 
000.000. 

"Styled  Up.  Keyed  Up,  Tuned  Up" 

The  copy  told  how  improvements 
have  been  made  to  correct  “our 
hortcomings”  in  handling  custom¬ 
ers,  how  the  store  has  been  “styled 
up.  keyed  up,  tuned  up.” 

Irving  Price,  advertising  manager 
of  Hearns,  said  the  advertisement 
was  in  the  nature  of  a  trial  balloon, 
hut  that  results  had  been  so  favor¬ 
able  he  plans  to  place  it  in  other 
ewspapers. 

Mr.  Price  gives  full  credit  to  news¬ 
paper  advertising  for  the  remarkable 
rise  in  Hearns  annual  sales. 

"It  is  all  due  to  newspaper  advertis- 
u'8.  and  nothing  else,”  he  declared, 
^ere  is  nothing  else  that  is  nearly 
^efficient.  I  have  tried  radio,  and 
been  disappointed.  I  have  tried  cir¬ 
culars  by  the  million,  and  direct  mail. 
But  there  is  nothing  that  gives  the 
inunediate  sales  results  that  news¬ 
paper  advertising  does.” 

Hearns  newspaper  advertising  ap- 
^priation  is  slightly  over  the  $1,- 
W.OOO  mark  yearly,  Mr.  Price  said. 
Mass  circulation  papers  are  used. 

Asked  to  comment  on  current  busi- 
'’*55,  Mr.  Price  was  extremely  op¬ 
timistic. 

I  feel  that  there  is  something  un¬ 
usual  happening,”  he  declared.  “There 
u  definite  upturn  for  retailing  on 
■  way.  Conditions  are  definitely 
'’**ter,  and  there  are  several  factors 
'bich  I  think  will  contribute  to  in¬ 
creased  sales  in  the  future.  First, 
mere  seems  to  be  more  confidence  in 
business  circles;  there  is  not  so  much 
It  the  ‘hunted  animal’  complex  as  in 
‘’®5t  years.  Second,  there  seems  to  be 
*  distinctly  different  attitude  toward 


business  in  Washington.  And  third, 
the  World’s  Fair  is  stimulating  people. 
Whether  New  York  gets  the  tremen¬ 
dous  influx  of  visitors  it  expects  or 
not,  people  are  buoyant,  optimistic.  I 
feel  that  the  depression  has  about 
run  its  course.  People  have  been 
underconsuming.  I  feel  they  are  get¬ 
ting  in  a  mood  to  buy.” 

Mr.  Price  attracted  wide  attention 
about  a  year  ago  when  he  rented 
Grand  Central  Palace  in  New  York 
to  stage  a  sale  of  blankets.  Backed 
by  large  newspaper  advertising, 
Hearns  sold  66,199  blankets  in  two 
days. 

We  are  hoping  that  his  optimism  is 
borne  out  by  retail  store  sales  figures 
this  spring. 

■ 

Physicians  Advertise  in  Dayton 
ONE  OF  THE  HARDEST  newspaj)er 
advertising  jobs  on  the  books  has 
just  been  completed  successfully  by 
the  Dayton  (O.) 
Daily  News. 

That  paper, 
after  more  than 
six  months  of 
preparation,  on 
March  5  printed 
the  first  of  15 
full-page  adver¬ 
tisements  on  the 
function  of  the 
medical  profes¬ 
sion  in  modern 
society.  The 
series  of  educa¬ 
tional  and  copy¬ 
righted  essays  is  being  financed  by  the 
physicians  of  Dayton  and  Montgomery 
County  as  a  means  of  providing  the 
public  with  complete  information 
about  their  profession,  its  background 
and  contributions,  and  changes  which 
are  being  suggested. 

Plans  for  the  series  of  articles  were 
drawn  up  originally  by  Theodore  R. 
Briggs,  veteran  advertising  authority 
of  Dayton,  and  Bob  Wolfe,  advertising 
manager  for  the  Dayton  Daily  News. 

“That  progressive  physicians  might 
be  interested  in  underwriting  such  an 
educational  series  was  suggested  by 
the  widespread  publicity  about  so- 
called  ‘socialized  medicine,’  which  has 
been  noted  recently,"  Mr.  Wolfe  said. 
“It  was  felt  that  a  rather  one-sided 
picture  was  being  presented  to  the 
American  people  and  that  the  other 
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First  advertisement  in  doctors'  series 


phases  of  the  whole  problem  would  be 
left  unexplained  unless  the  medical 
profession  itself  undertook  the  task. 
Because  of  the  centuries-old  aversion 
to  advertising  within  the  ranks  of  the 
profession,  there  was  no  other  method 
of  approach  than  through  the  channels 
of  organized  medicine. 

“The  first  step  was  taken  when  a 
number  of  doctors  in  Dayton  and  else¬ 
where  were  queried  about  the  idea. 
Without  exception,  the  response  was 
encouraging  and  enthusiastic.  Next, 
research  was  begun  by  the  member  of 
the  News  staff  who  wrote  the  copy. 
In  this,  he  was  aided  materially  by 
complete  access  to  the  library  and  files 
of  the  Ohio  State  Medical  Association 
in  Columbus,  whereby  he  secured  un- 
contestable  factual  information  for 
inclusion  in  the  essays.  Material  was 
taken  largely  from  books  by  physi¬ 
cians,  monograms  of  the  A.  M.  A., 
tabulated  results  of  surveys  by  medi¬ 
cal  groups  and  insurance  companies, 
and  lectures  by  doctors.  Strong  au¬ 
thority  was  required  for  every  fact. 

“In  preparing  the  copy,  ten  general 
subjects  were  chosen  first,  and  after 
those  essays  were  written,  the  topics 
for  the  remaining  five  had  suggested 
themselves.  It  was  deemed  wise  to 
repeat  articles  on  the  more  important 
topics  for  the  sake  of  emphasis,  and 
thus  several  were  written  indicating 
the  undesirable  features  of  a  state- 
regulated  compulsory  insurance  plan. 
The  writer  tried  to  achieve  a  degree 
of  dignity  and  restraint  of  style  be¬ 
cause  of  the  nature  of  his  subject,  but 
at  the  same  time  the  essays  were  not 
written  entirely  without  color.  Heads 
and  sub-heads  and  layout  schemes 
were  done  with  the  same  intent:  to 
present  a  strong,  forcefully  attractive 
page  to  the  reader,  but  to  avoid  a 
flashy  appearance.  After  the  essays 
were  completed,  five  of  them  were 
prepared  in  page-proof  form,  and  six 
carbons  of  each  of  the  other  ten  were 
put  into  folders.  The  entire  series 
was  approved  by  the  officers  and  board 
of  censors  of  the  county  medical  asso¬ 
ciation  before  any  individual  prac¬ 
titioners  were  approached. 

“Once  the  plan  was  thus  far 
launched,  the  response  in  all  quarters 
was  more  heartening.  The  opposition 
to  the  essays  was  almost  negligible, 
and  virtually  no  suggestions  for  large 
changes  were  received.  The  only  one 
of  importance  was  that  the  physicians 
asked  to  eliminate  a  large  line  from 
the  bottom  of  the  pages  which  read, 
‘A  Regular  Medical  Check-up  Is  The 
Key  To  Glowing  Health.’  "This  ap¬ 
parently  smacked  too  much  of  out¬ 
right  commercial  advertising. 

“The  essay  series  is  being  financed 
by  the  individual  members  of  the 
county  medical  society  through  con¬ 
tracts  signed  by  individuals.” 

■ 

AN  UNUSUAL  advertisement  which 

linked  newspaper,  radio  and  i>oster 
advertising,  appeared  recently  in  Wil¬ 
liam  Allen  White’s  Emporia  (Kan.) 
Gazette.  It  was  five  and  one-half 
inch  copy  on  three  columns  placed  by 
the  Emporia  Poster  Advertising  Com¬ 
pany,  illustrating  and  telling  about 
the  big,  five-color  jxjsters  used  about 
town  by  the  new  local  radio  station, 
KTSW,  to  advertise  itself. 

Station  KTSW  has  never  advertised 
in  the  Gazette  but  many  radio  adver¬ 
tisers  are  buying  Gazette  space  to  call 
addition  to  their  radio  time.  As  re¬ 
ported  in  Editor  &  Publisher,  Feb.  11, 
the  Gazette  thus  greeted  the  station: 
“On  eve  of  its  premiere,  the  Gazette 
welcomes  the  radio  as  a  new  business 
enterprise  in  the  town  and  as  a  new 


business  competitor.  Many  persons 
have  inquired  as  to  what  the  Gazette’s 
relations  with  the  radio  broadcasting 
company  would  be.  They  will  be 
friendly,  cordial  and  business-like. 
Radio  is  a  means  of  circulation  of 
news,  features  and  advertising  just  as 
this  newspaper  is  the  one  via  the  ear, 
the  other  the  eye.  The  Gazette’s  col¬ 
umns  are  open  at  any  time  for  the 
broadcasting  company’s  advertising 
and  the  radio’s  time  may  be  purchased 

Radi*  Statiaa  KTSW  Uses  Rage  Postart  I 


by  the  Gazette  when  it  is  desired.  If 
the  radio  makes  news,  the  Gazette 
will  print  the  news  as  it  would  any¬ 
thing  of  news  value.” 

Since  the  radio  station  opened  Feb. 
25.  the  Gazette  has  shown  a  substan¬ 
tial  advertising  gain  over  the  same 
period  last  year. 

JOINT  drive"  for  movie 

Paramount  Pictures  Inc.,  will  con¬ 
duct  a  $50,000  advertising  campaign 
for  DeMille’s  “Union  Pacific”  which 
opens  April  28  in  Omaha.  A  similar 
advertising  expenditure  for  the  pic¬ 
ture  by  the  Union  Pacific  Railroad 
and  full  advertising  co-operation  from 
10  leading  commercial  companies  also 
are  scheduled.  The  picture  also  will 
be  promoted  in  full  page  ads  in  na¬ 
tional  magazines  by  Hamilton  Watch 
Co.,  Pennzoil,  International  Silver¬ 
ware,  Western  Union,  American  Ex¬ 
press  Co.,  Wonder  Bread.  Tea  Bureau, 
controlling  national  tea  distribution 
and  Aluminum  Co.  of  America. 

■ 

ST.  LOUIS  AGENCY 

St.  Louis,  March  6 — Formation  of 
Koenigsberg,  Edlin,  and  O’Hare,  Inc., 
a  new  firm  for  general  advertising  and 
promotion  counsel  business,  with 
offices  in  the  Telephone  Building,  St. 
Louis,  and  the  Wrigley  Building,  Chi¬ 
cago,  was  announced  in  St.  Louis  this 
week  by  Max  Koenigsberg,  president. 
Koenigsberg,  for  37  years  promo¬ 
tion  manager  of  Famous-Barr  De¬ 
partment  Store,  will  be  in  charge  of 
the  St.  Louis  office  and  the  other  two 
officers,  Edward  J.  O’Hare,  vice-pres¬ 
ident,  and  Robert  N.  Edlin,  secretary- 
treasurer.  will  be  at  Chicago. 

Y  &  R  IN  SAN  FRANCISCO 

Raymond  Rubicam,  chairman  of 
Young  &  Rubicam,  Inc.,  announced  this 
week  his  company  plans  to  open  an 
office  in  San  Francisco  some  time  be¬ 
fore  April  1.  The  office  will  be  under 
the  management  of  Bryan  Houston,  for 
four  years  an  executive  in  Young  & 
Rubicam’s  New  York  office.  Mr. 
Houston’s  assistant  will  be  Wilmer  S. 
Hanson  who  has  been  with  Young  & 
Rubicam  in  New  York  for  three  years. 
■ 

N.  Y.  AD  CLUB  PARTY 

The  1939  Bock  Beer  Party,  dinner 
and  show  of  the  Advertising  Club  of 
New  York,  will  be  held  in  the  club¬ 
house  March  14. 
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N.  Y.  Times  Hits  New  High 
In  Sales  of  Sunday  Paper 


World's  Fair  Section  in  Color  Rotogravure  Sells 
1,050,000  Copies,  Paper  Unable  to  Fill  500,000 
More  Orders  . .  .  Carried  35,856  Lines  of  Ads 


ISSUING  WITH  its  Sunday  editions,  English  historian  and  novelist,  who 
March  5,  a  special  76-page  New  wrote  the  lead  article,  “World  of  To- 


York  World’s  Fair  supplement  in  morrow,”  was  supplied  with  a  2,000- 


color  rotogra- 
vure,  “The 
World  of  To¬ 
morrow,”  the 
New  York  Times 
sold  1,050,000 
single  complete 
copies  of  its  pa¬ 
per,  the  greatest 
net  paid  Sunday 
sale  in  the  88- 
year  history  of 
the  paper. 

Orders  for  up¬ 
wards  of  500,000 
additional  copies 


Lester  Merkel 


word  memorandum.  Wells’  copy  was 
sent  from  England. 

Free  lance  artist  Leslie  Ragan,  who 
did  the  cover  design  in  addition  to 
some  of  the  inside  full  pages  in  color, 
Theodore  Kautzky,  and  Hugh  Ferris, 
who  executed  the  black  and  white 
work,  spent  many  weeks  discussing 
with  architects  and  engineers  the  dif¬ 
ferent  exhibits  before  they  started 
their  work. 

The  cover  design,  inspired  by  Ar¬ 
thur  Hays  Sulzberger,  publisher, 
shows  a  bareheaded  figure  of  George 
Washington  standing  on  a  p»edestal 
overshadowing  a  background  of  the 


could  not  be  filled.  This  week,  as  it  Fair,  which  in  turn  is  dwarfed  by 
has  been  doing  since  Feb.  11  when  it  the  towering  figures  of  the  perisphere 


closed  its  books  to  additional  orders,  and  trylon,  symbols  of  the  Fair.  The 
with  more  requests  still  coming  in,  background  for  the  cover  is  blue,  as 


the  Times  circulation  department  is  are  the  backgrounds  for  all  of  the 


busy  refunding  money  with  the  un¬ 
filled  orders. 

Could  Have  Sold  2,000,000  Copies 


photographs  inside  the  supplement. 

Cover  Design  Explained 

“Few  people  are  aware  that  the 


“We  could  have  sold  2,000,000  Fair  is  being  held  this  year  in  con- 


Lester  Markel,  Sunday  De-  junction  with  commemoration  of  the 


partment  editor  who  was  in  charge  of  150th  anniversary  of  Washington’s  in¬ 
editing  the  supplement,  declared,  “but  auguration,”  Mr.  Markel  said.  “Mr. 


it  would  have  been  mechanically  im¬ 
practicable  to  supply  so  large  a  de¬ 
mand.” 


Sulzberger  thought  we  should  point 
this  out.”  A  line  referring  to  the 
anniversary  is  carried  under  the  title 


thrown  our  equipment  and  schedules  Murray  Butler,  president  of  Columbia 
out  of  gear.  We  advanced  our  Satur-  University,  New  York. 


day  night  deadline  from  9  p.m.  to 
8:30.  Also,  this  wasn’t  a  stunt  to  in¬ 
crease  circulation.” 


,  .  ,  Theme,”  “This  Machine  Age,”  “World, 
Discussing  the  supplement,  which  Nation,  State,  City,”  “Life  and  Liv- 
has  caused  much  comment  in  news-  ■  „  .^he  March  of  the  Arts.” 

paper  circles  because  of  its  beautiful  ^he  list  of  contributors  reads  like  a 


nature  of  a  souvenir  program  or  the  Wallace,  U.  S.  Secretary  of  Agricul- 
usual  newspaper  special  edition,  ture;  Frances  Perkins,  U.  S.  Secre- 


EDITOR  &  PUBLISHEpIf 


EATS  OWN  WORDS 

ROBERT  PHIPPS,  member  of  the 

Omaha  World-Herald  sports  staff, 
literally  ate  his  own  words  there  re¬ 
cently. 

Challenged  by  members  of  the 
Tech  High  school  swimming  team 
for  writing  in  his  column  that  they 
were  sluffing  on  the  job,  he  told 
them  he  would  "eat  his  words"  if 
they  won  their  next  dual  meet. 

When  they  did  a  member  of  the 
squad  pushed  the  clipping  in  Phipps' 
face.  He  promptly  put  it  in  his 
mouth,  chewed  it  up  and  it  was 


207  Newsmen 
Seek  Nieman 
Fellowships 


39  States  Represented  .  . . 
105  Applications 
Rejected  by  Harvard 


them  he  would  "eat  his  words"  if  ^  total  of  207  journalists,  includinf 

,  ,  .  ^  j  I  .  working  for  newspapers  m  ^ 

they  won  their  next  dual  meet.  States,  have  applied  for  Nieman  Fel- 

When  they  did  a  member  of  the  low.ships  for  study  at  Harvard  during 

squad  pushed  the  clipping  in  Phipps'  the  next  academic  year,  the  universib 

face.  He  promptly  put  it  in  his  announced  March  5.  The  competitior 

mouth,  chewed  it  up  and  it  was  ti  n 

The  first  Nieman  Fellowships  wen 
awarded  last  year  to  nine  newspaper 

■ - reporters  and  editorial  writers  who  an 

now  studying  at  the  university  ot 
set  by  Times  printers,  was  9-point  jpave  of  absence  from  their  papers 
Ideal  on  an  11-point  body.  Boxes,  were  selected  from  312  ap- 

carrying  direct  quotations  from  ar-  pUcants  in  44  states. 

rSfd  a 'fd-toS  ■M“d1io'T4  ’» 

.  All  American  newspapermen  of  a 

Ltra  help  was  hired  in  all  of  the  jefst  three  years’  experience  are  elig- 
departments  which  worked  on  the  ^  compete  for  the  fellowships 

supplement,  Mr.  Markel  said,  except  regardless  of  age  or  formal  education 
in  his  department.  It’s  30  njembers  The  stipends  appro^mate  the  ^ane< 
handled  all  of  the  editorial  work,  he  recipiente.  The  whole  field  oi 

added,  “and  there  was  very  little  instruction  at  the  university  is  open  tt 
rewrite  to  do.  The  whole  depart-  *e  Nieman  Fellows.  Foimial  course 
ment  should  get  credit  for  the  excel-  instruction  is  not  stressed,  but  is  mere- 
lent  finished  product.  Hal  Borland  jy  contributory  to  a  program  of  work 
was  in  charge  of  the  copy  and  Daniel  lectures,  seminars,  private 

Schwartz  handled  the  layouts.”  reading,  inforinal  discussions  wtl 

The  Times  is  planning  as  part  of  its  teachers  and  students,  and  weekly  din- 
issue  of  April  30  two  other  Fair  sec-  "^rs  with  leading  newspapermen  anc 
tions;  one  a  tabloid  supplement  which  f^^^lty  mernbers  are  al  combined, 
will  be  a  complete  guide  to  the  Fair  Among  the  207  applicants  are  9( 
and  to  the  city;  the  other  a  roto-  reporters;  12  city  editors,  10  managing 
gravure  section  containing  the  latest  editors,  12  editors  of  papers  in  snd 
color  photographs  of  the  Fair.  “The  including  two  publisher-edi- 

pictures  will  be  as  close  to  publica-  editorial  writers;  four  ^i- 


instruction  at  the  university  is  open  tt 
the  Nieman  Fellows.  Formal  course 
instruction  is  not  stressed,  but  is  mere- 


tors;  eight  editorial  writers;  four  edi- 


“As  it  was  our  mechanical  depart-  of  the  supplement  Also  tied  up  with 
ments  were  taxed  to  capacity.  Pub-  tl^me,  he  added  is  the  article. 


tion  date  as  possible,”  Mr.  Markel  tors-in-chief;  and  two  associate  edi- 


remarked  tors,  two  drama  critics,  a  foreign  cor- 

Orders  'for  these  sections  already  res^ndent,  and  several  business  de- 
are  coming  in.  William  B.  Schleigh,  executives  and  employes, 

circulation  manager,  announced.  He  .  The  Nieman  Fellowships  in  Jouma - 
declined  to  predict  whether  Times  jsm  were  founded  m  1937  by  a  bequer 
sales  that  day  would  equal  that  of  ‘o  Harvard  from  Mrs  Agnes  m 
last  Sunday.  The  average  net  paid  Pieman  widow  of  the  founder  o  die 


lication  of  more  copies  would  have  Freedorns,  by  Nicholas 


Articles  by  other  leading  author¬ 
ities  in  their  fields  are  grouped  into 
five  classifications,  “The  Fair  and  Its 


Nieman,  widow  of  the  founder  of  the 


Sunday  circulation  of  the  -Dmes  at  Milwaukee  Journal  in  memory  of  he: 


^lor  layouts  and  typography,  Mr  ^^o’s  Who  of  U.  S.  leaders.  It  in- 
Markel  said  plans  for  it  first  were  laid  ^jt^ers: 


this  time  of  the  year,  he  stated,  is  be-  husband,  “to  promote  and  elevate  the 
tween  825,000  and  850,000  copies.  standards  of  journalism  in  the  U. 

j  I  ,  .j  and  educate  persons  deemed  specially 

Carriad  35,856  Lina,  af  Ad.  qualified  for  journalism.” 

Ivan  Veit,  promotion  manager,  said  ■ 

u'S  Sherman  Quits  os 

color,  the  complete  paper  totaling  AFL  Calls  Him  'Unfair' 
267,495  lines,  an  increase  of  98,635  gx.  Louts,  March  4  -  Thomas  B 
ines  over  last  year  Breaking  down  gherman,  editor  of  “Pictures,”  Sunday 
^is  mcrease  into  five  classification  section  of  the  St.  Louis  Post-Dispatch 
hey  were  as  folW  retail,  31000 

li^:  genera.  ^00;  automoti^,  of  the  CIO  American  Newspaper  GuOd 

4,^;  financial,  7,000,  and  classified,  distribution  the  night  before 

US  u  1  «  •  *-  XT  by  the  AFL  Building  Trades  Counci 

Mr.  Markel  45  is  a  native  New  of  a  handbill  at  a  dinner  dance  of  the 
Yorker  Mucated  at  the  College  of  Post-Dispatch  unit  asserting  Shermar. 
the  City  of  New  York  and  Columbia 


^  e.  James  Truslow  Adams,  historian; 

“Our  plan  was  not  to  make  it  in  the  Henry  Ford,  industrialist;  Henry 


which  has  only  passing  value,”  he  tary  of  Labor;  David  SarnofI, 
added,  “but  was  to  produce  a  bewk  president.  Radio  Corporation  of 


done  with  an  eye  to  lasting  quality.  America;  Charles  F.  Kettering,  vice- 


The  articles  were  to  be  written  by  president  in  charge  of  research.  Gen- 
authorities  in  their  fields;  the  illus-  eral  Motors  Corp.;  Arthur  H.  Comp- 


trations,  in  full  color,  prepared  by  the  ton,  Nobel  Prize  winner;  Arthur 
best  artists  we  could  find;  the  whole  Krock,  chief  Washington  correspond- 


to  be  as  fine  a  piece  of  printing  art  as  ent  of  the  Times,  and  William  Allen 


we  could  produce. 

The  SuppUmant'.  Them* 

“We  took  as  our  cue  three  ques- 


White,  editor,  Emporia  (Kan.)  Ga¬ 
zette. 


University,  he  first  entered  news- 


was  building  a  home  with  non-unio: 


Sh„m,„  l,  pas.  president  ol 


tions  which  Times  editors  felt  would  Times  in  two  parts  by  Neo  Gravure 
be  raised  by  the  Fair,  namely  ‘What  Printing  Co.,  New  York,  printers 


■  the  old  New  York  Tribune,  later 

The  section  was  printed  for  the  serving  as  night  citv  editor,  night  JP.  Z 


kind  of  a  world  have  we  built’?  of  the  Times  roto  sections,  and  by 


‘What  kind  are  we  building’?  ‘What  Cuneo  Eastern  Press,  Philadelphia, 
kind  can  we  build’?  The  editors  had  which  also  did  the  binding.  The  lat- 


the  contributors  discuss  those  ques-  ter  organization  did  the  cover  on  its 
tions,  with  stress  on  the  third,  for  letter  presses,  special  stock  for  which 


each  of  the  principal  fields  of  interest  was  purchased  from  Kimberly-Clark 


serymg  as  night  city  editor,  night  The  handbill  described  him  as  “un- 
editor  and  assistant  magazine  editor  Building  Trades  Counc: 

of  that  paper  He  jomed  the  Times  stated  that  “the  failure  of  mem- 
as  Sunday  editor  in  19^  and  has  bers  of  organized  labor  to  observe  the 
been  in  that  post  since.  An  associate  Golden  Rule  by  patronizing  unio: 
professor  of  journalism  at  Columbia  j^^or,  even  as  they  would  have  other: 
University,  he  marrmd  and  is  the  recognize  them,  strikes  at  the  very 
father  of  a  daughter,  Helen.  labor 


represented  by  the  Fair. 


“As  you've  seen,  each  article  is  pre- 


Corp.,  New  York.  It  was  80-lb. 
Kleerfect  super  -  calendar  stock,  of 


sented  with  a  view  of  the  world  of  which  289  reams,  461^  in.  x  65  in.  in 
tomorrow  in  the  writer’s  field  as  he  were  used.  Kimberly-Clark  also 


DAILY  WINS  SUIT 

A  verdict  for  the  Holyoke  (Mass.) 


labor,  even  as  they  would  have  other: 
recognize  them,  strikes  at  the  very 
foundation  of  the  American  labor 
movement.” 

Sherman  explained  the  building  C 
his  home  as  “a  complicated  persona 
problem  not  involving  the  St.  Loui 


or  she  sees  it  and  some  of  the  high-  supplied  404i/^  tons  of  45-lb.  roto- 
lights  of  that  world  of  tomorrow  as  Pl®tc  stock  for  the  inside  pages.  These 


the  Fair  is  expected  to  disclose  them  were  64-in.  rolls. 


to  be.” 

Times  editors  supplied  factual 


Special  Head,  Text  Type  Used 

Special  head  and  text  type  also  was 


memorandums  of  important  exhibits  used.  Heads,  hand-set  in  the  Times 
in  each  field  of  the  Fair  to  each  con-  composing  room,  were  36-point 


in  eacn  neia  or  me  rair  to  eacn  con-  composing  room,  were  36-point 
tributor.  For  instance,  Mr.  Markel  Stymie  medium,  and  sub-heads  were 


pointed  out,  H.  G.  Wells,  the  eminent  12-point  Beton  Light.  Text  type,  also 


Transcript-Telegram,  defendant  in  a  Guild”  and  added  that  the  AFL  ha: 
$10,000  libel  suit  brought  by  John  T.  been  unfriendly  to  the  national  guilt 
McGill,  Holyoke  attorney,  was  re-  in  organizing  counter  groups  when  tl« 
turned  by  a  jury  in  Springfield  re-  organization  was  having  trouble  u 
cently.  McGill,  a  former  member  of  Chicago  and  Wilkes-Barre.  He  said  he 
the  Holyoke  Welfare  Commission  resigned  because  he  did  not  wish  the 
charged  that  the  newspaper  articles  guild  to  be  embarrassed  by  his  posi; 
revealing  the  relief  slip  scandal  in  tion  about  the  house,  but  that  his 
1935  reflected  on  him  although  they  action  didn’t  mean  disapproval  of  the 
did  not  mention  him  by  name.  guild  or  its  policies. 


ADitttllT 

esoUTies 


ttlM»$'e5D.23 


Vo1ww» 


of  Ofcio'i  Volwmo 


STARK 

COUNTY 

(Cofitonl 


National  Representatives,  John  B.  W oodward,  Inc. 


CLEVELAND  PLAIN  DEALER 


The  Cleveland  2-for-l  market  is  one  of  the 
greatest  markets  in  the  nation. 


In  this  2*for-l  market  is  concentrated  36.2'  i 
of  all  Ohio’s  retail  sales! 


The  Cleveland  Plain  Dealer  is  one  of  the 
greatest  advertising  buys,  too. 


Because  the  Plain  Dealer  delivers  both 
Cleveland — Ohio's  largest  market,  and 
Cleveland’s  26  neighboring  counties  — 
Ohio's  second  largest  market.  Akron, 
Canton  and  Youngstown  are  not  included. 


Most  important  is  the  fact  that  you  cover 
both  these  great  markets  with  a  single 
newspaper — The  Plain  Dealer,  at  ONE 
low  cost! 


This  record  above  of  the  Retail  Sales  volume  of  the  more  important 
markets  in  Ohio  shows  the  Cleveland  2*for-l  market — that  is. 
Greater  Cleveland  and  the  26-county  area — on  the  above  chart  in  2 
shaded  bars. 


Ask  your  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-for-l  market — Cleveland  and  the 
26-county  area.  Then  ask  your  advertising 
agency  how  the  Plain  Dealer  covers  this 
Cleveland  2-for-l  market  at  ONE  low  cost. 


RETAIL  SALES  VOLUME 

State  of  Ohio 

T»l«l  Sales 

AREA  Volume 

39  Weehs-I93T 

*  Cu>jh()gj  County.  .  .  iCIcxclanJ)  S27'1.3lS.|6.V06 

★  2f)  Counties  (AJjaeciU  to  Cle^ctand).  I><4.2.V),0.*y0.23 


Hamilton  ('ounty 
I'ranklin  C<>unl> 
l.ucas  County .  . . . 
*  Sutninii  County 


.  (Cincinnati) 

.  .  ((^olumbu^) 

. .  (  'roleOo)  ... 
. .  .  ( Akr  .tnl  . . . 


.Montgomery  C^)unly .  ( l>a>  ton )  ... 
Mahoning  Count).  . .( Voung'^town) 
•k  Stark  County . (Canton)  ... 


13MH.W.^2 

S2,2-»().SS0.-I5 

7.^.^21.643.77 

6y.S5fi.720.73 

50:5%,42*MH 

4'»,2‘)7.ho<).06 


'I'oial  for  aho\e  0  markets  .  .  SI, 022. .S.'3 3110.70 
Grand  total  for  state  I,2S3.77S.I04.yH 

h.as  ot  (tiMfK  I  i.llll.1  l\l)  MA/iht.i 


MAHONING 

COUNTY 

(Vounqifewnl 

S50.596.429.18 


$73,521,643.77 


$49,297,809.06 


THE  COMPACT  CIEVEIANO  MARKET  9437.00Q.0f$.30<-49*t  OF  OHIO'S  RETAIL  SALES 


Cleveland  and 
26  Counties- a# 

ONE  low  cost 
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EDITOR  &  PUBLISHER 


Chicago  News 
Employes'  Edition 

continued  from  page  3 


tion  with  our  fellow  workers  of  the 
Daily  News.” 

Under  the  intriguing  banner  line 
“An  Enviable  Record”  on  page  one  is 
a  general  story  on  the  1938  operations 
of  the  Daily  News.  Gross  revenues, 
it  says,  last  year  aggregated  $9,700,- 
000,  a  loss  of  approximately  $1,000,- 
000,  or  9.39?-,  for  the  year.  Daily  News 
advertising  linage  dropped  11.9%.  The 
average  daily  circulation  declined  13.- 
070,  or  3%.  The  story  points  out,  how¬ 
ever,  the  Daily  News  weathered  the 
depression  with  smaller  linage  loss 
than  newspapers  generally  in  52  key 
cities,  where  the  aggregate  loss  was 
13.1%.  Net  profit  last  year  amounted 
to  $648,238,  or  about  $400,000  less  than 
in  1937.  The  total  of  1,504  on  regular 
and  extra  payrolls  was  only  11  less 
than  the  year  before. 

Division  of  expenses  is  graphically 
portrayed  by  reproducing  the  front 
page  of  the  Daily  News  and  “cutting” 
it  into  parts  to  indicate  the  various 
items  of  costs.  Wages  and  salaries 
represent  40.97%  of  1938  expenses; 
rent  6.43%;  taxes  3.78%;  newsprint 
21.14%;  news,  wires,  services  4.69%; 
and  miscellaneous  expenses  22.99%. 
The  caption  explains  that  “salaries 
and  wages  of  $3,460,871  made  up  40.- 
97%  of  the  total  operating  expenses. 
Included  in  miscellaneous  expenses 
are  perhaps  200  items,  including  de¬ 
preciation.  employes’  expense  ac¬ 
counts,  cost  of  supplies  other  than 
newsprint,  protection  plan  contribu¬ 
tions,  etc.” 

$175,000  for  Communication 

Interesting  bits  of  information,  con¬ 
cerning  Daily  News  operations  last 
year,  gleaned  from  the  edition  are: 

Expense  of  communication  came 
close  to  $175,000  last  year,  or  about 
2%  of  total  operating  cost.  Of  this, 
the  telephone  cost  $60,413.39;  tele¬ 
grams  and  cables  accounted  for  $85.- 
679.71;  and  the  postage  bill  totaled 
$28,252.86. 

The  Daily  News  used  37,734  tons  of 
print  paper,  costing  $1,785,519.52, 
enough  paper  to  encircle  the  world 
9.2  times. 

Editorial  workers  handled  6,225 
pages  of  news.  Photographers  shot 
300  pictures  a  week.  Artists  prepared 
60  pictures  a  day  for  single  cuts  and 
layouts.  Engravers  used  14  tons  of 
zinc  in  making  cuts  last  year.  Metal 
weighing  10.000  pounds  was  used  in 
type  matter  daily.  Type  and  cuts 
were  assembled  in  37  page  forms  daily 
(average)  by  makeup  men.  Two 
hundred  sixty  dry  mats  were  used 


Gasoline  cons’n,  Jan  :  -|-17%  .  .  . 
10%  above  prev.  Jan.  Record!  1938 
was  within  1%  of  record. 

+ 

Pass.  Car  Reg’ns,  Feb.:  -1-7% 
Trucks:  -!-5%.  Both  records!  .  .  . 
Auto  activity  at  a  peak! 


Passports  for  Foreign  Travel  in 
1938  (U.  S.:— 20%)  R.  I.:  -^97c. 
S.S.  Bookings  in  Providence  agen¬ 
cies  nearly  $1,500,000! 

Provideiee  Joirnal -Bulletin 

Somifiatuif  tUm  Cn^land'l  :feeond  manht 

KP^  Cko.  K  EJJr  Co.,  Uc,  N..  Yd,  Clwwo,  Bom., 
AiIomo  —  R.  j.  Bidw.1  Co.,  So.  Fiokiko,  Lo,  A.gilii 


K77TH 

;  IN  PAYROLL 
in  the  UNI  cD  STATES 


NE  LU  VOR  K 


Again  NEA 
newspapers 
will  lead 
the 


We  l*ait!  Interest  (tii  What  We  Owe  356,237  GANNETT  PROFIT 

We  (  harjjeil  Off  a  Portion  of  Hills  t  b-  i  r* 

VKii\  in  Advance  .  26,317  Lauding  ‘the  fine  spirit  of  co-opera- 

\Vf  Paid  the  (ioveriinieiit  in  In-  manifested  by  the  employes  of 

riinu  Taxes  .  104,433  .  •  >*  es  /-• 

_.___! _  our  various  companies,  Gannett  Co., 

Which  I.eft  t's  This  Much  Profit.. $  648.238  Inc.,  publishers  of  Gannett  Newspa¬ 

pers  this  week  issued  its  consolidated 
The  balance  sheet  showed  under  balance  sheet  as  of  Dec.  31,  1938, 
“what  we  have”  total  assets  of  $23,-  showing  a  consolidated  net  profit  of 
290,269  and  under  “what  we  owe,”  $1,165,415.44,  as  compared  to  a  profit 
$7,522,253,  explaining  that  “the  differ-  of  $1,123,085.24  in  the  previous  year, 
ence  between  what  we  have  and  what  an  increase  of  $42,330.20.  Funded  and 
we  owe  represents  the  value  of  the  other  long-term  debts  and  mortgages 
stock  held  by  2,473  persons  who  own  payable  have  been  reduced  by  $225,- 
our  common  and  preferred  stock.”  000  during  the  year,  the  report  stated. 


Straight  from  the  SHOULDER 


NEA  CLIENT  newspapers  will 
step  out  with  the  latest  Easter 
style  illustrations,  pictures  and 
fashion  news  from  the  NEA 
Home  Page. 


Ilt  takes  four  daily  newspapers  to 
adequately  cover  this  important 
metropolitan  market. 

2  The  Moline-Rock  Island  sector  can 
be  reached  ONLY  through  DIS- 
PATCH-ARGUS  circulation. 

3  DISPATCH  -  ARGUS  circulation 
reaches  9  out  of  every  10  homes  in 
Moline-Rock  Island  WITH  NO 
DUPLICATION. 

4  MOLINE-ROCK  ISLAND  CON¬ 
STITUTES  THE  BIG  PART  OF 
THIS  MARKET:  57.1' c  of  154,491 
city  population,  58.7' »  of  wage 
earners,  S9'/f  of  car  sales,  51.9' r  of 
food  sales,  58'^c  of  drug  sales,  etc. 

Th. 

If  you  cannot  afford  four  papers,  f 
reach  the  LARGEST  potential!-  \_Jls  Ju 
ties  of  this  market  by  using  G?0!^ 

DISPATCH-ARGUS.  J 

A  MEMBER  OF  THE  ILLINOIS  MARKETS  ^ 


THEY  WILL  TELL  the  women, 
for  example,  not  only  what  to 
wear  but  also  “how  to  wear 
it”  with  six  breezy  articles  by 
Marian  Young,  famed  NEA 
fashion  reporter. 


Several  Millions  to 
be  Spent  in  1939  on 
Tractor  Increase  at 
Harvester’s  Farmall 
Plant. 


Budget  Requests 
$7,500,000  to  be  Spent 
at  Arsenal. 


ADVERTISING  MANAGERS, 
too,  join  this  Easter  Parade. 
They  find  that  superior  NEA 
editorial  coverage  means  greater 
Easter  advertising  linage. 


r^THIRD 
'  LARGEST 
MARKET  ' 
IN  ILLINOIS 
X OUT5IDE 
^CHICAGO  ^ 


Nat’l.  R«p.  Th«  AI/an-K»opp-Frofl»r  Co. 

rork  ChicaBO  IVtroU  St.  LouU 


POR  MARCH  11,  1939 
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Ten  X*?* 


CEJJTS 

I 


AOS 

^0  txt  itiavw* 


at  Si. 

Sails  iotl 


\ j«  Jenn  * 

HOWlO 


IN  THE  United  States,  ONLY 
TWO  newspapers  of  stand¬ 
ard  size*  have  a  million  cir¬ 
culation  or  more.  ONE  of 
these  newspapers  is  the  great 
Sunday  Inquirer  which  has 
better  than  fifty  per  cent, 
family  coverage  of  the  forty- 
five  county  Philadelphia 
trade  area.  No  other  Phila¬ 
delphia  newspaper,  daily  or 
Sunday,  has  even  HALF  as 
much  circulation. 


A  few  names,  however,  are 
worth  remembering  if  you 
have  even  the  slightest  in¬ 
terest  in  advertising.  For  in 
a  MILLION  circulation  there 
is  tremendous  SELLING  influ¬ 
ence,  especially  in  The  Phila¬ 
delphia  Inquirer's  Sunday 
audience  of  1,047,727  able-to- 
buy  families. 

With  a  population  exceeding 
6,000,000  .  .  .  with  retail  sales 
exceeding  those  of  any  one 
of  forty-three  States  .  .  .  you 
have  in  Philadelphia  and 
44  surrounding  counties  a 
market  which  can  buy  huge 
quantities  of  your  product. 


MOST  advertisers  probably 
have  no  desire  to  memorize 
the  names  and  special  vir¬ 
tues  of  the  1,959  newspapers 
in  this  country  . 


The  Philadelphia  Inquirer,  with  more 
than  a  MILLION  Sunday  sales  at  ten 
cents  a  copy,  is  the  biggest,  strong¬ 
est  available  medium  in  this  area 
.  .  .  a  rowEK  HOUSE  of  advertising 
influence.  )>Tou  can  remember 

The  Inquirer  .  .  .  you  CAN  remember 
A  MILLION. 


FOR  no  YEARS  A  PHILADELPHIA  INSTITUTION 


*And  two  N.  Y.  tabloids  selling  on  Sunday  at  Sc, 
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EDITOR  <5.  publisher 


^hott  l&kei 


A  VERY  NEAT  job  of  carving  re¬ 
ported  in  two-column  head  in  Neiv 
York  Times,  March  2: 

“Advent  of  9pera  in  the  Bronx  Is  Hailed 
As  a  ‘Notch  Carved  in  March  to  Culture’  ” 


A  NEWSBOY  having  little  success  in 
selling  his  papers  to  a  crowd  leaving 
a  Boston  ^eatre  the  other  night 
suddenly  began  bawling  “NEWSBOYS 
STARVING  IN  HUB.” 

Business  perked  up  immediately. 

■ 

MARRIAGE  OF  Hedy  LaMarr  to  Gene 
Mar  key  recently  gave  rise  to  wise¬ 
cracks  in  headlines  and  text.  Bridge¬ 
port  (Conn.)  Times-Star  had  this  two- 
column  head  on  the  story: 

MARKEY  TO  WED  HEDY  LAMARR. 
GEE.  WHAT  A  LUCKY  GUY  HE 
ARE! 

Jimmy  Powers  in  his  New  York 
Daily  News  sports  column  cracked: 
“Let’s  all  start  walking  backwards!” 

■ 

CHOOSING  a  new  Pope  is  solemn  ' 
business,  but  the  telegraph  desk  of 
an  Indianapolis  newspapter  enlivened 
it  last  week. 

The  AP  story  from  the  Vatican  was 
unaccountably  missing.  After  an 
hour’s  search,  it  was  unearthed  in 
the  sports  department. 

Seems  the  story  arrived  slugged 
“Lead  Cardinals.”  I 

■ 

A  YOUNG,  district  reporter  for  a 
Philadelphia  newspaper  got  a  “hot  j 
tip”  that  the  Misericordia  hospital  was  . 
having  labor  difficulty  in  its  maternity 
ward. 

Without  thinking  twice,  he  hurriedly 
called  his  city  desk  to  report  the  tip.  | 
An  assistant  city  editor  also  without  i 
thinking  twice  called  the  hospital  and 
asked  if  it  were  true  that  there  was  a 
labor  disurbance  in  the  maternity 
ward. 

“Quite  naturally  we’d  have  labor 
difficulty  in  the  maternity  ward.”  was  i 
the  answer.  “We  always  do.”  ; 

Then  came  the  dawn  to  the  assist¬ 
ant  C.  E. 

■ 

"NEYORKEISE”  breaks  into  press: 

CHICAGO  VOTE 

TO  TEST  POWER  I 

OF  DEM  BOSSES  ! 
New  York  Daily  News. 

■  I 

STYLE  IS  STYLE  to  the  printers  on 
the  Lincoln  Nebraska  State  Journal. 
Whatever  day  of  the  week  it  may  have 


happened,  the  name  of  that  day  shall 
be  used. 

So  when  a  horse  named  TODAY 
won  at  Santa  Anita,  the  bulldog  edi¬ 
tion  of  the  Journal  announced  the 
winner  as  WEDNESDAY. 

■ 

WHEN  THE  Woehrle  News  Service, 
in  New  York,  recently  sent  out  the 
story  of  a  man  indicted  for  larceny  on 
the  complaint  of  Edwin  Markham, 
poet  who  wrote  “The  Man  With  The 
Hoe,”  the  news-bureau  suggested  this 
head  for  their  client-papers:  “Man 
With  the  Hoe  Gets  Raked  In.” 


Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take’’  accepted  and  published.  Those 
not  used  will  not  be  returned. 


MORE  CHEVROLET  ADS 

Chevrolet,  which  is  claiming  to  have 
sold  40.4%  of  all  cars  purchased  in  its 
price  field  in  January  as  compared 
with  39.5%  the  month  before,  is  also 
increasing  its  advertising  schedules 
to  stimulate  sales  this  spring.  “The 
bulk  of  the  advertising  expenditure 
will  be  used  in  newspapers  and  maga¬ 
zines,”  Chevrolet  reports. 


Pope  Bans  Newsmen 
From  the  Vatican 

Pope  Pius  XII  March  7  issued  an 
order  banishing  all  newspapermen, 
from  the  Vatican  until  further  notice 
because  of  a  leakage  of  news  of  the 
meeting  between  himself  and  four 
German  Cardinals  the  day  before.  The 
order  also  affects  mediums  hitherto 
used  by  the  Vatican  itself  for  keep¬ 
ing  in  touch  with  the  world  press. 

Until  further  notice,  it  was  an¬ 
nounced,  resident  and  special  cor¬ 
respondents  will  be  admitted  only  to 
the  Secretariat  of  State,  where  news 
of  a  purely  official  character  will  be 
made  available  to  them.  They  will 
be  rigorously  excluded  from  all  other 
parts  of  the  Vatican,  especially  the 
courtyard  of  St.  Damacus,  from  which 
it  was  formerly  possible  to  see  who 
was  admitted  to  papal  audiences. 

The  severity  of  the  order  and  the 
strictness  with  which  it  is  being  en¬ 
forced  reflects  the  irritation  caused  in 
the  Vatican  by  publication  of  the 
names  of  the  German  Cardinals  re¬ 
ceived  by  the  Holy  See,  emphasizing 
the  great  importance  attributed  to 
that  conference.  Previously,  the 


meeting  had  been  considered  by  news¬ 
men  a  mere  farewell  audience  such 
as  the  Pope  is  granting  these  days  to 
all  Cardinals  who  gathered  in  the 
Vatican  City  for  the  papal  election. 
The  Vatican  now  is  in  ffie  midst  of  an 
effort  to  find  a  way  out  of  the  im¬ 
passe  in  which  the  relations  between 
the  Holy  See  and  the  German  Reich 
find  themselves. 

N.  I.  DAILY  SOLD 

John  B.  Lewis,  former  Pacific  Coast 
reporter  for  Hearst  papers,  and  his 
wife,  Dorothy  Roe  Lewis,  formerly 
of  International  News  Service,  have 
purchased  the  Burlington  (N.  J.)  Daily 
Enterprise  effective  March  6.  They 
will  edit  and  publish  Burlington 
County’s  only  daily.  Mrs.  Lewis  was 
widely  known  prior  to  her  marriage 
two  years  ago,  as  Dorothy  Roe,  ace 
woman  reporter  for  Universal  Service. 
Mr.  Lewis  has  had  wide  executive 
experience.  He  served  as  head  of  the 
Bureau  of  Public  Information  in  the 
Will  Hays  motion  picture  organization 
for  five  years.  The  building  and  print¬ 
ing  plant  were  included  in  the  pur¬ 
chase.  The  sale  was  handled  by  the 
Newspaper  Appraisal  Corporation. 


Los  Angeles  has  a 


i^Appe 


tite! 


t.'  \ 

tv  ‘  K 


Los  Angeles  likes  good  food  and  lots  of  it. 
This  one  county  buys  over  three-quarters  of  all 
the  food  sold  in  the  1 1  Southern  California 
counties. 

When  you  are  making  plans  to  cover 
this  market,  remember  that  the  Los  Angeles 
A.B.C.  City  area  accounts  for  more  than  ?“>% 
of  this  county’s  annual  retail  sales.  Remember, 
too,  that  in  the  A.B.C.  City  of  Los  Angeles, 
The  Evening  Herald  and  Express  is  read  by 

50%  more  families  than  the  2nd  Daily. 

57%  more  families  than  the  3rd  Daily.. 

140.6%  more  families  than  the  4th  Daily. 

165.4%  more  families  than  the  5th  Daily. 

This  newspaper,  with  the  largest  daily 
circulation  of  any  daily  newspaper  in  the  West 
and  the  largest  daily  circulation  of  any  5c 
newspaper  in  America,  gives  ad%’ertisers  both 
QUANTITY  and  QUALITY  coverage  of  the 
West’s  richest  market. 


Bar  Charts  Represent 

Retail  Food  Sales 

in  the  11  Counties  of  Southern  California 


LOSANCEI-ES  EVENING 


National  Representatives:  PAUL  BLOCK  and  ASSOCIATES 
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oMVAHA 


Goss  High  Speed 
Anti-Friction  Units  and 
1  Pair  of  Folders 


To  the  Omaha  World-Herald  goes  the  distinction  of 
being  the  first  newspaper  to  purchase  a  new  press 
this  year  .  .  .  and  Goss  is  their  choice.  The  new 
equipment  consists  of  six  fully  enclosed,  high  speed, 
anti -friction  units  and  one  pair  of  folders.  Facilities 
for  printing  full  r.  o.  p.  color  at  maximum  press  speed 
are  provided. 

The  units  are  the  latest  Goss  design,  being  totally 
enclosed  —  both  inside  and  out  —  to  eliminate  ink 
misting  entirely  from  the  pressroom  and  to  insure 
quality  printing  on  a  clean  web.  It  makes  the  press¬ 
room  a  safer,  cleaner,  more  healthful  place  to  work. 

This  exclusive  feature  is  only  one  of  many  that  recom¬ 
mended  the  Goss  High  Speed  Anti-Friction  Press  to 
the  World-Herald.  Investigate  them  all.  Write  now! 


THE  GOSS  PRINTING  PRESS  CO. 

1535  SOUTH  PAULINA  STREET,  CHICAGO,  ILL 


SAN  FRANCISCO:  707  CALL  BUILDING 
GOSS  FOSTER,  LTD.,  LONDON,  ENGLAND 


_ 
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NEWSPAPER  LOYALTY 

A  Sl'(l(IKSTIO\  ill  Shop  Talk  at  Thirty  for 

Kehniary  has  calli'il  forth  several  sharp 
I'oiniininieatioiis.  I’lihlishers  were  atlviseil  that 
"they  still  have  the  op|Kirtimity  to  ii»‘iitralize  the 
trouhle-iiiakiiif;  cpialities  of  tlu‘  fjiiild  hy  c’arefiil 
sehn-tion  of  their  employes  ami  l»y  relationshijis 
with  tlu'iii  whieh  would  make  union  orfianization 
nmie<-essary." 

Some  of  oiir  f>inld-memlM-r  readers  ttKik  that 
jis  a  slip|H‘ry  hint  to  puhlishers  and  eilitors  that 
employment  of  <inild  memlM'rs  should  Ih*  avoided. 
Others  warned  ns  that  the  advice  was  certain  to 
•‘iitaiifile  employers  who  followed  it  in  trouhles 
with  the  National  Lalnir  lielations  Hoard.  'I'hat 
the  latter  may  Ik*  true,  and  wi‘  <lon't  deny  it. 
stH'ins  to  ns  one  of  the  stroiiffest  arf>nments  for 
.-nnendmeiit  of  the  Lalmr  Act. 

We  mif>ht  as  well  inaki'  it  clear  now  that  we 
«lon't  Indieve  a  man's  memiH-rship  in  the  fjnild  or 
his  non-inemlMTship  should  1k‘  in  any  way  a 
<|nalifiealion  for  m‘wspa|HT  employment.  Having 
said  that,  we  hardly  lu'cd  to  re|K‘at  that  we  have 
no  use  whatever  for  the  (Inild  Shop  arraiifjement . 
New spa|M‘rmen  (we  are  thinking  .solely  of  edi¬ 
torial  de|>artment  employes)  oiiftht  to  Ih‘  .seleeteil 
with  at  least  as  mneh  lare  as  a  pnlilisher  ftives  to 
his  choice  of  a  printin;;  pre.ss  or  the  maple  iianels 
of  his  private  office.  The  men  who  write  and 
^ilit  the  news  are  far  more  valnahle  a.s.sets  to  a 
^'oing  newspa|M‘r  than  any  |»ieee  of  machinery  or 
any  hnildin^  material  or  de<-oration. 

Some  newspa|M'rs  do  exereisi-  jrreat  care  in 
eh<K»sinn  their  (‘ditorial  |M‘rsonnel.  The  Haltimore 
Snn  and  the  Kansas  City  Star  have  Im'cii  noted 
for  their  .searehin*;  examination  of  a  prosfH'etive 
news  man's  (|nalifieations — not  only  his  technical 
experience  and  skill,  hut  his  personal  lialiits,  his 
readin}{.  his  ri-ereations.  his  t«‘m|>eranH‘nt.  Tho.se 
•  (iialities  are  still  important  in  the  organization 
of  a  staff  to  do  distin»'nished  newspa|HT  work — 
much  more  important  hoth  to  employers  and  em- 
jdoyes  than  im-mhership  in  any  union. 

It  si'cins  to  ns  that  onr  correspondents  mistake 
the  means  for  the  end.  N«‘wspaiM‘rmen  were  not 
made  to  Ih‘  •rnilil  memlH'r.s;  the  fin'kl  came  into 
Inin};  to  correct  nndispnti'd  wronfjs  that  existed 
five  years  aj^o  and  exist,  in  greatly  al>ated  vol¬ 
ume.  today.  We  do  not  contend  that  the  fpiild 
is  nnneees.sary  today.  We  do  In'lieve  that  its  con- 
tinnanee.  with  its  present  lient  for  radical  agita¬ 
tion  in  .some  cities,  is  a  more  costly  indnl<;ence  hy 
puhlishers  than  wonhl  he  the  (‘stahlishment  of 
conditions  under  wITn  ii  tin*  unild  would  Ik-  snper- 
Huons. 

If  advice  to  i>nhlisliers  that  they  select  tin-  hest 
po.ssihle  men  and  treat  them  accordiiifjly  is 
"unfair"  to  oifianized  <>iiild-<lom  and  a  likely 
j»ath  to  the  disfavor  ot  the  Labor  Relations  lioanl, 
so  Ik-  it.  .\t  the  moment  we  can't  think  of  any 
Itetter  counsel. 

TO  BE  FILED 

ANYONK  who  received  one  of  the  million  or 
more  co)>ies  of  the  .New  I'orA-  Thne.s  of  Snn- 
«lay  -March  ."i  received  with  it  a  d(K‘nment  that 
merits  iK-rmanenl  filing.  It  was  the  Times’  7(i- 
page  siM-cial  .st-ction  devoted  to  the  New  York 
World’s  Fair,  and  for  In-auty  of  printing.  dei)th 
and  breadth  of  editorial  content  and  notable 
names,  we  doubt  that  it  has  ever  Ik-cii  surpassed 
by  an  .\merican  newspajK-r.  It  was  a  |>r(Mlnct 
that  lK-.s|K)ke  ma.ster  craftsmanship.  If  the  show 
on  FIn.shing  meadows  lives  half-way  up  to  this 
^•dit^)rial  preview,  it  will  Ik*  worth  a  journey 
round  the  world  for  insf>cction. 


RIAL 


O  Lord,  what  shall  I  say  wrhen  Israel  turaeik  th»it 
harks  before  their  eneniie*!  Joshua  VII :8. 

SPRING'S  IN  THE  AIR 

NKW  ^OHK  lay  nmler  a  thin  blanket  of  .snow 

this  morning,  bid  the  sight  on  arising  didn’t 
disturb  onr  conviction  that  Spring  is  but  a  few 
ilays  off.  We  know.  iH-can.se  we  have  onr  in¬ 
fallible  sign — a  ((notable  .sentence  by  William 
.Mien  White  on  which  to  base  an  editorial.  He's 
as  certain  an  omen  as  the  first  robin,  notwith¬ 
standing  the  evident  fact  that  he's  ((notable  in 
all  four  .s(>a.sons. 

Hack  in  we  hear,  Mr.  White  ordered  a 

new  LinotyiH-  for  his  Emporia  Gazette.  The  ma¬ 
chine  has  not  Ik-cii  delivered  and  in  the  (-hain 
of  cirenmstam-es  iK-hind  that  fa(-t.  Mr.  White 
finds  the  bug  which  is  k(K-|)ing  the  (-onidry  nn- 
lu-althy.  Hy  June,  1!);{7.  Mr.  White's  jK-o|)le  had 
a  hniK-h  that  the  bnsine.ss  weather  was  going  to 
Ik-  bad.  They  deferred  delivery  to  S<-|)tendK-r. 
when  the  weather  was  definitely  dirty.  Tlu-y 
deferred  it  again,  and  the  machine  hasn't  yet 
left  Hr(K)klyn.  The  ca.sh  snrjilns  that  was  to  pay 
for  it  had  to  Ik-  n.st-d  for  more  jm-s.sing  affairs. 

Then  Se(-retary  lIo]>kins  (HipiK-d  u])  in  l)(-s 
Moines  a  (-onj)le  of  wi-t-ks  ago.  advising  bnsi¬ 
ne.ss  to  o|K-n  the  throttle  and  get  ready  for  la-t- 
ter  times  imim-diately. 

".Ml  right."  retorts  Mr.  White,  "prove  it.  Tin- 
day  yon  (irove  it.  that  LinotyjK-  will  move.” 

We  believe  that  Mr.  White's  views  are  ty|»ical 
of  those  of  thousands  of  bn.siness  (K-ople.  large 
and  small.  It  has  bi-i-n  said  that  the  (inblic 
utilities  have  to  s(K-n(l  85 .00(1. (MM (.(100  at  onei-  to 
|)nt  tlu-ir  j»ro|K-rties  in  order. 

.\ssnran(-es  come  daily  from  Washington  that 
the  (-m)>ha.sis  from  now  on  will  be  on  r(-(-()Vi-ry. 
but  we  have  found  neither  in  business  circles 
nor  in  news|)ajK-r  i-ditorials  a  (lis|K).sition  to  regard 
the  .Vdministration's  gn-en  lights  as  mandatory. 
We  can’t  lu-l()  Ix-lieving  that  the  a|>athy  is  a 
mistake,  a  terrible  mistake. 

Ca()ital  has  to  assume  ri.sks,  moral  and  mate¬ 
rial.  if  the  (-ai>italisti(-  syst(-m  is  to  survive.  If 
it  (l(K's  not  assnnu-  them,  onr  eidire  ei-onomy  is 
at  a  standstill.  It  cannot  ab(li(-ate  its  fum-tion 
iK-can.se  it  f(-ars  or  di.sajiproves  governmental 
(lolicies  or  tax(-s.  If  (In-  ca|)ifal  gains  tax  is  in- 
i(initons.  as  Air.  Li|i|>mann  contends,  and  is  the 
chief  barrier  to  re(-overy.  let  ca|iital  prove  that 
fact  by  demonstration  and  not  by  com|)laint.  It 
is  the  key  of  Mr.  H(K>sev(-lt’s  e(-on()mi(-  arch,  but 
it  can  Ik-  nns(-at(-d  by  (iroven  (-x|K-rience,  if  onr 
democracy  still  works. 

We  ho|K-  that  the  end  of  this  stagnant  era  is 
at  hand.  We  ho|K-  (K-o|»le  with  money  to  in¬ 
vest  and  factories  to  o(K-rate  and  machinery  to 
buy  will  ((iiit  thinking  of  (Kilitics  and  jmt  their 
brains,  their  machinery  and  their  money  to  work. 
The  ])r(M)f  of  the  Hopkins-Morgenthau-H(K».sevelt 
(nomi.ses  will  rest  niKin  the  bn.siness  commnnitv. 
which  can  make  government  deliver  on  its 
jiledges  if  onr  economy  is  restored  to  anything  like 
normal  o|K-rations.  If  Mr.  White  and  otlu-r 
leaders  of  thought  haven’t  enough  confidi-nee  in 
the  ba.sie  .soundness  of  .\meri<-a.  they  can  |»rob- 
ably  l(K>k  forward  to  a  government  even  less  in 
ac(-or(l  with  the  views  which  they  themselves  do 
not  est(K-m  sufficiently  to  make  them  effective. 

Our  idea  is  that  a  jKi.sitive  move  is  up  to  busi¬ 
ness — and  the  .s(K>ner  the  lietter  for  all. 


THE  READERS  SPOKE 

SO.ME  NEWSPAl’KK  SAC.KS  tlmnght  that  tin- 

\eu'  York  World-Telepram  had  (int  its  chin 
far  out  of  the  .safety  range  when  it  |)nblislH-(l  a 
(l('(-laration  of  prin(-ii>lt-s  two  wi-t-ks  ago  and  asked 
its  readers  for  comment.  It  was  an  outgrowth, 
we  supjKKst-,  of  th(-  (iannett-Ickes  ih-liate.  for  a 
g(MMl  third  of  the  answering  h-tters  referri-d.  fairly 
or  oth(-rw i.-K-.  to  that  memorable  (K-(-asion. 

Thn-t-  solid  (lages  of  readers’  re|>lies  were  (iiil)- 
lish(-(l  by  tin-  World-Ti-h-gram  last  Saturday, 
(lenerally  favorabli-  replies,  .some  with  minor 
criticisms,  were  Kt.t  |K-r  (vnt  of  tiiosi-  [Hihlislu-d. 
(lem-rall.v  critical  re|)lies.  with  some  conmu-iida- 
tion.  were  L'L.'I  jK-r  cent  of  the  published  total. 
Sitting  on  the  fem-e  wen-  1((..S  jK-r  c(-nt.  I’hat’s 
alKtut  the  divi.sion  we  should  have  antici|iat(-d.  in 
any  batc-h  of  an.swers  to  the  ((in-stions  aski-d. 

What  guidaiK-e  the  World-Telegram  editors  will 
get  from  the  mail  bags,  we  (-an’t  guess.  \  gcHal 
half  of  the  letters,  on  Ixith  sides,  .si-i-im-d  to  reflivt 
(»reju(li(-t‘s  rather  than  ri-a.soning.  I’ut  almost  any 
of  the  l(-tter-w  riters  at  a  new.spaiK-r  throttle  and 
Hv(-  gets  you  fifty  that  the  pa|K-r  will  Ik-  in  the 
(lit(-h  within  .six  months.  Many  of  the  o|)inioii> 
rejire.sented  hoiu-st  groping;  others  come  from 
(K-ople  evidently  .so  far  to  the  la-ft  in  the  laW 
movement  that  thi-y  (-an  credit  tin-  “ca|)italist’' 
(ire.ss  with  no  di-i-ent  motives.  Even  of  the  favor¬ 
able  o|>inions.  many  evideiu-e  su(K-rficial  informa¬ 
tion  on  toi»i(-s  w  hich  are  la-ing  disc-us.sed  "exiK-rtly.” 

The  exjK-rinu-nt  was  interi-sting.  but  we  doubt 
that  the  thou.sand  or  .so  letters  r(-c(-iv(-(l  and  tin- 
85  (Hibli.shed  are  a  reliabh-  index  of  how  tin- 
World-Teh-gram’s  f(M),(M((l  daily  |)urcha.st-rs  n-- 
gard  it.  Out  of  the  (lile  then-  ina.v  comi-  .si-veral 
snggi-stions  for  im|)rovem(-nt  which  can  Ik-  jirac- 
tically  a|>])li(-(l,  but  the  V(-r(lict  won't  lx-  rendi-n-d 
in  the  letter  column.  Tin-  circulation  figun-s  will 
tell  tin-  final  story.  Tin-  (loll  (1(k-s  indicate,  liow- 
(-ver.  that  news|»a|K-rs  an-  b(-ing  can-fully  and 
critically  n-ad.  The  gn-at  strides  of  .s(-condar.v 
(-ducation  in  the  |»ast  (|uart(-r  c(-ntury  are  fast 
wi|)ing  out  the  notion  that  journalistic  succi-ss  can 
Ik-  attained  by  writing  down  to  tin-  l-.?-,v(-ar-old 
mind.  Ther(-  ain't  no  such  animih-  any  mon-. 

LOW  TRICK 

Al  EM  HERS  of  tin-  N(-w  A’ork  Stati-  Legislatun 
la.st  week  n-(-eiv(-(l  a  (lostcard.  Ix-ariug  ll"' 
nn-.s.sage: 

"l)(-ar  Sir;  .\s.sembl.vinan  Conway  has  intro- 
(luc(-(l  a  bill  (.\.  1.  1(175)  in  the  li-gislaturc  t" 
r(-|K-al  the  act  which  rc(|uin-s  li((Uor  lic(-ns(-es  In 
adverti.se  their  li(-ense  renewals. 

"Since  such  renewals  are  a  w(-lcom(-  source  •'! 
r(-venue  to  news|)a|>ers  (-ach  yi-ar,  it  is  my  ii|)mioii 
that  this  bill  sliould  Ik-  killed.  In  addition  it 
would  (l(-|)rive  the  (niblic  of  the  informaliou  that 
certain  licen.ses  have  Ik-i-ii  r(-n(-w(-(l  in  their  neiith- 

lKirh(K)(ls. 

"I  f(-el  that  you  should  u.si-  vour  iidluenee 
against  this  bill  .so  that  it  will  Ik-  kilh-d. 

"K.  M(•C()ll^i A(  K." 

No  n(-ws|)a|K-r  or  news|»a|K-r  organizalTou  •" 
New  A’ork  State,  .so  far  as  Eimtou  &  I’l 
can  l(-arn  after  a  w(-(-k’.s  investigation,  had  an.'" 
thing  to  do  with  this  nn-s.sage.  It  was  i-videntl.' 
(ihra.sed  to  jnit  m-w  s|)a[K-rs  in  a  com|»l(-tely  .s(-lfi--h 
(Ki.sition  on  legislation  whi(-h  has  considerable  (Kih- 
li(-  interest,  a.side  from  the  advertising  revenue. 
The  bill,  a|>jmrently.  never  had  much  chance  «f 
enactment,  and  we  have  lu-ard  ()f  no  |»uhli.slier 
who  was  seriously  eonceriu-d  alxiut  it.  It  wouhl 
Ik-  interesting  to  tra(-e  the  .source  of  the  mysteriou- 
('onimnnications  and  the  motives  l)ehind  them. 


sale  of  his  interest  in  the  Weimer 
(Tex.)  Mercury,  a  weekly,  to  his  part¬ 
ner  R.  H.  Yoder,  thus  closing  a  career 
started  in  1883.  He  is  one  of  Texas’ 
oldest  newspapermen. 


a  constant 
stream  of 
subscription 
calls  .  .  .  ” 


FOLKS  WORTH 
KNOWING 


PERSONAL 

mention 


EDGAR  F.  “Ed”  Elfstrom,  new  pub¬ 
lisher  of  the  Fullerton  (Cal.)  News- 
Tribune,  entered  the  newspaper  busi¬ 
ness  by  way  of  | 
a  palatial  yacht 
a 

around  the  world  ^ 
J  V  which  lasted  | 

Mif- •  S  nearly  two  years. 

It  was  an  ad- 
vantageous  b  e- 
^  ginning,  he  re- 
alizes  now,  for 
the  yacht  was 
the  “Ohio”  for 
whose  owner,  the  i 
lateE.W.Scripps, 
he  served  as  ' 
secretary. 

As  he  watched  the  great  publisher  i 
handle  his  business  daily  from  his 
ship  in  1922-23,  Mr.  Elfstrom  became  . 
more  and  more  interested  in  publish-  | 


GARDNER  COWLES,  publisher,  Des 
Moines  Register  and  Tribune,  de¬ 
clared  American  newspapers  are  bet¬ 
ter  today  than 
ever  before, 
while  in  San 
Francisco  on  a 
K  recent  trip.  He 

^  was  accompanied 
^^3  by  Mrs.  Cowles. 
“While 


In  The  Business  Office 


GILBERT  T.  HODGES,  member  of 
the  executive  board.  New  York 
Sun,  has  been  appointed  sponsor  for 
the  advance  sale 
of  New  York 

tickets. 

Hall,  Chicago 
Daily  News  con¬ 
troller,  and  Mrs. 
Hall  returned  to 
Chicago  last 
week  following 
a  trip  to  Jamai- 

James  Get- 
Silbert  T.  Hodges  good,  secretary- 
treasurer,  Tulsa 
World,  recently  was  elected  president 
of  the  Tulsa  Optimists  Club. 


some 
criticism  of  the 
press  in  the 
United  States  is 
justified,  most  of 
it  isn’t,”  Mr. 

Cowles  said.  Mr. 
and  Mrs.  Cowles 
were  especially 
interested  in  visiting  the  Golden  Gate 
Exposition  because  a  painting  by  their 
son,  Russell  Cowles,  is  exhibited 
there. 

Merrill  C.  Meigs,  Chicago  American 
publisher,  is  in  Florida  for  a  brief 
vacation. 

Henry  W.  Shoemaker,  publisher, 

Altoona  (Pa.)  Tribune  and  State 
Archivist  of  Pennsylvania,  was  re¬ 
cently  appointed  acting  assistant  di¬ 
rector  of  the  State  Museum  at  Harris¬ 
burg,  succeeding  Mrs.  Gertrude  B. 

Fuller,  resigned. 

H.  C.  Ogden,  Wheeling  (W.  Va.)  In¬ 
telligencer  and  News-Register  pub¬ 
lisher,  has  been  re-elected  president  ginia  commission  on  inter-racial  co- 
of  the  U.  S.  Stamping  Co.,  Mounds-  operation. 

ville,  W.  Va.  Ellis  Loveless,  assistant  business 

Margaret  Cobb  Ailshie,  publisher,  manager,  Norjolk  (Va.)  Ledger-Dis- 
Boise  Idaho  Statesman,  and  Bernard  patch,  has  taken  the  lead  in  promo- 
Mainwaring,  publisher,  Nampa 
(Idaho)  Free  Press  have  been  ap¬ 
pointed  by  the  governor  to  the  com¬ 
mission  which  will  manage  the  state’s 
exhibit  at  the  San  Francisco  Fair,  for 
which  the  legislature  appropriated 
$35,000. 

Orville  S.  McPherson,  president  and 
publisher,  Kansas  City  Journal,  and 
Charles  V.  Stansell  of  the  Kansas  City 
Star  were  judges  at  the  American 
Legion  oratorical  contest  in  Kansas 
City  last  week. 

Carl  Hanton,  editor.  Ft.  Myers 
(Fla.)  News-Press  and  president  of 
Florida  Press  Assn.,  was  recently 
elected  president  of  the  Florida  High  - 
way  Council  at  a  meeting  held  in 
Tampa. 

Ralph  S.  Kingsley,  publisher,  Ken¬ 
osha  (Wis.)  Evening  News,  was  re¬ 
elected  president  of  the  Wisconsin 
State  Chamber  of  Commerce  in  Mil  - 
waukee  recently. 

Cl.  Foster,  editor,  Chattanooga 
(Tenn.)  Free  Press,  recently  led  a 
community  di.scussion  meeting  at  the 
Eastdale  school,  there. 

Josh  L.  Horne.  Jr.,  publisher,  Rocky 
•fotitit  (N.  C.)  Telegram,  and  Herbert 
Pwle.  publi.shcr.  Elizabeth  City  (N.C.) 

Advance,  are  prime  movers  in  seek- 
mg  an  east-west  air  line  across  North 
arolina.  connecting  with  the  present 
north-south  routes. 

William  T.  Evjue,  editor,  Madison 


|ar  F.  Elfstrom 


Gardner  Cowles 


Li’l  Abner 


Presenting;  NEAL  O’HARA 


Carl  K.  Stuart,  as.sistaiit  inanagiiig 
edittir  ul  "1  hr  Daily  Oklalioiiiaii, 
writes  - 

"Y(»u  might  hr  iiilrrrstrtl  in  our 
rxprririirr  with  LI'L  .XBINKK 
wliirli  was  traiisfrrrrd  to  Thr 
Dailv  Oklahoiiiaii  last  Vlomlay  af- 
trr  'i’hr  Oklahoma  News  suspriul- 
rd  piddiratioii  thr  prrrrding  Fri¬ 
day. 

"Dozrns  of  trirphonr  iiupiirirs 
prrsuadrd  us  that  irr  must  not  let 
this  rontinuity  lapse,  uhatever 
time  tee  mifiht  take  in  ileeidiufi  on 
other  features  formrriy  in  d  lu^ 
\rws.  d'his  drrisioii  w  as  rrarhrd 
in  mid-aftrrnooii  ou  Monday,  ami 
ail  aimouiirrimmt  to  that  rlfrrt 
was  broadcast  hy  WK^.  The  Ok- 
lahoman-Timrs  radio  station. 

"From  that  uiomrnt  until  latr 
Monday  cvruing  our  .sw  itrhhoard 
rrrrivrd  a  ronstant  stream  of  sub- 
seriptiim  rails.  Tu  o  clerks  irork- 
ini'  ^tt  top  speed  could  hardly 
haiulle  the  rush  of  business.  It's 
a  new  experience  in  feature  popu¬ 
larity  for  mr.“ 


Fill-  ovrr  thrrr  yrars  tin*  McNaiight  Syn- 
diratr  has  srarrhrd  for  a  humorist  to 
writr  a  short,  pithy  daily  dispatrh.  At 
last,  wr  havr  found  thr  man.  NF^M. 
O'H.AH  A  is  a  horn  humorist  and  a 
trainrd  nrwspajirr  man.  Though  still 
in  his  rarly  fortirs.  for  yrars  hr  wroir  a 
popular  roluiiin  in  thr  .Vrir  York  If  or  Id. 
0‘llAHA  will  rontinur  to  writr  his  fra- 
turr.  I'l  I.L  ri*  A  CHAIR,  whirl!  is  now 
puhlishrd  in  ahout  75  paprrs. 


<  sample  release  folbms 


And  Kciiito  is  jiol  a  rarhon  copy  of  Hiller.  1  he  >anie 
Dure  that  tries  to  hulhloze  France  wilh  wrillen  threals. 
that  tries  to  tell  the  C.alliolic  C.liurch  whom  to  choose  a' 

Pope,  that  even  tries  to  regulate  the  output  of  Italian 
hahies  he  ;,ays  Mrs.  F.  I).  R.  writes  to  much.  Yippee! 

\H.4L  0'H.4RA  .S.-IF.S'  irill  he  started  in  more  than  a  .score  of  lar^e 
papers  Monday,  March  13.  May  ice  send  you  samples  and  a 
quotation? 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


MeNAI  «IIT  SYNIUCATE,  INC. 

Greenwich.  Conn. 

V.  V.  McNITT 
Chairman 


CHAS.  V.  McADAM 
President 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  19 


son,  Allan  Paul,  born  Feb.  22  at  St.  has  been  taken  by  Charles  Haun,  dianapolis  News,  to  Miss  Ina  Ruth 

Francis  Hospital,  Hartford.  night  police  reporter.  Ken  Thompson  Fisher  of  Shelbyville,  at  Indianapolis, 

J.  Walter  Webb,  has  been  named  will  replace  Haun  on  the  night  beat.  Feb.  18. 

business  manager  of  Wilmington  Gustave  Pabst,  Jr.,  financial  editor,  Paul  E.  Krause,  staff  photographer. 


cr,r.o  “Parrv  M(»  (N.  C.)  Star  and  News.  He  will  also  Milwaukee  Journal,  who  in  1926-29  Springfield  (Mass.)  Republican,  to 
Back  to  Old  Vireinnv  ”  He  suggested  charge  of  national  advertising,  was  third  secretary  of  the  American  Miss  Estelle  Leiken,  Feb.  12,  in 

Back  to  Old  Virgmny.  He  suggested  McDevitt  became  automo-  Embassy,  Berlin  and  at  that  time  met  Springfield,  Mass. 


Virginny.”  He  suggested 

district  of  Lions  fnternationalf  of  bile  advertising  manager  of  Phila-  Pope  Pi^  XII,  then  Papal  Nuncio  John  F.  Sweeney,  Middleboro 
which  he  is  a  past  governor  on  March  delphia  Record  March  1,  succeeding  Eugenio  Pacelli,  wrote  a  feature  story  pdass  )  Gazette  sports  writer,  to  Miss 
6,  with  the  result  that  the  state  Lions  Joseph  M.  Whalen,  resigned.  March  5  A  Presence  Among  D>Plo-  Rose  Alma  Tinsley  of  pidgewater  at 

are  back  of  the  plan.  Joseph  Camp,  secretary,  Chicago  mats  giving  his  recollections  of  the  St.  Thomas  Aquinas  Church,  Bridge- 

water,  Feb.  16. 


James  R.  McKeldin,  promotion  Newspaper  Publishers’  Assn.,  and 
manager,  Richmond  (Va.)  News-  Mrs.  Camp  are  on  a  vacation  trip  to 
Leader,  addressed  the  Richmond  Civic  Daytona  Beach,  Fla. 

Forum  at  the  Central  YMCA  there  Richard  Stout  has  joined  the  Marsh 


Pontiff. 

Samuel  Shane,  associated  with  the  Richard  F.  Hudson,  Jr.,  state  editor, 
Canadian  Dow  Jones  and  Wall  Street  Montgomery  (Ala.)  Advertiser,  and 
Journal,  in  Toronto  and  Montreal,  son  of  the  publisher,  to  Miss  Anita 


X  tuii  ai  witr  xviuiiixi u  oiuui,  iida  lUAiicu  uic  luur an-  ji  tr  n  •  t*«  •  i 

March  6  on  “The  New  Citizen  Move-  all  (Mich.)  Evening  Chronicle  adver-  of  Joi^es  anT  chief  ^“■'"mghani. 


ment”  directed  at  young  people. 


tising  staff.  He  is  a  son  of  Claude 


Paul  Fitchner,  classified  advertising  Stout,  advertising  manager  of  the  ‘ 

manager,  Hartford  (Conn.)  Times  and  Marshall  Furnace  Co. 

Mrs.  Fitchner,  are  the  parents  of  a  J.  W.  Setzer  of  Columbia  (S.  C.) 


James  H.  Harrison,  telegraph  edi¬ 
tor,  Montgomery  (Ala.)  Advertiser, 
to  Miss  Marion  Odelia  Chandler,  Feb. 
16  in  Montgomery. 

Ray  Zeman  of  Los  Angeles  Times 


Including 

The  Journalist,  merged  1907;  Newspaperdom, 
merged  1925;  The  Fourth  Estate,  merged  1927. 


Titles  Patented.Regislered  Contents  Copyrighted  interest  in  the  Bartlesville^  (Okla.) 
The  EDITOR  &  PUBLISHER  COMPANY,  Inc 


James  Weight  Brown,  President  and  Publisher 
James  Weight  Brown,  Jr.,  Vice-President 
Charles  B.  Groomes,  Treasurer 
Chas.  T.  Stuart,  Secretary 

Arthur  T.  Robb,  Editor  _  _ 

_ Warren  L.  Bassett,  Director  collator. 

General  Offices:  — 

Seventeenth  Floor  Old  Times  Building  -  — ,  n  1  • .  •  1  n 

42nd  Street  and  Broadway,  New  York  City,  N.Y.  Ill  The  EClltOnal  ROOIIIS 

T  ele  phones: 

BRyant  9-3052,  3053.  30.S4.  3055  and  3056 

The  Oluest  Publishers' AND  Advertisers'  CARL  T.  WISE,  city  editor,  Wilminp' 
Journal  in  America  ton  (Del.)  Morning  News  was  pre 


C.  Louis  Mortison,  cartoonist,  Wat- 
„  J  J  i  erbury  (Conn.)  Republican- Amer- 

R.  Gilbert  of  the  Columbia  State  were  author  of  the  Lest^  Green  editorial  staff,  to  Mary  Alice  Parent, 

guests  of  honor  at  a  banquet  given  a  e  na  ure  yarns  tu  ’  assistant  to  Alma  Archer,  fashion  edi- 

recently  by  the  Haverty  Furniture  Co.  recen  y  a  m*  a  ®  tor  of  the  New  York  Mirror,  in  Santa 

of  that  city  Waterbury  hospital  for  treatment  of  Barbara,  Cal.,  March  1. 

a  severe  case  of  the  grippe.  ■ 

Edward  B.  Conroy,  courthouse  re-  ^Qyg  NeWSpapermeil 

Have  "Avitaminosis” 


H.  G.  Duke  of  California  has  bought 


r  .  .  1  Ti/r  u  1  porter,  Worcester  (Mass.)  Evening 

Enterprise,  evening,  and  on  March  1  ^  i  a  j  a  xu 

^  Gazette,  was  recently  elected  to  the 


took  over  the  duties  of  L.  Fred  Wright,  tu  u.c 

Business  Manager  for  the  last  12  years.  Worcester  County  Deputy  Sheriffs 
Mr.  Wright,  who  is  34,  started  working  ^ssn.  advisory  board, 
for  the  Enterprise  20  years  ago  as  a  Walter  Pierre,  of  the  Detroit  Free 


Atlantic  City,  March  6 — Dr.  Wil¬ 
liam  J.  Carrington,  who  received  the 
„  ,  ,  ,  ,  .  ,  Atlantic  City  Press  Club’s  annual 

Press  copy  desk,  has  been  appointed  achievement  award  March  4  as  the 
make-up  editor  to  succeed  Chester  citizen  doing  most  to  publicize  the 


Downey,  resigned. 

Joe  Dynan,  reporter,  Oklahoma 
City  Daily  Oklahoman,  spent  three 
hours  with  a  girl  from  an  escort 


Arthur  t.  RoBB.^iior,-  Warren  l.  Bassett,  sented  an  award  by  the  Middle  Atlan-  bureau  in  Oklahoma  City  last  week, 

£/i"ot**”walter’  E.°&HNEiDER'!°Nra'j  £di/w;  tic  States  Scholastic  Press  Assn.,  at  posing  as  a  Texas  magazine  writer  cian,  who  is  president  of  the  Medical 


resort  in  1938,  told  its  members  that 
“all  newspapermen  should  be  given 
by-lines  to  insure  accuracy  and  pro¬ 
tect  their  stock  in  trade.” 

“Newspapermen,”  added  the  physi- 


JoHN  J.  Clougher,  Marlen  E.  Pew,  Jr.,  its  conference  March  4  in  Wilmington  under  the  fictitious  name,  in  an  effort  Society  of  New  Jersey  and  a  past 
TImfs^wbi — — A — n — IP  hr  b  "■  interest  in  the  youth  movement  fo  fi^id  out  if  the  bureau  was  “on  the  president  of  Kiwanis  International, 

Charles  bjGroomes,  G<B<ro/ A/anagrr.CHARL^s  and  his  aid  to  Student  journalists,  level.”  A  full  column  story  appeared  “usually  have  avitaminosis,  from  a 

T.  Stuart,  Advertising  Director;  George  H.  teachers  and  school  publication  staffs,  lo  the  Oklahoman  by  Dynan.  combination  of  acid  skepticism,  sour- 

Washington,  D.C. Correspondent:  General  Press  Fred  McCluer,  news  editor.  Youngs-  A.  L.  Banister,  former  Asheville  pu^  and  malnutrition. 

Association,  James  J._ Butler  and  George  H.  town  (O.)  Vindicator  left  recently  Times  sports  editor,  and  business  The  Press  Club  elected  Jack  O  t>on- 

for  a  three- week  midwinter  vacation  manager  of  the  Columbus,  O.,  baseball  nell,  Camden  Courier  and  Post  cor 

Chicago  Correspondent:  George  A.  Branoen-  motor  trip  to  Mexico  City.  Mrs 
BURG,  921  London  Guarantee  and  Accident  Build*  McCluer  accompanied  him. 
ing,  360  North  Michigan  Ate.,  Tel.  Dearborn  6771.  ^ 


team  since  Jan.  1,  has  been  named  respondent,  president.  C.  D.  Mansfield, 
president  of  the  club.  Atlantic  City  Evening  Union,  and 

Samuel  Freedman  of  the  Los  An-  ^ouis  F  Cunningham,  correspondwt 
geles  Examiner  copy  desk,  during  a  for  the  Philadelphia  Bulletin  and  New 

York  Times,  were  chosen  vice-j 

trade 

Co..  MiUs  Blading,  San  FranciKo;  Telephone  jg^fnal  &  American  Sundav  edition  pressions  of  the  famous  desert  oasis  journal  witer,  and  Allyn  Jones,  Eve- 
Weston  Pacific  Building,  Los  An-  Journal  oc  American  ourmay  eaitmn,  editor  of  the  Limelinht  at  Union  reporter,  were  made  secre- 

feles.  Telephone  Prospect  i97S  are  executives  of  the  Garden  Bay  guest  eaiior  ot  tne  L,imeiignt,  at  ,  .....oe,. ...... 

Jackson  Heights  com-  the  invitation  of  Editor  Priscilla  Chaf-  tary  and  treasurer. 


Pacific  Coast  Correspondents:  Campbell  Watson,  Mason  M.  Sutherland,  copy  and 

2132  Derby  Street,  Berkeley,  Cal.,  Telephone:  makeun  editor  New  York  Dailu  News  s/v.vo  uuuy  uesn.,  uuhiih  ■  , 

Thornwall  SSS7:  Ken  Taylor,  121S  Norik  i/o6orl  .  „  .  ’  j  j  hr  •  •  i  recent  two-week  vacation  at  Palm  ^ork  Times,  were  chosen  vice-presi 

Td^,^\h^g^RfplTs'entalh^^°D^^^  editor,  Smart^  Set  STOtion^Ncio  York  Springs,  wrote  an  editorial  on  his  im-  William  H.  McMahon,  trad 


Allan  Dblafons,  Uansgtr;  18  Manorite,  _  _  _ „ _  _ 

Ecd^iawSquwMe^  London.  S.W.x.BnBlan<L  munity  paper.  Mr.  de  Masi  is  editor  f^V-  He  also  became  engaged  to  Miss  rrtTvnomv  crTTOFC 

Paris.  France Correjpondenl:  Bernhard  Ragner,  gjjj  j^j.  Sutherland  is  business  man-  Lambert,  of  Peoria,  Ill.  irl\  JVCJNJNxiUI  ItXillriXid 

25  Rue  Renneauin.  Telephone  Etoile  07-70.  '  r..  .  ..  —  .  ^  ,  nn.” 

-  ager.  Stewart  Brown,  manager,  Rome  bu-  Fred  W.  Kennedy,  known  as  ra 

Michael  Bradshaw,  former  editor  of  reau.  United  Press,  and  Mrs.  Brown  Kennedy  to  thousands  of  alumni  and 
Danville  (Va.)  Register,  has  joined  returning  to  Italy  shortly  after  a  weekly  publishers  of  Washington 


Bar  Eastern  Correspondents:  Hans  R.  Johansen, 
c/o  Osaka  Mainichi.  Osaka.  Japan  and  James 
SiiEN.  the  Centre  News  Agency,  Hung  Wu  Road, 

ADVERTISING  rates  effect^^^  1. 1937“:  the  Norfolk  '  (Va.)  Virginian-pilot  vacation  trip  in  this  country  that  in-  State,  is  retiring  as  Director  of  the 
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Durham,  N.  C. 

J.  K.  Matheson,  formerly  manager 
of  Vancouver  Exhibition  Assn.,  has 
joined  the  Vancouver  (B.  C.)  Swn  as 
agricultural  editor. 

The  single  columiilorty-two  line  rate  maker  card  T^nnard  Prinr  fnrmorlv  nf 
atacostof  $22.  per  week  earns  as  low  a  rate  on  a  lOrmerly  Ot  Akron 

52  time  basis  as  any  other  schedule  namely,  $182  (O.)  Times-nerald  rewrite  Staff,  re- 


at  Berkeley,  Cal. 


Wedding  Bells 


tie,  after  30  years  of  service.  He 
—  joined  the  faculty  Oct.  1,  1909.  He 
intends  to  devote  his  full  time  to 

_ student  instruction  at  Seattle’s  co- 

LOUIS  H.  ZIMMERMANN,  editor,  educational  college  and  a  journalism 
Burlington  (Wis.)  Standard-Demo-  Vernon  McKenzie^ 

crat,  to  Miss  Margaret  Kolars,  asso-  management  of  the  state 


per  page;  $103  half  page;  *57  Quarter  ^ge.  cently  joined  the  Syracuse  (N.  Y.) 

definite  copy  schedule.  Herald  Copy  desk.  bmndard-uemocrat,  at 

Rolfe  Boltzell,  formerly  of  Literary  ^ 

Digest  and  the  Wad  Street  Journal 


ciated  editor  for  12  years  of  the  Weekly  Newspaper  Publishers’  Assa 

Everett  I.  Rolff  of  the  University  of 
Hawaii  has  been  named  director  of 


Burlington, 


Clifford  Maynard  of  the  Portsmouth 
(O.)  Times  credit  department,  to  Miss 


ITielma  Gilliland  also  of  Portemouth,  ^y  Mr.  Kennedy.  The  post  of 


at  Greenup,  Ky.,  Nov.  20,  1938,  was 


Classified  rates:  85c  per  agate  line  one  time; 

70c  per  agate  line  four  times. _ 

Situations  wanted:  soc  per  agate  line  one  time;  ,  ...... 

40C  per  agate  line  three  times  (count  six  words  to  nas  joined  the  New  York  Sun  copy 
the  line).  _  desk. 

Subscription  rates;  By  mail  payable  in  advance  .1 r 7  cn/r-  \ 

United  States  and  Island  Possessions,  *4  per  year;  r^aul  llblier,  01  the  Jackson  (MlSS.)  annoiinoo/I  rocon+Kr 

Canada.  >4.50;  Foreign.  *5- _  Clarion-Ledger  staff,  is  the  new  pres-  ounced  recently. 

Club  rates:  The  club  rates  are  applicable  to  all  ident  of  the  Press  Club  of  Jackson  Manuel  de  J.  Manduley,  South 

paM'Pofbi‘*the  ^^pTnV^ofTndfvUuITs*  Thre^^  He  succeeds  Clyde  Matthews,  Jack-  American  press  representative  for  moreland  died, 

subscriptions  to  separate  addresses  for  one  year  soTi  Daily  News  Other  officers  in-  *  American  -  Grace  Airways,  to 

SrbSroVs^'Tdlrernt'^add^^^^^^^  elude  Edgar  A.  Poe.  New  Orleans  Miss  Evelyn  E.  Smith  formerly  of 

each  or  one  subscription  for  five  years.  *is:  ten  Times-Picayune,  vice-president;  W.  Syracuse  (IN.  I.)  Post-standard, 

subscriptions  one  year  each  or  one  for  ten  years,  CoDOenbareer  Dailu  News  sprrp-  March  3  in  Cristobal,  Panama 
$25.  Member  Associated  Business  Papers.  “•  '-oppviioarger,  ijai^  mews,  secre- 

Charter  Member  of  the  Audit  Bureau  of  Circula-  and  Kenneth  Toler,  Memphis 

tions  with  an  average  certified  net  paid  “.4. B.C."  Commercial  Appeal,  treasurer, 
as  follows: 


the  University  publications,  which 
position  will  include  the  management 
of  the  University  Press  formerly  di¬ 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30, 

1938 . 

12.360 

13.312 

1937 . 

11.482 

12,751 

1936 . 

10,778 

11,801 

1935 . 

10.225 

11,333 

1934 . 

9.359 

10.592 

1933 . 

8.796 

10.320 

1932 . 

9,920 

10,987 

1931 . 

10.497 

11.569 

1930 . 

10.816 

12.216 

1929 . 

9.878 

11,105 

1928 . 

8.982 

10,223 

director  of  University  Publications 
had  been  vacant  since  last  December 
when  the  late  Miss  Harriett  West- 
loreland  died. 

"SPECIALS"  NAMED 

The  following  special  representatives 
„  T,  1  1-  ,  .  .  have  been  appointed:  Frost  Landis 

Eugene  R  -I^ackrey.  formerly  with  Co.,  Inc.,  Covington  (O.)  Stillwater 
the  New  York  Herald  Tribune  and  y^n^y  Manchester  (O.)  Sigruil 

Leo  Hirtl,  reporter  and  desk  man,  "O'v  a  Hollywood  scenarist,  to  Wini-  Mechanicsburg  (O.)  Telegram: 

Sedalia  (Mo.)  Capital  has  joined  the  Knudston  at  Hutchinson,  Kan.,  Kimball,  Inc.,  Phillipsburg  (Pa  ) 

Jefferson  City  (Mo.)  News  and  Trib-  F®h.  23.  Journal;  Lorenzen  &  Thompson  Inc-. 

tine,  Frederick  A.  Gannon,  Salem  Rapid  City  (S.  D.)  Journal:  Mid- 

Karl  C.  Konzelman,  formerly  cov-  (Mass.)  News  and  the  Lynn  (Mass.)  South  Dailies,  Clarksville  (Tenn.) 
ering  the  Recorder’s  Court  beat  for  the  shoe  repiorter,  to  Miss  Louise  C.  Leaf  Chronicle.  The  Woodyard  Asso- 

Detroit  Free  Press  has  joined  the  Copley,  society  and  club  women’s  edi-  ciates  Inc.,  is  now  representing  the 

copy  desk.  Patrick  S.  McDougall,  Salem  News,  in  Salem,  Gilmer  (Tex.)  Mirror  and  the  Marlin 

day  police  reporter,  has  taken  over  P'®h.  12.  (Tex.)  Democrat  where  both  weekly 

the  Recorder’s  Court  beat.  His  place  Horace  Ketring,  police  reporter.  In-  and  daily  editions  are  published. 
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NffllVANA 


I 

DINOSAUR  days! 


Dinosaur-day  wealth  in  resources  is  reflected  in  Pennsylvania's 
State-wide  pattern  of  industrial  strength.  The  steel  mill  gives  impetus 
to  the  farm  and  the  textiles — crude  petroleum  wells  have  an  interlocking 
fellowship  with  paper  manufacture,  leather  plants,  and  an  amazing  system 
of  transportation.  The  wealth  of  the  earth  comes  to  life  again  in  prosper¬ 
ous  retail  trading  areas.  Just  now,  the  State  is  *‘in  for  a  hoom.’'  Na¬ 
tional  advertising,  speaking  to  great  markets  through  the  local  news¬ 
papers  listed  below,  is  anstvered  in  the  only  practical  language — SALES. 


Beaver  Falls  News-Tribune  (e) 
Butler  Eagle  (e) 

Ehambersburg  Public  Opinion  (e) 
Chester  Times  (e) 

(Clearfield  Progress  (e) 
Connellsville  CCourier  (e) 
(Jreensburg  Review-Tribune  (me) 
Hazleton  Plain  Speaker  (e) 


Hazleton  Standard-Sentinel  (m) 
Jeannette  News-Dispatch  (e) 
Lansdale  North  Penn  Reporter  (e) 
Lebanon  News-Times  (e) 

New  Kensington  Dispatch  (e) 
Norristown  Times-Herald  (e) 

Pottsville  Republiean-Sehuylkill 
Reporter  (me) 


Tarentum  Valley  News  (e) 

Towanda  Daily  Review  (m) 

Washington  Observer  &  Reporter  (me) 
Waynesboro  Record-Herald  (e) 

W  ilkes-Barre  Times  Leader  (e) 
Williamsport  Cazette-Bulletin  (m) 
Williamsport  Sun  (e) 
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EDITOR  &  PUBLISHER 


Wilbur  Forrest  Has 
Roamed  World 

continued  from  page  5 


bowed  and  shoulders  hunched,  seem¬ 
ing  deep  in  thought. 

Not  Partial  to  Journalism  Schools 

Mr.  Forrest  doesn’t  believe  that 
trcuning  in  a  school  of  journalism  is 
helpful  to  a  beginner  in  newspaper 
work.  It  has  been  his  experience,  he 
remarked,  that  such  men  have  had  to 
unlearn  most  of  what  they  had  been 
taught,  practical  newspaper  work  be¬ 
ing  so  different  from  what  it  appears  in 
theory. 

“As  a  rule,  though,  it’s  an  aid  later 
in  the  game,”  he  observed.  “I've 
found  newspapermen  who  have  started 
in  this  work  as  copy  boys  develop  just 
as  rapidly  as  those  who  have  attended 
such  a  school.  Journalism  school 
training  doesn’t  weigh  very  much 
v/ith  me.  The  best  way  to  learn  this 
business,  as  I  said  before,  is  to  start 
as  a  cub  on  a  small  town  paper.” 

He  doesn’t  think  a  man  must  have 


the  Argonne,  in  Lorraine  and  on  the 
Rhine.  His  book,  “Behind  the  Front 
Page,”  published  in  1934,  tells  in  clear 
language  of  these  thrilling  assign¬ 
ments,  and  others,  and  frankly  states 
that,  as  American  war  correspondent, 
his  job  was  to  propagandize  the  war 
for  the  Allied  side.  It  was  during  the 
war  years  that  he  ran  into  his  greatest 
difficulty  with  the  Allied  censors, 
whom  he  excuses  in  his  book. 

Probably  the  most  outstanding  war 
story  to  come  from  his  typewriter  was 
his  report  of  the  Lost  Battalion,  which 
was  reprinted  in  other  publications 
and  included  in  the  American  Book 
Co.’s  “Eighth  Reader.”  His  graphic 
description  of  this  assignment  is  in¬ 
cluded  in  his  book. 

Covered  Lindbergh,  Byrd  Flights 

After  the  war  he  returned  to  Amer¬ 
ica,  was  sent  to  Mexico  (from  where 
he  escaped  while  government  police 
were  seeking  to  arrest  him)  and  re¬ 
turned  to  Europe  in  the  spring  of 
1921  as  chief  correspondent  of  the 
Tribune  in  France.  Outstanding  among 
his  news  exploits  there  during  the 
20's  was  his  coverage  of  the  trans- 
Atlantic  flights  of  Col.  Charles  A. 
Lindbergh  and  Commander  Byrd. 


On  the  first  of  these  assignments  he 
showed  his  reportorial  skill  by  having 
in  his  paper’s  office  in  New  York  the 
cable  telling  of  the  safe  conclusion  of 
the  aviator’s  flight  before  the  wheels 
of  the  “Spirit  of  St.  Louis”  had  stopped 
rolling.  When  Lindbergh’s  plane 
circled  Le  Bourget  field,  Mr.  Forrest 
recognized  it  and  released  his  cable. 
Six  miles  from  Le  Bourget,  the  New 
York  Herald  of  Paris  received  the  first 
news  that  Lindbergh  had  landed  from 
the  paper’s  New  York  office  through 
Mr.  Forrest’s  cable. 

On  the  Byrd  assignment,  Mr.  Forrest 
raced  in  a  private  plane  lo  the  spot 
where  the  commander  and  his  three 
companions  came  down  on  the  coast  of 
France,  spent  almost  an  entire  day 
with  the  aviators,  flew  back  to  Paris 
and  had  cabled  a  7,000-word  story 
of  the  flight  by  the  time  rival  cor¬ 
respondents  reached  the  scene  by 
car. 

Returning  to  the  U.  S.  in  1927,  he 
became  chief  of  the  Herald  Tribune’s 
Washington  bureau,  and  was  elected 
president  of  the  White  House  Corre¬ 
spondents’  Association.  In  1929,  he 
toured  China  and  Japan  and  for  a 
time  was  with  the  Chinese  army  in 
Manchuria.  Late  in  1930  he  was  re¬ 


called  and  early  the  following  year 
was  appointed  to  his  present  post. 
Works  a  12-Hour  Day 

His  day  at  the  office  covers  a  12-hour 
span,  almost  without  exception,  from 
11  in  the  morning  to  that  hour  at  night. 
In  emergencies,  he  remains  longer. 
The  door  to  his  office,  sandwiched 
between  that  of  Mr.  Reid  and  Geoffrey 
Parsons,  chief  editorial  writer,  is  al¬ 
ways  open.  He  has  many  callers. 

For  other  than  outdoor  relaxation 
he  smokes  cigarettes,  cigars  and  a 
pipe,  preferring  the  last.  Frequently, 
he  can  be  seen  at  the  Artists  &  Writers 
Club  on  West  40th  St.,  a  bar  popular 
with  newspapermen  and  the  sporting 
and  theatrical  gentry.  He  enjoys  a 
drink  now  and  then,  he  remarked. 

Of  recent  attacks  on  the  press  by 
government  officials,  especially  the 
charge  that  newspapers  are  edited 
from  “the  counting  room,”  Mr.  Forrest 
asserted; 

“This  is  nonsense.  The  modern 
newspaper  is  in  reality  edited  for  the 
public  because  without  reader  accept¬ 
ance  and  support  it  would  soon  be 
bankrupt.  ITie  one  sound  policy  for 
any  newspaper  is  that  it  be  edited 
(Continued  on  page  27) 


any  special  qualifications  to  be  a 
foreign  correspondent,  other  than  to 
have  that  basic  “nose  for  news.” 
Background,  historical  or  otherwise? 

“I  wouldn’t  give  a  rap  for  a  foreign 
correspondent  if  he  had  his  head  full 
of  that  stuff  and  couldn’t  see  a  story 
when  it  happened,”  he  asserted  with 
conviction. 

"If  I  was  hiring  or  selecting  a  man 
for  such  a  post.  I’d  first  weigh  how 
well  he’s  done  his  job  at  home,”  he 
continued.  “It’s  my  theory  that  of  a 
man  is  a  good  police,  legislative,  or 
for  that  matter,  almost  any  kind  of 
a  reporter,  he’ll  make  »  good  foreign 
correspondent.  After  all,  whs^t  great 
difference  is  there  in  covering  a  story 
here  or  three  thousand  miles  away? 
None.  You  use  the  same  words  to 
fell  your  story. 

“And.  too,  knowing  foreign  lan¬ 
guages  isn’t  so  necessary.  It  helps, 
of  course.  But  (and  he  looked  away, 
reflectively),  when  I  first  went  to 
Paris,  I  didn’t  understand  French 
and  I  had  to  have  an  interpreter  along 
with  me  on  assignments.  Later,  I 
learned  it  and  now  I  can  speak  it  well. 
The  important  question  in  covering  a 
foreign  country  is  in  knowing  where 
to  get  your  information.” 

A  Popular  Executive 

Extremely  popular  with  his  col¬ 
leagues  and  subordinates,  both,  Mr. 
Forrest  is  disinclined  to  ostentation  of 
any  kind.  He  is  simple  and  retiring  in 
his  tastes  and  carries  his  distinctions 
giacefully.  A  clear  thinker,  calm 
and  earnest  in  his  speech,  he  is  mild 
in  manner  and  interesting  to  listen  to. 
He  is  the  soul  of  courtesy. 

Conservative  in  general,  he  has  little 
patience  for  extreme  views  or  eccen¬ 
tric  natures,  but  he  nevertheless  is 
controlled  by  an  instinct  for  fairness. 
He  decries  violent  change  in  any  form. 
He  is  more  inclined  to  “sit  on  the 
problem,”  and  study  it  out  carefully 
before  acting. 

Mr.  Forrest  is  best  known  for  his 
World  War  correspondence,  for  which 
he  received  a  letter  of  high  commen¬ 
dation  from  General  John  J.  Pershing. 
Accredited  as  UP  correspondent  to  the 
French  general  staff  and  American 
general  headquarters,  he  covered  the 
Battle  of  the  Somme.  Early  in  1918, 
he  resigned  from  the  news  service  to 
cover  the  Western  front  for  the  old 
New  York  Tribune,  now  a  part  of  the 
Herald  Tribune. 

As  such,  he  was  with  the  American 
Expeditionary  Forces  at  Chateau- 
Thierry,  in  Picardy,  at  St.  Mihiel.  in 


Howard  Parish  Want  Ad  Sales  Plans 

Increase 

The  One  Source  of  Newspaper  Revenue  Immune  to  Inroads 
of  Any  Competitive  mm  lA#  A  I 


Media  — 


Your  Want  Ads 


IX  this  (lay  of  decreased  newspaiier  advertis- 
iiifj  iMitentials.  it  is  imixirtant  to  court  the 
o/ir  unchalle!i)jed  source  of  revenue — the  Want 
Ads. 

Howard  Parish's  Tested  Want  .\d  Sales 
Plans  point  the  way  to  ever-increasing  profits 
from  this  vast  storehouse  of  depression-proof 
dollars.  In  good  times  and  had,  the  soundly 
huilt  Want  Ad  .section  continues  its  steady  pro¬ 
duction  of  low-cost,  high-profit  revenues. 

20  years  ago  Howarti  Parish  .sensed  the  im¬ 
portance  of  suhstantially  huilt  Want  Ad  .sec¬ 
tions  as  profit-makers,  circulation-aids,  prestige- 
huilders.  .\s  telephone  solicitor,  street  sales¬ 
man.  W'ant  .\d  manager,  advertising  director 
and  husiness  manager  of  prominent  newspaj^rs, 
certain  principles  of  Want  Ad  development 
were  discovered,  refined  and  applied  with  un¬ 
failing  success. 

Whether  your  circulation  is  first  or  last 
doesn’t  matter.  Whether  your  local,  national, 
classified  or  total  adverti.sing  is  first  or  last, 
doesn't  matter.  Howard  Parish  Tested  Sales 
principles  have  increased  Want  Ad 
revenues  on  first,  seconds  and  lasts, 
under  all  sorts  of  economic  conditions.  7I 

It  isn’t  magic ;  it’s  common  sense.  W 

It  i.sn’t  “.stunting:”  it’s  experienced  / 

sales  iJanning.  It  isn’t  theory;  it’s  P 

]>ractical.  hard-headed  fact.  It  isn’t 
exaggeration ;  it’s  simple  truth.  ;  N 


For  the  first  time  a  monthly  service  which 
descrilK's  these  jirinciples  in  simple,  under¬ 
standable,  inspiring  form,  is  available  to  only 
OXE  newsjKiiK'r  in  every  city  of  more  than 
30,000  population. 

Although  the  first  service  will  not  lie  ready 
until  April  15  for  May  Want  Ad  selling,  nine 
important  newspaiK'rs  have  already  suh.scrihed. 
Their  names  are  available  to  interested  in- 
(luirers.  These  newsi)aj)ers  were  (juick  to 
.sense  that  bigger  gains  are  assured  from  the 
first  month  of  this  .service — sustained  and  in¬ 
creased  each  month  direct. 

Don't  expect  something  cheap,  but  be  assured 
of  profits  In  highest  ratio  to  Investment. 

If  there  is  accord  between  the  puhli.sher, 
husiness  manager  or  the  advertising  director 
the  classified  advertising  manager  in  a  gen¬ 
uine  desire  for  steady  improvement  in  your  net 
revenues,  with  diminishing  sales  costs,  please 
fill  out  the  coupon  as  indicated. 


Howard  Parish 

710  Chandler  Building 

Washington,  D.  C. 

I  am  iiitcrt'sicd  in  Icaniiiip  comfilctc  details  of  hoze  the  Howard 
Parish  Tested  Want  .Id  Sales  Plans  can  increase  my  fro  fits  at 
lozeer  selling  cost. 


,eor  out  coupon 


City _ 

todoY  Signature  of  Publisher. 

,  Business  Manager  or 
;  Advertising  Director 

1 

I  Signature  of  C.  A.  M, 
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UERr  are  some 


,  hollo"' 


IS  liiero  a  foki'r  in  your,  pi^r- 
haps,  mistaken  concept  of  aAver- 
tisinq  nieflia  for  YOUR  oiossnflo? 
Are  you  swayed  hy  a  wronq  con 
cept  of  “bulk  circulation  when 

it  is  CLASS  riRrrLATIO\' 

you  need  .  .  .  concentration  on 
the  very  executives  you  desire  to 
reach  —  must  reach  —  to  secure 
results?  Editok  I-  Pi.bi.i.siikr  s 
circulation  qoes  to  makers  of 
neivspapers-^yes — but  also  it  is 
the  professional  quide  for  aqency 
account  executives,  space  buyers, 
and  advertisers  who  use  news¬ 
papers.  A  check  of  this  circula¬ 
tion  shows  that  we  cover  jrom 
00  to  9j/<  of  the  national  news- 
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Editor  &  Publisher  has  established  a  service  department  for 
showing  yon  how  your  message  can  he  dramatized — how  to 
select  the  most  convincing  argument!  Write  us  for  layouts  and 
('ffpy,  prepared  hy  experts.  H  e  assure  you  they  will  prove 
profitable. 


EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  \ . 


riRCUL^T^ 


THE  INTERNATIONAL  CIRCULATION  MANAGERS’ 
ASSOCIATION  HAS  ACTIVE  OFFICES  IN 

NEW  YORK  •  DALLAS  •  CINCINNATI  •  WASHINGTON,  D.  C.  •  TULSA  •  LANCASTER,  PA 


4IST  ANNUAL 
INTERNA- 
TIONAL  CON¬ 
VENTION. JUNE 
2  0,  2  1.  2  2. 
INDIANAPOLIS. 
IND. 


With  duties  and  facilities  intensi-  cover  all  costs  to  keep  associa- 
fied  for  study  and  work  in  behalf  tion  members  abreast  of  current 
of  the  circulation  profession,*  legislation  and  departmental  op- 
annual  dues — no  assessments —  erations. 


Neal  O’Hara  to  Write 
“Will  Rogers”  Column 


Syndicate  Knox  Articles 
THE  North  American  Newspaper 
Alliance  is  syndicating  articles  on 
South  America,  written  by  Col.  Frank 
Knox,  Chicago  Daily  News  publisher, 
who  is  touring  South  American  coun¬ 
tries  in  company  with  Mrs.  Knox. 
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If  he  isn’t  .  •  .  he’s  not  doing  his  best  job  for  your  newspaper. 
The  LG.M.A.  is  an  outstanding  group  of  Circulation  Managers 
joined  together  with  one  objective  in  mind  ...  to  put  forth 
their  united  efforts  in  obtaining  information  of  vital  and  timely 
interest  to  you  .  .  .  the  publisher.  State  and  Federal  Regulations 
affecting  carrier  boys  ...  Tax  Matters  .  .  .  Circulation  Boosting 
Ideas  . .  .  Circulation  Department  Economies  .  .  .  these  are  just 
a  few  of  the  pertinent  subjects  that  are  discussed,  investigated, 
solutions  arrived  at.  Give  your  Circulation  Manager  an 
opportunity  to  enhance  his  value  to  you!  Have  him  join  the 
International  Circulation  Managers  Association  now. 

Write  L.  W.  McFetridge,  Secretary-Trea- 
surer,  c/o  The  World,  Tulsa,  Oklahoma, 
or  Jim  Jae,  c/o  Globe-Democrat,  St. 

Louis,  Mo.,  for  full  particulars  and 
membership  application  blanks. 
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newspaper  promotion 
review 

By  T.  S.  mVIN 


Good  or  Bad? 

FRANKLY,  we  don’t  quite  know  how 
to  take  the  “rejection  slip”  the  Ellis 
Plan  agencies  have  adopted  for  pub¬ 
lishers’  promotion  material  which  ex- 
eeds  8'i  x  11  inches  in  size,  which  is 
not  “factual,”  and  which  does  not 
carry  a  headline  clearly  indicating  the 
contents  of  the  message. 

If  it  applies  only  to  “factual”  ma¬ 
terial-market  data,  circulation  data, 
research  findings,  etc. — then  it  is  a 
sound  idea  and  a  good  one.  It  should 
help  raise  the  standards  of  newspaper 
promotion  beyond  these  purely  phy¬ 
sical  aspects.  Standardization  of  cer¬ 
tain  basic  elements  in  each  news¬ 
paper’s  story  should  help  build  a 
better  story  for  all  newspapers.  It  is 
easy  to  see,  too,  that  promotion  that 
complies  with  these  simple  rules  will 
be  easy  to  file  and  easy  to  find. 

But  if  it  applies  to  all  promotion,  the 
idea  is  questionable.  If  it  tends  to 
stifle  the  creative  instinct  by  forcing 
all  promotion  into  a  standard  mold, 
it  is  both  silly  and  bad  and  comes 
with  poor  grace  from  a  group  whose 
own  succe.ss  depends  upon  the  free¬ 
dom  and  encouragement  given  crea¬ 
tiveness. 

There  is  something  “factual”  in  all 
good  promotion.  There  must  be.  But 
facts  alone,  hard  and  unadorned,  are 
neither  easy  nor  pleasant  to  take. 
That’s  why  much  of  the  best  promo¬ 
tion  has  an  emotional  approach.  And 
ii  you  attempt  to  standardize  that,  you 
are  smothering  the  whole  craft  and 
trade  of  advertising  and  promotion, 
killing  the  goose  that  lays  our  golden 
eggs,  yours,  dear  Ellis  Plan  agencies, 
and  ours,  too. 

Gold  Is  Where  You  Find  It 

ONE  OF  THE  PROBLEMS  the  Cin- 
ciimati  Post  has  had  to  contend  with, 
Harold  0.  Riesz,  sales  promotion  ma¬ 
nager,  tells  us,  is  a  feeling  among  ad¬ 
vertisers  that  it  is  a  laboring  man’s 
newspaper.  It  got  the  reputation  some 
years  ago  because  of  certain  editorial 
attitudes.  And  despite  changes  in 
labor’s  living  standards  and  buying 
habits,  Mr.  Riesz  says,  the  reputation 
sticks. 

To  prove  to  advertisers  that  its 
readers  are  not  confined  to  any  one 
group  or  class,  the  Post  broke  down 
Cincinnati’s  population  by  occupations 
and  showed  that  its  circulation 
matches  these  percentages  almost  ex¬ 
actly.  It  then  took  reader  fashion  in¬ 
quiries  and  contest  entries  and  found 


out  where  these  readers  live  and  what 
rent  they  pay.  Colored  district  maps 
were  used  to  show  that  its  readers 
live  in  the  better  areas  of  the  city  and 
pay  an  average  rental  higher  than  that 
for  the  city  as  a  whole. 

The  results  of  this  digging  are  re¬ 
ported  in  a  booklet  the  Post  is  now 
sending  out,  titled  “Gold  is  where  you 
find  it.”  It  is  a  well  done  job  of  sta¬ 
tistical  reporting  which  should  do 
much  toward  solving  the  Post’s 
problem. 

For  the  Head  Mon 

SEVERAL  MONTHS  AGO  we  re¬ 
ported  the  excellent  survey  the  Los 
Angeles  Times  had  made  among 
women  readers,  using  a  clever  ques¬ 
tionnaire  headed,  “One  for  the  ladies.” 
Now  R.  E.  Baxter,  research  director, 
sends  us  the  results  of  a  similar  survey 
among  men  readers.  The  questionnaire 
used  this  time  was  headed,  “For  the 
Head  Man,”  and  it  was  quite  as 
cleverly  and  amusingly  done  as  the 
one  for  the  ladies. 

It  might  interest  you  to  know,  in¬ 
cidentally,  that  Times  families  own 
1.27  automobiles  each,  compared  with 
.73  for  the  U.  S.  and  1.14  for  Los 
Angeles  County — and  that  more  than 
one-third  of  the  Times  families  plan 
to  buy  a  new  car  this  year.  That 
Times  readers  buy  their  clothes  about 
evenly  from  men’s  stores  and  depart¬ 
ment  stores.  That  $34.44  is  the  median 
price  paid  for  a  suit,  over  60%  of  the 
men  paying  from  $26  to  $45.  That  45% 
of  the  men  plan  to  buy  a  suit  as  the 
next  item  purchased. 


make  an  interesting  page  an  important 
one. 

Round  Up 

A  COUPLE  of  Saturday  nights  ago, 
the  presses  of  the  East  St.  Louis  Jour¬ 
nal  had  just  about  complete  the  run 
of  Sunday’s  paper  when  there  was  a 
crash  of  flying  metal — and  the  presses 
came  to  an  automatic  stop.  Nobody 
was  hurt,  but  three  gears  had  been 
stripped  and  smashed  beyond  repair. 
Frantic  telephone  calls  to  the  manu¬ 
facturer  and  to  supply  houses  failed 
to  produce  new  gears.  A  crew  of  men 
went  to  work  immediately  in  the  Hoe 
plant  making  new  ones.  Sunday  af¬ 
ternoon  these  were  flown  by  air  ex¬ 
press  to  St.  Louis,  the  replacement 
made  and  service  to  readers  resumed 
without  interruption.  This  incident 
inspired  the  Journal  to  do  a  page  ad¬ 
vertisement  headed  “Where’s  my  pa¬ 
per?” — the  anxious  question  readers 
ask  when  something  happens  that  de¬ 
lays  or  prevents  delivery,  a  question 
that  reveals  how  important  the  paper 
is  in  their  everyday  lives. 

The  Calgary  (Alta.)  Herald,  adopt¬ 
ing  a  new  type  face  recently  heralded 
the  change  with  a  series  of  advertise¬ 
ments  explaining  how  the  new  type 
would  make  reading  the  paper  a  lot 
easier.  The  ads  were  cleverly  and  hu¬ 
morously  illustrated  by  the  paper’s 
staff  cartoonist. 

The  1939  Virginia  Newspaper  Direc¬ 
tory  is  out.  It  provides  essential  data 
about  the  31  dailies,  121  weeklies  and 
6  semi-weeklies  published  in  the  State 
— and  market  data  about  22  cities,  110 
towns  and  94  of  the  State’s  100  coun¬ 
ties.  This  is  the  fourth  annual  issue. 
■ 

ENTERS  WEEKLY  FIELD 

'The  Eagle  Pass  (Tex.)  Guide  re¬ 
cently  suspended  daily  publication 
and  has  entered  the  weekly  field. 


P  R  O  M  O  T  I  O  N— 25 

Press  Group  Accredits 
16  Journalism  Schools 

The  American  Press  Society  an¬ 
nounced  March  7  that  16  schools  and 
departments  of  journalism  in  as  many 
leading  American  universities  had 
been  recognized  by  the  society’s  board 
of  governors  as  journalistic  educa¬ 
tional  institutions  of  the  first  rank. 
These  schools  applied  to  the  society 
for  recognition,  submitting  statements 
to  show  that  their  qualifications  in  size 
and  calibre  of  staff  and  equipment 
meet  the  rather  strict  requirements  of 
the  Society,  adopted  at  the  annual 
meeting  of  the  Board  last  Summer. 

The  list  follows;  Boston  University, 
University  of  Georgia,  University  of 
Illinois,  University  of  Iowa,  Marquette 
University,  University  of  Minnesota, 
Univer.sity  of  Missouri,  New  York 
University,  Medill  School  of  Journal¬ 
ism  at  Northwestern  University,  Ohio 
State  University,  University  of  Ore¬ 
gon,  Pennsylvania  State  College,  Stan¬ 
ford  University,  Syracuse  University, 
University  of  Washington  and  Univer¬ 
sity  of  Wisconsin.  In  addition  Rutgers 
University  has  applied  for  conditional 
recognition,  pending  an  increase  in 
facilities  to  meet  the  requirements. 

The  society  is  planning  to  set  up 
machinery  to  co-operate  with  these 
schools  of  journalism  to  aid  them  in 
finding  employment  for  their  gradu¬ 
ates.  Officers  of  the  society  hope  to 
have  this  machinery  functioning  in 
time  to  help  the  June  class  this  year. 
■ 

COSBY  JOINS  KXOK 

C.  G.  Cosby,  radio  executive  and 
former  general  manager  of  KWK  in 
St.  Louis,  has  joined  the  commercial 
staff  of  KXOK,  the  Star-Times  station 
in  St.  Louis  as  director  of  national 
sales. 


Paper  Boy  Writes  Poem 

BRYSON  SIMMS  is  a  lad  some  of  you 
promotion  boys  might  want  to  keep 
an  eye  on.  He  is  currently  employed 
as  a  carrier  boy  by  the  Huntsville 
(Ala.)  Times.  But  he  wields  a  facile 
and  f)oetic  pen.  He  wrote  a  poem  re¬ 
cently  about  the  “Paper  Boy” — “just 
a  boy  like  you  and  me” — which  ap¬ 
peared  in  his  high  school  paper.  The 
Times  liked  it.  The  Times  is  proud, 
too,  of  Bryson  as  a  typical  “little  mer¬ 
chant.”  So  it  reprints  the  poem  in  a 
page  advertisement.  Included  in  the 
page  are  letters  from  leading  citizens 
paying  tribute  to  paper  boys  like  Bry¬ 
son  and  to  the  character-building  in¬ 
fluence  of  the  “little  merchant”  idea. 
The  letters  are  from  a  member  of 
Congress,  the  mayor,  the  chief  of  po¬ 
lice,  the  superintendent  of  schools,  the 
Chamber  of  Commerce  president  and 
a  Municipal  Court  judge.  They  help 
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EDITOR  6.  PUBLISHE? 


Daily  Conducts  Photo 
School  for  Public 

By  JACK  PRICE 


THE  Manchester  (N.  H.)  Union  and 

Leader  has  been  promoting  the  in¬ 
terests  of  its  advertising  photo  supply 
dealers  and  photo  finishers  through 
a  series  of  camera  lectures  for  be¬ 
ginners  and  advanced  camera  fans. 

In  co-operation  with  the  photo¬ 
graphic  department  of  one  of  the 
state’s  largest  hardware  dealers,  who 
has  provided  the  use  of  the  ball¬ 
room  in  a  hotel  which  the  store  owns 
and  operates,  the  newspaper  has  con¬ 
ducted  a  series  of  semi-monthly  lec¬ 
tures  during  the  fall  and  winter. 

These  lectures  have  been  attended 
by  as  many  as  one  hundred  and  more 
fans,  many  of  whom  have  travelled 
50  or  60  miles  to  be  present.  All 
phases  of  the  hobby  are  covered  by 
both  local  and  outside  lecturers,  all 
of  whom  are  experts  in  their  various 
fields.  Representatives  of  Dufay  Col¬ 
or  Film  Corp.,  Eastman -Kodak  Co., 
Agfa-Ansco  Corp.,  and  many  others 
have  either  given  lectures  or  are 
booked  for  the  future. 

Arouses  Public  Interest 

Originally  intended  only  to  impart 
the  rudiments  of  amateur  photogra¬ 
phy  to  beginners,  the  school  aroused 
such  interest  that  the  sponsors  were 
forced  to  enlarge  their  plans  and  ex¬ 
tend  the  series  to  include  advanced 
subjects.  No  special  solicitation  has 
been  made  in  connection  with  the 
school,  because  of  the  fact  that  the 
sponsorship  was  limited  to  one  retailer 
and  the  newspaper.  The  publishers 
of  the  Union  and  Leader,  feel,  how¬ 
ever,  that  had  all  retailers  been  in¬ 
cluded.  it  would  have  been  possible 
to  increase  linage  substantially  in 
this  classification. 

Herbert  Wood,  of  the  John  B.  Var- 
ick  Co.,  or  Vernon  Place,  mer¬ 
chandising  manager  of  the  Manches¬ 
ter  Union  and  Leader,  who  are  re¬ 
sponsible  for  the  promotion,  would 
be  glad  to  explain  the  conduct  of 
the  school  to  any  newspaper  or  photo 
supply  retailer. 

Two  Short  Courses 

KENT  STATE  UNIVERSITY,  Kent, 

O.,  and  the  University  of  Oklahoma, 
Norman.  Okla.,  annotmce  that  their 
annual  short  courses  in  news  pho¬ 
tography  will  be  held  March  29-31 
and  April  13-15,  respectively. 

Obviously  encouraged  by  the  at¬ 
tendance  at  previous  similar  short 
courses,  both  universities  have  ex¬ 
panded  their  programs.  They  have 
included  the  customary  number  «,f 
professional  newspaper  and  technical 
men  who  will  address  these  meetings 
on  all  subjects  pertinent  to  the  busi¬ 
ness  of  pictorially  reporting  the  news. 

Academic  activities  at  Kent  State 
will  be  under  the  joint  leadership  of 
A.  Clarence  Smith,  director  of  the 
short  course,  and  William  Taylor, 
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head  of  the  Department  of  Journalism. 
Oklahoma’s  activities  will  be  super- 
vi.sed  by  Prof.  Herbert  Casey,  assisted 
by  Prof.  A.  A.  Sutton  of  the  univers¬ 
ity’s  Department  of  Journalism.  In 
both  institutions  there  will  be  a  ma¬ 
terial  curtailment  of  addresses,  .so 
more  time  may  be  devoted  to  lectures, 
practical  demonstrations  and  open 
discussion 

An  innovation  at  Kent  State  will  be 
two  illustrated  lectures  on  photo¬ 
graphic  composition,  to  be  delivered 
by  E.  Laidlaw  Novotny,  the  univers¬ 
ity’s  instructor  in  art.  At  both  courses 
various  monetary  prizes  will  be 
awarded  for  selected  news  pictures. 

Manual  Being  Revised 

“THR  Chemistry  of  Photography,” 

that  excellent  manual  published  by 
the  Mallinckrodt  Chemical  Works,  is 
at  present  undergoing  revision  that 
will  make  it  of  broader  u.se  and  inter¬ 
est  to  both  professionals  and  amateurs. 

New  chapters  will  include  one  on 
the  history  of  photographic  chemis¬ 
try,  with  brief  biographies  of  its 
pioneers  and  their  contributions  *0 
the  subject;  another  will  present  a 
moderately  detailed  description  of  the 
chemical  and  physical  characteristics 
of  10  or  12  of  the  more  important 
photographic  chemicals,  together  with 
expert  comment  on  their  use  and 
handling.  A  highly  interesting  and 
timely  chapter  will  discuss  the  gen¬ 
eral  aspects  of  fine  grain  developing, 
with  emphasis  on  how  various  fine 
grain  foi’mulas  do  or  do  not  deviate 
from  standard  developing  formulas. 

This  revised  and  enlarged  edition 
will  be  more  liberally  illustrated  than 
any  of  its  predecessors.  It  will  be 
ready  for  distribution  in  May. 

Prize  Picture  Rejected 

A  NEWS  CAMERAMAN  operating 

within  New  York’s  metropolitan 
area  recently  registered  with  this  de¬ 
partment  what  may  be  construed  as 
a  protest  against  the  judgment  of  local 
city  editors  for  turning  down  his  spot 
news  picture  of  an  automobile  acci¬ 
dent.  He  states  that  immediately 
after  shooting  the  picture  he  com¬ 
municated  with  all  city  rooms,  only 
to  be  refused  by  one  and  all.  Color, 
seemingly,  is  lent  to  his  irritation  by 
the  fact  that  his  shot  later  was 
awarded  first  prize  in  a  Midwest 
exhibition  of  news  photographs. 

While  the  picture  in  question  may 
have  excelled  in  dramatic  quality,  the 
incident  that  it  covered  was  in  no 


sense  one  that  falls  into  the  classifi¬ 
cation  of  major  news,  a  fact  that  justi¬ 
fied  the  editors’  refusals  of  it,  sight 
unseen.  Moreover,  in  virtually  every 
instance  the  papers  solicited  were 
protected  by  their  own  coverage  and 
undoubtedly  thought  their  pictures 
good  enough  illustrations  of  the  acci¬ 
dent  in  question.  To  impeach  their 
judgment  because  the  photograph  in 
question  may  have  been  better  than 
those  selected  disregards  the  fact  that 
had  the  editors  bought  and  used  it 
to  the  exclusion  of  their  own  staff 
shots  they  would  have  incurred  an 
extra  expense  justified  in  no  way  by 
the  importance  of  the  story.  The  fact 
that  this  particular  picture  was  de¬ 
clared  the  winner  in  a  press  photo 
contest  is  not  particularly  relevant. 

TRUSTEE  FOR  DAILY 

Rochester.  N.  Y.,  March  9 — Federal 
Judge  Harold  Burke,  acting  on  peti¬ 
tion  of  some  of  employes  of  the 
Rochester  News,  has  appointed  George 
Hinman,  Jr.,  as  temporary  trustee. 
Hinman  was  formerly  assistant  editor 
of  the  Rochester  Journal,  and  retired. 
He  has  assumed  complete  control  of 
the  management  under  a  court  order. 
It  was  learned  that  the  petition  on  be¬ 
half  of  some  of  the  employes  was  due 
to  a  desire  for  reorganization  of  the 
capital  stock  structure  and  did  not  in¬ 
volve  any  creditors.  Judge  Burke 
advises  it  is  not  bankruptcy  in  com¬ 
mon  understanding  of  the  word.  The 
News  will  continue  to  be  published 
under  Mr.  Hinman  until  he  files  his 
report  on  April  24th. 

RADIO  PROBE  MARCH  14 

Washington,  D.  C.,  March  7 — Critics 
of  the  existing  system  of  broadcasting 
will  be  heard  by  the  Federal  Com¬ 
munications  Commission  in  its  investi¬ 
gation  of  monopoly,  beginning  March 
14.  Listed  for  appearance  are:  Amer¬ 
ican  Civil  Liberties  Union,  American 
Guild  of  Musical  Artists,  Norman 
Baker.  Congress  of  Industrial  Organ¬ 
izations,  L.  L.  Corvell  &  Son,  Inde¬ 
pendent  Radio  Networks  Affiliates, 
National  Committee  on  Education  by 
Radio. 


/r’s  no  fun 

.  .  .  breaking  in  a  new  man 
for  a  job,  but  the  task  con  be 
made  easier  if  on  employer 
can  be  sure  he  has  hired  a 
man  who  is  thoroughly  fitted 
through  personal  background, 
training  and  experience. 

The  employer  calling  on  The 
Personnel  Bmeau  is  not 
swamped  with  applications 
and  recommendations. 

From  its  carefully  investi¬ 
gated  records  of  himdreds  of 
men  The  Personnel  Bureau 
will  recommend  only  regis¬ 
trants  who  are  really  qualified 
and  interested  more  than  just 
for  the  sake  of  another  job. 

The  next  time  you  must  fill 
a  vacancy  or  add  a  man  to 
your  editorial  staff — whether 
newspaper,  magazine,  tech¬ 
nical  publication,  syndicate, 
press  association  or  radio — 
write,  wire  or  call 

The  Personnel  Bureau 
of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 

35  East  Wackcr  Drivt,  Chicago,  III. 


Ex-Surrogate  Sues 
Daily  Over  Editorials 

A  suit  for  $250,000  damages,  al¬ 
leging  libel,  was  filed  in  Manhattan 
Supreme  Court  this  week  by  Official 
Referee  John  P.  Cohalan,  of  the  Su¬ 
preme  Court  in  Manhattan,  against 
the  New  York  Tribune,  Inc.,  publisher 
of  the  Herald  Tribune.  Referee  Co¬ 
halan,  who  was  formerly  a  surrogate, 
has  filed  suit  as  a  result  of  the  pub¬ 
lication  in  the  Herald  Tribune  of  two 
editorials  commenting  on  his  rulings 
and  report  after  he  heard  testimonv 
in  disbarment  proceedings  involving 
Dixie  Davis,  the  lawyer  who  figured 
prominently  in  the  Jimmy  Hines  case 

The  first  editorial  complained 
against  appeared  in  the  defendant; 
newspaper  on  Nov.  13.  1937,  and  it 
was  headed,  “Flagrant  Judicial  Bias" 
The  second  editorial  was  published 
three  days  later,  according  to  the  com¬ 
plaint,  and  was  entitled.  “Cohalar. 
Should  Go.” 

The  defendant  submitted  a  lengthy 
answer  asserting  that  the  editorial; 
constituted  fair  and  honest  comment 
or  criticism  relating  to  matters  of  high 
public  interest  and  importance.  Co¬ 
halan  and  Cohalan  filed  the  com¬ 
plaint.  Sackett,  Chapman,  Brown  i 
Cross  represent  the  Herald  Tribune 


POWERS  TO  HOUSTON 

Ray  L.  Powers,  business  manager 
of  the  Ft.  Worth  Press  for  the  last  two 
years,  has  been  named  business  man¬ 
ager  of  the  Houston  Press,  succeeding 
John  H.  Payne.  James  A.  Foltz,  ad¬ 
vertising  manager,  who  has  been  with 
the  Press  for  the  last  11  years,  be¬ 
comes  business  manager  succeeding 
Powers.  E.  C.  Willard  has  been  named 
advertising  manager. 


We  Need 
Men  For 
These  Jobs 

.  .  .  Circulation  Mgr. 

.  .  .  Man.  Editor 

.  .  .  Advertising  Mgr. 

Men  who  are  accustomed  to 
earning  over  five  thousand  a 
year.  Not  only  are  these  ; 
three  jobs  available  for  the  | 
right  type  of  men,  but  others 
come  in  to  the  Personnel  Ser¬ 
vice  every  week. 

1 

Because  of  the  dearth  of  ap¬ 
plications  filed  with  us.  we 
have  been  unable  to  satirfy 
publishers  and  advertising 
executives  looking  for  key 
men. 

To  place  your  name  and 
qualifications  on  file  with  us, 
draft  a  three-time  Situation 
Wanted  notice.  Mail  this  with 
payment  to  the  Personnel  Ser¬ 
vice  and  an  application  blai^ 
will  be  sent  you.  Rates  will 
be  found  on  the  classified 
page. 

You  will  thus  reach  prospec¬ 
tive  employers  through  the 
classified  columns  as  well  as 
through  the  Personnel  Ser¬ 
vice.  This  service  is  available 
only  to  classified  advertisers. 

Personnel  Service  i 

Editor  &  Publisher 

Times  Building  New  York  City 

_ _ I 
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Wilbur  Forrest  Has 
Roamed  World 

continued  jrom  page  22 


fairly,  objectively  and  accurately,  be¬ 
cause  the  newspaper  reader  is  the 
arbiter  of  its  success  or  failure.  ‘Per¬ 
mit  the  reader  to  obtain  the  conviction 
that  the  newspaper  is  edited  unfairly 
in  defense  of  an  ‘ism’  or  is  .seeking  to 
suppress  one  side  of  a  public  issue  in 
favor  of  another  and  circulation  and 
advertising  will  fall  off.” 

Of  propaganda,  which  he  was  plan¬ 
ning  to  discuss  in  Cleveland  with  lead¬ 
ing  U.  S.  educators  during  his  visit 
there,  he  saw  no  evil  in  it  ‘‘if  the  i.ssue 
is  a  proper  one  or  susceptible  of  sane 
debate.”  He  declared: 

Philosophy  on  Propaganda 

"Of  course  there  is  propaganda  pub¬ 
lished  in  newspapers  because  propa¬ 
ganda  is  very  often  news  or  an  inter¬ 
esting  point  of  view,  but  it  should  be 
labeled  that  and  nothing  more.  It  is  a 
wise  editor,  however,  who  seeks  to 
present  in  his  news  columns  some  of 
both  sides  in  the  battles  of  propaganda. 
This  does  not  mean  that  both  argu¬ 
ments  should  be  published  in  opposing 
columns  on  the  same  day.  It  means 
that  divergent  views  have  their  place 
in  the  news  columns  over  a  period 
whether  the  editor  agrees  with  them 
or  not.  This  is  education  via  the 
newspaper.” 

The  Herald  Tribune,  for  instance, 
he  pointed  out,  is  an  independent  Re¬ 
publican  paper,  and  it  follows  this 
philosophy  in  presenting  both  sides  of 
a  discussion,  “especially  in  election 
years.”  Mr.  Forrest  is  a  Republican  in 
politics  and  an  Episcopalian. 

A  Chevalier  of  the  Legion  of  Honor 
of  France,  Mr.  Forrest  was  president 
of  the  Anglo-American  Press  Associa¬ 
tion,  in  Paris,  in  1929.  At  present  he 
b  a  member  of  the  Overseas  Writers’ 
Association.  Navy  League  of  the 
United  States,  Military  Intelligence 
Reserve  Society,  National  Press  Club 
of  Washington,  Dutch  Treat  Club,  New 
York,  Long  Island  Country  Club,  East- 
port,  N.  Y.,  and  North  Hempstead 
Country  Club.  Port  Washington,  N.  Y. 
Recently,  Herald  Tribune  employes 
formed  a  Rod  and  Gun  Club  and 
elected  him  chairman  of  the  board  of 
directors. 

Born  in  Annawan,  Ill.,  Feb.  13.  1887, 
his  full  name  is  Wilbur  Studley  For¬ 
rest.  His  father  was  a  surgeon.  He 
was  married  at  Peoria,  Ill.,  Oct.  23, 
1S14,  to  Floss  Springer,  daughter  of  an 
inventor  of  that  city.  They  have 
three  children:  Edgar  Hull,  Yvonne, 
a  sculptress,  and  ^njamin  Franklin 
(better  known  as  Tony),  a  student  at 
Manhasset.  L.  I.,  high  school,  where 
the  Forrests  make  their  home.  The 
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youngest  Forrest  is  keen  on  aviation. 

“This  office  is  an  office  where  the 
higher  executives  and  the  employes 
are  as  one,”  he  pointed  out  as  the 
interview  drew  to  a  close.  “There  is 
nothing  sacrosanct  about  this  paper. 
Anyone  can  walk  in  to  see  Mr.  Reid, 
Mr.  Wilcox  (Grafton  S.  Wilcox,  man¬ 
aging  editor),  or  myself  anytime.” 

It’s  the  truth.  It  was  easy  getting 
in  to  see  him  for  this  article. 

■ 

Missouri  Bill  Would 
Protect  Ne-ws  Sources 

Newspapermen  would  bo  given  the 
right  to  protect  their  news  sources 
and  courts  would  be  barred  from 
punishing  for  contempt  those  who  re- 
fu.se  to  reveal  the  source  of  any  con¬ 
fidential  information,  under  provi¬ 
sions  of  one  of  four  bills  recently  in¬ 
troduced  in  the  Missouri  legislature. 

Another  bill  proposes  that  a  mom- 
rrial  be  built  to  the  late  O.  O.  Mc¬ 
Intyre,  columnist,  in  his  old  home 
t  wn  of  Plattsburg,  Mo.,  with  a  $20,000 
fund. 

The  two  other  bills  provide  for  a 
graduated  tax  on  chain  stores  and  the 
pi  otection  of  radio  stations  from  dam¬ 
age  liability  for  defamatory  remarks 
when  political  speakers  depart  from 
their  manuscripts.  However,  the  bill 
provides  that  liability  would  apply  if 
the  station  permits  a  defamatory  man¬ 
uscript  to  be  broadcast  after  having 
had  access  to  the  speaker’s  remarks 
prior  to  his  address. 

"BLUE  STREAK"  EDITION 

The  Philadelphia  Record  has 
changed  the  name  of  its  final  edition 
from  “Sunrise  Edition,”  to  the  “Blue 
Streak,  7-star  final  edition.”  The  edi¬ 
tion  also  carries  a  blue  line  along  the 
outside  border  of  Page  One. 


More  Business 
Through  Better 
Production 


“Just  saying,  ‘six  and  eight 
room  homes’  doesn’t  mean  a 
thing,”  insisted  the  man  on  the 
real  estate  beat.  “Why  don’t 
you  show  pictures  of  them — 
real  pictures  such  as  we  are 
printing  for  other  advertisers.” 
The  real  estate  man  saw  the 
point  and  so  did  home  loving 
couples  who  swarmed  to  his 
development.  More  space, 
more  appeal,  more  sales — all 
made  possible  when  Certified 
Mats  helped  to  make  the  staff 
picture  conscious. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  5.  A 

CERTIFIED  DRY  MAT  CORPDRATION 


9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 


Hearst  Broadcasts 
Prosperity  Plea 

On  the  52nd  anniversary  of  his  as¬ 
suming  control  of  his  first  newspaper, 
the  San  Francisco  Examiner,  William 
Randolph  Hearst  broadcast  nationally 
from  his  home  at  San  Simeon  “A  Plea 
for  Prosperity.”  In  his  appeal,  he  ex¬ 
pressed  opposition  to  crushing  taxa¬ 
tion  and  asked  an  opportunity  for 
business  that  it  might  revive  to  help 
reduce  unemployment. 

The  publisher  made  no  reference  to 
the  newspaper  busines.s  or  to  his  per- 
.>-onal  experiences.  Yet  it  was  exactly 
52  years  previously,  on  March  4,  1887, 
that  the  Examiner  carried  this  edi¬ 
torial  notice:  “The  Examiner  with 
this  issue  has  become  the  exclusive 
property  of  William  Randolph  Hearst, 
the  son  of  its  former  proprietor 
(Senator  George  Hearst).  It  will  be 
conducted  in  the  future  on  the  same 
lines  and  policies  which  character¬ 
ized  its  career  under  the  control  of 
Senator  Hearst.” 

In  his  “anniversary”  message.  Mr. 
Hearst  listed  two  ‘‘essentials.”  First 
was  an  Administration  looking  to¬ 
ward  “the  industrial  side  of  the  table, 
which  will  reduce  the  burdens  on 
industry  and  increase  the  opportuni¬ 
ties  for  industry,  and  consequently 
for  production  and  consequently  for 
employment.  The  second  is  to  give 
American  industry  its  home  market, 
in  order  to  enable  it  to  produce  fully 
and  pay  liberally  and  maintain  the 
American  standard  of  living.” 


Southern  Editor  Hits 
D.A.R.  Ban  on  Singer 

For  a  Southern  newspaper  editor 
to  espouse  the  cause  of  a  Negro  and 
at  the  same  time  criticize  one  of  the 
old-line  patriotic  organizations  makes 
news,  and  that’s  just  what  happened 
in  Macon  recently. 

George  Burt.  29-year-old  editor  of 
the  Macon  (Ga.)  Evening  News,  com¬ 
menting  on  the  recent  barring  of 
Marian  Anderson  from  Constitution 
Hall  referred  to  the  Daughters  of  the 
American  Revolution  as  “a  patriotic- 
organization  of  female  snobs.” 

He  pointed  out  that  the  well-known 
colored  singer  will  be  in  Atlanta  soon 
and  that  more  Macon  people  have 
planned  to  attend  than  have  been  to 
any  out-of-town  musical  event  this 
year.  Miss  Anderson’s  case  created 
much  editorial  comment. 

HITS  U.  S.  "SNOOPING" 

Stressing  the  importance  of  a  free 
press,  Elisha  Hanson,  general  counsel. 
American  Newspaper  F*ublishers  Asso¬ 
ciation,  attacked  government  regula¬ 
tions  of  business  during  “this  orgy  of 
regulation,  snooping  and  intimidation.” 
in  an  address  before  the  Tioga  County, 
N.  Y.,  Bar  Association  March  4.  He 
declared  that  if  such  regulation  “con¬ 
tinues  to  grow  in  number  in  the  next 
two  decades  as  they  have  in  the  past, 
there  will  be  little  incentive  for  any 
one  to  undertake  the  ordinary  risks 
of  business  in  this  country. 


In  new  Vork  City — 

there  are  6,914,931  people,  of  which  there  are 
4,292,709  Native  born  white — 63.8% 

442,431  Russians 
440,250  Italians 
238,339  Poles 
237,588  Germans 
220,631  Irish 
127,169  Austrians 
588,108  Other  countries 
2,294,516  Foreign  born — 33.2% 

327,706  Negroes — .03% 

That  is  “breaking  up”  a  market  for  you. 

And  it  is  just  one  “find”  you  will  discover  in 

EDITOR  &  PUBLISHER 
mflRKET  GUIDE  FOR  1939 

Keep  this  Market  Guide  close  to  you  and  you 
will  be  able  to  do  a  better,  more  intelligent  job 
of  advertising  and  selling  for  1939. 

For  additional  information  on  any  one  of  these  news¬ 
paper  markets — Write  or  phone — The  Service  Manager 
— EDITOR  &  PUBLISHER — 1700  Times  Building — 
1475  Broadway,  New  York  City — Phone  BRyant  9-3052. 
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and  they  could  have  made  it  possible  knowing  how  this  re-division  of  an 
_  _  « « «  mv  T^«srCtT>KT>Pn  more  intelligently  distribute  appropriation  affects  the  sales  of  a 

lA  Pi  £i  ¥T  ^  *  Jli  tl  advertising  expenditures.  Today  furniture  store.” 

T  mT  «  XT  C*  hundreds  of  merchants  fail  to  get  ade-  When  Maxwell  makes  a  presentation 

P  f€  T  T  S  T  N  Vv  £l  K  ^  quate  returns  from  their  advertising  to  a  new  prospect  or  a  regular  cus- 

dollars  simply  because  they  are  spend-  tomer,  he  gives  the  prospect  city-wide 

c  .  1  j  •  IT  !• _  Ml  u.  i^^g  too  much  money  on  the  wrong  total  lines  used  by  a  given  classifica- 

Alumni"  Sine*  Dracticatlv '  afl*  advaiTi'tina  finallv  canters  classification.  I  have  always  believed  tion — say  window  curtains.  Then  he 

on  a  retail  outlet  these  studies  should  be  of  equal  interest  that  once  a  customer  was  on  the  pub-  shows  the  average  lines  ad  of  aU 

to  national  as  well  as  local  advertisers.  Ushers  books,  he  deserved  more  time  advertising  m  this  classification— how 

and  more  attention  than  a  new  pros-  many  times  this  item  was  advertised— 

By  FRANK  E.  FEHLMAN  pect.  Yet,  today,  many  salesmen  are  ^od  the  average  city-wide  price  of 

_ _ constantly  seeking  new  customers  and  the  item — then  his  percentage  of  the 

,  1  ri  1  prospects,  and  regular  customers  total  window  curtain  advertising  run 

No.  107.  Research  as  Practiced  by  Local  Salesmen  are  treated  in  the  same  fashion  as  a  in  the  market— and,  finally,  the  per- 

SINCE  THIS  COLUMN  mad,  i, s  how  ol  lh«.  classificaUons  ol  merch.n-  b»rd„  who  has  s^nt  too  ^  f  gfv“a„"‘mrn.h.‘'  %  1^! 

Jan.  2.  1937.  we  have  many  times  dise,  the  exact  number  of  lines  of  ad-  >n  a  Doaraing  nouse.  ivew  ooaraers  ,  ”,  r 

suggeatod  ,he  Importance  of  research  v.r.lsing  that  the  furniture  store  used  A^choice  cuts  of  meal  cenUge  of^^e  field  J- jWemj 

work  done  by  local  salesmen  before  during  a  given  period  of  time-MX  and  the  best  service^  advertisers.  Maxwell  quotes  the  e 

they  prepare  campaigns  for  new  local  months,  nine  months  or  a  year.  We  Knows  Sick  Ones  prospect,  then 

DrosDects.  recall  several  classifications  where  the  “During  the  last  vear  it  has  been  i\ _ 


suggesiea  me  imporiance  oi  resedicn  urc  rur ^  ^  ^  ^  opposite  the  total  lines  of  all 

work  done  by  local  salesmen  be  ore  ®  given  °  w  ir  l  ft  ••  advertisers.  Maxwell  quotes  the  exact 

they  prepare  campaigns  for  new  local  months,  nine  months  or  a  year.  We  Knows  Sick  Ones  prospect,  then  the 

prospects  recall  several  classifications  where  the  “During  the  last  year  it  has  been  average  number  of  lines  that  the  pros- 

Recently  we  were  privileged  to  ex-  advertiser  used  less  than  100  lines  in  a  my  good  fortune  to  know  intimately  used  for  each  ad,  then  the  number 

amine  several'  research  nrojects  done  nine-month  period  to  feature  one  of  several  of  the  large  retailers  in  our  of  times  the  item  was  advertised  dur- 


bv  M.  C.  Maxwell  of  the  Baltimore  these  classifications.  “How,  in  the  city.  Where  a  classification  has  not 
News-Port.  The  results  of  some  of  name  of  common  sense,”  said  Mr.  been  profitable  to  them,  they  have 


ing  the  month,  then  the  prospect’s 
average  price  for  the  item,  and,  finally. 


his  work  follow.  Maxwell  can  a  retailer  expect  to  sell  been  kind  enough  to  show  me  their  his  percentage  of  the  field  of  his  total’ 

an  Item  when  uses  less  than  100  lines  profit  and  loss  statement  on  a  given  advertising  devoted  to  that  item 
Furniture  Research  of  advertising  in  nine  month?  department  which  I  have  always  Now  follows  a  typical  breakdown 

MOST  OF  US  can  recall  the  days  10  _  ...  ,,,  .  ^eated  in  the  strictest  confidence,  of  a  typical  advertiser  for  the  month 

or  15  years  ago  when  retail  furniture  Some  of  Maxwell  s  Theories  Once  I  know  where  the  sick  ones  he  ’  of  May  1937.  This  shows  what  the  ad- 

advertising  represented  a  very  high  MAXWELL  SPENT  SEVERAL  years  ^  supply  intelligently  figures  and  vertiser  actually  spent  during  that 

percentage  of  total  retail  linage.  Since  on  the  “other  side  of  the  desk”  as  P*®"?  “  "®*P  up  the  weak  classi-  month  on  different  classifications, 

the  depression  started  in  1930,  many  a  buyer  of  advertising  space  while  he  hcation,  and  each  month  I  can  make  %  of  Space  Item  %  of  Space 

furniture  stores  have  found  it  difficult  was  associated  with  two  large  retail  suggestions  for  next  months  adyer-  Living  r^m  suite  11.0  Inlaid  linoleum  .  0.7 

to  maintain  their  advertising  budgets  concerns— one  in  the  middle  west  and  hsmg  that  fits  into  the  competitive  Club  chairs  ... .  0.9  Hard  surface 

J  ,  ,  Lie  nV.  situation  in  the  market.  studio  couches  . .  .12  linoleum  .  1.0 

and  many  have  found  hat  to  be.  sue-  Jhe  sou Some  of  his ^o^  I  .  „ 


and  many  have  found  that  to  be  suc¬ 
cessful  a  great  deal  of  intensive  re¬ 


servations  about  his  experience  as  a 


search  is  necessary  to  determine  which  buyer  of  space  are  illuminating.  .  ,  u  •  *  *  j  ■ 

lines  are  wanted  by  consumers  and  Said  Maxwell  after  our  barrage  of  column  may  be  interested  m 


and  statistical  charts.  Some  readers 


Lamps  .  1.9  Linoleum  rugs 

Desks  .  O.fi  Slipcovers 

Secretaries  .  0.4  (suits)  . . . . 

(Continued  on  pane  29) 


which  lines,  when  advertised,  would  questions:  “My  experience,  first  as  a 
enable  the  store  to  bring  in  more  retail  salesman  and  later  as  a  buyer 
prospects  for  all  departments  in  the  of  advertising  space  in  the  stores 
store.  Mr.  Maxwell’s  plan  of  helping  where  I  worked,  convinced  me  that 
his  customers  is  based  on  careful  re-  most  local  salesmen  are  working  on 
search  and  is,  to  our  way  of  thinking,  a  day-to-day  basis.  Not  one  out  of 
one  of  the  soundest,  sanest  and  most  10  has  any  idea  as  to  where  their  in- 
.  progressive  plans  that  we  have  ever  dividual  accounts  are  going,  or  what 


examined. 


should  be  done  to  assist  the  local  ad- 


With  Media  Records  figures  to  guide  vertiser  in  building  a  foundation  for 
him  and  first-hand  information  ob-  future  business,  particularly  plans 
tained  right  in  a  store,  Mr.  Maxwell  that  will  win  new  customers  and  plans 
first  prepares  a  basic  chart  on  which  that  will  keep  on  his  books  the  cus- 
he  lists  the  various  departments  in  a  tomers  he  now  has. 
furniture  store.  As  a  matter  of  fact,  “Time  and  again  I  asked  salesmen 
they  are  not  departments — they  are  to  help  me  formulate  a  plan  for  win- 
classifications  of  merchandise.  These  ning  new  customers  and  holding  old 
classifications  cover  everything  from  customers.  They  had  in  their  offices 
bedroom  suites,  dining  room  suites.  Media  Records  figures.  They  could 
porch  rugs,  easy  chairs,  couches,  small  have  produced  for  me  with  a  little 
lamps,  large  lamps,  washing  machines,  time  and  effort,  charts  and  statistics 
refrigerators,  kitchen  furniture,  bed-  that  would  have  enabled  me  to  mea- 
room  rugs,  living  room  rugs,  linoleum,  cure  my  competitors,  to  know  exactly 
mattresses,  springs,  bed  covering,  etc.  how  much  money  was  being  spent  in 
Mr.  Maxwell  then  places  alongside  various  classifications  of  merchandise, 
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HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 

TO  MAINTAIN  COLOR  REGISTER 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE.  CHICAGO 

WESTERN  OFFICE 
Crockor  Firat  Nat'l  Bk.  Bldg. 

San  Francisco,  Calif. 
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Advertising  Agencies 
of  The  United  States 
and  Canada 


Their  locations^  addresses.  Executives, 
Recognition  by  A.  IS.  P.  A.;  S.  IS.  P.  A.; 
Local  Publishers:  Their  Space  Buyers. 

VALUABLE  LIST  OF  ^  HO  S  WHO  in 
advertising  Agency  matters.  Compiled 
and  brought  up  to  date  for  Advertising  Execu¬ 
tives  of  Daily  Newspapers. 

This  compilation  alone  is  worth  the  subscrip¬ 
tion  price  of  Editor  &  Publisher  and  is  one  of 
the  many  features  contained  in 
EDITOR  &  PUBLISHER  YEAR  BOOK  FOR 
1939,  which  goes  free  to  all  Editor  &  Publishkr 
subscribers,  and  is  not  for  sale  otherwise. 

If  your  name  is  not  written  on  the  subscrip¬ 
tion  list  of  Editor  &  Pi  blisher  rectify  that  fault 
RIGHT  NOW . 

Subscription  by  mail.  1  year  $4.00;  Canadian. 
S4.50;  Foreign.  $5.00. 

EDITOR  &  PUBLISHER 

Suite  1700  Times  Building.  Broadway  at  42nd  St. 
New  York  City,  N.  Y. 
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Tells  How  Small 
Papers  Can  Make 
Circulation  Pay 

R.  L  Owens  Discusses 
Rotes  and  Costs  in 
Non-Metro  Field 
By  GEORGE  A.  BRANDENBURG 

Making  circulation  pay  was  ex¬ 
plained  by  R.  L.  Owens,  until  recently 
publisher  of  the  Aberdeen  (S.  D.) 
American-News  and  now  engaged  in 
circulation  consultation  work,  at  the 
recent  Inland  convention  in  Chicago. 
Mr.  Owens  is  a  keen  student  of  rates 
and  costs  as  they  apply  to  non-metro¬ 
politan  newspaper  circulation. 

Speaking  to  Small  Dailies 
Mr.  Owens  opposed  the  plan  of 
“padding  the  blow”  in  a  rate  increase 
by  adding  news  and  feature  content. 
He  contended  such  a  practice  is  a 
mistake  because  it  results  in  in¬ 
creased  editorial  expense  that  is  hard 
to  drop  and  therefore  offsets  most  of 
the  advantage  gained  by  the  rate 
raise.  He  stated: 

"In  considering  price  increases  local  dailies 
have  little  to  fear  in  their  own  hack  yard. 
.Most  people  in  a  smaller  city  will  buy  their 
own  local  daily,  even  though  in  addition  they 
may  take  a  metropolitan  daily. 

“In  the  traile  area,  nearby  metropolitan 
competition  may  complicate  r.ite  increases,  but 
in  your  own  city  of  publication  you  still  have 
an  excellent  opimrtunity  to  gain  a  nice  in¬ 
crease  in  revenue  unless  your  rates  arc  al¬ 
ready  unusually  high.  Costs  should  be  sur¬ 
veyed  constantly  as  they  have  a  habit  of  in¬ 
creasing  unless  carefully  watched. 

Work  with  Competition 

“Competition  may  !ie  persuaded  to  co-operate 
in  most  cases,  as  the  majority  of  operators  are 
hecomiiig  incrcasinRly  conscious  of  the  bene¬ 
fits  of  sound  circulation  practices.  Particularly 
within  state  lines  it  should  be  possible  to  work 
out  a  plan  whereby  all  newspapers  especially 
non-metrot>olitan  units  can  raise  rates  pro- 
pftrtionately  or  if  possible  establish  exactly  the 
same  rates  except  in  their  own  cities  of  pub¬ 
lication. 

“From  the  standpoint  of  production,  cir¬ 
culation  should  he  broken  down  minutely  and 
sun’cys  maile  from  several  angles.  Each 
county  should  he  broken  down  by  ABC  re¬ 
ports  or  galley  sheets.  The  population  and 
numlier  of  families  should  be  set  up  and  a 
count  made  of  the  number  of  subscrilxTs  to 
your  own  and  all  competitive  papers  through 
ABC  reports.  By  checking  the  percentages 
and  analyzing  the  unit  you  will  know  exactly 
your  pfisition  in  that  area.  With  this  know!- 
yon  are  in  a  position  to  know  exactly 
''hat  to  do  alMmt  it.  You  can  analyze  that 
unit  with  the  knowledge  of  whether  it  is  im¬ 
portant  tfi  maintain  or  increase  in  that  area, 
you  can  atialyze  the  cost  of  maintenance,  and 
you  know  its  value  l)oth  to  you  and  the  adver¬ 
tiser. 

Break  Costs  Down 

it  is  advisable  to  break  circulation  ex¬ 
pense  down  into  as  many  divisions  as  possilile. 
nhei  this  i-.  done  each  unit  may  be  inve-ti- 
g-ted  viry  clo-ely  and  analyze  1  with  a  dis- 
cerning  and  sit-p  cions  eye.  Each  should  be 
^Pprfiaclied  with  the  belief  that  it  can  lie  cut 
(*'<wn  if  you  can  just  f.nd  the  means  of  so 
‘•'ing.  lo  illii..trate — tr..ns;  ortatifin — we  <ip- 
a  tr.’ck  for  several  years  over  a  200- 
^ile  route  tlaily,  in  the  l.elnd  that  we  wdub! 
Rre.iily  increase  circulation  In'cause  of  b’etter 
!^rvice.  After  careful  analysis  we  eliminated 
this  service.  (*onccntratitig  our  solicitors  in 
the  affcctetl  territory  saved  us  from  a  loss  on 
the  Stan  and  in  fact  showed  an  increase  in  a 
^hort  time.  In  addition,  to  try  to  give  part 
that  territory  eiiually  goo<!  service  we 
pfinted  a  predate  a  few  hours  ahca<I  of  «mr 
regular  edition,  the  i>redatc  also  gave  us  an 
^opportunity  to  open  new'  territory  that  we  were 
th^*^** "U'^ble  to  touch  with  any  effect,  so 
at  the  ultimate  result  was  a  large  saving 
an  increase  in  circulation  in  an  effective 

area. 

''  e  then  checked  our  mail  and  baggage  set- 
tlf  imd,  by  changing  some  of 

c  ouis.de  carriers  to  baggage,  managed  to 
8a\e  a  little  in  that  transportation  expense. 

Though  my  topic  is  fundamentally  cir- 
^ation  rates  and  costs,  I  feel  impelled  to  add 
®  one  bit  if  promotion  that  I  feel  would 
.  ^  ^^luablc  to  any  smaller  newspaper  as  a 
er  of  prestige  and  goo<I  will.  \Ve  had  a 
film  prepared  of  the  operation  of  our 


plant  operation,  beginning  with  the  advertising 
solicitor  and  the  reporter  at  work  on  the  street. 
We  followed  through  with  office  operation, 
mechanical  operation,  mailing  room,  and  finally 
the  carrier  and  delivery  to  the  post  office.  We 
have  preceded  this  film  with  a  20  to  40  minute 
talk,  describing  the  functions  of  various  parts 
of  the  plant  and  such  things  as  mats,  stereo¬ 
types,  machine  slugs,  etc. 

“The  most  important  and  effective  part  of 
the  talk  however  is  the  breakdown  of  our  costs 
on  a  i>er  subscriber  basis.’* 

(^bituarp 


HENRY  RISING,  70,  managing  editor 
of  Spokane  (Wash.)  Daily  Chron¬ 
icle,  died  suddenly  at  his  home  there, 
March  5.  He  began  his  career  in 
Spokane  in  1893  as  a  subscription 
solicitor  and  reporter  for  Chronicle, 
becoming  managing  editor  in  the  ’90s 
and  president  of  the  Spokane  Chron¬ 
icle  Co.  in  1923.  He  was  a  powerful 
constructive  force  in  development  of 
Spokane  and  the  Inland  Empire. 
Among  the  men  who  learned  the 
newspaper  profession  under  his  cap¬ 
able  direction  were  Hallet  Abend, 
New  York  Times  correspondent  in  the 
Orient;  Oliver  Morris,  W.  C.  Tuttle, 
now  president  of  the  Pacific  Coast 
Baseball  League,  and  George  Varnell. 
His  wife  survives. 

James  Britt  Clendenin,  41.  editor 
of  Huntington  (W.  Va.)  Herald  Dis¬ 
patch  since  1931,  died  March  4  in  a 
hospital  of  pneumonia.  He  worked  for 
the  St.  Louis  Daily  Journal,  St.  Louis 
Republic  and  the  St.  Louis  Star,  now 
the  Star-Times,  the  Huntington  Her¬ 
ald  and  the  Herald-Dispatch. 

Guy  M.  Burnham,  79,  from  1890  to 
1912  editor  and  city  editor  of  the  Ash¬ 
land  (Wis.)  Daily  Press  and  later  edi¬ 
tor  of  the  Daily  News,  which  since  has 
been  consolidated  with  the  Daily 
Press,  died  recently  of  influenza. 

Kenneth  J.  Tucker,  36,  of  the  New 
York  Times  business  staff  for  20  years 
and  secretary  and  board  member  of 
the  New  York  Times  Building  and 
Loan  Assn.,  died  March  5  at  his 
Brooklyn  home  of  pneumonia. 

Beriah  Brown,  82,  dean  of  Pacific 
Northwest  newspaper  men  and  a  for¬ 
mer  associate  editor  of  Seattle  Post- 
Intelligencer  during  his  60-year  jour¬ 
nalistic  career,  died  March  4  in  Seattle 
after  a  long  illness.  Survivors  include 
his  wife  and  a  brother,  Ashmun 
Brown,  Washington  correspondent  for 
the  Providence  (R.  I.)  Journal. 

Abel  J.  Barlow,  98,  for  more  than 
50  years  editor  of  Unadilla  (N.  Y.) 
Times  and  a  Civil  War  veteran,  died 
March  6  at  Cannonsville,  N.  Y. 

Charles  Taylor  Demond,  82.  a  for¬ 
mer  AP  correspondent,  died  March  6 
in  San  Diego,  Cal.  He  had  worked 
for  the  old  New  York  World.  Chicago 
Herald-Examiner  and  the  Omaha  Bee. 
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Joseph  Darr  Ihmsen,  70,  former 
Pittsburgh  Gazette  Times  newspaper¬ 
man  died  at  his  home  there  on  March 
3  after  a  brief  illness.  He  retired  in 
1927  after  27  years  of  service. 

Edward  T.  Clark,  39,  advertising 
manager,  Victoria  (Tex.)  Advocate, 
died  in  a  San  Antonio  hospital 
March  6. 


How  Newspaper 
Advertising  Works 

continued  from  page  28 


Item 

•Tt  of 
Space 

'■f  of 

Item  Space 

Occasional  tables 

0.5 

Refrigerators  . , . 

13.7 

Iccasional  chairs 

0.4 

Ironers  . 

U.4 

Betlroom  suites. 

12.0 

W'ashers  . 

3.1 

Inner  spring  mat 

Klectric  ranges  . 

O.s 

tresses  . 

4.7 

X'acnum  cleaners 

0.4 

Bed  Outfits  ... 

1.1 

Console  radios  . . 

3.1 

Cetlar  chests  . . 

0.4 

Table  radios  .... 

1.4 

Dining  room 

Window  curtains 

6.0 

suites . 

1.4 

Venetian  Winds  . 

0.4 

Dinette  suites  . 

0.1 

Window  shades  . 

0.5 

Breakfast  sets  . 

1.0 

Children’s  fiirni- 

(las  ranges  . . . 

.1.3 

ture  . 

0.5 

Domestic  rugs  . 

0.4 

Home  outfits  . . . 

7.8 

Grass-fiber  iurs 

10.4 

Research  Absolutely  Necessary 
IN  THE  EARLY  PART  of  1937  this 
column  reported  a  study  made  in  a 
city  of  a  half  million  population.  Ten 
years  ago  this  market  supported  nine 
individually-owned  furniture  stores. 
At  the  end  of  1937  but  two  of  these 
stores  were  in  existence.  The  other 
seven  had  been  closed  out,  sold  to 
competitors,  or  failed.  The  result  of 
this  transfer  of  the  furniture  business 
from  nine  furniture  stores  to  two  fur¬ 
niture  stores  and  four  department 
stores,  has  been  that  one  paper  in  this 
market  shows  a  loss  of  over  a  half 
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million  lines  of  furniture  advertising 
during  the  past  nine  years. 

Hundreds  of  thousands  of  families 
have  put  off  replacing  furniture  during 
the  depression  years.  Two  or  three 
furniture  stores  in  any  city  can  be 
sold  a  12- months  advertising  program 
if  research  work  is  done  by  one  or 
two  local  salesmen. 

The  formula  used  by  Maxwell  can 
be  used  in  any  city.  It  is  just  a  ques¬ 
tion  of  making  a  thorough  analysis  of 
Media  Records  classifications  in  the 
market,  and  checking  these  back 
against  the  stocks  of  the  prospects  that 
are  to  be  solicited.  Out  of  this  re¬ 
search  work  can  be  formulated  a  12- 
months  program  and  a  certain  per¬ 
centage  of  the  total  advertising  doUar 
set  aside  for  the  merchandise  classi¬ 
fications  that  the  advertiser  feels  he 
wants  to  promote. 

Circulation 
for  February 

299,920 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  February,  1939. 


February  circulation  of  The  Sun¬ 
day  Sun  averaged  190,420  per 
Sunday. 

Everything  in  Baltimore 
Revolves  Around 

THE  amm  sun 

Morning  Evening  Sunday 


!§ic4»tt 

’^Straight-lTnit” 

and 

Presses 

in  “Standard  Hi-Speed”  and 
“Extra  -  Hi  -  Speed”  models  — 
Floor-fed,  Balcony  or  Mezza¬ 
nine  arrangement. 

To  fit  any  pressroom  condi¬ 
tion. 

Walter  Scott  &  Co. 


PLAINFIELD,  N.  J. 


"newspaper  news 


SYDNEY,  AUSTRALIA 

The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwidc  Bldg.,  Hamilton,  St., 
SYDNEY,  AUSTRAUA 
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EDITOR  &  PUBLISHER 


CLASSIFIED 

ADVERTISING 

RATES 

"SITUATIONS  WANTED"  AOS 
(C«tli  wHli  Ord*r) 

I  Tim*  — .50  p*r  lin* 

3  TimM  —  .40  par  Una 

"HELP  WANTED"  ADS  AND  ALL  OTHER 
CLASSIFICATIONS— 

(Cash  wHh  Ordarj 
I  Tmta  —  .86  par  lina 

4  Timas  —  .70  par  lina 

Count  sii  words  to  tha  lina  whan  sanding 
cash  with  ordar.  Boi  numbar  or  your  own 
addrass  to  ba  countad  as  thraa  words. 
Ads  chargad  to  astablishad  accounts  will 
ba  billad  for  tha  countad  numbar  of  linas. 

FORfdS  CLOSE  THURS.  NOON 
Minimum  spaca,  thraa  linas.  Tha  Editor 
&  Publishar  rasarvas  tha  right  to  classify, 
adit  or  rajact  any  copy. 


Public  Notices 


AN  AUXILIARY  SKKVICKI 

KDITOR  AND  PUBLISHER”  is  a  ser 
vice  station  on  the  Journalistic  hichways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linafte  sta 
tistics  and  mechanics  of  production,  a.s 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
service.  A  specialist  on  the  daily  news 
paper,  ‘‘EDITOR  &  PUBLISHER.”  now 
in  its  fifty-fifth  year,  occupies  an  exclu 
sive  field.  Subsoribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Agents  A  Advertisers 


Any  time  you  need  highly  specialized 
checking  or  surveying  service  in 
any  city  or  town  in  the  United 
Statos  and  Canada  having  a  daily 
newspaper — and  there  are  more 
than  1500  such  markets — phone. 
Manager,  Reader  Service,  Bryant 
9-3052  and  we  will  be  glad  to 
assign  one  of  our  correspondents 
to  the  task  of  getting  for  you 
the  information  you  desire  and 
on  a  fee  basis. 

Personal 

Will  Oscar  Shelly,  who  was  in  New  York 
City  several  weeks  ago,  communicate  with 
the  Classified  Department  of  EDITOR  Sk 
PUBLISHER.  Several  replies  to  his 
“Situations  Wanted”  advertisement  await 
him  here. 


Equipment  and  Supplies 


HOE 

precision 

SHAVING 

MACHINES 

for  smoother  shaving 
of  Flat  &  Curved  Plates 

Write  for  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


AdvartUing — Horn*  Study 


The  advertialBg  minded  newspaper  man  is 
qualified  to  make  the  most  money.  Many 
have  graduated  from  thia  long  established 
school.  Common  school  education  suffi¬ 
cient.  Send  for  free  booklet  outlining 
home  atudy  course  and  requirements. 
Page-Davis  School  of  Advertiaing.  3601 
Michigan  Ave.,  Dept.  2923,  Chicago,  III. 


Clreulotieu  PreuioHM 


For  good  newapapers,  this  27-year-old  initi- 
tution  continuea  to  add  sound,  substantial 
circulation  on  a  self-financing  plan.  The 
CHARLES  PARTLOWE  CO..  Occidental 
Building,  Indianapolis,  Indiana. 


Diruct-Mail  Survicu 


NEIXX)  TYPED  LETTERS 
The  personal,  effective  means  of  selling 
more  prospects  by  mail — Inexpensively. 
NEW  ERA  LETTER  COMPANY,  INC.. 
47  West  Street,  New  York.  DIgby  4-9100. 


Our  Process  letters  are  taken  for  personal 
communications.  Try  us.  Con^lete  mail¬ 
ing  service.  Perfect  Letter  Co.,  30  E 
21st  St.,  N.  Y.  C. 

Bare  books  and  manuscripts  photostated. 
Special  equipment  for  handling  these 
j.ossessed  bv  no  other  firm  in  the  coun¬ 
try.  Write  us.  42ND  ST.  STUDIO,  130 
W,  42iid  St.,  New  Y’ork  City. 


Newspaper  Survey  Service 


WE  INCREASE  YOUR 
NEWSPAPER  REV'ENUES 

Efficiency  Methods  Applied 
In  A  Different  Way 

We  will  make  a  survey  of  your  complete 
operations  and  set  up  your  Advertiaing 
and  Circulation  departments  to  bring  in 
the  plus  revenue  needed  to  make  up  for 
the  increased  must  editorial  and  mechan¬ 
ical  costs  which,  in  some  instances,  are 
non-rontrollable. 

Our  survey  can  be  departmentalized 
for  Advertising  and  Circulations  depart¬ 
ments  only,  if  desired. 

National  Sales  Survey  Corporation 
120  South  LaSalle  Street 
Chicago,  Illinois 


N.  Y.  World's  Fair  News  Service 


THE  NEW  YORK  END 
The  New  Y'ork  World’s  Fair  opens 
April  30,  next.  It  is  expected  that  more 
than  fifty  million  people  will  pass  thru 
the  gates  from  May  to  October.  Many 
occasions  will  arise  no  doubt  when  the 
Editors  of  America’s  newspapers  will 
desire  to  interview  some  of  the  home 
town  folks  who  will  be  visiting  New  Y'ork 
We  will  be  glad  to  serve  you  in 
securing  exclusive  interviews  with  these 
home  town  people  and  on  a  very  reason¬ 
able  fee  basis.  Best  references  Wire — 
Home  Town  Folks  Service,  1706  Times 
Building.  1475  Broadway,  New  Y'ork  City 


New  York  Nawt  Covaragt 

For  exclusive  New  York  news,  features, 
interviews,  photos;  general,  technical; 
write  Anglopress,  872  Lorimer,  Brooklyn, 
New  York. 


Business  Opportunity 


Reliable  man  with  liackshop  experience  can 
buy  one-fourth  interest  in  3  Tennessee 
weeklies  for  $3,000.  To  serve  as  workiiiK 
foreman  at  salary,  with  6%  interest 
guaranteed  on  investment.  Present  owner 
is  silent  and  inactive  partner.  Neprotia* 
tions  alrejidy  underway  with  several 
pro.sjiects.  so  write  now  if  sincerely  in* 
tiTested.  Give  references  nnd  full  details 
of  experience.  Hox  5425.  Kditor  & 
Publisher. 


A  PRINTING  AND  PUBLISHING 


NEWSPAPERS  BOUGHT  AND  SOLD 

Properti^$  /IjImI  beloir  ore  eftfcer  by 

reliable  ne*r$papr  broker*  or  by  tfrtuW 

oirnerB  ffcemsefrej. 


Newspopars  For  Sal* 


California  Daily  —  county  scat;  well  iso¬ 
lated  ;  $250,600  cash ;  terms.  A.  W. 

STyPE.S.  Mills  Bldg.,  San  Francisco. 


For  Sale:  Thriving  small  dally  In  prosper¬ 
ous,  beautiful  Southern  town.  $25,000 
gross,  overhead  under  $9,000.  Owner 
retiring.  Will  sell  for  $20,000  ea.sh, 
$25,000  terms.  Address  Owner,  care 
Box  5288.  ^ditor  &  Puhlisher. _ _ 

Weekly  and  job  Shop,  Milwaukee;  modern 
equipment;  ideal  for  printer  and  editor; 
rash.  Box  53.58,  Editor  &  Publisher. 

$3,000  Will  buy  one-fourth  interest  in  3 
Tennessee  weeklies  with  two  plants. 
Present  owner  la  silent  and  inactive 
partner.  Will  accept  only  a  reliable 
man  who  has  practical  shop  experience 
and  will  serve  as  working  foreman. 
Wonderful  location — lakes,  mountains, 
fishing,  hunting,  etc.,  in  the  growing  TVA 
area.  Do  not  reply  unless  you  have  the 
cash  to  deal  promptly.  Give  references 
and  full  details  of  experience.  Box  6,330, 
Editor  &  Publisher. 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY.  Nashville. 
Micb. 


Dally  newspapers,  magazines,  trade  publica¬ 
tions  bought,  sold,  consolidated,  and  ap¬ 
praised.  Confidential  negotiations. 

NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.  Times  Square  New  Y’ork 


Newspapers  Wanted 


Wish  to  purchase  weekly  newspaper  or 
trade  paper.  East  preferred.  Send  fiilleat 
details  in  confidence.  Box  5414,  Editor 
&  Publisher. 

$50,000  CASH  READY  as  first  |>aymeut  on 
daily  in  good  fiidd,  by  publisher  with  ex 
ceptional  record.  We  will  go  on  ground 
for  inspection  and  agreein'-ut.  HAR¬ 
WELL  A-  FELL.  2026  4th  Ave.,  Birming¬ 
ham.  Alabama. 


Newspaper  Morgue  Wanted 

Wanted:  Second  class  newspaper  morgue 
suitable  for  a  paiier  of  2.5.000  circulation. 
To  include  all  €'(|uii>meut.  Please  give 
deseri|>tioiis  and  state  price  in  addressing 
eommunieatioiis  to  Post  Offiee  Box  474, 
Bethlehem,  1‘eiina. 


Help  Wanted 


WE  HAVE  AN  OPENING 
FOR  SALESMEN  TO  SELL 

:ih  fiitirrly  iirw  ^opyr^^:llt^*(l  ffii 
tun*  for  Am<*rifa‘s  lefidiii^  nows 
An  utntsnal  tipportiinity 
for  Kalt‘siiu'11  who  can  furnish 
A'l  n‘ft*n*nrrs  as  to  oharaotor. 
intt'nrity  and  sfllinj:  ability.  Writt*. 
^ivin^'  pr<*sont  connootion  and  past 
thn*i*  yt-ars’  rorord. 

TH  KOm>H  K  U .  BRIGG 
MUTUAL  HOMK  BLDG  , 
DAYTON.  OHIO 


Advertising  Solicitor,  rntrrprisint;.  >:nod 
fopywritfi*.  must  know  morrhandising. 
Ufwspaper  25.(K)0  cirrulation  nt'ar  Now 
York.  H**fi*n*n<*«*s.  Stud  sampb*  previ¬ 
ous  work.  State  salary  desired.  Box 
5395.  Kditor  k  Publisher. 


niSTHlUT  BRANCH  MANAtIKR 
Morning  pa|M*r  has  opening  for  2  mm  due 
to  expansion.  Must  have  morning  exprri- 
enee  and  be  abb*  to  protluce  results.  Kx 
erptional  fntun*  for  ambitious  m»*n.  Box 
5400.  Kditor  &  Publisher. 


SifnatioBt  Wanted 
Aivtr&iaf 


Advertising  and  promotion  mean  ideas  art 
copy,  production.  Extensive  experience 
in  all  four  in  4A  agency  and  bigtime 
New  York  newspaper  now.  Seek  Sonth 
ern  or  Pacific  Coast  positinn  Young 
single.  $50.  Box  5292,  Editor  4  PnV 
lisher. 


Advertising  Man.  Brings  in  basinets,  fin- 
perior  salesman.  Inimitable  imaginstion 
Good  executive.  Now  manager,  display 
and  national  department.  University 
trained.  Age  32,  Box  5411,  Editor  4 
Publisher. 

Advertiaing  Man,  9  years'  experience,  large 
and  small  dailies;  age  33.  married:  copy 
writer,  creative  ability;  available  iirnnedi- 
ately,  go  anywhere.  .1.  E.  Kchmidley,  1% 
East  Blake  Avenue,  Colnmbus,  Ohio. 


Advertising  Manager,  15  years  experiaaot 
selling  second  paper  in  highly  eompeti' 
tiva  field.  Succetafnl  in  building  at- 
ganization.  Age  42.  Now  employed.  Boi 
5260,  Editor  A  Publisher. 
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ADVERTISING  MANAGER 
OR  SALESMAN 

Kspeeially  well-grounded  in  all  elementals 
of  classified  and  display;  have  worked 
only  in  highly  competitive  fields.  Eleven 
years  on  leading  midwestern  daily;  eight 
years  experienee  on  New  Y'ork  Metro¬ 
politan  newspapers. 

Married :  39  years  of  age :  well  edu¬ 
cated;  will  consider  any  city  above  2.5, 
OllO.  If  you  have  a  selling  job  to  he 
done — investigate  1  Can  show  fine  record 
of  continuouK  gains. 

Excellent  references,  good  health:  am 
hitious.  hard-worker.  Will  answer  all 
questions  freely. 

Box  5405.  Editor  &  Publisher. 


Age  26,  Five  years  of  daily  newspaper  ad 
vertising  experietic.  Would  like  display 
o|>portunity  which  offers  a  chance  for 
advancement.  Box  5390.  Editor  &  Piih 
lisher. 


Classified  Manager  available — married  man. 
34  years  old:  fourteen  years  experience 
in  building  classified  linage  on  second 
and  third  papers,  with  unbroken  record 
An  organizer,  who  is  alert  to  the  prob¬ 
lems  and  possibilities  of  classified:  can 
get  maximum  production  from  street  and 
telephone  staffs.  Ten  years  with  HearsI 
organization  in  competitive  cities;  three 
years  as  classified  manager  on  two  large 
mid-weatern  papers,  with  successful  rec 
ord  as  builder;  only  department  on  last 
paper  to  show  a  revenue  gain  during 
1938,  and  perhaps  one  of  the  few-  in  the 
entire  country.  Want  to  meet  a  pnh 
lisher  who  has  a  difficult  classified  prob 
lem  to  solve,  and  who  will  appreciate 
hard  work  and  results.  Reply,  in  con 
fidence,  to: 

George  T.  Pappas 
c/o  EDITOR  &  PUBLISHEK 


Classified  Advertising  Manager — Eighteen 
years  newspaper  experience.  Desires 
change.  Now  employed.  Outstanding 
record  for  producing.  Box  .5298.  Editor 
4  Publisher. 


SKrOXn  PAPER  IN  THE  FIELD 

I  want  a  connection  with  pub 
lisher  of  second  jsayier  in  his  field. 
No  salary  required.  Drawing  ac 
eount  and  rommissinn  on  increase. 
Experienced  for  fifteen  years  as 
advertising  manager  of  newspaisers. 

Know-  agencies  and  sjiace  buyers 
thoroughly.  Can  do  a  real  job  for 
any-  publisher  and  will  gamble 
pariiiiigs. 

South  or  Pacific  Coast  preferred 
hut  will  go  anywhere.  Ask  inter¬ 
view  with  no  obligation.  Best  of 
references  supi)lied. 

Box  5417,  Editor  &  Puhlisher 
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Situatians  Wanted 


BUSINESS  FOR  SALE 

Because  of  ill  health  and  advancing  age. 
controlling  owner  wishes  to  dispose  of 
his  interest  in  a  modern  printing  and 
publishing  business  located  in  Washing¬ 
ton,  D.  C. 

Plant  is  now  doing  a  business  averag¬ 
ing  $60,000  per  year,  and  is  capable  of 
handling  $300,000  per  year. 

Equipment  is  all  modern  and  consists 
of  Hoe  Rotary  newspaper  press,  Mergen- 
tbaler  linotypes.  Ludlow,  Elrod,  Babcock 
and  Kelly  cylinders  with  several  platen 
job  presses. 

This  is  a  real  opportunity  for  some 
one  who  wishes  to  take  over  an  estab¬ 
lished  business. 

For  further  information  address  JOHN 
PAUL  JONES,  Atty.,  1339  Wisconsin 
Avenue  Northwest,  Washington,  D.  C. 


Wanted — Working  foreman  with  executive 
ability  for  .small  d.uily.  Handle  small 
composing  room  and  job  shop.  Must 
have  ability  to  obtain  production. 
Pleasant  working  conditions.  Good  posi¬ 
tion  for  right  man.  Write,  stating  age. 
experience,  qualifications  and  references 
to  Box  5300,  Editor  &  Publisher. 


Wanted — young  exyierienced  local  display 
advertising  salesman  who  can  make  lay 
outs  and  service  accounts  for  paper, 
southern  city,  50,000  population.  Per 
manent  work,  salary.  Send  complete  in 
formation,  references  and  photo.  Box 
5325.  Kditor  &  Puhlisher. 


Woman,  young,  experienced  in  display  and 
classified.  Pleasant  work  on  morning 
daily  in  delightful  Southern  community 
of  10.000.  State  salary,  send  )>hotogruph. 
Box  5415.  Editor  &  Puhlisher. 


Circalation 


HOME  DELIVEUY 
ZONK  MANAGER 

•Age  28.  married.  Eight  years'  succepful 
experience  managing  and  supervisiti): 
Home  Delivery  Branches — Country  Den 
ers — and  agents. 

Excellent  references.  Will  't.iTt  *• 
moderate  salary.  Now  employeil 

Box  5355.  Editor  A  Publisher. 


Circulation  Manager — Thoroughly 

all  phases  Circulation  work.  Young  (321- 
Aggressive,  College  education,  contintion*' 
ly  employed.  15  years  3  MetropolBM 
newspapers;  morning,  evening  and  oM' 
day.  Excellent  references.  Good  beslt* 
Married.  Trained  under  best  men  in  conn 
try.  Salary  reasonable.  Photo  on  request 
Box  5245,  Editor  A  Publisher. 


MARCH 


19  3  9 


Situations  Wantnd 

Circulation  (Cont’d) 

Manager,  young  man  desires 
position  on  small  daily.  Eight  years  di¬ 
versified  training  on  Metropolitan  dailies: 
ficellent  Home  Delivery  organizer  and 
promoter.  Knowledge  of  many  conservative 
(irculation  building  programs  and  good- 
trill  ideas.  Hox  5416,  Editor  &  Publisher. 

Manager’s  Assistant  on  M&E 
daily  with  20,000  circulation,  thoroughly 
eiperienced,  proven  ability,  progressive, 
ambitious,  wants  opportunity  as  Circ. 
Her.  to  earn  salary  or  commission  com- 
menturste  with  results.  Box  6318,  Edi¬ 
tor  4  Publisher. 

It  yon  hive  the  need  fur  a  capable,  nggres 
live  District  Manager,  I  would  like  the 
opportunity  to  prove  1  am  your  man. 
Eirellent  references  prtive  iiiy  successful 
ibilily  as  city  or  country  District  Man- 
Ktcr  on  both  morning  and  afternoon  news- 
piliers.  Know  all  jthases  of  carrier  pro¬ 
motion.  Am  young  and  very  ambitious. 
Box  5385.  Editor  &  Publisher. 

SituatioRS  Waatod 
Editoriul 

i|e  23.  brnins,  ideas,  promotion.  Editorial, 
mywhere.  Further  iiiftirmatioii  Hox  5408, 
Editor  &  Publisher. _  _ 

Ai  Editor,  weekly  paper;  thorough  and 
Tzried  experience.  Age  26,  college  gradu¬ 
ate.  Salary,  location  secondary.  Box 
5278,  Editor  &  Publisher. 

Copyiesder  -ex|ierieiiced  telegraph,  local, 
»ports.  makeup;  able  reporter,  features, 
rewrite:  references;  well  informed: 

moderate  salary.  Box  5:162.  Editor  k 
Poblislier. 


Copy  Reader  —  Fifteen  years  New  York 
desk.-.  All  around  reportorial  training 
in  Midwest.  Box  5368.  Editor  A  Pub 
lislier. 

Desk  man;  some  makeup,  rewrite.  Four 
yeers’  experience.  College  journalism 
zraduato.  26.  married.  Fast,  aeeiiratc, 
dsi)cndable,  sober.  Able  shoultler  r**- 
jponsibility.  tio  anywhere  .Available 
interview  east  of  Mississippi.  Box  5:18P. 
Editor  &  Publisher. 

Editor,  39,  vigorous  writer,  sound  news 
judgment,  proven  ability  to  build  readiT 
interest  and  confidenee.  seeks  o|iporiiinity 
on  small  daily.  Box  .5354,  Editor  A-  Pub¬ 
lisher. 

Editor  trade  journal,  weekly  m-wspaper  or 
publicity  writer.  Arthur  (i.  Patterson, 
■ilil  West  113th  Street,  New  York  City, 
.V  V. 

EX  .scUIPPS.HtlWAKD  EDlTtlR. 

■H.  I’ulitizer  prize  winner,  ex  1,.  A.  Times 
Sunday  niugazine  editor,  contributor 
bigge.st  national  magazines;  25  years  all 
departments,  know  costs,  management 
details;  original  ideas,  rinalitied  editor, 
writer,  managing  editor  or  assistant  to 
publisher.  See  •' Who’s  Who.” 

Magner  While.  Box  772, 

■Sail  Di-go,  California. 

Exceptional  Feature  Writer.  Age  80,  go 
•ttywhere.  Ex-Kansas  City  Star  man. 
tiM  been  front  page  editor,  sports  col- 
“beiit,  straight  reporter.  Made  200  lac- 
(2.  j  sales  to  national  magazines, 

oend  for  newswriting  samples.  Box  6258, 
Editor  &  Publisher. 

Experienced  newsman.  28,  married.  Take 
'■barge  idiiorial  ilepartinent  sniall  daily 
'ir  urge  weekly,  $3(1  niinimiim.  C.  W. 
•viiilrews,  Ballston  ,Spa,  New  York. 


Situations  Wanted 
Editorial  (Cant'd)  ^ 

EXPEKIEXCED  NEWS  EXECUTIVE 
EDITOR  AND  WRITER 

Now  employed  in  executive  position  by- 
leading  daily  seeks  place  with  progressive 
publisher  in  editorial  or  writing  capacity- 
promising  permanency  and  future.  i 

Continuously  employed  since  World 
War  as  new.spaper  and  press  association 
writer,  editor  and  executive. 

Thoroughly  qualified  by  small-town 
and  metropolitan  experience  in  all  phases 
of  new-s  production.  Holds  Pulitzer 
award.  Salary  secondary  to  opportunity. 

Can  furnish  references,  photo  and  full 
information  or  will  arrange  for  interview. 

Box  .5360. 
Editor  &  Publisher. 

Feature  Writer,  newspaper  magazine,  trade 
paper  experience;  knows  typography, 
production:  illustrates  with  camera; 

young,  traveled,  university  degree;  seeks 
permanent  editorial  or  publicity  post. 
Box  536.5,  Editor  &  Publisher. 

Interesting,  Humorous  Writer.  Young  eol 
lege  graduate.  Weekly,  daily  experienee. 
Salary  .secondary.  (Jo  anywhere.  Box 
5364,  Editor  &  Publisher. 

Newsman,  30,  six  years  Midwest  experienee 
ns  reporter,  deskman  and  press  assoeia 
tion  correspondent.  University  graduate. 
Box  5413,  Editor  &  Publisher. 

OPPORTUNITY 

To  hire  editorial  writer  for  full  or  part 
time.  Trained  under  three  great  pub¬ 
lishers,  Detroit,  Buffalo  &  Boston.  10 
years  in  Washington,  reporting.  Up-to 
date  copy  with  color  and  ‘‘life.”  Samples 
on  request. 

Russell  McFarland, 
Adrian,  Michigan. 

Outstanding  news  color  photographer.  Five 
years’  Metropolitan  eoloroto  and  B  &  W 
feature  experienee.  Desires  eonnection 
either  on  staff  or  in  technical  advisory 
capacity.  Box  5375.  Editor  A-  Pah 
Usher 

Photographer,  24,  newspaper  experienee, 
seeks  opening  on  Metropolitan,  Eastern 
newspaper.  Also,  reporter  routine  as¬ 
signments,  Albany  ares.  Arthur  Inman, 
536  Viseher  Avenue.  Sehenectady.  N.  Y. 

Picture  Editor  —year.,  of  national  magazine 
ex|>erienre ;  idea  and  layout  man  seeks 
suitable  position  on  m.igazine.  rotosee- 
tion  or  daily  pirtiire  paper.  Box  5410, 
Editor  A  Publisher. 

Publicity  Writer,  33.  six  years  on  large 
daily;  Associated  Press.  Special  inter¬ 
ests:  business,  labor,  music.  Prefer  East. 

1  Box  5420,  Editor  &  Publisher. 

I  Reporter — Two  years  news  editor  national 
l  Methodist  weekly,  circulation  80,000; 

,  still  employed,  but  seeks  advantages  of 

I  employment  on  medium  or  large  daily 

Master's  degree  economics:  24,  single. 
Box  5314,  Editor  &  Publisher. 

Reporter,  feature  writer,  movie-dramatic 
I  editor.  24.  editorial,  publicity  and  com¬ 

mercial  experience.  University  journal¬ 
ism  graduate.  Best  references.  Box 
5374.  Editor  A-  Publisher. 

Reporter,  rewrite  and  features  degree.  Four 
years'  experienee.  Em|ilnyed  iis  bureau 
manager:  also  eirnilalion  experienee. 

Salary  .$30.00.  Box  5404,  Editor  A  Piib 
’■  Usher. 


THE  EQUIPMENT  MART 


Prossas  ft  Mackinary  For  Sal* 


rAe.e  page.  11.1  lAe  6,.l  u.ed-equlpmenl  and  Newspaper  equipment  due  to 


$upplif>»  availahte  in  market.  Leading 

dealer$  and  private  Boureeg  o0er  the  items 
here. 

Material  For  Sale 

A  buy!  Elrod  leads,  slugs  lOb^e  lb..  Rules 
I5e  lb.  (vaariinteed.  Immediate  ship 
inent.  Box  84S,  Union  City.  New  .lersey. 

DRYING  TABLE  FOR  SALE 
Newspaper  now  using  dry  mats  exclusively, 
will  saerihee  dependable  Scott,  electric, 
pneumatic  table  for  drying  wet  mats. 
This  table  is  double  page  size,  has  quick¬ 
beating  230  volt  elements,  automatic  heat 
regulators  and  is  in  excellent  condition. 
Write  for  money-saving  price.  Address. 
Box  5421,  Editor  A  Publisher. 


Giant  Castor  Mats  for  sale.  Caslon.  OheHen- 
ham.  Gothic  and  many  other  faces.  Send 
for  complete  list  and  prices.  R.  J.  Heus- 
lein  Company.  13  South  Meridian  Street. 
Indianapolis.  Indiana. 


ENLIST  OUR  AID 

When  seeking  a  position,  whether 
il?'^TlSING  MAGAZINE  RADIO 
'^SpULATION  MANAGEMENT 

editorial  or  PUBLICITY 

Utilize  These  Services 
Registration  with  our  Personnel  Service 
until  a  suitable  job  has  been  secured. 

'■"•ce-time  “Situation”  ad  in 
bDiroU  A  PUBLISHER,  and  thus 
ring  about  possible  leads,  wherein 
will  negotiate  with  the  prospective 
employer  and  advise  you  of  the  step.s 
^  Isken  in  your  behalf. 

"'ll!.  cniployincnt  regi.stration 

^'ttb  this  filled  out  completely, 
c  will  Pe  abig  jg  present  your  qiiali- 
ncations  in  an  intelligent  manner, 
there  is  no  charge. 

6  frequently  receive  requests  to  fill 
penings  for  all  departments  of  a 
ewspaper  and  kindred  field,  so  if  you 
a  connection  or  wish  to 
*  change,  draft  a  three- time  ad 
no  send  it  to  us  with  your  check  or 
regular  rates  shown 
classified  rate  schedule.  The  ad 
j  ^^act  in  tho  next  available  issue 
a  a  registration  card  will  be  sent 
you  immediately. 

PERSONNEL  SERVICE 

*  PUBLISHER  service, 
Times  Square,  N.  Y.  C. 
w  register,  notify  us  prompt- 

7  or  any  change  of  address. 


solidation  of  papers.  Two  presses;  Hoe 
octuple,  (loss  quad  suitable  for  black  or 
colored  comic  work ;  Goss  moulder.  Stahi 
former.  Kent  automatic  heating  system 
and  metal  pots;  Linotype  and  Monotype 
machines  and  other  equipment.  If  in¬ 
terested.  write  for  details  and  prices. 

EVANSVILLE  PRINTING  CORP'N 
Evansville,  Indiana. 

For  Sale — Emersoa  Linotype  AO  motor 
geared  V  220  ey.  60  HP  1/3  Ph  2,  8  HP 
motor  reversible,  induetion  type,  Ph  2 
RPM  1800  amp  7.1  ey  60.  SUNDAY 
COURIER,  47  Cannon  St.,  Poughkeep- 
■ie,  N.  Y. 

Goss  48  page  straight  line  Sextuple  Press 
23  9/16  inch  page  cut  off  equipped  with 
two  folders  and  electric  paper  hoist.  Semi 
automatic  A.  C.  control.  Two  ton  Hoe 
metal  pot  with  pump.  Hoe  hand  casting 
box  and  Hoe  finishing  machine.  Priced 
for  quirk  sale  at  $5,000  as  is  at  OB¬ 
SERVER  DISPATCH.  Utica.  New  York 
where  it  is  now  in  use.  Uonie  see  it  in 
operation, 

Goss  Coz-O-Type  press  with  doable  folder, 
double  delivery.  Pine  for  8-page  news¬ 
paper,  16  page  tabloid,  32-page  magazine, 
or  circular  work  2  colors.  Machine  is 
practically  new.  Cost  $8,700.00.  Will 
sell  delivered  and  erected  for  $4,800.00 
on  terms.  Graphic  Machinery  Exchange, 
30  W.  24th  St.,  New  York  City,  N.  Y. 


3  McKee  non-pulsating  Mowers— Maximum  pu^e  «oio.a.  oa-page  mage 

capacity  17,690  cubic  feet  of  air  an  hour,  vntf on*'" 

without  motors  practically  new.  Cost  $8,700.00. 

without  motors.  erected  for  $4.8i 

1  J.  V.  Cemer — For  matrix  forming.  on  terms.  Graphic  Machinery  ^eh 

1  Claybonm  ganging  maeklao — 15  30  w.  24th  St..  New  York  City,  1 

bearer  diameter — 7/16  plate  thickness. - 

1  3-ton  lead  pot  with  4  G.  E.  heating  Linotypes,  Intertypes,  Monotypes.  Cylinder 
units,  10  KW,  240  Y.  snd  Job  Presses,  Saw  Trimmers,  Casting 

8  G.  E.  heating  units.  10  KW.  240  V.  WA?fiH%ORP^?S? 

1  Scorcher.  Wood  Flong  Co..  3  KW.  ’  sa^sJekman  ^.^N®w  York^^'^'^' 

110  V.  -  -  -  _  - - 

13  Mergenthaler  Linotype  Pot  control  Linotypes  Model  8,  Serial  Numbers  from 

boxes,  1500  Watt,  116  V.,  DC.  32464  to  32755,  complete  with  molds, 

2  Emerson  Linotype  Motors  with  gears.  magazines.  5%  and  7  Pt  Excelsio^r  mats. 

iin  V  no  Electric  pots,  Margach  feeder,  Emerson 

-  7'  motor  $1,500  to  $1,750  cash.  South 

1  600  Ampere,  13,200  ^It  Primaj^  Bend  News-Times,  South  Bend.  Indiana. 

Entrance  Panel — with  8 — 800  Amp.  2200  _ 

V.  disconnecting  twitches  and  1  Type 

P3  Westinghouse  two  coil  trip  and  over-  MONTOTYPE  EQUIPMENT  AT 

load  coils — Potential  and  current  trans-  SACRIFICE 

formers. 

Panel^wmntet".3i*15o'Kw“”°"*  ‘^^^U^42-4l^?^an'd ‘72““!  mold*  W2 

Panel  complete— 150  KW.  including 

1  2200  Volt  Primary  transfer  switch.  jojh  up-to-date  faces  as  KABEL 

1  750  HP,  25  Cycle  starting  trans  ^nd  STYMIE,  and  6  swash  fonts.: 

former. 

1  175  Ampere  G.E.  Magnetic  Contac-  SORTS  CASTER  WITH  MOTOR, 
tor — ^mounted  in  boz  GE  4383819-06,  8  electric  pet,  14-18-24-80-86  pt. 
pole,  60  cycle  with  1048F31  overload  molds.  308  full  fonts  of  display 

relay  and  hold  in  relay.  mats,  including  such  up-to-date 

1  260  KW.  125  Volt  DC  Generator.  faces  as  KABEL  and  STYMIE,  38 

40  degree  rating  connected  to  2200  Volt  swash  fonts  and  27  cap  fonts.... 

3  Phase  26  cycle  synchronous  motor  of 

suitable  capacity.  KEYBOARD,  COMPOSITION-  CAST- 

1  Starting  Panel  of  Allis  Chalmers  P‘i  attac^ent.  motor, 

make— with  G.E.  type  H  A  start  and  run  P‘- 

oil  switch;  ^eld  Ammeter;  A.C.  Ainme-  fonts  of  mats . 

ter;  Field  rheostat  handle  &  switch;  wttt  oipt  t  «ii 

Starting  transformer;  D.C.  end  control;  OR  WILL  SELL  all  of  above  for... 

WeM  Am^meteJ^S' Po?e  PRICES  F.  O.  B  Cleveland 

pacity.  Field  rheostat  Ammeter,  3  Pole  CLEVELAND  SHOPPING  NEW 

l\t)lie  BWltCb.  CQAA  ftwAoaoixi 


MONTOTYPE  EQUIPMENT  AT 
SACRIFICE 


pot,  42-48  60  and  72  pt.  mold,  102 
full  fonts  of  Giant  mats  including 
such  np-to-dato  faces  as  KABEL 
and  STYMIE,  and  6  swash  fonts. $8400 

SORTS  CASTER  WITH  MOTOR, 
electric  pot,  14-18-24'80-86  pt. 
molds.  308  full  fonts  of  display 
mats,  including  such  np-to-dste 
faces  as  KABEL  and  STYMIE.  38 
swash  fonts  and  27  cap  fonts.  ..  .$3700 

KEYBOARD.  COMPOSITION  CAST 
er  with  18  pt.  attachment,  motor, 
electric  pot,  14  and  18  pt.  molds, 
and  21  fonts  of  mats . $1960 

OR  WILL  SELL  all  of  above  for... $8000 


Well-known  European  Journalist  and  Fur- 
•  ign  afl'iiir.-.  writt-r.  niiw  in  U.  S.  A.,  dr- 
sire.s  tu  join  .Anieriran  ncwspapi-r. 
Furnier  staff  rorrcspniulfiit  of  leading 
Londoii  dailies  and  news  ageneies.  Also 
held  position  in  di|iloniati<’  serviee.  Knows 
six  liingnages.  Age  33.  Exceptional 
references  Box  5372.  Editor  A:  I'lih- 
lisher. 


Situations  Wanted 

General  &  Administrative 

Seasoned  newspaper  man  with  seventeen 
years  experience  in  all  phases  of  busi¬ 
ness  office  operation,  desires  a  connection, 
as  accountant,  office  or  credit  manager. 

Thirteen  years  on  metropolitan  news¬ 
paper  in  Southeast  and  during  this  period, 
supervised  credit  and  collection  policy; 
general  office  personnel:  traffic;  pur 
chases;  finances  and  accounting. 

Possess  unusual  background  to  handle 
or  supervise  most  any  combination  of 
business  assignments.  Age  36,  married, 
one  child.  Box  5270,  Editor  &  Publisher. 

Situations  Wanted 

Meclianical 

First-class  Duplex  Tubular  Pressman 
and  stereotyper,  wants  job  on  daily. 
Varied  color  experience.  High  ideals, 
good  habits,  married.  Consider  part 
time  press  stereo  and  outaide  soliciting. 
Go  anywhere,  but  South  and  midwest 
preferred.  Box  5346,  Editor  &  Pub¬ 
lisher. 


For  Further  Information,  write 
Mechanical  Superintendent 
BUFFALO  EVENING  NEWS 
Buffalo.  New  York. 


Linotype  Mold  Disks  now  rebuilt  by  pat¬ 
ented  process  n.sing  steel  rim.  Disks 
loaned  and  exchanged.  .Sent  on  approval 
basis.  Only  $30.  We  buy.  sell  and 
trade  in  new,  used  and  rebuilt  type¬ 
setting  m.aehine  equipment.  Montgomery 
k  Bacon.  Towanda.  Penna. 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru_  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St..  New  York 
City. 

Rebuilt  printing,  tyiiesetting.  binding  etiniji- 
meiit  and  snpi'lies.  Large  stock.  Bar¬ 
gains.  Terms.  Shakiin  Printing  Maehin- 
erv  Uo,,  129  West  24th  .St.,  New  York, 
N.'  Y. 


Mechanical  Equipment  Wanted 

Quarter-folder  wanted  for  Hoe  32-iiage 
press.  ST.AR.  Wasliiiiglon.  N.  .1. 

Wanted:  Cutler-Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
f.o.b.  point.  Box  5280,  Editor  &  Pub- 


PRICES  F.  O.  B  Cleveland 
CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Avenue, 
Cleveland,  Ohio. 


Wanted:  Used  (loss  or  other  heavy  diity 
page  size  dr.v  mat  roller  I  KB.AN.A 
DAILY  CITIZEN,  I'rbana,  Ohio. 


Will  buy  for  cash,  Model  8  Linotypes  or 
Model  C  Intertypes.  Box  5285,  Editor  & 
Publisher. 


Rubber  Plate  Equipment 


H.H.H.  Electro-Hydraulic  Vulcanizers  for 
inanufactiirintf  pn'Cision  nibbfi*  printing; 
plates.  H.  >1.  Heinrich,  Inc.,  200  Varick 
Street,  New  York  City. 


TKAOK  IN  VAliUKS 
Due  to  our  inovinjr  to  our  new  plant  all 
machinery  taken  in  trade  during;  the  past 
f»*w  months  has  been  left  cm  the  preiiii>es 
of  former  owners.  We  are  reaily  tf>  dis 
pose  of  at  har>;ain  j>rices  and  terms  to 
save  moviii);  expense. 

Model  1  Linotypes  . $4r>() 

Modi'l  K  Linotype  .  450 

Mo<Iel  2  Linotype  .  45o 

Model  5  Liin)type  .  55o 

All  the  above  maehines  fiftered  reron 
ditioned  each  with  fiver  $10(»  worth  fif 
new  ^(‘liiiine  lin«>type  parts. 

$125  Down  j'fifl  $20  Mfinthly. 
t’astinjr  boxes,  saws,  cabinets  and  many 
other  items  too  niinieronN  to  mention. 

PA.IAY 

(Jraphic  Art^  Kn^rineerin^c  Co. 

Dethi)a*:e  ...  York 

Practically  new  Model  25  42  em  Limoype 
Mixer,  serial  number  above  49000.  with 
very  latest  style  centering;  ami  quaddifiLT 
flevice.  HoofI  Falco  Corp'n..  225  Varick 
St..  New  York  City. 

FhotO'Engraving  Equipment  For  Solo 

Tasope’.  world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg.,  Aurora,  Mo. 

Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave..  Detroit,  Mich. 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  III. 


Newspaper  Machinist 

Morlng,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  &  Co.,  136  Lafayette 
8t..  N.  Y.  0. 
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SHOP  TALK  AT  THIRTY  ■ 

T>  HDTUTTIJ  watched  them  through  the  elimina- 

Dy  /inlrlUn  ntJDD  tlon  trials  and  they  pack  the  big  gy^ 

.  ,  .  .  ^  1  ,  ,  1  j  .  of  Freeport  High  School  to  the  raftpn 

IF  THERE  is  one  topic  that  has  been  of  the  papers  in  the  Territory.  Gay-  the  depression  when  railroads  cut  watch  the  kids  in  golden  r  ^ 
worn  threadbare  at  newspaper  lord  was  a  young  man,  with  brief  first  train  service  and  then  entire  ^  sponsoring  paper)  d'  V 

meetings,  it  is  the  one  which  con-  journalistic  experience,  but  in  1904,  branch  lines  out  of  operation.  The  through  three  r  A 

cerns  "what  adver-  he  saw  in  this  Monday  vacuum  a  Oklahoman  start^  its  own  truck  line,  or  less  of  spirited  hammering  and"!; 
Newspaper  ‘>sers  want  to  know  chance  to  distinguish  the  Oklahoman,  under  the  supervision  of  M.  W.  Halm-  smiling  or  with  rubber  legs  no. 

- .  about  newspapers.”  One  Sunday  evening,  it  seemed  that  bacher,  circulation  manager,  to  get  its  sgssors  of  finalist’s  medals  C 

I.  wl?rLlH  outbreak  of  the  R^so-Japanese  papers  out.  Then,  at  the  request  of  popularity  of  the  affair  over 

It  well  loia  opinions  as  there  are  war  was  only  a  question  of  hours,  other  newspapers  and  of  commercial  years  indicates  a  strong  f  1 

speakers,  but  the  and  Gaylord  called  a  telegraph  op-  firms,  it  chartered  the  line  as  a  com-  lowing  among  young  folks  and  prob 
majority  of  space-buyers  seem  to  erator,  a  reporter,  a  compositor,  and  mon  carrier,  now  serving  375  cities,  ^  profitable  enterprise  for  tb 

agree  that  newspapers  have  talked  a  pressman  for  Monday  duty.  Hours  with  more  than  11.000  miles  of  daily  newspaper.  ™ 

too  much  about  competitive  linage  dragged  on  and  still  the  war  flash  routes  and  handling  over  40,000,000  lbs.  n-  t  v,  j  > 

and  circulation  ratios  and  too  little  didn’t  come.  His  hunch  looked  liked  of  express  a  year.  Eighteen  per  cent  of  ^»rect  proms,  nowever,  don  t  ^ir 
about  their  character  and  the  evi-  a  dud,  when  suddenly  the  wires  that  load  is  newspapers.  ° 

dence  of  their  daily  relations  to  the  started  ticking  the  story  of  the  great  .  ,  *  Ho 

community.  Baltimore  fire.  That  justified  an  ex-  . . ^ 


By  ARTHUR  ROBB 


Newspaper 

Story 

It  Well  Told 


newspaper. 

Direct  profits,  however,  don’t  seeir 
to  have  been  the  guiding  star  of  ths 
Nassau  Review-Star  in  its  many  pub¬ 
lic  relations  enterprises.  With  thj 
boxing  bouts  behind  it,  it  is  no» 


We  have  usually  agreed  with  that  tra  and  it  was  about  ready  to  roll  SO  WE  CAN  pardon  Mr.  Meyerson’s  ooxmg  pouts  oenina  it,  it  is  no» 
—in  principle— and  so  have  the  news-  when  the  war  story  became  a  real-  allusion  to  commerce— that  his  working  on  its  annual  award  of  ■. 


—in  principle — and  so  have  the  news-  when  the  war  story  became  a  real- 
paper  folks  who  chewed  the  advice  ity.  The  lecturer  pointed  to  a  re- 
over  in  convention  corridors.  “In  production  of  the  Oklahoman,  with 
principle”  has  been  about  the  extent  three-column  heads  right  and  left, 
of  its  acceptance.  In  practice,  the  bringing  to  the  great  plains  between 
majority  of  newspapers  continue  to  Kansas  and  Texas  the  day’s  only  in¬ 
present  competitive  linage  figures,  or  telligence — its  extra  the  only  news¬ 
failing  that,  statistics  of  their  mar-  paper  issued  that  day  between  Kan- 
kets.  News  service,  community  lead-  sas  City  and  Dallas, 
crship,  political  guidance  are  taken  Succeeding  views  include  pictures 


^  The  lecturer  pointed  to  a  re-  newspapers  are  now  more  than  ad-  plaque  to  the  in- 

oduction  of  the  Oklahoman,  with  vertising  media;  they  dividual  adjudged  most  worthy  bv 

ree-column  heads  right  and  left,  "Mora  Than  dis-  reason  of  distinguished  and  contmu- 

inging  to  the  great  plains  between  .  j  tribution  system  of  serviTC  to  Ae  community.  Tha 

ansas  and  Texas  the  day’s  only  in-  ^  V  ..  the  state.  They  are  ^ill  go  off  m  May,  we  suppose,  anc 
lligence-its  extra  the  only  news-  that.  They  might  the  paper  will  proce^  to  its  month;, 

iper  issued  that  day  between  Kan-  also  be  called  part  awards  of  cups  and  medals  to  tb 

s  City  and  Dallas.  of  its  educational  system,  with  youngsters  (and  oldsters)  who  sai 

Succeeding  views  include  pictures  their  76  express  trucks  manned  by  oiodel  boats  in  the  Hempstead  Park 

\rr.tiricf  Mnllocto  cyrart  1 19 wVin  ran  lake.  R roducts  of  our  own  cellar 


aging  editor;  J.  I.  Meyerson,  promo-  needs,  occupy  a  sep-  fies  the  institution  of  press  freedom,  heights  during  the  1920’s,  but  unde 

tion  manager;  Major  Herbert  M.  Machinery _  arate  building.  Some  Oklahoma  schoolboard  mem-  the  paper’s  constrained  but  constar 

Peck,  general  counsel  of  the  papers  First  Presses  eat  up  a  car  bers  now  roosting  in  jail  won’t  give  pressure,  it  is  being  solved.  Ever 

and  their  associated  enterprises.  d  i*  paper  a  day,  or  three  cheers  for  Gaylord;  neither  will  new  parking  field  keeps  more  mone 

Cigars  are  lighted,  and  the  party  People  $1,000,000  worth  in  a  the  folks  who  wanted  to  elevate  the  in  local  hands — and  the  paper  re¬ 
moves  to  an  adjoining  room  for  the  year.  Their  prod-  smoky  railroad  through  the  city’s  ports  that  January  and  Februar 

day’s  business.  uct  goes  to  300  city  carriers  and  heart.  The  Oklahoman  flagged  their  1939,  produced  the  best  retail  a:- 

Mr.  Meyerson  has  the  floor,  stand-  1,100  throughout  the  state,  and  ac-  scheme,  fought  it  to  a  standstill,  and  vertising  in  its  history, 

ing  beside  a  floodlighted  easel,  upon  cording  to  Mr.  Meyerson,  these  after  years  of  effort  was  rewarded  by  Public  relations  as  an  activity  b 

which  rest  30  or  35  photographs  1,400  boys,  combined  with  the  pa-  having  the  citizens  overwhelmingly  newspapers  was  unheard  of  in  192^ 

VilM\irri  iir»  v  R  fonf  7  coloi-ir./t  r>mriln\Toc  arirt  gOO  a  Hnnyt  IQCIln  Hv  wHipH  fHa  trarW*:  ...1 _ _ 1-..* 


aging  editor;  J.  I.  Meyerson,  promo¬ 
tion  manager;  Major  Herbert  M. 
Peck,  general  counsel  of  the  papers 
and  their  associated  enterprises. 
Cigars  are  lighted,  and  the  party 
moves  to  an  adjoining  room  for  the 
day’s  business. 


Another  Kind 
of  Public 
Relations 


for  granted  by  newspaper  promotion  of  the  principal  figures  in  the  com-  young  college  graduates,  who  ran  ®  ^  ^  own  rellar 

people,  or  subordinated  to  purely  pany’s  ownership,  interiors  and  ex-  1,800,000  miles  last  year  without  an  shipyard  have  gathered  a  tew  of  teose 

commercial  ideas  which  happen  to  be  teriors  of  the  building,  editors  at  accident  and  thereby  won  first  award  trophies.  Boy  bcout  and  (jirl  bcou 

imoortant  at  the  moment.  work.  A  staff  of  82  reporters  and  of  the  National  Safety  Council.  camps  will  get  sumrner  attention,  anc 

'That’s  a  long  preamble.  It  sets  up  editors,  men  and  women,  work  on  A  tinge  of  commerce  might  also  *  probably  be  trophies  giver 

a  flimsy  backdrop  for  the  tale  of  an-  the  Oklahoman  and  the  Times,  off  have  been  detected  in  his  description  “Y  newspaper  for  a  big  swimmin 
other  kind  of  newspaper  promotion  separate  desks  for  each  paper  and  as  of  the  home  economics  services  con-  Jones  Beach  in  August, 

that  we  had  the  chance  to  examine  a  competitive  as  if  the  same  name  did  ducted  both  in  print  and  on  the  air —  With  the  World’s  Fair  in  Lon; 

few  days  ago,  an  hour-long  (or  short)  not  sign  pay-checks  for  both  staffs,  but  only  a  tinge.  The  reader  comes  Island’s  immediate  future,  the  Re¬ 
story  in  which  no  word  was  said  of  Later  on,  Mr.  Meyerson  brought  out  first.  The  point  of  the  illustrated  view-Star  has  been  nagging  the  vil- 
linage,  advertising  rates,  or  circula-  that  the  company’s  radio  station  is  lecture  was  that  the  spirit  and  l^gc  fathers  of  its  clustered  communi- 
tion.  not  operated  co-operativly  but  com-  achievement  of  the  organization  can’t  Res  to  clean  up  the  approaches— tear 

The  scene  is  Le  Perroquet  suite  at  petitively  with  the  newspapers,  hav-  be  found  in  the  rate  card,  the  census  down  unsightly  shacks,  plant  tr«s 
the  Waldorf-Astoria  in  New  York,  ing  its  own  news  service  and  news  data,  the  A.B.C.  reports  or  in  Media  tidy  up  the  dumping  grounds  whic'r 
The  time  is  any  noon  during  the  past  staff.  He  showed  pictures  of  the  li-  Records.  Mr.  Meyerson,  seconded  by  a  careless  past  put  on  their  outskirt; 
two  weeks.  Around  a  long  luncheon  brary,  containing  350,000  pictures  and  his  associates,  invited  the  New  York-  Situated  22  miles  from  Macy’s  fror. 
table  are  gathered  representatives  of  2,500,000  clippings,  and  he  recalled  ers  to  come  down  to  Oklahoma — and  windows,  the  paper  has  a  retail  ad 
advertising  agencies  and  national  ad-  with  a  slight  swelling  of  the  chest  we’re  not  going  to  spoil  the  fun  by  vertising  problem  duplicated  in  fev 
vertisers,  guests  of  the  Oklahoma  that  Oklahoma  City  was  the  smallest  telling  what  was  promised.  other  areas.  Some  of  the  metropoli 

City  Oklahoman  and  Times.  Con-  point  on  the  original  AP  Wirephoto  The  story  closed  on  a  note  of  edi-  tan  stores  have  established  suburba: 

versation  is  pleasant  and  generalized  circuit.  torial  achievement.  It  was  pretty  branches.  There  is  one  large  an; 

between  the  advertising  experts  and  *  *  *  much  the  kind  of  achievement  that  many  smaller  local  department  store; 

the  newspaper’s  people  spotted  around  MECHANICAL  departments,  air-  makes  politicians  and  interested  busi-  Local  parking  is  a  tremendous  prob- 

the  rim — O.  C.  Brown,  advertising  conditioned  and  sound-proofed,  and  ness  people  sore  as  hell  at  a  news-  lem  in  a  suburban  area  where  Ian: 

manager,  Walter  M.  Harrison,  man-  with  capacity  well  beyond  present  paper,  and,  by  the  same  token,  justi-  values  reached  almost  Floridk 


the  paper’s  life-time  and  grout' 
continues,  compelling  a  constant  rep¬ 
etition  of  the  storj'  to  new  hearer; 


blown  up  to  about  3x6  feet.  'The  per’s  813  salaried  employes  and  300  vote  a  bond  issue  by  which  the  tracks  vvhen  this  enterorise  started,  but  cor- 
story  opens  with  a  view  of  Oklahoma  correspondents,  make  the  company  could  be  moved  to  a  less  conspicuous  cciously  or  because  it  was  the  natr- 
City’s  impressive  skyline,  tall  white  the  largest  single  employer  in  Okla-  location,  and  the  city’s  heart  used  for  pgj  thing  to  do,  this  paper’s  commi 
buildings,  with  the  city’s  noted  neck-  homa.  as  attractive  a  civic  center  as  you’ll  ^ity  promotion  has  been  continuou 

lace  of  oil  derricks  looming  dimly  in  People  are  all-important  to  the  or-  find  in  the  U.  S.  A.  Whether  the  job  even  when  revenues  might  have  bre 
the  background.  A  quick  shift  is  ganization,  he  declared,  adding  that  will  rate  halos  in  the  hereafter  we  j^jjed  for  other  purposes.  Populatij 
made  to  1889,  the  Cimarron  days  when  107  employes  have  been  with  the  can’t  say.  Right  now  it  looks  like  jjf  jhe  area  has  about  doubled  duri;- 
the  last  homestead  area  in  the  U.  S.  A.  firm  for  15  or  more  years.  Group  good  journalism.  iHe  paper’s  life-time  and  gro»i: 

was  thrown  open  for  settlement  on  insurance  is  provided,  v/ith  death  ^  *  continues,  compelling  a  constant  rep- 

April  22.  On  April  23,  1939,  the  news-  'oenefits  ranging  from  $1,200  to  edtion  of  the  storj'  to  new  hearer 

papers  will  issue  an  impressive  special  $7,C00,  and  special  benefits  for  sick-  AND  WHILE  our  mind  is  on  news-  Competition  has  come  and  gone  ar.: 

edition  commemorating  the  State’s  50th  ness.  Thrift  investment  is  also  a  papers’  public  relations,  we  are  come  again,  some  of  it  better  finance: 

birthday.  The  Times  goes  back  to  major  employe  activity.  jogged  by  a  box  in  our  home-town  than  the  survivor. 

1888,  and  the  Oklahoma  Journal,  an-  'ITiere  was  a  lot  more  on  the  newspaper  out  , 

other  ancestor  of  the  present  giant  to  Oklahoman  and  Times  as  newsna-  Another  Kind  Long  Island.  It  cel-  Money  has  not  been  the  touens  on- 

May  8,  1889.  A  little  history  of  Okla-  pers,  and  we’ll  refer  to  it  again.  o,PuUiie  ebrated  its  18  th  of  success  in  this  venture-and  yo- 

homa  journalism  is  comoressed  into  Meanwhile  the  picture  trip  took  the  _  ,  .  birthday  as  a  daily  can  t  name  many  daily  newspa^-^ 

two  minutes.  ‘  group  on  a  tour  of  the  Oklahoma  Relations  ^his  week  by  invit-  m  communities  of  100,000  whic. 

•  •  *  Farmer  &  Stockman,  also  a  com-  ing  about  100  of  the  started  from  scratch  since  19^  anc 

THE  REAL  journalistic  story  starts  pany  property,  and  Mr.  Gaylord’s  New  York  advertising  fraternity  to  prosper  today.  ’The  secret, 

with  the  purchase  of  the  Oklahoman  radio  stations  in  Oklahoma  City,  the  Long  Island  finals  of  the  Golden  seems  to  rest  in  a  publisher 

in  1903  by  E.  K.  Gaylord,  fresh  from  Denver,  and  Colorado  Springs.  All  Gloves  tournament,  sponsored  by  the  wlieved  in  his  dream,  refused  to 

Colorado  Springs  approach  the  last  word  in  broad-  Nassau  Daily  Review-Star  in  con-  thwart^  by  adversity  and  s 

Hunch  Led  with  $5,000  in  his  casting  equipment  for  units  of  their  junction  with  the  New  York  Daily  rounded  himself  Mter  a 

pocket.  The  paper  size.  All  go  heavily  for  the  personal  News  and  Chicago  Tribune.  trial  and  error  with  a  staff  to  ' 

was  published  from  touch — with  every  bit  of  music  Our  bent  for  entertainment  doesn’t  the  old-time  newspaper  enthusia--- 

Newi  Beat  g  small  store,  on  a  which  flows  over  their  carrier  run  strongly  toward  the  boxing  ring,  for  the  man  and  the  job.  That  co  ' 

muddy  street,  not  waves  specially  arranged  for  the  but  there  isn’t  much  question  of  the  bination  needs  no  synthetic  P** 

far  from  its  present  palatial  boule-  particular  occasion.  general  popularity  of  these  amateur  relations.  Daily  ^  performance  ^  ; 

vard  home.  It  came  out  six  days  a  The  visitors  heard  also  of  the  bouts.  Most  of  the  boys  who  reach  for  itself.  A  plain  statement  of 

week,  omitting  Monday,  as  did  most  Misteltoe  Elxpress,  founded  during  local  finals  have  basic  ring  science,  suffices,  when  the  facts  are  rign . 


Hunch  Led 
To  Historic 
News  Beat 


Long  Island.  It  cel-  Money  has  not  been  the  touchston: 
ebrated  its  18  th  of  success  in  this  venture — and  J’O’- 
birthday  as  a  daily  can’t  name  many  daily  newspaper; 
this  week  by  invit-  'o  communities  of  100,000  whic. 
ing  about  100  of  the  started  from  scratch  since  1920  anc 
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Newspapers 


1 II 11  LI  L  111  u  11  fj  Progressive 
Choose  Streamlined  Intertypes 


FOUR  eight-magazine  Model  G  Intertypes,  each 
equipped  with  automatic  quadding  and  center¬ 
ing  device,  six-mold  disk,  and  Mohr  Intertype 
saw.  Order  includes  an  assortment  of  two-letter 
display  matrices  and  a  change  of  news  dress  from 
7  point  Intertype  Ideal  to  8  point  Intertype  Regal. 
The  News  Leader  now  uses  twenty  Intertypes. 


TWO  eight-magazine  Model  G  Mixers,  one  eight- 
magazine  Model  C,  and  one  four-magazine  Model 
F  Mixer,  all  equipped  with  six-mold  disks.  Order 
includes  fifty  fonts  of  matrices,  with  fifteen  fonts 
of  two-letter  18  and  24  point.  This  paper  has  forty 
machines,  of  which  twenty-nine  are  Intertypes. 


THREE  four-magazine  Model  C  Intertypes.  This 
leading  newspaper  now  has  fifty-nine  Intertypes. 
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Ludlow  Radiant  Heavy 

to  advertise  a  steam  shovel— 


Or  for  that  matter.  an\  other  merr^handise 
about  whieh  there  is  a  man's  storv  to  tell. 
Mere  is  a  strong.  simpK  (fesigt«?(l  tvpelaee, 
denuded  of  all  furbelows,  which  demands  at¬ 
tention— and  stanrfs  the  l)«?st  possibli!  <‘hance 
of  rer  eiving  it. 

Modern  in  ever\  respect,  thr!  variations  in 
weight  of  stroke  of  Radiant  Meav\  give  it  both 
legibilit\  and  brilliance.  Its  lack  of  serifs  and 
hairlines,  together  with  the  open  design  of 
the  letters,  make  it  specialh  well  adapted,  in 
i;ommon  with  other  memt)ers  of  th»?  Radiant 
famiU  to  printing  on  high  speed  presses. 

Radiant  M(;av\  will  pa\  its  wax  in  almost  an\ 
composing  rrurm.  for  it  will  serve  with  equal 
effectiveness  the  requirenumts  of  aggressivr* 


stvirccopx  or  the  h«^av\-dul\  s*-lling  diMnands 
of  groc(;r\  adv«!rtising. 

this  m!w  series  is  the  third  nuMiiber  of  the 
new  I  udiow  Radiant  larnilv.  thr;  srsrirss  prm  i- 
oush  announciHl  brdng  Radiant  Mtidium.  in 
which  this  trwt  is  srM.  and  Radiant  Hold  fxtra 
Cond«*ns(ul. 

In  presiMiting  the  nu‘mb(;rs  ol  the  Radiant 
tamiU.  Ludlow  adds  one  more  chapter  to  its 
alr(;ad\  significant  record  of  achievement  in 
tvpidact!  production.  I  he  values  inherent  in 
Radiant  Meavx  assure  its  wide  use.  But  the 
nmvspaper  which  offers  it  first  in  any  comrnu- 
nit\  will  reap  thr?  greatest  profits  from  its  in- 
\estment.  SpecinuMi  sheets  vxill  be  gladb 
sent  upon  rr;quest. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  III. 
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Keeping  Motors  Fit  on  New  York  News 

Elaborate  System  of  Maintenance  Utilized  to  Bar  Costly  Delays, 
Service  1,400  Motors — Safety  Devices  Electrically  Controlled 

By  BICE  CLEMOW 


John  Peters 


This  tell-tale  ribbon  checks  up  on  Daily  News  electricians  as  they  make  their  regularly  scheduled  Inspection  rounds  of  14  potential 
trouble  spots  in  the  News  power  system.  Jogs  in  the  running  lines  indicate  points  at  which  inspectors  "checked  in." 
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by  exposure  to  strong  light.  Where  AAA 

light  strikes  through  the  negative  the  j jjll  lJUll  ril|g||\l|]n 
sensitizer  hardens.  Unexposed  per-  ^  ^ 

tions  are  easily  washed  out  with  w.irm  Sm  _  »  « 

water  leaving  on  the  silk  an  accurate  p|QQ|Q|||  III  iMvIllDniS 
reproduction  of  the  negative.  Proc-  ■*  •**  * 

Co,n™,d,|.Appe,|  Buildin, 

There  are  many  advantages  to  the  Addition  to  Plant,  Adding 
silk  screen  process  in  newspaper  pro-  Presses 
motion  work.  Multi-color  signs,  im¬ 
practical  in  small  lots  by  other  meth-  At  a  cost  of  $350,000  the  Memphis 
ods.  can  be  produced  quickly  and  (Tenn.)  Commercial  Appeal  will 
economically  by  silk  screen.  build  an  addition  to  its  plant  on  Union 

Process  Fralsad  Avenue  and  will  install  16  press  units 

•  Vi  -Vi  ^  newspaper  wanting  color  in  Work  was  begun  Feb.  20  and  comple- 

in  w  1C  I  e  outside  promotion  at  moderate  Jply  1  is  scheduled.  The  ad- 

costs,  the  silk  screen  process  such  as  dition  will  occupy  space  formerly 
we  have  developed  is  worth  consid-  keld  under  lease  for  parking  purposes 
eration.  Truck  signs  that  previously  ®od  which  was  recently  purchased 
cost  us  44  cents  each  in  two  colors  from  the  Grosvenor  Estate  for 
and  took  two  to  three  weeks  to  get  $22,500. 

now  are  produced  in  as  many  colors  William  Ginsberg,  New  York,  will 
as  desired  in  a  matter  of  hoiu's  at  an  io  charge  of  construction  and  in¬ 
average  cost  of  21  cents  each.  In  a  stallation  of  machinery  and  E.  L.  Har- 
rush  we  have  produced  a  single  color  risen,  Memphis,  will  be  associate 
truck  sign  and  had  it  on  the  trucks  architect. 

in  two  hours  from  the  time  the  copy  Deporfmenfs  Will  Expand 

was  written.  When  the  addition  is  occupied,  more 

Some  of  the  silk  screen  products  space  will  be  available  for  the  mail- 
are:  window  display  rards,  tack  cards,  ing  department,  and  the  stereotyping 
rack  cards,  counter  display  cards,  arm  department  will  be  shifted  from  the 
bands,  imprinted  paper  hats,  signs  for  fourth  floor.  Space  now  used  by  the 
attaching  to  carrier  bags,  special  presses  will  be  converted  into  storage 
wrappers  for  anniversary  edition,  of  newsprint. 

mailing  pieces  (sonie  printed  and  then  ^he  addition  will  be  160  by  30  feet 
ornamented  via  silk  screen);  cloth  with  the  property 

flags  for  display  in  sidewalk  holders.  Automobile  sheds  now  on  the 

etc 


Syracuse  Daily  Using  Silk-Screen 
Process  to  Increase  Street  Sates 


Journal- American  Turns  Out  3-Sheet  Posters  tor  Street 
Corner  Displays — Method  Described 

By  H.  D.  SANDERSON 

Promotion  Manager,  Syracuse  (N.  Y.)  Journal-Amariean 


SALE  OF  EXTRAS  boimded  in  Syra-  ber  of  colors  may  be  had  by  rept-.-iiim 

cuse  recently  when  the  Syracuse  the  process  for  each  color. 

Journal -American’s  promotion  de-  The  tusche  method, 
partment  went  to  work  during  a  sen-  lettering  or  design  is  painted  dir 
sational  fire  and  building  collapse  that 
buried  eight  firemen. 

Almost  with  the  first  extras  the 
Journal’s  promotion  department  was 
rushing  work  on  street  corner  layouts 
and  the  story  was  still  “hot”  when 
downtown  lamp  posts  carried  large 
photo-layout  displays. 

Selling  Made  Easy 

The  big  picture  displays  furnished 
easy  concentrations  of  street  throngs 
and  made  easy  selling  for  street  sales¬ 
men.  Some  of  the  displays  headed 
“8  Firemen  Killed”  were  made  up 
with  original  photos  and  others  with 
pictures  clipped  from  current  editions. 

They  were  replaced  several  times  dur¬ 
ing  the  three-day  run  of  the  story  and 
the  circulation  department  reports 
large  increases  in  sales. 

This  isn’t  the  first  use  of  three-sheet 
methods  in  Joumal-American  promo¬ 
tion  but  it  is  an  outstanding  example 
of  how  sales  can  be  improved.  We 
recently  designed  and  installed  our 
own  silk  screen  process  department 
and  are  producing  promotional  ma¬ 
terial  running  all  the  way  from  mail¬ 
ing  pieces,  window  and  tack  cards  to 
4  and  5  color  truck  signs. 

The  silk  screen  process  has  long 
been  used  in  industry  and  the  graphic 
arts,  yet  in  adapting  it  to  the  require¬ 
ments  of  newspaper  promotion  re¬ 
quired  extensive  experimentation  and 
refinement.  Silk  screen  processing, 
simply  defined,  is  a  method  of  forcing 
paint  or  other  color  through  the  open 
meshes  of  a  screen  or  fabric  on  which 
the  design  is  painted  or  “blocked.”  In 
practice  the  paint  is  forced  through 
the  silk  with  a  rubber  bladed  squeegee. 

The  “screen”  consisting  of  “bolting” 
silk  tightly  stretched  and  tacked  to  a 
framework  of  suitable  size,  is  hinged 
to  the  processing  table.  Any  strong 


SrRACUSI 

>  ''JOURNAL 


Two  Engravers  Drown 


N.  Y.  Group  Eleds 


Young  Lithographers  Name 
W.  S.  Powers  President 

The  March  meeting  of  the  Young 
Lithographers’  Association.  New  York 
held  at  the  Hotel  Dryden,  was  devoted 
to  business  and  the  annual  election 
of  officers.  'The  slate  as  nominated  by 
the  board  of  governors  the  previous 
month,  was  elected  unanimously.  The 
officers  are:  President.  W.  Stuart 
Powers  of  Ketterlinus  Lithographic 
Manufacturing  Company;  vice-presi¬ 
dent,  Alfred  Rode,  Jr.,  of  Rode  4 
Brand.  Inc.;  secretary,  Sidney  P.  Voice 
of  Consolidated  Lithographing  Corp.; 
treasurer,  Norman  Bernhardt  of 
Sweeney  Lithograph  Company. 

Elected  to  the  board  of  governors 
were;  John  L.  Kronenburg  of  U.  S 
Printing  and  Lithograph  Co.;  George 
Schlegel,  3rd,  of  Schlegel  Lithographic 
Co.;  Fulton  MacArthur  of  Reynolds 
Metal  Co.;  Alfred  Soman,  Jr.,  of  Na¬ 
tional  Process  Co.;  William  Winship 
of  General  Printing  Ink  Corp.;  Charles 
Roberts  of  Brett  Lithographing  Co.; 
Munroe  Selling  of  Zeese-Wilkinson 
Co. 

Presentation  of  a  handsome  travel¬ 
ing  bag  was  made  by  the  Board  to  the 
retiring  president,  John  L.  Kronen¬ 
burg. 


Bendler  Joins  Huber 


Charles  F.  Bendler  has  joined  the 
sales  force  of  J.  M.  Huber,  Inc.,  in 
the  state  of  New  Jersey  and  metro¬ 
politan  New  York.  Mr.  Bendler  has 
been  associated  with  the  Nevins 
Church  Press  of  Bloomfield,  N.  J.,  (or 
the  past  15  years  and  prior  to  that 
time  with  W.  W.  Fitzhugh  Inc. 
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$250,000  Expansion  Plan  Completed 

New  Orleans  Times-Picayune  and  States  Occupy  Five-Story 
■  Annex — All  Departments  Enlarged — Hoe  Press  Installed 


‘ill,  iri..aia«iuSiiiis! . . 
ISi*-  ;■!» 


designed  to  meet  the  growing 

demand  for  space  in  keeping  with 
their  expansion  policy,  the  New  Or¬ 
leans  Times-Picayune  and  its  after¬ 
noon  newspaper,  the  States,  have  com¬ 
pleted  a  new  five-story  annex  which 
both  papers  now  occupy. 

Of  modern  construction  throughout, 
the  building  conforms  generally  to  the 
architecture  of  the  original  building 
which  has  housed  the  Times  Pi¬ 
cayune's  newspaper  activities  since 
1919. 

The  older  building  has  been  steam- 
cleaned  and  as  it  is  constructed  of 
bricks  and  stone  trim  of  the  same  color 
and  type  as  the  newer  annex,  it  is  dif¬ 
ficult  to  determine  where  the  old 
structure  ends  and  the  new  starts. 

113,000  Square  Feet  of  Space  ,  ...  i  cx  x  l-  u 

_  .  ,  ....  „  j  An  artists  view  of  the  new  annex  of  the  Times-Picayune-New  Orleans  States  which  re- 

This  older  bmld  ng  was  designed  .^^pieted  at  the  cost  of  more  than  a  quarter  of  a  million  dollars.  The 

by  Moise  H.  Goldstein,  New  Orleans  ^1^^  ^1^^^  structure  at  the  right  of  the  picture  with  no 

architect  who  also  designed  the  new  partition  between  the  two  buildings, 

annex,  and  together  with  the  new 
structure  provides  a  building  of  uni-  „_-i 
form  design  extending  a  distance  of  ^  V 
228  feet,  or  three-quarters  of  a  city  I 

block. 

The  new  annex  increases  to  more 
than  100,000  the  square  footage  of 
space  available  for  both  papers.  The 
original  building  had  a  total  of  75,000 
square  feet  and  the  38,000  square  feet 
of  the  annex  raises  the  total  for  five 
floors  and  basement  to  113,000  square 
feet. 

Built  at  a  cost  of  more  than  a  quar¬ 
ter  million  dollars,  the  new  annex  is 
constructed  of  reinforced  concrete 
beam,  slab  and  columns  resting  on  pile 
foundations.  The  front  is  character¬ 
ized  by  newer-type  windows  which 
embody  steel  sashes  for  almost  con¬ 
tinuous  windows  between  main  con¬ 
crete  columns  and  at  the  fifth  floor 
glass  bricks  are  used  for  still  greater 
light  penetration  for  a  new  engraving 
department. 

The  new  building  is  of  modern  in¬ 
terior  design  with  each  floor  pre-  Here  is  e  corner  of  the  Times-Piceyune's  newsroom  in  the  new  annex.  Af  left  is  show.n 
pared  for  the  particular  needs  of  the  Frank  Allen,  city  editor.  The  copy  desk,  center,  was  designed  by  one  of  the  copy 
department  housed  thereon.  A  readers  and  seats  eight  copy  readers  and  the  news  editor, 

brighter  color  scheme  enhanced  by  at¬ 
tractive  trim  in  natural  wood  hues  of 
light  tone  is  utilized  in  all  four  floors 
occupied  by  editorial  department, 
want-ad  section,  business  office  and 
executive  offices. 

Uniterm  Light 

A  uniform  type  of  white  commer¬ 
cial  light  used  in  frosted  bowls  was 
chosen  for  the  new  annex  after  ex¬ 
haustive  tests  of  several  kinds  were 
®ade.  This  type  of  light  has  also  been 
installed  in  the  old  building  to  insure 
uniform  lighting. 

Another  aid  to  better  lighting  effects 
are  Venetian  blinds  used  through  the 
new  and  original  building  with  the 
exception  of  mechanical  departments. 

In  addition  to  the  new  annex,  a 
special  loading  shed  has  been  con¬ 
structed  on  the  street  in  the  reiir  of 
die  building.  Conveyors  carry  freshly 
printed  papers  to  a  typing  table  and 
dience  they  slide  down  a  chute  to  the 
shed,  where  they  are  loaded  into 
trucks  for  transportation  to  trains,  jjijj  view  of  the  advertising  service  department  illustrates  the  well-lighted  new  annex. 
ru«s  and  carriers.  Here  a  battery  of  artists  prepare  ad  copy,  special  feature  art  work  and  color  work 

The  shed  also  is  used  for  unloading  under  the  direction  of  Mrs.  Edwina  Fredricks,  third  from  the  right. 


Via": 


carriers.  Here  a  battery  of  artists  prepare  ad  cop 

The  shed  also  is  used  for  unloading  under  the  direction  of  Mrs.  Edwi 

newsprint  paper  from  trucks  for  stor¬ 
age  in  the  basement  of  the  now  annex  midway  between  the  old  and  new 
Until  it  is  needed.  buildings.  The  remainder  of  the  space 


The  first  floor  is  given  over  to  want 


elude  a  sound-proof  telephone  room 
where  eight  operators  take  classified 
advertisements  over  telephones  and  a 
ninth  supervises  operations. 

Desk  space  for  want-ad  salesmen  is 
also  provided  for  in  the  new  building 
while  the  want-ad  counter  remains 
in  its  former  position  in  the  old  struc¬ 
ture.  Conference  rooms  where  daily 
meetings  are  held  by  the  staff  of  sales¬ 
men  also  are  foimd  in  the  new  annex. 

New  and  larger  space  for  the  book¬ 
keepers  and  credit  department  is  pro¬ 
vided  for  in  the  annex  while  cashier 
enclosures,  vaults  and  similar  activi¬ 
ties  are  continued  in  the  original 
building. 

The  circulation  department  and 
mailroom  take  up  a  major  portion  of 
the  second  floor.  A  new  office  for  the 
manager  of  the  circulation  depart¬ 
ment  and  a  special  conference  room 
for  workers  is  provided  in  attractive 
setting  near  the  front  of  the  new 
annex  and  the  mailroom  is  located 
on  the  opposite  side  of  the  floor. 

Offices  of  the  business  manager  and 
assistant  and  some  of  the  .advertising 
offices  were  moved  from  the  third 
floor  of  the  old  building  to  new  of¬ 
fices  in  the  annex,  also  on  the  third 
floor. 

The  promotion  department  as  well 
as  the  equipment  department  for 
maintenance  activities  of  the  nev/s- 
paper,  including  paper  cutters,  job 
shop,  carpentry  department  and  other 
similar  activities  also  are  located  on 
the  third  floor  with  the  mechanical 
departments  walled  off  from  the  busi¬ 
ness  offices. 

Executive  offices  of  both  the  Times- 
Picayune  and  the  New  Orleans  Stites 
on  the  fourth  floor  of  the  old  struc¬ 
ture  are  unchanged  but  space  was 
made  available  for  expansion  of  prac¬ 
tically  all  departments. 

Newsrooms  Expanded 
Principal  beneficiary  in  acquiring 
space  was  the  newsrooms  of  both 
papers  which  occupy  the  entire  fourth 
floor  of  the  new  annex  with  the  ex¬ 
ception  of  a  small  strip  at  the  rear 
which  is  given  over  to  photographers’ 
darkrooms  and  studio,  a  freight  ele¬ 
vator  and  stairway. 

The  States  editorial  department  is 
located  in  the  front  half  of  the  new 
annex  while  the  Times  Picayune  edi¬ 
torial  department,  complete  with  its 
own  copy  desk  and  rewrite  depart¬ 
ment,  is  found  in  the  back  portion  of 
the  fourth  floor.  The  sports  depart¬ 
ment,  glass  enclosed,  occupies  the 
middle  of  the  floor  and  houses  both 
the  Times-Picayune  and  States  staffs. 

The  fifth  floor,  provided  with  a  large 
number  of  skylight  openings  to  pro¬ 
vide  more  daylight,  houses  the  sound¬ 
proof  proofroom,  new  color  Jeoart- 
ment,  engraving  room  and  an  additi  in 
to  the  composing  room.  The  original 
composing  room  is  in  the  old  building, 
also  on  the  fifth  floor. 

Flooring  laid  on  this  floor  is  cf  novel 
design,  providing  current  outlets  at 
short  intervals  for  operating  machin¬ 
ery  and  water  pipe  connections  to 
machinery  to  be  used  for  cooling  pur¬ 
poses. 

I  In  connection  with  the  general  ini- 


'*ntil  it  is  needed.  buildings.  The  remainder  of  the  space  ad  departments,  credit  department,  proyements,  numerous  time  and  labor- 

The  basement  of  the  new  annex  is  is  utilized  for  storage  of  rolls  of  news-  bookkeeping  department  and  business  saving  devices  have  been  installed  in 

UD  bv  nart  of  a  new  six-unit  print.  No  partitions  separate  the  two  office  expansions.  the  new  annex  to  speed  up  prodiictioa. 

arch  type  Hoe  S^ess  whicHs  sUuS  buildings.  The  new  annex  accommodations  in-  (Continued  on  page  XU) 


the  new  annex  to  speed  up  production. 
(Continued  on  page  XII) 
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Racine  (Wis.)  Journal-Times  Completes 
$100,000  Plant  Expansion  Program 


Addition  Built  and  Offices  Are  Remodelled — New  Duplex 
Press  Installed — Special  Edition  Printed 


The  expenditure  for  the  press  and 
addition  as  well  as  the  remodelling 
includes  preparations  for  the  addition 
of  a  second  story  to  the  new  portion 
when  it  is  necessary.  In  the  base¬ 
ment  of  the  new  addition  is  a  garage 
for  housing  the  fleet  of  six  Journal- 
Times  trucks. 


The  new  press,  weighing  49  tons, 
was  set  up  section  by  section  and  has 
been  in  operation  for  several  months. 
It  prints  24  pages  in  groups  of  50 
each.  Entire  circulation  of  tfie  paper 
of  approximately  20,000  can  be  printed 
in  three  quarters  of  an  hour.  The 
press  has  all  the  newest  improvements 
in  folding,  ink  distribution,  placement 
of  paper  rolls  and  in  the  plates  them¬ 
selves. 


THE  PLANT  of  the  Racine  (Wis.) 

Journal-Times  has  been  transformed 
into  one  of  the  finest  in  the  state  by 


Frank  R.  Starbuck  Harry  R.  LePoidevIn 

an  expansion  program  which  includes 
an  addition  to  the  building,  a  new 
press  and  greater  working  space. 
Opened  to  the  public  on  the  last 
week-end  in  February  is  an  outlay  of 
more  than  $100,000  which  represents 
the  biggest  step  by  any  journalistic 
enterprise  in  the  105  year  history  of 
the  second  largest  city  in  the  state  of 
Wisconsin. 


tions  to  divide  departments  on  the 
main  floor.  Sports,  society  and  news 
desks  are  immediately  in  front  of 
Editor  Lovell’s  office.  Behind  and 
adjacent  are  business  desks  and  the 
classified  advertising  is  handled  at 
the  front  counter  from  desks  of  the 
manager  and  his  assistants.  Display 
advertising  department  is  in  the  back¬ 
ground  of  the  main  floor. 

The  new  offices  of  Mr.  Starbuck  and 
Mr.  LePoidevin  are  built  aroimd  a 
new  switchboard  and  information  desk 
and  include  a  conference  room  which 
will  provide  broadcasting  equipment 
from  WRJN,  local  station  affiliated 
with  the  newspaper. 

Architect  for  the  new  building  is 
Lambert  Bassindale,  formerly  of  Ra¬ 
cine  but  for  25  years  practicing  in  St. 
Paul.  A  brother-in-law  of  Mr.  Star- 
buck.  he  was  the  architect  for  the 


A  corner  of  the  luxurious  office  of 
Frank  Starbuck,  publisher. 

Journal-Times  building  which  was 
constructed  in  1921. 

A  special  edition  of  the  Journal- 
Times  announced  the  “open  hou.se” 
held  Feb.  25-26. 


New  Duplex  Press 

The  former  110  x  60-foot  site  has 
been  augmented  by  a  one-story 
building  100  x  40  feet  which  houses  a 
new  Duplex  Unitublar  press  and  cir¬ 
culation  space  besides  new  offices.  The 
remodelling  has  opened  the  entire  first 
floor  of  the  building  to  the  editorial, 
advertising  and  business  office  staffs 
and  has  created  executive  offices  in 
the  upper  half  of  the  space  formerly 
used  by  the  old  press. 

Executives  of  the  Journal-Times 
are  Frank  R.  Starbuck,  president  and 
publisher,  and  Harry  R.  LePoidevin, 
business  manager.  Their  modem  of¬ 
fices,  together  with  a  conference  room, 
are  part  of  the  remodelling  while  the 
offices  of  Dale  Karstaedt,  local  adver¬ 
tising  manager,  and  Henry  T.  Larsen, 
circulation  manager,  are  in  the  new 
addition  which  was  built  on  the  rear 
of  the  building.  Offices  of  William  C. 
(Tex.)  Reynolds,  vice-president  and 
columnist,  and  Frank  Lovell,  man¬ 
aging  editor,  are  in  the  main  floor 
space  allotted  to  the  editorial  depart¬ 
ment. 


Plant  of  Racine  Journal-Times,  showing  new  addition  at  left. 


Publisher  Starbuck  has  been  with 
the  organization  for  41  years,  con¬ 
secutively  known  as  the  Journal,  the 
Journal-News  and  the  Journal-Times. 
Sixteen  other  employes  have  been 
with  him  20  years  or  more. 

Glass  Partitions  Removed 
Main  feature  of  the  remodelling, 
besides  the  addition  and  new  equip¬ 
ment.  is  the  removal  of  glass  parti- 


Newly  remodelled  business  office  of  the  Racine  Journal-Times. 


OMAHA  WORLD-HERALD  BUYS  SIX  GOSS  UNITS 

THE  OMAHA  WORLD-HERALD  has  piu-chased  six  new  Goss  press  imits. 

The  equipment  will  consist  of  the  latest  designs,  fully  enclosed,  high¬ 
speed,  anti-friction  units  and  one  pair  of  folders  with  upper  formers.  Facil¬ 
ities  for  run-of-paper  color  will  also  be  provided.  The  World-Herald’s  new 
press  will  be  similar  to  the  Goss  units  installed  at  the  Chicago  Tribune, 
Youngstown  Vindicator,  Indianapolis  Star  and  the  Buffalo  News. 


New  Pope's  Picture 
Printed  In  Color 

Winnipeg  Free  Press  Used  Mafs 
To  Produce  Front-Page, 

4-Color  Job 

Winnipeg,  Man.,  March  6. — Through 
a  combination  of  farsightedness  and 
excellent  press  facilities  the  Winnipeg 
(Man.)  Free  Press  last  week  was  en¬ 
abled  to  perform  a  journalistic  feat  of 
considerable  importance  in  publish¬ 
ing  a  four-color  picture  of  the  newly- 
elected  Pope  Pius  XII  within  four 
hours  of  his  election. 

The  press  association  flash  was  re¬ 
ceived  at  11:10  (CST)  and  at  3  p.m. 
the  home  edition  started  rolling,  with 
registration  of  color  well-nigh  perfect. 
Pi-ess  Superintendent  Jack  Thome 
ran  off  the  edition  at  35,000  an  hour. 
Only  one  paper  break  marred  an 
otherwise  perfect  press  performance. 

Plates  Made  from  Mats 
The  Free  Press  also  used  four 
colors  on  a  picture  of  the  late  pontiff 
when  his  death  occurred  on  Feb.  10. 

Color  plates  for  the  new  pontiff's 
picture  were  made  from  mats  pur¬ 
chased  from  a  syndicate  three  years 
ego  and  carefully  preserved  against 
emergency  requirement.  The  big 
break  for  the  newspaper  came  from 
the  fact  Cardinal  Pacelli  was  chosen. 
Had  any  other  cardinal  been  elected 
the  newspaper  would  have  been  con¬ 
fined  to  a  one-color  job. 

The  Free  Press  has  been  experi¬ 
menting  with  front  page  color  in  the 
daily  for  more  than  two  years,  but 
these  cases  are  the  first  where  color 
has  been  used  on  spot  news  stories. 
Previous  color  jobs  were  confined  to 
stories  prepared  in  advance  on  forth¬ 
coming  events,  such  as  skating  carni¬ 
vals,  important  football  games,  com¬ 
munity  chest.  Easter  and  Christmas. 

Morrison  in  U.  S. 

British  Type  Designer  Calls 
Work  Thrilling 

Philadelphia,  March  6 — The  “most 
thrilling,  adventurous  task  in  the 
world.” 

In  those  words.  Stanley  Morrison, 
distinguished  English  typographer  and 
newspaper  executive,  described  what 
has  been  his  life’s  career. 

Author  of  many  technical  books  as 
well  as  a  two-volume  history  of  the 
London  Times.  Morrison  disclosed 
while  on  a  recent  visit  to  Philadelphia, 
that  it  was  in  1913  that  he  discovered 
he  had  an  imcommon  talent  for  type 
designing  and  makeup. 

Seven  years  later  he  began  work  on 
the  type  face  used  by  the  London 
Times.  After  several  months,  he  and 
his  assistants  developed  “Times 
Roman,”  a  type  which  has  been  de¬ 
clared  one  of  the  most  legible  for 
newspaper  purposes. 

“It’s  the  most  thrilling,  adventurous 
task  in  the  world,”  he  said  in  Phila¬ 
delphia  last  week,  in  commenting  on 
type  designing.  “You  can  have  your 
jungle  trips,  your  ocean  flights  or 
submarines.  I’ll  take  type-making. 

“You  see,  there’s  a  great  tradition 
behind  it.  Every  angle  of  a  let^ 
has  some  story.  When  you’re  familiw 
with  the  history  of  printing  you  begin 
to  regard  even  the  most  teduiical  as¬ 
pects  as  being  romantic. 

“There  must  be  nothing  about  it 
that  is  not  essential.  Types  are  like 
beautiful  women.  Some  gaudy  ones 
attract  you  for  the  moment,  but  only 
intelligent,  serviceable  ones  keep  you 
steadily  interested.” 


•WOOD  Vl 
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Device  Reduces 
Broken  Liners 

Coast  Man’s  "Liner-Saver"  Is 
Simple  Attachment  to  Type- 
Setting  Machines 

Cost  of  replacing  broken  liners,  a 
considerable  item  in  many  shops,  can 
be  cut  80%  by  the  addition  of  a  sim¬ 
ple  safety  device  to  the  typesetting 
machine  which  makes  it  impossible 
for  an  operator  to  send  a  line  in  if 
he  has  forgotten  to  change  the  ejector 
setting  after  changing  the  mold.  That 
is  the  claim  of  Joe  V.  Whitmer,  Santa 
Monica  (Cal.)  Outlook  operator,  ■who 
has  been  granted  patent  No.  2100528 
for  his  Liner-Saver.  The  assertion  is 
echoed  by  foremen  of  a  number  of 
Southern  California  shops,  where 
Whitmer’s  invention  has  been  given  a 
trial  of  several  years. 

The  Liner-Saver  consists  simply  of 
a  horizontal  shaft  which  passes  above 
the  frame,  below  the  justification  lever 
and  in  front  of  the  pot  legs.  At  either 
end  there  are  vertical  arms,  the  one 
at  the  left  coming  in  contact  with  the 
face  of  the  mold  turning  pinion,  and 
the  one  at  the  right  having  a  hook 
which  locks,  when  brought  forward, 
the  assembling  elevator.  The  opera¬ 
tion  of  pulling  the  mold  turning  pinion 
forward  also  brings  the  hook  forward, 
and  a  latching  mechanism  holds  it  in 
this  position  until  the  ejector  setting 
lever  is  raised. 

No  alteration  of  the  machine  is  nec¬ 
essary  for  installation  of  the  Liner- 
Saver,  other  than  the  substitution  of 
two  special  bolts  slightly  longer  than 
standard  for  the  bolts  which  secure 
the  frame  supjxtrt  directly  back  of  the 
pinion.  This  is  the  point  at  which 
the  left  hand  lever  is  mounted  on  a 
bearing  bracket.  The  right  hand  lever 
is  mounted  on  the  retaining  screws  of 
the  ejector  lever  bracket.  The  device 
can  be  adjusted  to  provide  the  proper 
length  of  stroke  to  insure  proper  oper¬ 
ation. 

In  place  on  the  machine,  the  Liner- 
Saver  is  not  noticed  by  the  operator 
so  long  as  he  does  everything  he 
should.  But  the  minute  he  forgets  to 
make  all  adjustments  when  changing 
from  one  size  slug  to  another,  it  comes 
into  play,  preventing  the  damage  of 
liners,  and  frequently  of  the  knife,  ac- 


Photo  shows  the  two 
vertical  arms  of  the 
Liner-Saver  which 
makes  it  impossible 
to  send  in  a  line 
after  changing  the 
mold  siie,  unless  the 
ejector  setting  also 
has  been  changed. 
One  arm  drops  from 
the  mold  changing 
pinion  at  the  left, 
and  the  other,  with 
a  hook  at  the  top, 
locks  the  assembling 
elevator. 


Buys  Building 


cording  to  Bert  Fellows,  machinist  at 
the  Outlook,  who  has  taken  over  dis¬ 
tribution  of  Whitmer’s  invention. 

The  device  has  been  in  use  on  all 
eight  of  the  Outlook’s  Linotypes  for 
four  years,  and  has  been  operating 
successfully  in  the  Bakersfield  Cali¬ 
fornian  plant  for  three  years.  One 
metropolitan  Los  Angeles  paper  re¬ 
cently  put  in  two  on  trial,  ordered  three 
more,  and  now  is  planning  to  equip 
15  machines  with  the  attachment. 

Inlertypes  Added 

The  New  York  Times  has  just  in¬ 
stalled  three  more  Intertypes.  The 
models  selected  are  the  new  stream¬ 
lined  four-magazine  machines  known 
to  the  trade  as  Model  C.  The  Rich¬ 
mond  (Va.)  News  Leader  is  increas¬ 
ing  its  composing  room  capacity  by 
the  addition  of  four  new  eight-maga¬ 
zine  Intertypes.  Each  of  these  new 
machines  will  be  equipped  with  quad- 
ding  and  centering  device,  six-mold 
disk  and  Mohr  saws. 

The  size  of  the  news  dress  will  be 
increased  from  7  point  to  8  point 
Regal.  A  large  assortment  of  two- 
letter  display  faces  also  were  ordered. 

Buys  Equipment 

Sale  of  a  part  of  mechanical  equip¬ 
ment  of  the  Oklahoma  News,  which 
recently  suspended  at  Oklahoma  City, 
to  the  Tulsa  Tribune  was  announced 
March  4  by  Charles  Nicholson,  bxisi- 
ness  manager.  Negotiations  for  pur¬ 
chase  of  type-setting  machines  were 
in  progress.  The  first  purchase  was 
of  other  composing  room  equipment. 


New  Bodoni  Series 

The  Mergenthaler  Linotype  Com¬ 
pany  has  announced  the  cutting  of 
Poster  Bodoni  Compressed.  This 
slenderized  new  member  of  the 
Bodoni  family  is  now  being  manufac¬ 
tured  in  all  sizes  from  18  to  72  point, 
for  keyboard  and  All-Purpose  Lino¬ 
types. 

Here  is  a  brief  showing  of  the 
36-point  size: 

Hffi 
Ind  fiowns 

New  Radio  Building 

Construction  of  a  new  building  to 
house  the  Superior  studios  of  WEBC, 
for  many  years  located  in  the  Supe¬ 
rior  (Wis.)  Evening  Telegram  build¬ 
ing,  has  been  started,  according  to 
W.  C.  Bridges,  general  manager  of 
the  Head  of  the  Lakes  Broadcasting 
Co.  When  completed  the  new  struc¬ 
ture  will  provide  the  most  up-to-date 
broadcasting  facilities  available.  The 
penthouse  with  auxiliary  transmitter 
and  towers  located  on  top  of  the  Tele¬ 
gram  building,  together  with  accom¬ 
panying  equipment,  will  remain,  and 
provide  uninterrupted  service  in  case 
of  power  failure  or  other  accident 
which  might  occur  at  the  main 
plant. 


Bradford,  Pa.,  Papers  Will 
Be  Published  from  One  Plant 

The  Bradford  (Pa.)  Era,  the  Star  & 
Record  and  the  Sunday  Herald  are  to 
be  published  from  one  plant  it  was 
learned  this  week  when  the  purchase 
of  a  local  office  building  was  an¬ 
nounced  by  R.  P.  Habgood,  publisher 
of  the  Star  &  Record  and  the  Sunday 
Herald. 

The  building  which  will  be  ready 
for  occupancy  in  May  is  located  ad¬ 
jacent  to  the  Era  building  and  the 
separating  partition  will  be  re¬ 
moved  making  one  plant.  M.  R. 
Shale,  publisher  of  the  Era,  is  vice- 
president  of  the  Star  &  Record  and 
Mr.  Habgood  is  general  manager  of 
the  Era. 

Last  November  after  Mr.  Shale  had 
purchased  the  Era.  he  announced  that 
he  had  brought  about  a  combination 
of  Bradford’s  newspapers.  He  said  at 
that  time  that  plans  were  underway 
to  have  the  Era  published  from  the 
Star  &  Record  and  Herald  plant.  How¬ 
ever,  in  January  negotiations  were 
started  to  purchase  the  building. 

The  Emery  building  is  one  of  the 
best  located  and  most  sotmdly  con¬ 
structed  buildings  in  Bradford.  It  was 
erected  in  1919  by  the  late  Senator 
Lewis  Emery,  Jr.,  and  for  many  years 
served  his  office  and  headquarters  for 
his  many  enterprises.  It  is  a  two-story 
stone  structure. 


Adds  3  Linotypes 

The  New  York  Times  has  installed 
three  Blue  Streak  Master  Model  31 
Linotypes,  each  equipped  with  a  six- 
mold  disk  and  an  automatic  ejector 
set. 


nsK  THE  mnn  uiho 


STRIPFILM 


ROLL  CAMERA 


The  CHEMCO  StripiUm  Roll  Camera,  with  its  special 


copyboord  and  screen-shifting  device,  produces  high 


light  halftone  negatives  in  combination 


CHEMCO  PHOTOPRODUCTS  CO. 

230  WEST  41ST  STREET*  NEW  YORK  CITY 
27  SOUTH  MARKET  STREET,  CHICAGO.  ILL. 
346  CAMP  STREET,  NEW  ORLEANS.  LA. 
WORKS:  GLEN  COVE,  NEW  YORK 


Simplifying  and  eliminating  former  time- 
wasting  operations,  the  CHEMCO  Stripfilm 
Roll  Camera  mokes  possible  the  production 
of  fine  editorial  and  advertising  pictures  at 
high  speed  .  .  .  whole  pages  of  pictures  by 
wire  are  ready  for  the  presses  minutes  after 
they  are  received  .  .  .  CHEMCO'S  ace  con¬ 
tribution  to  the  art  of  newspaper  photoen¬ 
graving  has  thus  extended  the  newspaper 


deadline. 


WOOD 

FLONG 

CORPORATION 

HOOSICK  FALLS\ 
NEW  YORK  \ 
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£dltotl&ls  "MR.  WHITE'S  LINOTYPE" 


WE  ARE  INDEBTED  to  the  Birmingham  News 

and  William  Allen  White  for  this  editorial, 
•which  we  reproduce  in  part,  and  which,  in  our 
opinion,  says  a  great  deal  about  the  present  eco¬ 
nomic  situation: 

William  Allen  WHiite  ordered  a  new  linotype 
machine  two  years  ago  for  his  Emporia  Gazette 
at  Emporia.  Kan. 

The  machine,  which  was  to  cost  between  $4,000 
and  $5,000,  has  not  been  delivered  yet.  In  the 
story  behind  this  order  Mr.  \Vhite  sees  one  of  the 
major  reasons  for  our  present  economic  plight. 

At  the  time  the  original  order  was  placed  “the 
boss  had  the  money  to  pay  for  the  linotype  in  the 
bank  as  a  surplus.”  The  investment,  it  was  be¬ 
lieved.  would  improve  the  newspaper’s  service  by 
speeding  up  deliveries  in  the  surrounding  territory 
and  increasing  circulation. 

“But  along  in  June,”  he  recalls,  “the  air  was  full 
of  dusty  hvmches  that  business  was  not  so  good.” 
So  delivery  was  halted  and  put  off  until  Septem¬ 
ber.  In  September  business  was  still  bad,  and  suc¬ 
cessive  postponements  have  been  made — and  so 
the  machine  still  hasn’t  been  delivered. 

The  reason:  “  .  .  .  We  are  scared,  just  plain, 
plumb  ordinarily  scared.  And  then  another  thing, 
we  have  had  to  use  up  that  cash  surplus  to  keep 


the  front  door  open  and  the  sheriff  out  of  the 
back  door.” 

At  this  point  Harry  Hopkins  enters  the  picture 
with  his  Des  Moines  speech  in  which  he  advises 
full  speed  ahead  and  predicts  that  times  are  to  be 
better  in  the  Spring. 

“All  right,”  says  Mr.  WThite,  “prove  it.  The  day 
you  prove  it  that  linotypte  will  move.”  And  he 
believes  that  thousands  of  other  pieces  of  ma¬ 
chinery  will  move  the  same  day — speeding  up  our 
industrial  processes,  putting  idle  capital  and  idle 
men  back  to  work. 

There  will  be  few  to  disagree  with  Mr.  White’s 
opinion  that  “the  problem  of  that  linotype  is  the 
problem  before  America.” 

From  the  standpoint  of  the  individual,  failure 
to  employ  idle  capital  in  a  period  of  vmcertainty 
is  understandable.  The  current  number  of  Fortune 
magazine  carries  an  editorial  recognizing  the  situa¬ 
tion  which  causes  Mr.  White  and  others  to  post¬ 
pone  orders.  The  editors  express  the  opinion, 
however,  that  collectively  such  business  men  are 
committing  suicide. 

“The  modem  business  man  does  not  use  half 
his  capital,”  says  the  editorial.  “It  lies  aroiuid  in 
banks  and  government  securities  without  benefit¬ 
ing  the  capitalist  system  in  the  slightest.  And  when 


asked  why  he  does  not  risk  his  money  as  in  the 
old  days,  he  replies  in  general  that  under  existing 
conditions  he  cannot  make  a  big  enough  return  to 
justify  the  risk. 

“For  any  particular  business  man  this  may  be 
an  unanswerable  argument,  but  in  the  large  it  is 
clearly  an  argument  for  suicide.  .  .  . 

“For  when  capital  fails  to  invest,  the  government 
is  called  upon  to  spend.  The  more  government 
spends,  the  more  it  must  tax.  The  more  it  taxes, 
the  lower  the  net  return  on  investments,  and  the 
lower  the  return,  the  less  investment  there  is.” 

All  over  the  nation,  then,  there  are  Mr.  Whites 
who  are  risking  their  collective  stake  in  the  eco¬ 
nomic  order  because  they  refuse  to  take  a  risk. 
Fortune  maintains  that  the  vicious  circle  of  stag¬ 
nation  can  be  broken  if  numbers  of  industrialists 
undertake  sizeable  investments  simultaneously. 

There  are  hopeful  indications  that  the  period  of 
“watchful  waiting”  will  not  be  long  and  that  it 
will  be  followed  quickly  by  a  program  of  action 
on  all  fronts.  ITiere  are  signs  that  the  long-dis¬ 
cussed  possibilities  of  government,  business,  labor 
and  agriculture  “getting  together”  are  brighter 
now  than  they  have  been  in  some  time. 

Perhaps  Mr.  White  will  start  the  ball  rolling  by 
having  his  linotype  machine  delivered. 


5  Speakers  Chosen 
For  Iowa  Meet 

Mechanical  Men  From  1 1  States 
Invited  to  Attend  Des  Moines 
Conference 

Plans  for  the  thirteenth  annual  Iowa 
Daily  Newspaper  Mechanical  Con¬ 
ference  to  be  held  May  15-16  at  the 
Hotel  Fort  Des  Moines,  Des  Moines, 
are  being  completed.  To  date  five 
topics  have  been  arranged  for  dis¬ 
cussion  by  experts. 

Those  scheduled  to  appear  and 
their  topics  are:  John  Collins,  chief 
of  the  engineering  department,  Ameri¬ 
can  Type  Founders,  “The  Moderniza¬ 
tion  of  the  Composing  Room;”  C.  S. 
Crafts,  chief  engineer,  Goss  Printing 
Press  Co.,  “New  Developments  Being 
Made  in  Web  Printing  Presses;”  R.  G. 
Griffoul,  Wood  Newspaper  Machinery 
Corp.,  “Vacuum  Casting  Boxes;”  J.  C. 
Dunn,  general  sales  manager,  Vulcan 
Proofing  Co.,  “Impression  Cylinder 
Blankets,”  and  George  Yates,  chief 
photographer,  Des  Moines  Register 
and  Tribune,  “A  Camera  Man.” 

Group  Mootings  Planned 
Group  meetings  are  again  planned 
for  this  year.  One  will  be  held  for 
composing  room  heads,  with  machin¬ 
ists  in  charge  of  typesetting  and  type 
and  rule  casting  machines  also  taking 
part.  Charles  H.  Bleuer,  composing 
room  superintendent,  Davenport 
Democrat,  will  be  chairman  of  the 


will  be  formed  for  photo-engravers. 

Arrangement  of  the  program  and  of 
entertainment  is  in  the  hands  of  Val 
Wells,  chairman;  Andy  Jose  and  Harry 
T.  Murphy,  all  of  the  Des  Moines 
Register  and  Tribune. 

While  the  conference  is  a  state  affair, 
executives  of  papers  in  other  midwest 
states  have  been  invited  to  participate 
as  they  did  last  year.  Invitations  have 
been  sent  to  mechanical  experts  in 
the  following  states:  Illinois,  Wis¬ 
consin,  Minnesota,  North  Dakota, 
South  Dakota,  Nebraska,  Wyoming, 
Colorado,  Kansas.  Missouri  and  Ohio. 


It  has  been  suggested  that  those 
planning  to  attend  this  year’s  con¬ 
ference  submit  questions  and  problems 
in  advance  so  that  some  preparation 
can  be  made  for  their  discussion. 
However,  anyone  attending  the  group 
or  joint  sessions  may  submit  any  ques¬ 
tion  or  problem  for  discussion  at  any 
time. 

Officers  of  the  group  are  Ed  C.  Funk, 
Waterloo  Daily  Courier,  president; 
Guy  G.  Chappell,  Iowa  City  Press 
Citizen,  vice-president,  and  Paul  F. 
Kamler,  Clinton  Herald,  secretary- 
treasurer. 


Attended  SNPA  Mechanical  Conference 


Left  to  right:  Ben  F.  Roster,  superintendent,  San  Angelo  (Tex.)  Standard-Times;  M.  T. 
Scott,  superintendent,  Abilene  (Tex.)  Reporter-News;  C.  W.  Tabb,  SNPA  Dallas  office; 
I.  Harry  Andrews,  Powell  River  Paper  Co.,  Ltd.;  Leven  T.  Deputy,  superintendent, 
Dallas  News;  J.  A.  Sullebarger,  E.  T.  Sullebarger  Co.,  New  York,  Chicago;  C.  E.  Rune, 
Capper  Engraving  Division  superintendent,  Topeka,  Kan.  Photographed  at  SNPA' 
Western  Division  Mechanical  Conference,  Oklahoma  City,  Feb.  20-21. 


group. 

As  a  feature  of  the  composing  room 
group  session  it  has  been  decided  to 
invite  the  mechanical  or  service  de¬ 
partment  representative  of  the  Mer- 
genthaler  Linotype  company.  Inter - 
type  Corporation  and  Linograph  Com¬ 
pany  to  talk,  explaining  the  improve¬ 
ments  and  advantages  of  their  display 
ad  machines,  and  also  to  explain  the 
workings  and  attention  required  for 
the  quadding  and  centering  device, 
six  mold  disk,  etc. 

Guy  Chappell,  mechanical  superin¬ 
tendent  of  the  Iowa  City  Press  Citizen, 
will  act  as  chairman  of  the  pressroom 
and  stereotypers  group.  One  of  the 
features  wiU  be  the  working  out  of  a 
cost  and  production  record  for  stereo¬ 
type  departments. 

If  enough  responses  are  received 
and  attendance  warrants  another  group 


Gathered  at  western  division  of  SNPA  Mechanical  Conference.  Left  to  right:  E.  C. 
George,  Houston  Press  pressroom  foreman;  H.  Phillips,  Austin  Statesman  stereotype 
foreman;  W.  J.  Weikerth,  Houston  Chronicle  composing  room  foreman;  E.  V.  Droxda, 
Houston  Chronicle  pressroom  foreman,  and  Sid  Rochelle,  Dallas,  Tex.,  George  H. 
Morrill  Co.  representative. 


Seek  Printers'  School 

Proposal  to  establish  a  school  of 
printing  at  North  Carolina  State  col¬ 
lege  as  a  means  of  furthering  voca¬ 
tional  training  in  North  Carolina  has 
been  indorsed  by  the  printing  indus¬ 
try  in  the  state,  according  to  Charles 
G.  Harrison,  of  the  Carolina  Master 
Printers  Association.  “It  is  highly  im¬ 
portant  that  the  state  should  have  a 
school  of  this  type  to  teach  junior 
executives  in  the  printing  field  as  no 
school  in  the  south  has  such  a  comse,” 
Mr.  Harrison  said.  The  legislative  bill 
has  the  indorsement  of  the  North 
Carolina  Master  Printers  Association. 
Proponents  of  the  course  estimate  that 
the  state  will  realize  at  least  $60,000 
annually  from  enrollment  of  students 
for  this  vocational  training. 

Makes  Southern  Tour 

Douglas  C.  McMurtrie,  director  of 
typography  for  Ludlow  Typograph 
Company,  Chicago,  has  returned  from 
a  southern  speaking  tour.  He  spoke 
on  “Modem  Trends  in  Newspaper 
Typography”  at  the  Georgia  Press 
Institute  of  the  Georgia  Press  Asso¬ 
ciation  at  Athens,  Feb.  23.  While  in 
the  South  he  also  addressed  several 
other  groups,  including  the  Birming¬ 
ham  Master  Printers,  Birmingham 
Advertising  Club,  Atlanta  Master 
Printers  and  the  Atlanta  Advertising 
Club.  In  each  instance,  he  stressed 
the  importance  of  modern  typography 
to  reach  today’s  prospects. 

Madison  ITU  Elects 

William  S.  Kneebone,  Madison 
(Wis.)  State  Journal,  has  been  re¬ 
elected  president  of  the  Madison  Typo¬ 
graphical  Union,  No.  106.  Other  offi¬ 
cers  are  Richard  Huffman,  State  Jour¬ 
nal,  vice-president;  Clifford  Haugh, 
State  Journal,  secretary;  John  C.  Yun- 
ger.  Capital  Times,  treasurer  for  his 
15th  consecutive  term.  Harry  Hessel- 
brock  and  £larl  Rosenberg,  both  of  the 
State  Journal,  re-elected  sergeants-at- 
arms. 

9-Poinl  Granjon 

With  the  completion  of  the  9-poini 
size  of  Linotypse  Granjon  with  Gran¬ 
jon  Bold,  that  combination  is  now 
available  in  6,  8,  9,  10,  11,  12  and  M 
point. 
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20lh  Anniversary 


BROWNSVILLE.  PA,.  PLANT  EXPANDED 


ImI  Handlers  and  Straighteners  Union 

^||  UiQYUiC  PIqIKj  Local  No.  1  was  represented  by  Vin¬ 

cent  Ferris,  business  representative, 
■  ■  who  is  also  president  of  the  Allied 

ZOIn  AnniVBrSSrV  Prmtmg  Trades  CouncU. 

c.vi]l  HlllllWVItfWl  I  Edward  Volz,  president,  Interna- 

,  n  •  I  1  Lj  j  tional  Photo-Engravers  Union,  praised 
F.  D.  Murphy,  President,  Honored  Murphy’s  contributions  to  the 

At  Dinner  Given  by  Employes  printing  industry.  Edward  White, 

And  Business  Associates  president,  and  Fred  Scheid  busmess 

agent,  respectively,  of  the  New  York 
Frederick  D.  Murphy,  president.  Art  Photo-Engravers  Union  Local  No.  1, 
Gravure  Corp.,  New  York  rotogravure  also  were  present, 
printers,  was  guest  of  honor  at  a  din-  It  was  announced  that  more  than 
ner  given  by  employes  and  business  70  persons  have  been  in  the  employ 
associates  recently,  celebrating  the  of  the  corporation  for  15  years  or 
20th  anniversary  this  month  of  forma-  more.  The  Newark  (N.  J.)  Sunday 
tion  of  the  organization.  Held  in  the  Call  was  the  company’s  first  customer. 
Grand  Ball  Room  of  the  Hotel  New  Harry  A.  Wapshare,  who  represented 
Yorker,  more  than  400  guests  attended,  that  paper  at  the  speakers  table,  said. 


A  bronze  plaque  was  presented  to 
Mr.  Murphy  by  his  employes,  in  ad- 


The  company  now  has  plants  in 
New  York  and  Cleveland  printing 


Louttd  in  the  new  mechanical  building  is  the  composing  room  of  the  Brownsville 
Telegraph.  Seen  in  the  above  picture  is  Foreman  Louis  Seach  at  the  proof  press, 
Compositor  David  Griffiths  at  the  rear  and  Ralph  Denney,  supervising  makeup  of  the 
Celifornia  Sentinel.  At  the  first  two  linotype  machines  at  the  right  are  James  R.  Kilroy 
and  Robert  Hart. 

WITH  THE  completion  of  a  program  modeled  and  rearranged.  The  editorial 
of  remodeling  and  building,  the  room  has  50%  additional  space,  and 
Brownsville  (Pa.)  Telegraph  is  now  at  the  advertising  department  has  200% 
home  in  its  new  quarters,  which  were  more  space,  with  accommodation  for 
formally  opened  on  Tuesday,  Feb.  14.  filing  mat  service  for  one  year.  The 
A  new  brick,  steel  and  concrete  business  office  has  also  been  enlarged, 
addition  has  been  erected  at  the  rear  and  a  new  14  foot  counter-desk  has 
of  the  main  office  building.  In  this  ad-  been  installed  for  the  convenience  of 
dition  is  the  composing  room,  with  customers.  The  office  of  the  business 
four  Linotype  machines,  Ludlow  and  manager  has  been  relocated  at  the 
material  m^ing  machines,  etc.,  and  front  of  the  building  with  additional 
the  Telegraph’s  complete  job  print-  space.  A  small  room  has  been  made 
ing  department  with  its  five  presses,  into  a  library  or  lounge  room,  where 
including  three  automatics.  Steel  employes  may  read  or  hold  private 
shelving  provides  ample  space  for  telephone  conversations.  The  office 
printing  paper  stock.  There  are  building  has  been  completely  rewired 
seven  large  windows  in  this  build-  and  equipped  with  silver  bowl  indirect 
ing,  and  the  13  steel  diffusion  lights  lighting  in  all  offices.  The  new  tele¬ 
make  working  conditions  easy  and  phone  system  allows  for  inter-office 
comfortable.  Heat  for  the  entire  build-  communication.  In  the  basement  is 
ing  is  from  a  central  heating  plant,  the  Telegraph’s  24  page  press,  paper 
fired  by  an  automatic  coal  stoker,  with  storage,  stereotype  and  mailing  de¬ 
thermostat  control.  At  the  rear  of  the  partments. 

building  is  a  new  two-car  brick  E.  J.  Tilton  is  publisher  of  the 
garage. 


dition  to  other  gifts.  He  also  was  rotogravure  supplements  for  news¬ 
papers  and  in  addition  prints  broad- 
-  - -  sides,  folders  and  magazines.  Ac¬ 
counts  handled  by  the  company  at 
present,  include;  Newark  Call,  Cleve¬ 
land  Plain  Dealer,  Pittsburgh  Press, 
Buffalo  (N.  Y.)  Times,  Akron  (O.) 
Beacon- Journal,  Youngstown  (O.) 
Vindicator,  Toledo  Times,  Springfield 
(Mass.)  Republican,  Boston  Globe, 
Hartford  (Coim.)  Courant,  New  Bed¬ 
ford  (Mass.)  Standard  Times,  and 
Corriere  d’America  and  II  Progresso, 
Italian  language  dailies  published  in 
New  York. 
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Adds  4  Interlypes 

The  Baltimore  News-Post  American 
has  placed  orders  for  four  new  stream¬ 
lined  Intertypes  of  the  eight-magazine 
type — three  mixers  and  one  non¬ 
mixer.  Three  of  these  machines  are  to 
be  additional  equipment.  This  new 
composing  room  investment  will  in¬ 
clude  about  50  fonts  of  matrices  vary¬ 
ing  in  size  from  514  to  30  point. 


new  two-car  brick 


Brownsville  Telegraph,  Walter  Cat-  Frank  McHugh,  left,  presents  a  plaque  to 


The  editorial,  advertising  and  busi-  teraU  is  business  manager  and  John  Frederick  D.  Murphy,  center,  as  Edward 
ness  offices  have  been  completely  re-  Matta,  Jr.,  is  editor.  Voli  looks  on. 

w  iifiim  M  I  issued  an  honorary  membership  card 

Re-Designs  True  Story  WHBL  Power  Increase  the  international  printing  press- 

*  •  men  s  and  Assistants  Union  of  North 

Gilbert  P.  Farrar  Completes  Sheboygan  Daily  Press  Goes  America  by  Frank  McHugh,  interna- 

Magazine  Re-styling  From  250  to  1 ,000  Watts  tional  vice-president,  in  the  absence 

of  George  W.  Berry,  president  of  the 

Gilbert  P.  Farrar  has  re-designed  The  Sheboygan  (Wis.)  Daily  Press  union. 

True  Story  Magazine.  station  WHBL,  has  increased  its  power  TpIk..*. 

Mr.  Farrar  who  designed  the  from  250  to  1,(KK)  watts,  through  in-  u  ^  j 

“streamlined”  Los  Angeles  Times,  and  stallation  of  the  first  RCA  Type  1  DB  leaders  in  the  printing  and 

more  recently  Look  Magazine,  has  transmitter  installed  in  any  radio  sta-  industries  trades  who  attended, 

been  preparing  the  new  True  Story  tion.  Dedication  of  the  new  equip-  Fmneran,  presiden  . 

format  fnr  mr\ro  tV»an  civ  mnntlic  TVio  mpnt  was  markpd  hv  a  onp-dav  nro-  Edward  McCarty,  recording  secretary, 


Gilbert  P.  Farrar  Completes  Sheboygan  Daily  Press  Goes 

Magazine  Re-styling  From  250  to  1,000  Watts 

Gilbert  P.  Farrar  has  re-designed  The  Sheboygan  (Wis.)  Daily  Press 
True  Story  Magazine.  station  WHBL,  has  increased  its  power 

Mr.  Farrar  who  designed  the  from  250  to  1,(KK)  watts,  through  in- 
“streamlined”  Los  Angeles  Times,  and  stallation  of  the  first  RCA  Type  1  DB 
more  recently  Look  Magazine,  has  transmitter  installed  in  any  radio  sta- 
been  preparing  the  new  True  Story  tion.  Dedication  of  the  new  equip- 
format  for  more  than  six  months.  The  ment  was  marked  by  a  one-day  pro- 


SPEEDIER 

on  form 

WINNERS 

on  performance 

MORLEY 

MATS 


April  issue,  incorporating  all  the  gram  Feb.  20,  which  included  appear-  James  Monahan,  secretary  an 

dianges.  will  be  on  the  newsstands  ances  of  Charles  Broughton,  editor  of  treasurer,  all  of  Local  °  ^ 

within  two  weeks.  the  Press,  and  former  Gov.  Walter  International  Union.  The  Paper 

The  new  body  type  is  Excelsior  8  Kohler.  The  Sheboygan  Daily  Press  - .>22  Year,  Exp^Unce' - 

point  on  9  point  slugs.  Captions  are  first  inaugurated  radio  broadcasting  DC  Kl  C  V  T 

bi  Lydian  and  Lydian  italic,  from  10  about  12  years  ago,  having  opened  its  D  tl  IN  C  ^  I 

point  to  96  point.  Mr.  Farrar  says;  new,  modem  studios  and  station  a  Among  the  100  Consumers 

The  new  design  is  casual,  open  and  few  years  back.  to  Whom  We  Will  Sell 

bi  an  informal  free  style.  The  gen-  In  commenting  upon  the  progress  of  Linotypes-lnterfypes 

oral  effect  is  one  of  simplicity  with  the  Press,  Ex-Gov.  Kohler  said  that  During  the  Year  1939 

movement  that  does  not  rely  on  ex-  “this  record  of  progress,  notable  as  it,  • 

haneous  ornaments.  The  new  body  is  will  surprise  no  one  who  knows  It’s  Cheaper  to  Buy  Safely 
*ype  is  not  only  easier  to  read,  but  Charles  E.  Broughton,  the  group  of  Every  RebuHt  Machine  We  Sell  Carries 
also  easier  to  print  in  both  roto  and  associates  he  has  gathered  about  him,  ’  Again^^Dlf'ect 

letterpress  processes.  All  fine  con-  and  the  Sheboygan  Press,  which,  im-  • 

necting  lines  have  been  eliminated  to  der  his  guidance,  over  a  period  of  31  We  Are  One  of  the  Largest  Sellers  of 

high  legibility.  The  headline  years,  we  have  seen  develop  in  qual- 

jype  IS  a  very  moving  and  accurate  ity,  circulation  and  influence  from  Behind  Every  Sale  We  Make.  .  .  . 
latter  that  was  recently  designed  by  small  beginnings  into  one  of  the  not-  • 

l^arren  Chappell.”  able  papers  of  Wisconsin,  the  official  late  models  for  sale 

.  .  -  paper  of  the  state.”  SINGLE  UNIT  OR  QUANTITY  IN¬ 

STALLATIONS  FOR  NEWSPAPERS 
OR  JOB  PLANTS 

Everything  for  the  Compotlng  Room 

Assignee  Sales  and  Plants  Bought 
CONFIDENTIAL  APPRAISALS 

Linotyp*  Maintenanc*  Co. 

CAnal  6-0241 

237  Lafayette  St. _ New  York 


l^arren  Chappell.” 

Adds  3  Intertypes 

New  York  Times  has  just  in¬ 
stalled  three  more  Intertypes.  The 


Marks  56lh  Year 

Joseph  A.  Raymond,  70,  of  the  Law- 


models  selected  are  the  new  stream-  rence  (Mass.)  Daily  Eagle  on  Feb.  22 
lined  four-magazine  machines  known  completed  56  years  as  a  printing  press- 
the  trade  as  Model  C.  man. 


Why  not  give  them  a  thor¬ 
ough  trial  in  your  own 
plant? 

Samples  free  for  the  ask- 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 

New  Y'ork  Office*  46  Eent  11th  Street 


vin 
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F.  W.  Goudy  Is  74 


He  Is  Guest  of  Honor  at  Two 
Affairs  in  New  York  City 


Linotype  Installations 


Weekiy  Restyied 


Greenwich  (Conn.)  Press  Adopts 
More  Open  Style 


EVederic  William  Goudy,  famous 
type  designer,  whose  workshop  at 
Marlboro-on-Hudson,  N.  Y.,  was  de¬ 
stroyed  by  fire  Jan.  26,  observed  his 
74th  birthday  March  8,  and  the  Distaff 
Side,  a  women’s  group  active  in  book 
designing  and  printing,  gave  a  dinner 
dance  in  his  honor  at  the  Park  Lane 
Hotel,  New  York.  Earlier  in  the  day 
he  was  guest  of  honor  at  an  anni¬ 
versary  ceremony  in  the  auditorium 
of  Public  School  32. 

In  an  interview  on  the  eve  of  his 
birthday,  the  veteran  craftsman,  who 
often  is  called  “the  world’s  most  pro¬ 
lific  type  designer,’’  was  inclined  to 
be  optimistic  about  the  futxure  al¬ 
though  he  has  not  yet  recovered  from 
the  blow  of  seeing  the  work  of  a  life¬ 
time  of  type  designing  lost  in  the  fire. 
He  thought  he  might  leave  Deepdene, 
his  home  at  Marlboro,  for  a  while  and 
take  a  long  trip,  probably  to  the  West 
Coast. 

All  his  future  work  in  type  design, 
he  said,  will  be  restricted  more  or  less 
to  drawing  the  designs.  He  has  turned 
over  to  an  architect  plans  for  a  small 
wing  to  Deepdene.  He  will  spend  his 
working  hours  there.  Stocky  and 
white-haired,  he  looks  much  younger 
than  his  74  years. 


Redesigned  after  more  than  ten 
years  of  conservative  type  dress,  the 
Greenwich  (Conn.)  Press,  a  weekly, 
edited  by  Howard  W.  Palmer,  vice- 
president  of  the  National  Editorial  As¬ 
sociation,  appeared  March  2  styled 
with  an  eye  to  a  more  open  typograph¬ 
ical  appearance.  The  redesigning  was 
under  the  direction  of  Carroll  A.  Lake, 
of  Dover,  Mass.,  type  designer  of  the 
Christian  Science  Monitor. 

The  chief  change  has  been  in  head 
type,  where  a  shift  was  made  to  Bo- 
doni  bold  from  the  Cheltenham  bold 
condensed  used  previously.  The  so¬ 
ciety  page  heads  are  set  in  Bodoni 
light  and  Bodoni  light  italic.  One  new 
Intertype,  Model  C,  and  several  fonts 
of  hand-set  and  Ludlow  type  were  in¬ 
stalled  to  handle  the  new  assignment. 

Several  features  were  also  added. 
One  of  these  was  a  shopping  column, 
another  on  state  news,  and  the  third 
an  entire  page  devoted  to  drama,  mu¬ 
sic,  and  art.  The  use  of  art  was  in¬ 
creased,  and  the  standing  features 
were  re-arranged  according  to  Mr. 
Lake’s  direction. 

The  Press,  since  entering  NEA  com¬ 
petition.  in  1929,  has  won  seven  first 
prizes  for  content  and  typographical 
composition.  Robert  B.  Anderson  is 
foreman  of  the  composing  room. 


Linotypes  recently  have  been  in¬ 
stalled  by  the  Pampa  Publishing  Co., 
Inc.,  Pampa,  Tex.;  Banner  Press,  Mar¬ 
ble  Hill,  Mo.;  York  (Pa.)  Dispatch; 
Greenville  (Ky.)  Leader;  Walpole 
(Mass.)  Press;  Post-Tribune  and  the 
Capital-News,  Jefferson  City,  Mo. 


Brophy  Re-elected 


News  presses  are  operated  from  the 
folder  only. 

While  electrical  maintenance  must 
necessarily  extend  through  compos¬ 
ing,  stereotyping  and  all  other  de¬ 
partments,  the  prime  urgency  of 
newspaper  manufacturing  operation 
leaves  very  little  room  for  direct 
economy  in  the  use  of  electric  power, 
so  Mr.  Peters  has  found  in  his  13 
years  of  service  with  the  News.  At 
one  time  the  News  electricians  experi¬ 
mented  with  a  scheme  for  interlocking 
press  and  stereotype  pot.  When  the 
press  was  not  rimning,  the  power  was 
applied  automatically  to  the  pot,  but 
this  would  have  interfered  with  the 
thermostatic  control  of  the  pot,  so  the 
effort  had  to  be  abandoned. 


John  M.  Brophy  has  been  re-elected 
president  of  the  Milwaukee  (Wis.) 
Printing  Pressmen  and  Assistants’ 
Union,  No.  7. 


Replaced  LlghHng  System 

Mr.  Peters  is  also  ceaselessly  work¬ 
ing  on  other  minor  economies,  most 
of  which  are  incidental  to  increased 
efficiency.  In  the  pressroom  the  old 
lighting  system  was  replaced  by  a  unit 
developed  for  the  News.  It  consists 
of  a  covered  direct  reflector  for  a  300 
watt  bulb.  By  lowering  the  fixtures 
closer  to  the  floor,  Mr.  Peters  has 
greatly  increased  the  illumination  and 
at  the  same  time  cut  down  the  powei 
consumption. 

Similarly,  the  News  is  experiment¬ 
ing  in  its  composing  and  stereotyping 
departments  with  the  new  100-watt 
fluorescent  light  made  by  the  Gen¬ 
eral  Electric  Vapor  Lamp  Co.  The 
new  lamps  do  not  eliminate  the  red 
rays  entirely,  as  did  the  old  units. 
The  result  k  equally  effective  illumi¬ 
nation  without  dktortion. 


trical  equipment  in  both  News  plants 
In  starting  all  motors  a  considerable 
inrush  of  current  k  necessary  to 
overcome  the  initial  resktance.  With 
the  old  style  fuses,  Mr.  Peters  explains, 
the  fuse  had  to  accommodate  a  resist¬ 
ance  equal  to  the  greatest  overloal 
necessary  to  get  the  motor  running. 
This  meant  that  a  small  overload 
might  develop  in  a  motor  and  still 
not  blow  out  the  fuse,  as  it  should  if 
the  motor  k  to  obtain  maximum  pro¬ 
tection  from  the  fuse.  The  “fusetron” 
is  built  on  a  new  principle  in  which 
a  small  bead  of  lead  is  wound  with  a 
thermal  coil.  The  contact  through  the 
the  fuse  is  maintained  through  a 
fuse-link  which  is  fastened  into  the 
lead  bead  at  the  bottom  and  then  fast¬ 
ened  to  the  top  of  the  fuse.  When  the 
overload  current  k  maintained  for  any 
noticeable  period  the  thermal  coil 
melts  the  lead,  and  the  spring  draws 
the  link  from  the  lead,  breaking  the 
circuit.  Thus  the  new  “fusetron”  need 
carry  amperage  of  only  1/10  or  2/10  of 
an  ampere  above  the  amperage  of  the 
running  motor.  It  will  not  blow  out 
under  the  temporary  starting  over¬ 
load,  and  yet  will  protect  the  motor 
against  even  the  smallest  permanent 
overload,  which  might  not  otherwise 
be  detected.  When  one  of  the  new 
“fusetrons”  blows  out,  its  companion 
fuse  blows  out  ako,  so  that  the  motor 
never  runs  on  a  single  phase. 


"Fusefron"  Protects  Motors 

Mr.  Peters’  force  has  also  experi¬ 
mented  extensively  with  the  new 
“Fusetron,”  a  combination  fuse  and 
thermal  cutout  which  soon  will  be 


Thus  it  may  be  seen  that  the  success 
of  the  News  electrical  department  in 
preventing  costly  shutdowns  and  run¬ 
ning  a  newspaper  plant  with  the 
greatest  possible  economy  k  due  to  a 
dual  policy  of  constant  experimenta¬ 
tion  and  constant  vigilance.  Nothing 
is  taken  for  granted  and  with  every 
checkup  down  in  black  and  white 
there  is  little  chance  that  any  potential 
source  of  trouble  will  not  be  discov- 


(two) ;  Fort  Recovery  (O.)  Journal; 
B.  M.  Chandler  Company,  Somerville, 
Mass.;  Tolliver  Printing  Company, 
Lodi,  Cal.;  William  F.  Koenig,  Jr., 
Philadelphia  (two);  Lincoln  (Neb.) 
Daily  Reporter;  Martin  Printing  Com¬ 
pany,  Greenville,  S.  C.;  William  M. 
Bear,  Ash  Grove,  Mo.;  Claremont 
(N.  H.)  Advance;  Moss  Printing  Com¬ 
pany,  St.  Louis;  Glendale  (Cal.)  In¬ 
dependent;  Bridgewater  (S.  D.)  Trib¬ 
une;  Star  Valley  Independent,  Alton, 
Wyo.;  Methodkt  Protestant  Church, 
Baltimore;  Stevens  Point  (Wis.)  Daily 
Journal;  Press  and  the  Courier,  Evans¬ 
ville,  Ind.;  News  and  Journal,  Wil¬ 
mington,  Del.  (two) ;  Raeford  (N.  C.) 
News-Journal;  Rotary  P*ress  Company, 
St.  Paul  (two);  Dallas  (Ga.)  New  Era; 
Holt  County  Independent,  O’Neill. 
Neb.;  Hilltop  Record,  Columbus,  O.; 
Watkins  Review,  Watkins  Glen,  N.  Y.; 
Upton  County  Journal,  Rankin,  Tex.; 
New  York  Times  (three);  Fitch  & 
Cruber,  Ltd.,  Toronto;  Langley  Ad¬ 
vance,  Langley  Prairie,  B.  C.,  Canada. 


Halftone  Sparkle 
at  High  Speeds 

IDEAL  DX 

NEWSPAPER 

ROLLERS 

• 

IDEAL  Heovy-Duty 

Cutting  Rubbers 

• 

Ideal  Roller  &  Mfg.  Co. 

Chicago  *  Long  Island  City 


How  Motors  Are  Serviced 
At  N.  Y.  News 

continued  from  page  I 

installations  as  have  the  News  presses, 
but  in  the  long  run  they  are  all  time, 
money  and  life  savers.  It  greatly 
complicates  the  electricians’  job,  but 
every  lock-up  on  the  News  presses  k 
protected  with  an  electric  safety  lock¬ 
up. 

Equipment  to  prevent  choking  k 
installed  on  all  the  folders  of  the  high 
speed  Goss  presses.  There  are  four 
web-break  detectors  on  each  press 
unit. 

Mr.  Peters  experimented  at 
length  with  many  types  of  photo¬ 
electric  cell  web-break  detectors,  but 
has  discarded  them  in  favor  of  the 
mechanical  arm  detectors,  built  upon 
the  simple  but  effective  micro-switch 
which  is  sensitive  to  4-oz.  pressure. 
As  an  additional  safety  measure,  all 


guarding  a  large  portion  of  the  elec-  ered. 


DEPeNDMUe 

UNIFORM 


ertified 

DRY  MATS 

Reduce  prcMure  in 
molding,  Mve  time  in 
I  scorchinjf  end  oeat  with 
i  less  beet  Reliable  tot 
I  every  dry  mat  need. 

^  CBBTinaO  DBT  MAT  COBP. 
0  Bockefellar  Plami,  Dept.  P, 
New  Terk.  N.  T. 


Do  You  Know  This  Man? 


S500  REWARD 

WELL  KNOWN  FROM  C0.4ST 
TO  COAST 

John  S.  Thompson 

Inventor  of 

THOMPSON  TYPE  CASTER 

and  numerous  iniproveinents  fi>r 
typesetting  machines. 

Author  of 

•HISTORY  OF  COMPOSING 
>L\  CHINES.” 

••MECHANISM  OF  THE  LINOTYPE,” 
•‘CORRECT  KEYBOARD  FINGERING” 


Distributor  for 
California  and  Nevada 


tk  I  Knowing  his  wide  experience  and  reputa- 

*1  tion,  we  will  pay  the  above  reward  if  Mr. 

Thompson  does  not  say  that  the  new  Models 
Mil  50  &  52  LINOGRAPH  are  “THE  MOST 
SIMPLIFIED  SLUG -CASTING  MA- 
IJIImLi  CHINES  EVER  MANUFACTURED.” 

Mr.  Thompson’s  favorable  conclusions  regarding 
^11  the  latest  LINOOBAFH  achievements  are  based 

upon  ACTUM.  FACTS.  These  SAMS  FACTS 
are  available  to  you.  Write  for  our  illustrated 
-IBmRBSEEWM  catalog.  Ask  ANT  question  you  desire.  If  po^ 

sible  see  the  LINOOBAPH  60  and  OPEBATE  IT 
YOUBSELF — at  our  Factory  in  Davenport.  Iowa, 
or  our  Sales  Offices  In  New  York  and  San  Fran- 
cisco.  You,  too,  will  INSTANTLY  recognize  that 
we  have  served  both  Progress  and  Economy.  _ 

NO\<  ON  DISPLAY  He  _ _ _ 

- TEAR  OUT  A.ND  MAIL  THIS  COUPON - - - 

LINOGRAPH  CORPORATION,  102-14  Scott  St.,  Davenport,  Iowa. 
Gentlemen:  Please  send  us  your  complete,  illustrated  Linograph  “SO* 
Catalog. 

Name  .  By . 

(TlUe) 

City  .  State . 
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IX 


Historic  House  Is  Weekly's  Home 


Equipment  Exhibit 
At  Hotel  Aslor 


ances  and  gadgets  designed  to  increase 
production  or  improve  quality. 

A  feaUire  of  the  exhibition  will  be 
a  production  dinner  meeting  on  the 
evening  of  March  20,  at  which  recog¬ 
nized  authorities  on  various  divisions 


_  ,  .  1  CL  •  X  Graphic  Arts  will  lead  discus- 

rourth  Annual  ohowing  ot  sions  and  answer  questions  on  Corn- 

New  Developments  Scheduled  position,  Presswork,  Binding,  Photo- 
p_,  u ...L  Oft  90  engraving.  Electrotyping,  Offset 

hor  March  Z0-2Z  Litho^aphy,  Ink,  Rollers,  Gravure, 

The  Fourth  Annual  Modem  Trends  and  Silk  Screen  Printing.  On  Wednes- 
in  Printing  and  New  Developments  in  day  noon  there  will  be  a  limcheon 
Equipment  Exhibition  and  I^oduction  meeting,  arranged  by  the  Associated 
Conference,  sponsored  by  the  New  Printing  Salesmen,  Inc.,  the  Employ- 
York  Employing  Printers  Associa-  ing  Printers  sales  group,  emphasizing 
tion,  Inc.,  will  be  held  at  the  Hotel  the  importance  of  better  informed 
Astor  in  New  York  City,  March  20  salesmanship.  The  exhibition  will  get 
to  22.  under  way  with  an  Exhibitors  Lunch- 

The  entire  tenth  floor  of  the  Hotel  on  Monday,  March  20,  which 
Astor  and  part  of  the  eighth  floor  have  '’o  followed  by  a  preview  of  the  dis- 
been  reserved  to  house  the  exhibits  pleys.  The  exhibition  will  be  oi»n 
and  to  provide  quarters  for  the  daily  daily  from  noon  to  10  p.m.  Admission 
conferences  which  will  be  devoted  to  will  be  by  invitation.  Tickets  of  ad- 
helping  printers  in  their  problems  of  mission  may  be  obtained,  without 
equipment  and  production.  More  charge,  from  the  Association,  and 
exhibitors,  representing  the  leading  the  exhibitors  will  also  distribute 
companies  in  the  printing  machinery,  tickets, 
supply,  and  service  fields,  are  entered  20  Exhibits  Planned 

this  year  than  for  any  of  the  previous  Among  the  companies  which  will  be 
exhibitions;  and  the  attendance  is  ex-  represented  in  the  exhibition  are: 
pected  to  exceed  last  year’s  figures  of  American  Type  Founders  Sales 
7,020  composed  almost  entirely  of  Corp.,  Russell  Ernest  Baum,  E.  W. 
printing  executives.  Blatchford  Co.,  The  Challenge  Machin- 

Modern  Trends,  New  Equipment  ery  Co.,  Inc.,  The  Chandler  &  Price 
The  exhibition  will  be  in  two  sec-  Cottrell  &  Sons  Co., 

tions:  (1)  Modern  Trends  in  PrLnting  Harris-Seybold-Potter  Co.,  Inc.,  In- 
and  (2)  New  Developments  in  Equip-  tertype  Corp.,  E.  P,  Lawson  Co.,  Inc., 
ment.  In  the  former  will  be  shown  Ludlow  Typograph  Co. 


new  office  end  plant  for  Vineyard  Gazette  of  Edgartown,  Mass, 
on  the  Island  of  Martha's  Vineyard 


Architects  drawing  of 


bout  stalled  for  the  convenient  disposal  of 
1  for  waste,  always  a  problem  in  a  small 
was  town  plant.  There  will  also  be  an 
,  on  automatic  sprinkler  system  through- 
.,  in  out. 

The  plans  for  the  structure,  indu¬ 
ing  restoration  and  new  construction, 
were  drawn  by  Millard  B.  Gulick  of 
Griswold  &  Gulick,  Boston.  The  paper 
expects  to  occupy  its  new  quarters 
this  month. 

The  interior  layout  of  the  plant  is  styles  of  binding  and  finishing,  inks;  ing  Press  &  Mfg.  Co.,  Inc.,  M^ei 

intended  to  facilitate  the  production  in  fact,  any  new  developments  de-  Printing  Machinery  Co.,  Payne  £ 

of  the  newspaper,  which  is  published  signed  for  the  improvement  of  the  Walsh  Corp.,  Sinclair  &  Valentine  Co. 
once  a  week  in  winter  and  twice  a  printed  product.  In  the  New  Devel-  Inc.,  United  American  Metals  Corp. 
week  in  summer.  There  is  no  job  opments  in  Equipment  section  will  be  Uranium  Lighting  Corporation,  Van¬ 
printing  department.  The  equipment  small  machinery  which  can  be  ap-  dercook  &  Sons,  Webendorfer-WUl! 
includes  one  Model  14  Linotype,  one  propriately  displayed  with  the  facili-  Co.,  Inc.,  West  Virginia  Pulp  &  Papei 

Model  A  Intert3rpe,  Ludlow  Typo-  ties  that  are  available,  auxiliary  appli-  Co..  Inc. 

graph.  Miller  saw  trimmer,  and  Mc^el 
A  Duplex  flat  bed  perfecting  press. 

It  also  includes  a  Seth  Adams  hand 
press  on  which  the  first  copy  of  the 
Vineyard  Gazette  was  printed  in  1846, 
this  veteran  now  being  in  regular 
service  as  a  proof  press. 

The  Vineyard  Gazette  has  been 
edited  and  published  since  1920  by 
Elizabeth  Bowie  Hough  and  Henry 
Beetle  Hough.  William  Roberts  is 
plant  manager  and  Joseph  Chase 
Allen  heads  the  outside  staff. 


a  large  city  room;  and  an  addition, 
48  by  36  feet,  to  be  occupied  by  the 
mechanical  plant. 

The  old  house,  which  will  become 
the  editorial  home  of  the  newspaper, 
was  built  by  Capt.  Benjamin  Smith, 
commander  of  militia  on  the  island 
during  the  Revolution.  It  has  eight 
rooms,  each  with  a  fireplace  and  an¬ 
tique  mantel.  “ 


architectural 
features,  together  with  the  wide  floor¬ 
boards,  wainscoting,  and  other  dis¬ 
tinctive  details  of  old  time  workman¬ 
ship  and  material  are  to  be  preserved, 
and  small  paned  windows  will  be 
restored  to  give  the  hou.se  its  original 
character. 

Roof  line  and  proportions  of  the 
aiodem  addition  will  make  it  harmon¬ 
ious  with  the  old  house.  This  new 
structure  is  to  have  a  monitor  roof 
to  assure  ample  light.  It  will  be  of 
A  single  story,  with  an  extension  for 
paper  storage  space,  and  an  overhead 


Turn  this 
Newspaper 

INSIDE  OUT.,. 


The  Cleveland  Press  ha.s  changed 
from  upper  case  to  upper-and-lower- 
case  heads  throughout  the  news  sec¬ 
tions  of  the  paper. 


.  .  .  it's  still  modern.  SK  SI  HHDIVKS 

They  let  the  hide  go  Ihm 

with  the  horns  and  tal-  iH 

low  when  they  built  the  mrVrTr.-.J 

Asheville  Citizen-Times 

for  the  last  word,  from  j 

fhe  bottom  ap  ...  and  - 

they  got  it!  Symbolic  of  the  new  efficiency  is  the 
stereotype  department  (above)  with  its  five  ton  Kemp 
pot  with  Kemp  gas-fired  Immersion  Melting. 

Kemp  Immersion  Melting  not  only  speeds  up  production, 
but  unconditionally  guarantees  a  fuel  saving  of  40  per 
cent  (or  more) !  When  you  go  mcxlern,  streamline  your 
costs,  too.  Kemp  can  help.  We  guarantee  it.  Hundreds 
of  newspapers,  from  the  largest  to  the  smallest,  can 
confirm  it  Address  The  C.  M.  Kemp  Mfg.  Co., 
405  East  Oliver  Street,  Baltimore,  Maryland. 


There  Are  Only  Two  Things  to 
Ask  of  a  Motor 

l^tpcndability- 


cpcndability— Hour  after  hour  for  years 
Cushman  Offset  Motors  have  been  operating  all 
®ake8  of  typesetting  machines  without  break¬ 
downs.  No  shorts — no  burned  bearings.  They 
dre  built  expressly  for  operating  typesetting 
®achines. 

Ecom 


No  other  motor  will  operate  as  | 
economically.  Cushmans  ' 

I  earn  their  initial  cost 

t  through  savings  of  30% 

to  50%  in  current  costs. 

The  offset  principle  is 
the  reason.  Made  in 
two  t3rpes  —  Ball  Bear¬ 
ing  and  Oilless  Bearings, 
and  cost  the  same. 

CUSHMAN  ELECTRIC  CO. 

CONCORD,  N.  H. 

Canadian  Dittributar. 

TORONTO  FOUNDRY  CO..  Toronto,  Ont, 


Ball  BearinK 
.\.C.  or  D.C. 


OUle^is  Bearins 
A.C.  or  D.C. 
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NEW  GOSS  PLATE-MATCHING  MACHINE 

ew  power-driven  double-page  perfect  alignment  of  type  matter,’  the 
natching  machine  has  been  in-  company  states.  “It  is  never  neces- 
ed  by  the  Goss  Printing  Press  sary  to  remove  plates  from  the  cyl- 
my,  Chicago.  Designated  as  the  inder  for  any  touching  up  after  they 

have  been  properly  finishsd  and 
matched  on  the  machine.” 

V  ;  The  new  Goss  42-E  is  driven  by  a 

self-contained  electric  motor,  mounted 
HPIIIIIIIIIIIIIIIIIII^M  on  the  back  of  the  pedestal,  supplying 

power  to  a  clutch  arrangement  by 
means  of  a  silent  chain.  The  motor 


Plans  Being  Pushed 
For  N.  Y.  Exposition 

Fifth  Graphic  Arts  Show  Expected 
To  Be  Biggest  in  U.  S. 

History 

Letters  inviting  their  participation 
in- the  Fifth  Educational  Graphic  Arts 
Ebcposition  to  be  held  at  the  Grand 
Central  Palace. 
New  York,  dur- 
t  w  o 


H  sive,  were  mailed 

V ^  VI  recently  by  . 

Graphic  Arts  Ex- 
yipf  TIH  positions,  Inc.,  to 

leading  m  a  n  u  - 

facturers  of  Goss  42-E.  this  machine  speeds  up 
printing  machin-  the  preparation  and  facilitates  the  fin- 
‘  i  supplies  ishing  of  double-page  plates  and  en- 

™  throughout  the  ables  the  operator  to  match  them  up 

FredW.  Hoch  country.  FI  oor  before  they  are  put  on  the  press. 

plans  were  en-  “This  method  of  preparing  plates 
closed,  as  were  the  regiilations  gov-  assures  a  proper  fit  over  the  press 
eming  the  Exposition,  which  will  com-  cylinder  clips  or  rings  and  permits 
prise  the  most  complete  display  ever  . 

held  in  this  country  of  the  machines  aa  •  rri||i  rr 
and  materials  used  in  the  Graphic  USIHQ  AIIIOIIC 
Arts  Industries.  it*  n  • 

Before  the  issuance  of  this  formal  Angeles  Times  Prints 

announcement  of  the  1939  Exposition,  With  Lengel  Process 
requests  for  space  had  come  in  from 

leading  machinery  and  supply  houses  process  de¬ 
sufficient  to  account  for  m^e  than  : 

75%  of  the  first  floor  and  a  number  manager  of  the  Oakland  (Cal ) 

of  booths  on  the  Mezzanine  floor,  it  ^nbunc,  for  spot  news  work  was  made 
was  stated.  Assignments  of  space  will  Sunday  March  5  by  the  Los  Angeles 
be  made  by  the  Expositions’ Executive  Southern 

Committee  on  March  1. 

_  ,  »  The  Times  ran  two  pictures  over 

Previous  Exhibitors  Seek  the  entire  front  page  of  the  sports 

“Practically  all  of  the  exhibitors  at  section,  showing  two  views  of  the 


60  Years  on  Daily 

William  J.  Sullivan,  75.  last  month  c*l«- 
brated  his  sixtieth  consecutive  year  in  the 
pressroom  of  the  Dubuque  (la.)  Tele- 
qraph-Herald.  Mr.  Sullivan  joined  the 
Telegraph  in  1879  as  a  printer's  devil.  He 
cleaned  kerosene  lamps,  kept  the  stoves 
hot  and  acted  as  general  assistant  to  eight 
hand  fype-setting  printers.  His  deter¬ 
mination  to  become  a  printer  is  evidenced 
by  the  fact  that  he  became  a  mem¬ 
ber  of  the  International  Typographical 
Union  when  he  joined  that  paper  and  is 
now  one  of  its  pensioners.  He  is  also  paid 
a  salary  by  the  paper.  Although  he  worts 
but  one  day  a  week  he  is  in  the  shop  every 
day  but  Sunday.  Executives  of  the  pape- 
congratulated  him  upon  his  record. 


Could  We  Interest  You  in  Any 

TYPESETTING  EQUIPMENT 
OR  SUPPUES  TODAY? 


For  Typesetting  Equipment: 

Outstanding  values  in  typesetting  equipment  are 
listed  in  this  issue's  Equipment  Mart  on  the 
classified  pages.  Three  pieces  of  Monotype  equip¬ 
ment  are  offered  by  the  Cleveland  Shopping 
News;  model  25  42-em  Linotype  by  Hood-Falco; 
Models  1,  3,  5,  and  K  Linotyises  by  PAJAY;  Lino¬ 
types,  Intertypes,  and  Monotypes  by  Payne  & 
Walsh;  Model  8  Linotypes  by  South  Bend  News- 
Times. 


Linotype  Changes 

Fred  A.  White,  manager  of  the  Mid- 
West  agency  of  the  Mergenthaler 
Linotype  Company,  announces  that 
three  members  of  his  sales  staff,  H. 
Lee  Beamer,  Leo  J.  Carle,  and  O.  W. 
Kelley,  have  been  given  new  territory 
assignments.  Mr.  Beamer,  who  for¬ 
merly  represented  Mergenthaler  in 
Missouri  and  southern  Illinois,  will 
cover  northern  Ohio.  Mr.  Carle,  who 
represented  the  company  in  and 
around  Kansas  City,  will  cover  much 
of  Missouri  and  southern  Illinois.  Mr. 
Kelley  will  continue  to  cover  Kansas 
and  will  also  represent  the  company 
in  western  Missouri. 


For  Typesetting  Supplies: 

Typesetting  supplies  and  supplementary  equip¬ 
ment  will  be  found  listed  in  the  Equipment  Mart 
also.  Two  Emerson  Linotype  DC  motors  are  of¬ 
fered  by  the  Buffalo  Evening  News;  Linotype 
machine  rebuilding  by  Linotype  Parts  Co.;  lino¬ 
type  mold  disk  rebuilding  by  Montgomery  & 
Bacon;  Emerson  Linotype  AC  motor  by  Pough¬ 
keepsie  Sunday  Courier;  typesetting  supplies  by 
Shakun  Printing  Machinery  Co. 


Ludlow  Typograph  Company,  Chi¬ 
cago,  has  announced  a  new  typeface 
known  as  Radiant  Heavy,  third  mem¬ 
ber  of  the  Ludlow  Radiant  type  family. 
Other  members  of  the  family  are 
Radiant  Medium  and  Bold  Extra  Con¬ 
densed.  A  specimen  line  of  the 
Radiant  Heavy  in  24-point  is  shown 
herewith: 


Installation  of  a  new  high-speed, 
two-revolution  Miehle  Press  has  now 
been  completed  by  the  Broadway 
Printers,  151  East  8th  Avenue,  Van¬ 
couver,  B.  C.  This  firm  has  printed 
the  Mount  Pleasant  News,  a  suburban 
newspaper  in  Vancouver,  for  the  past 
20  years  and  is  also  well-known  in 
the  job  printing  field.  The  new  press 
has  a  top  spieed  of  2,100  impressions 
per  hour  and  was  installed  by  the 
British  Printing  Machinery  Company 


Details  on  the  pages  of  the: 

Classified  Department 

Editor  &  Publisher 

Times  Building  New  ^ 
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(asts  Made  Direct 
from  New  "Ink" 

French  Invention  Making  Printing 
From  Drawings  Possible 
Offered  Here 

A  new  fluid  for  producing  line 
juts  without  having  to  employ  photo¬ 
engraving  has  been  invented  by  a 


fLUID 


Cut  made  directly  from  drawing  with 
new  "ink." 

Frenchman,  George  De  Verry,  and  is 
oeing  di-stributed  in  this  country  by 
.V  Gehly  Schwartz  Associated,  New 
York. 

The  process  is  accomplLshed  mere¬ 
ly  by  the  usage  of  a  special  ink 
which  swells  when  heated  and  thus 
•nakes  cut-casting  possible  directly 
from  the  copy.  The  ink  is  known  as 
"Flash  Self-Engraving  Fluid"  and 
sells  for  $35  per  four  ounces. 

The  ink  is  applied  to  any  smooth - 
surfaced  cardboard  by  an  artist.  In 
the  event  the  artist  makes  a  slip  he 
must  wait  for  the  fluid  to  solidify  .so 
that  it  can  be  lifted  from  the  paper 
with  a  razor  blade  or  some  similarly 
sharp  instrument. 

Mr.  Schwartz  stated  that  he  has 
tound  the  ink  most  efficient  for  re- 
■’erse-plate  reproductions,  and  for 
'Uch  art  technique  as  silhouettes, 
wood-cut  and  other  unusual  black - 
stid- white  effects.  Mr.  Schwartz 
would  not  reveal  the  chemical  con- 
■pnt  of  the  fluid. 

Senator  Happy — More 
Printers  Than  Editors 

'WASHINGTON.  D.  C.,  March  6— The  fact 
*!<«♦  there  are  more  mechanical  employes 
**'*"  editors  on  newspapers,  is  one  of  the 
'ssons  Senator  Robert  Reynolds  of  North 
Carolina  remains  in  Congress,  he  admits. 

Ffasanting  to  the  Senate,  recently,  a 
'*Py  of  resolutions  indorsing  his  immigra- 
festriction  bills,  adopted  by  the  San 
A'tonlo  (Tex.)  Typographical  Union,  Sena- 

Reynolds  remarked  for  the  record: 

I  like  printers  very  much.  I  have  found 
*^a*  in  my  State  of  North  Carolina  those 
•  0  do  the  mechanical  work  of  making  up 
"avspapers  are  always  for  me.  while  the 
I'l'tori  are  always  against  me;  but  I  thank 
•**en  there  are  more  printers  than  there 
J  *  •ditors,  so  that  I  may  add  that  I  have 
»ery  nicely." 


Adding  to  Plant 

Abilene  (Tex.)  Reporter  News 

Announces  Expansion  Program 

Construction  of  an  additional  unit 
to  the  plant  of  the  Abilene  (Tex.) 
Reporter-News  is  plarmed  this  year, 
Bernard  Hanks,  publisher,  has  an¬ 
nounced. 

The  new  building,  on  a  50  by  84-foot 
site  adjoining  the  present  plant,  will 
be  joined  to  the  three-story  structure 
erected  in  1921  on  a  50  x  50-foot  site. 
The  addition  will  provide  considerably 
larger  quarters,  in  addition  to  making 
possible  more  efficient  arrangement  of 
departments.  When  the  two-story  tmit 
is  finished  the  Reporter-News  build¬ 
ing  will  extend  50  feet  deep  along  a 
half-block  in  the  heart  of  the  business 
district. 

Exterior  will  be  an  adaption  of 
modernistic  design.  The  new  portion 
of  the  plant  will  be  air  condi¬ 
tioned. 

Refafed  Depertmeiits  Concentrated 

The  construction  will  allow  for  ar- 


New  Press  Room  Dolly 

For  small  and  intermediate  size  press¬ 
rooms,  or  wherever  the  handling  of  paper 
bundles  is  a  problem,  the  Service  Caster 
and  Truck  Company,  Albion,  Mich.,  and 


N.  (.  Weeklies  Move 

Sampson  Independent  and  Bladen 

Journal  in  Modern  Plant 

The  Clinton,  N.  C.,  Publishing  Com¬ 
pany,  publisher  of  the  Sampson  Inde¬ 
pendent,  of  Clinton,  the  Bladen  Jour¬ 
nal,  of  Elizabethtown,  has  moved 
into  its  new  structure  on  Elizabeth 
Street. 

It  was  only  across  the  street  but  re¬ 
moval  into  the  handsome  new  build¬ 
ing  was  a  long  step  forward  for  Grover 
Britt,  editor  of  the  Independent  and 
head  of  the  organization.  Editor  Britt 
is  a  former  president  of  the  North 
Carolina  Press  Association. 

The  new  building  is  modern  in  every 
detail  and  has  all  the  features  of  many 
“big-time”  newspaper  plants. 

Britt  is  one  of  the  state’s  best  known 
newspapermen  and  the  Independent 
boasts  one  of  the  largest  paid  circula¬ 
tions  in  North  Carolina.  He  began  his 
newspaper  career  with  the  Lumberton 
Robersonian,  then  went  with  the  Dunn 
Dispatch  and  finally  settled  in  Clinton. 


rangement  of  the  editorial  depart¬ 
ment  and  composing  room  on  the 
same  floor  level,  the  second,  whereas 
the  former  now  is  on  the  third  floor, 
the  latter  on  the  second.  All  advertis¬ 
ing  and  business  departments  will  be 
concentrated  on  the  ground  floor  of 
the  new  building  and  the  stereotyping 
department,  now  on  the  second  floor 
with  the  composing  room,  will  be 
moved  to  the  ground  floor  of  the 
present  building  next  to  the  press¬ 
room. 

The  newspaper  was  established  in 
1881  as  the  Abilene  Reporter,  a 
weekly.  It  began  publication  less  than 
a  year  after  the  original  town  lot 
sale  establishing  Abilene  as  a  village 
on  the  cattle  frontier. 

Published  many  years  as  the  Abilene 
Daily  Reporter,  afternoon  and  Sunday 
morning,  a  morning  edition  was  estab¬ 
lished  in  1926  as  the  Abilene  Morning 
News.  In  1937  the  names  were  merged 
into  the  Abilene  Reporter  -  News, 
morning,  evening  and  Sunday. 

New  Inlerlype  Book 

"How  to  Select  Type  Faces" 
Being  Distributed 

"How  to  Select  Type  Faces  and  How 
to  Use  Them  Correctly,”  is  the  title 
of  a  new  booklet  being  distributed  by 
Intertype  Corporation.  As  the  title 
suggests,  the  text  deals  primarily  with 
choosing  the  correct  type  face  for  the 
job.  The  booklet  also  gives  the  his¬ 
torical  background  of  16  leading  type 
faces  with  each  history  printed  in  its 
own  face. 

The  cause  and  effect  of  combining 
faces  is  treated  in  a  comprehensive 
manner  with  hints  as  to  the  texture 
of  the  stock  best  suited  for  each  face. 
A  copy  will  be  sent  upon  request  to 
Intertype  Corporation,  360  Furman 
Street,  Brooklyn.  N.  Y..  or  the  nearest 
branch. 

Anniversary  Banquet 

Lynn  (Mass.)  Typographical  Union 
held  its  53d  anniversary  banquet  Feb. 
21  attended  by  nearly  200  members 
and  their  guests.  Guest  speakers  in¬ 
cluded  Massachusetts’  Lieut.  Governor 
Horace  T.  Cahill,  Major  J.  Fred  Man¬ 
ning  of  Lynn,  Mayor  Edward  A. 
Coffey  of  Salem,  Michael  F.  Phelan, 
chairman  of  the  State  Labor  Relations 
Board,  and  typographical  union 
officers,  Gaston  A.  Gravel  and  Frank 
Connor,  both  of  Boston.  The  only  two 
charter  members  of  the  organization 
present  were  Lemuel  H.  Cleaves  and 
Frank  A.  Whitney,  both  former  em¬ 
ployes  of  the  Lynn  Item. 


Somervile,  Mass.,  has  designed  the  above 
dolly.  Designed  to  handle  12  bundles  of 
50  papers  each,  the  dolly  is  an  efficient 
unit  for  transporting  bundles  from  press 
to  mailing  table  or  loading  dock.  The  all- 
steel,  electric-welded  frame  is  22-in.  wide 
and  53%  in.  high.  The  platform  is  higher 
in  front,  8%  in.  from  the  floor,  sloping 
backward  to  within  2%  in.  at  the  back  and 
measuring  22  in.  x  22  in.  overall.  As  shown 
in  the  photograph,  the  tilted  platform 
forces  loading  the  bundles  at  an  angle, 
thus  holding  them  in  position  by  force 
of  gravity. 


N.  J.  Weekly  Moves 

The  Monmouth  County  Tribune,  a 
weekly  which  succeeds  the  Monmouth 
Beach  Journal,  transferred  publica¬ 
tion  to  its  new  plant  at  47  South 
Street,  Freehold,  N.  J.,  on  Feb.  2.  The 
owner  and  editor  is  Thomas  B.  Tighe. 
editor  and  publisher  of  another 
weekly,  the  Coast  Advertiser,  at  Bel- 
mar,  N.  J.,  also  in  Monmouth.  Mecha¬ 
nical  equipment  installed  for  the 
Tribune,  which  appears  on  'Thursdays, 
includes  a  Babcock  press,  a  Model 
C  Intertype  and  ATF  composing 
equipment.  The  paper  is  seven  col¬ 
umns,  13  ems.  It  receives  United  Press 
service  and  United  Feature  Syndicate 
service.  Mr.  Tighe  purchased  the 
Coast  Advertiser  in  1937. 

Miller  Transferred 

Walter  Miller,  formerly  office  matia- 
ger  of  New  York  Branch,  American 
TVpe  Founders  Co.,  has  been  trans¬ 
ferred  to  the  machinery  sales  depart¬ 
ment  of  the  general  office  at  Elizabeth, 
N.  J.  He  will  assist  Roy  Kirby,  mana¬ 
ger  of  machinery  sales. 


Sturdily  constructed  of  steel  to  stand  the 
abuse  of  newspaper  office  or  library. 

There  are  styles  and  models  of  News¬ 
paper  Files  and  Racks  for  every  need. 

Write,  outlining  your  needs,  for  circu¬ 
lars  and  prices. 


H.  B.  ROUSE  &  CO. 

22  1  2  N.  Wayne  Ave.,  Chicago,  Ill. 


Fire  Damages  Daily 

Fire  destroyed  portions  of  the  Troy 
(Ala.)  Daily  Messenger,  and  Elmore’s 
store  buildings  on  March  2.  Editor 
M.  N.  Dodson,  of  the  Messenger,  esti¬ 
mated  the  total  damage  “roughly  at 
about  $20,000  to  $25,000  ” 

Orcuttto  Europe 

Reginald  Orcutt,  Mergenthaler  vice- 
president  for  overseas,  who  has  been 
at  Linotype  headquarters,  Brooklyn, 
and  elsewhere  in  this  covmtry  since 
mid  -  December,  has  returned  to 
Europe, 
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Metal  Has  Little  to  Do  With 
His  Process 


secondly  a  better  quality 

HOW  Alllono  Uinors  resuU  even  if  W  screens  are 

not  used.  This  method  is  not  to  be 
f  T*  confused  with  a  syndicate  service 

rroin  l  nin  /.inC  because  the  advertiser  furnishes  only 

■  ■will  ■■■■■■  *>■■■«  photographic  copy  to  the  newspaper, 

unless  the  ad  happens  to  be  full  page 
A.  L.  Langel  Says  Thickness  of  in  which  case  he  would,  probably, 

Metal  Has  Little  to  Do  With  have  to  incorporate  mastheads,  dates. 

His  Process  "Alltone"  Has  Mony  Uses 

March  2.  1939  While  the  subject  of  ‘‘Alltone”  ob- 


March  2.  1939  While  the  subject  of  “Alltone  ob- 
To  Editor  &  Publisher:  There  ap-  jectives,  uses  and  purposes  is  almost 
peared  in  your  Feb.  11,  1939,  Equip-  inexhaustible.  I  feel  that  this  brief  will 
ment  Review  a  story  on  ‘‘thin-zinc”  be  sufficient  to  convince  those  inter¬ 
printing  plates  that  has  been  confused  ested  that  there  is  really  nothing 
with  the  “Alltone”  plates  and  pro-  comparable  in  the  subject  of  “Alltone” 
cesses.  and  any  kind  of  thin  metal  plate. 


Thin  plate  metals  are  common  com¬ 
modities  that  may  be  used  with  im- 


My  qualifications  as  a  printer  or 
inventor  need  not  be  amplified  here 


punity  by  anyone.  Thin  sheet,  offset  I  seeking  any  particular 

trade  stock,  has  been  used  for  “All-  credit  or  glory  from  my  accomplish- 
tone”  plates  because  it  was  readily  ments  along  these  lines,  and  find  a 
procurable  by  any  one  and  at  low  great  deal  of  pleasure  and  gratifica- 
cost.  However,  “Alltone”  plates  will  Hon  from  the  results  being  obtained 
be  made  of  copper,  Jem  metal  and  with  “Alltone,  as  an  immediate 
special  alloys  depending  on  printing  printing  improvement  effort, 
qualities  desired  and  length  of  plate  Sincerely  yours, 

service.  “Alltone”  plates  could  be  Albert  L.  Lengel, 

made  of  thicker  metal  but  this  would  Production  Manager,  Oakland  Tribune 
not  be  the  most  economical  procedure, 
in  fact  thinner  plates  will  eventually 

be  used.  But  whatever  metal  is  used.  \7^0  000  FynjUlflAII 
thin  or  thick,  is  entirely  up  to  the  ^a3U,UUU  CApanilQn 

PI'"'  f<»"Plele<l 

W^e  do  not  specify  any  metal,  or  any  continued  from  page  III 

thickness.  We  are  interested  particu-  ■ 

larly  in  the  high-sp»eed  rotary  princi-  Two-way  conveyor  belts  have  been 
pies  involved  and  their  ready  assimi-  added,  one  to  speed  copy  of  news  mat- 


$250,000  Expansion 
Plan  Completed 


W^e  do  not  specify  any  metal,  or  any  continued  from  page  III 

thickness.  We  are  interested  particu-  ■ 

larly  in  the  high-sp»eed  rotary  princi-  Two-way  conveyor  belts  have  been 
pies  involved  and  their  ready  assimi-  added,  one  to  speed  copy  of  news  mat- 
lation  by  the  industry  without  the  tej-  from  the  news  department  on  the 
purchase  of  special  equipments  such  fourth  floor  to  the  composing  room 
as  would  be  involved  to  secure  com-  on  the  fifth,  and  the  other  to  carry 
parable  quality  of  print  by  offset  or  proofs  and  copy  from  the  proof  presses 
rotogravure.  j|.|  jjjg  composing  room  to  the  .sound- 

The  possibility  of  using  thin  metal  proof  proofreading  room, 
plates  to  fill  a  syndicate  mat  service  Still  another  conveyor  speeds  page 
need  in  a  foreign  country  is  i}eculiar  plates  to  their  respective  {xisitions  on 
to  the ,  conditions  existing  in  that  the  presses  after  they  have  been 
country,  an  improvement  cycle  in  the  rushed  from  the  stereotype  depart- 
arts  through  which  this  country  ment  to  the  basement  on  a  high  speed 
passed  several  years  prior  to  the  dates  elevator. 

given.  Curved  etched  plates  and  Speoklng  System  Installed 

plates  made  by  the  electrolysis  method  ^  ^  i  v 

(also  curved)  have  been  in  use  prac-  systems  have  been  in- 


tically  as  long  as  they  have  been  throughout  the  new  annex  and 


used  flat. 

“Alltone”  plates  in  their  manufac- 


allow  managing  and  city  editors  of 
both  papers  to  converee  with  each 
other  or  with  the  make-up  editor  on 


ure  embrace  all  the  latest  engraving  fifth  floor  without  leaving  their 

techniques  and  scientific  knowledge,  ^^airs.  Another  such  system  has  been 
For  instance,  hard  metals  will  be  used  installed  in  the  mail  room  to  speed 
for  longer  service,  copper  for  excep-  distribution  of  papers. 


tionally  fine  screens  and  metals  will 
be  chosen  for  their  stability  in 
counteracting  the  effects  of  ink  or 
friction  erosion,  certain  chemicals  in 


New  typesetting  machinery  has  been 
added  by  both  papers  until  the  line 
now  numbers  28  machines  in  addition 


inks.  etc.  Some  plates  will  be  made  ^  Ludlow. 

by  the  cold-top  enamel  method  in  The  pressroom,  too,  has  a  new  ad- 
preference  to  an  ink  roll-up  for  dition  in  the  form  of  a  new  sbe-unit, 
certain  quality  and  service  reasons,  superproduction  arch  type  Hoe  press 
“Alltone”  is  a  perfect  “natural”  as  the  with  a  double  former  folder  and  six 
reproduction  medium  of  color-pho-  latest  design  reels  and  high  speed 
tography,  particularly  three  -  color,  mechanisms.  This  press  is  equipped 


basic  practices. 

Called  New,  Evolutionary  Step 

“Alltone”  plates  and  processes  prO' 


with  a  four-color  printing  attachment. 

Officers  of  the  Times  Picayune  Pub¬ 
lishing  Company  are  Leonard  K. 


vide  a  new  and  liberal  evolutionary  Nicholson,  president;  Yorke  P.  Nichol- 
step,  through  which  all  previous  skill  vice-president;  John  T.  Timms, 

and  printing  art  may  be  applied  to  Jr.,  secretary  and  business  manager, 
secure  better  quality  printing  with  Major  James  Crown  is  mai^ging  edi- 
present  men  and  equipment  in  exact  .  States  with  F.  Edward 

ratio  to  time  requirements  and  copy  Nebert  as  city  ^itor.  George  Healy 
segregations.  It  meets  the  need  of  an  ^  managing  editor  of  the  Times 
illustration  medium  to  beautify  the  P'^ayune  and  Frank  Allen  is  city 
newspaper  product  and  while  so  doing  ®“Hor. 
does  not  require  the  sacrifice  of  any 

manufacturing  facility  now  enjoyed  by  f«Af r  f  A  nifif  AfC 
the  industry.  It  does  encourage  the  Vwi  VlllwlJ 

use  of  larger  space  by  advertisers  who  Officers  of  the  Goss  Printing  Press 
desire  to  turn  incidental  plate  and  mat  Oq  ^  Chicago,  were  re-elected  at  the 
costs  into  more  remunerative  fields.  annual  meeting  of  directors  held  re- 
When  plant  routine  has  been  estab-  cently  in  Chicago.  They  are;  M.  W. 
lished  in  a  reasonable  number  of  Brueshaber,  president;  H.  H.  Elliott, 
newspapers  it  will  be  possible  for  the  chairman  of  the  board;  J.  A.  Riggs, 
national  advertiser  to  use  “Alltone”  vice-president;  R.  C.  Corlett,  vice- 
for  two  very  good  reasons,  plus  president  and  secretary;  H.  S.  Mount, 
economy.  One  is  that  more  uniform  vice-president;  and  L.  E.  Walsh, 
quality  will  be  secured  in  the  several  treasurer. 


THE 


911 EST! 


There's  a  nutiuiial  hunger  for  sell-help,  edu- 
«‘ation.  new  and  better  methods.  IDEAS,  and 
data.  Radio  has  proved  this  true  with  QUIZ 
programs  preponderantly  popular.  Trade 
periodicals  are  being  read  with  a  sort  of 
feverish  eagerness.  People  ilemand  to  know 
before  they  buy,  and  to  know  in  detail. 

Editor  &  Publisher  is  hot-on-the-desks  of 
newspaper  executives,  newspaper  buyers  ol 
equipment,  advertising  agency  key-men.  and 
management  in  general.  These  key-men  are 
forever  ASKING  QUESTIONS  about  their 
ineehanieal  and  service  needs." 

Is  there  a  better  ink? 

What's  the  n«*west  in  eoinposing-rooin 
metal? 

How'  about  cylinder  impression  blankets? 

Rollers?  Show  us  what  you  have. 

Newsprint?  Well,  "we're  from  Missouri." 

Tell  us  about  your  engraving  department 
metal? 

Questions,  Questions,  QUESTIONS!  A 
thousainl  and  one  needs  inspire  a  thousand 
and  one  quests  for  answers.  That  they  are 
found  not  only  in  Editor  and  Publisher's 
once-a-iuonth  special  Equipment  Review 
Supplement  hut  in  fifty-two  issues  a  year,  ex¬ 
plains  why  a  year-round  program  of  adver¬ 
tising  sums  up  to  just,  plain  horse-sen>e. 
.Vdvertise  where  executives  LOOK  for  their 


EDITOR  &  PUBLISHER 
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